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Background
• Toolkit born out of research trying to understand user engagement 

with national library social media posts. 

• Response numbers weren't showing any patterns or statistical 

relationships with content or theme.

• Conceptual framework behind research Online Information 

Encountering by Jiang et al (2015).

• Ended up using thematic discourse analysis (Potter and Wetherell, 

1987) to better understand what users were responding to in 

comments and why. 

• This lead to the development of a five question framework that 

forms the basis of the toolkit.



Question One
What is comment responding to?

content, organisation, comment 
above, tagging, thread

Question Two
Does the comment match the 
content of the post?

Yes, no, partially



Question Three

What emotions or motivations for responding 

are present?

such as liking content, amusement, asking a 

question, thought friend would find it 

interesting, gratitude, responding to comment, 

sharing relevant memory



Question Four

Is there any other context to the comment?

i.e. is the post liked by others or your organisation? same 

user as before? has it received a public answer to a 

question?

Question Five

Is there anything else that affects how the 

comment could be interpreted?











Any questions?

j.hamilton@live.co.uk

Thanks for listening!

References
Jiang, T., Liu, F. and Chi, Y. (2015), "Online information encountering: modeling the 
process and influencing factors", Journal of Documentation, Vol. 71 No. 6, pp. 1135-
1157. https://doi.org/10.1108/JD-07-2014-0100 
Potter, J., & Wetherell, M. (1987). Discourse and social psychology: Beyond attitudes 
and behaviour: Sage.


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10

