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Serendipity is more than...
- 2




...it needs sagamty ( aha )
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CITY Essence of serendipity
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Makri, S. & Blandford, A. (2012). Coming Across Information Serendipitously:
Part 2 — A Classification Framework. Journal of Documentation, 68(5), 706-724.



CITY sSerendipity classification framework

UNIVERSITY OF LONDON

EST 1894

Not at all | Somewhat | Very

How unexpected were the circumstances v
that led to connection being made?
How insightful was the making of the v
connection itself?
How valuable was or do you expect the v
outcome to be?

Makri, S. & Blandford, A. (2012). Coming Across Information Serendipitously:
Part 2 — A Classification Framework. Journal of Documentation, 68(5), 706-724.



CITY serendipity space
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Unexpected? | Insightful? | Valuable? | Strength of serendipity

V V V ‘Purer’ serendipity

V V S

V S V \
S V V .
S S V

S V S =

V S S

S S S

‘Dilute’ serendipity

Key. S = somewhat, V = very

Makri, S. & Blandford, A. (2012). Coming Across Information Serendipitously:
Part 2 — A Classification Framework. Journal of Documentation, 68(5), 706-724.



ClTY Promise for knowledge organisation
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Makri, S. & Blandford, A. (2012). Coming Across Information Serendipitously:
Part 1 — A Process Model. Journal of Documentation, 68(5), 684-705.



CITY The serendipity process
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Forwards reflection

Make
connection

Project Exploit Valuable

value value outcome

Backwards reflection

Makri, S. & Blandford, A. (2012). Coming Across Information Serendipitously:
Part 1 — A Process Model. Journal of Documentation, 68(5), 684-705. ?



A filmmaker’s serendipity story: Fallen Angel
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More ‘serendipity stories’ on

You({ /)

Channel: StephannMakri
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CITY serendipity strategies
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Makri, S., Blandford, A., Woods, M., Sharples, S. & Maxwell, D. (2014). Making my Own Luck:
Serendipity Strategies and how to Support them in Digital Information Environments.
Journal of the Association for Information Science and Technology, 65(11), 2179-2194



CITY Your serendipity stories
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Have you experienced serendipity when encountering
iInformation? Or in everyday life?
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Source: flickr - See-ming Lee
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Serendipity Is not just search
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Source: Flickr Chad Hoffman
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Looking for something, finding something else

Source: flickr - Meridith112
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Not looking for anything in particular

Source: flickr - PhxPMA
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Not looking for anything at all
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Encountering re-encountered

Resuming or modifying
task, without starting a new task

or Abandoning pre-encounter
pre-encounter task

acquisition or everyday life task
unrelated to the pre-encounter
task, or the information
encountered

]or

encountered

acquisition or everyday life task to
some degree related to the pre-
encounter task, or the information

EST 1894
Pre-encounter task
Active information-seeking task — or Passive information acquisition task — or Everyday life (non-information) task —
e.g. search/browse at any level of e.g. browsing social media feed, e.g. watching television, shopping,
goal-directedness, active monitoring receiving alerts/notifications, awareness visiting a museum, attending a festival
Information Encountering
l (No need to explore content already considered useful) i
Noticing Stopping or > Acquiring |)| Examining |) | Exploring (follow- |p | Capturing p | Using content considered
promising suspending content content up seeking) to and storing useful for self and/or
informational pre-encounter determine actual interesting or sharing content considered
stimulus task usefulness (potentially) interesting or (potentially)
7)) useful content useful for others
1
<) __cenmssmsacen.. N _ccossoemsssssenn..
it e B g = ey
e g e e _catiiiiiinnee
= User-rela.ted fgctors Information-related " Task-related factors . A5 Environment-
< K _ (personality, attitudes b factors (e g. relationship of y Y Perceived urgency/ b 4 X
S | % interests and mood — e.g. - info. encountered to past, current P s 5 b related factors )
< e ) \ > ;oo importance of pre g ’ ;
x < curiosity, openness fo 5 . and future needs, info. design A A (e.g. environment ;
3 ; i e e 3 ¥ 7 . encounter task 4 b e bil
b= exploration, stress) s source availability/quality) v “ esign, usability)
s = L L ok
O | 2 TThammmmmes 000000 s = TR = TR
Post-encounter task
Starting a new information or Starting a new information

Erdelez, S. & Makri, S. (2020). Information encountering re-encountered:
A conceptual reexamination of serendipity in the context of information
acquisition. Journal of Documentation, 76(3), 731-751.
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CITY Disrupted encounters
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Makri, S & Buckley, L. (2019). Down the rabbit hole: Investigating disruption of the
information encountering process. Journal for the Association of Information Science and
Technology. 71(2), 127-142. 15




CITY The seeking-encountering tension
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Waugh, S., McKay, D., & Makri, S. (2017). 'Too Much Serendipity': The Tension between
Information Seeking and Encountering at the Library Shelves. In Proc. ACM CHIIR.
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CITY A bookshop designed for serendipity
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Makri, S., Chen, Y-C., McKay, D., Buchanan, G. & Ocepek, M. (2019). Discovering the
unfindable: The tension between findability and discoverability in a bookshop designed
for serendipity. In proc. INTERACT 20109.




ClTY Does serendipity have a dark side?
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McKay, D., Makri., S., Guiterrez-Lopez, M., Porlezza, C., Macfarlane, A., Cooper, G. & Missaoui,
S. (submitted). I’'m the same, I’'m the same, I’'m trying to change: Investigating the role of
Human Information Behaviour in view change. Submitted to JASIST. 21




CITY Lamenting the loss?
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CITY Serendipity and knowledge organisation
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Discussion and creative exercise
ket

Samantha Copeland
Wendy Ross
Martin Sand Editors

Serendipity
Science

, An Emerging Field and its Methods

@ Springer
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What might constitute important entities/relationships?
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What meaningful connections might there be between these?
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How might we leverage?....
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How might we leverage?....

Knowledge graphs and other types of ‘B ‘
connection based on structured data?
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How might we leverage?....
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New (not ekclusively diversity-based) forms of
recommendation?

J > Microsoft Bing Image creator, powered by DALL-E



How might we leverage?....
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How might we leverage?....

N

i

ﬁili




How might we leverage?....

... Automated forms of knowledge synthesis?
-e.g., through Al approaches?

I> Microsoft Bing Image creator, powered by DALL-E




How might we leverage?....
-

\ A chatbot-based approach to serendipity? Are there =<

alternative paradigms for interacting with LLMS? "
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Microsoft Bing Image creator, powered by DALL-E
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Discussion and questions
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