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“It is one of the noblest duties of a university  
to advance knowledge and to diffuse it  
not merely among those who can attend the 
daily lectures – but far and wide.” 

 
Daniel Coit Gilman, Johns Hopkins Universität Baltimore, 1878 



Functions of publications, does the press do its job? 



Production habits of Humanities and  
Social Sciences scholars 



Printed books 



Different forms of Open Access 

Primary publication (Golden road)  

 Free access to primary source , usually with libre license 
allowing further usage 

 Publication in a genuine and quality-controlled Open 
Access channel such as a journal, a book, an anthology 

 „Gold Open Access“ covers the full value chain 

 Funding on production side   
 
 

Parallel publication (Green road)  

 Free access to  pre- or postprint or author‘s version 

 Via subject-specific or institutional repositories 

 Mostly organised and exercised by authors and their 
institution 

 Funding of media products in the toll-access paradigm, 
funding of infrastructure via academia 
 

        Hybrid Open Access  
– Author pays fee to free 

content from subscription 
barrier 

 

        Embargoed forms  
– moving wall for Gold OA,  

– license for delayed green 
road) 

 



Printed books with Open Access versions  





University presses, Germany and German-speaking Europe 

Aachen Apprimus Wissenschaftsverlag  

Bamberg University of Bamberg Press 

Berlin Universitätsverlag der TU Berlin 

Bonn Bonn University Press 

Bozen Bozen-Bolzano University Press 

Bremen APOLLON University Press 

Chemnitz Universitätsverlag Chemnitz 

Düsseldorf düsseldorf university press GmbH 

Duisburg Universitätsverlag Rhein-Ruhr OHG 

Erlangen-Nürnb. FAU University Press 

Flensburg Flensburg University Press 

Göttingen Universitätsverlag Göttingen 

Graz Verlag der Technischen Universität Graz 

Halle Universitätsverlag Halle-Wittenberg 

Hamburg Hamburg University Press 

Heidelberg Heidelberg University Publishing 

Hildesheim Universitätsverlag Hildesheim 

  
Dedicated OA press or     OA policy in place (25) 
commercial, close cooperation with institution (4) 
run/controlled by university library (20) 

 

Ilmenau Universitätsverlag Ilmenau 

Innsbruck innsbruck university press 

Karlsruhe KIT Scientific Publishing 

Kassel kassel university press GmbH 

Mainz Mainz University Press 

Merseburg Hochschulverlag Merseburg 

Oldenburg BIS-Verlag 

Osnabrück Universitätsverlag Osnabrück 

Potsdam Universitätsverlag Potsdam 

Regensburg Universitätsverlag Regensburg GmbH 

Saarbrücken universaar 

Siegen universi – Universitätsverlag Siegen 

Stuttgart Fraunhofer Verlag 

Wien Verlag der Österreichischen Akademie der 
 Wissenschaften 

Wien Vienna University Press 

Würzburg Würzburg University Press 

 

33 established university presses 

Member of AG Univerlage (25) 

Imprint of other commercial publisher (6) 



• Established in 2003, appr. 55 books pA with 2.7 FTE 

• Focus on needs of departments and institutes 

• Open Access is mandatory for authors and editors 

• Quality control for publications: peer review & internal  

• Also publications on behalf of university, for the wider public 

• Authors contribute to the publishing process  

• Integration with platforms such as: 

Göttingen University Press today 





Göttingen University Press: Guidelines (Extracts) 

• University’s faculties appoint one or two members to the editorial board. 

• Editorial board steers the University Press 

– programmatic orientation & quality assurance  

• Research friendly usage and exploitation rights  
- non-exclusive right for the e-version 
- Exlusive rights for the print-version (but- publication elsewhere 

permitted) 

• Publishing prices 

– There is a publication charge covering author support for manuscript 
preparation, formal quality assurance, artwork production, online 
deployment, title registration and marketing. 
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our researchers 

their peers the public 

The University 

The Library 

The Press 

enables 
publishing 
capacity 

adds to  
service portfolio 

mutual branding 
advantage 

adds to  
institutional profile 

fiduciary transfer 

being closer to 
faculty needs 



Thank you for listening 


