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Michigan Publishing Commitments 

We are partners invested in your success as an author or client: We 

take the time to understand what you’re trying to achieve and use our 

expertise to develop your content to its fullest potential. 

We understand the stages of scholarship and provide publishing 

solutions across the entire life cycle. We offer a continuum of options 

whether you are engaged in learning, teaching, research, or service to 

the community.   

We maximize the discoverability, accessibility, and durability of the 

works that we publish. We enable new ways of measuring influence 

and communicating impact.  

We are a brand ambassador for the University of Michigan, one of the 

top higher-education institutions in the world, aligned with some of the 

University’s greatest strengths and advancing its global reach. 

We take a flexible, powerful approach to solving the technological 

challenges of publishing. 



University of Michigan Press 

Political Science 

Performing Arts 

Classical Studies 

American Studies 

Asian Studies 

English Language 
Teaching 

Regional Studies 

• Authors come from everywhere 

• Focused on certain subject areas 

• Formal publishing process 

• 70% earned revenue, 30% institutional subsidy 

• 15% Open Access, 85% restricted access 



Michigan Publishing Services 

• Authors mainly from U of Michigan 

• Publishes across subject areas 

• Lightweight publishing process 

• 70% institutional subsidy, 30% earned revenue 

• 100% Open Access 



Deep Blue (Institutional Repository) 

• Materials all include authors from University of Michigan 

• Hosts content from across subject areas 

• Hosting only, no publishing process 

• 100% institutional subsidy 

• 100% Open Access 



55% of academic libraries in North 

America developing or implementing 

a publishing program (79% of ARL). 

 

118 libraries listed in the Library 

Publishing Directory, 2017. 

 

Library Publishing Coalition founded 

July 2014. Ca. 60 members. 

US and international trend . . . 

In 2017 LPC Directory libraries published: 436 faculty-led, campus-

based journals; 905 monographs; 65 textbooks; 249 publications 

under contract for an external entity (e.g., a scholarly society). Also 

technical reports, conference proceedings, ETDs. 

 

www.librarypublishing.org  



. . .also  more UPs reporting to Libraries 

2008 = 14 

2010 = 18 

2012 = 20 

2014 = 20 

2016 = 30 

 

30% of North 

American 

university 

presses now 

report to 

libraries. 

2008 2010 2012 2014 2016

Abilene Christian

Akron

Alberta

Arizona

Calgary

Concordia

Delaware

George Mason

Georgia

Indiana

Kentucky

Alberta Alberta Marquette

Arizona Arizona Michigan

Alberta Calgary Calgary MIT

Arizona Georgia Georgia New York

Calgary Marquette Kentucky North Texas

Georgia Michigan Marquette Northwestern

Alberta Marquette MIT Michigan Oregon State

Calgary Michigan New England MIT Penn State

Marquette MIT New York New England Purdue

MIT New York North Texas New York Southern Illinois

Nebraska Northwestern Northwestern North Texas Stanford

New York Oregon State Oregon State Northwestern Syracuse

Northwestern Penn State Penn State Oregon State Temple

Oregon State Purdue Purdue Penn State Texas Christian

Penn State Stanford Stanford Purdue Texas Tech

Purdue Syracuse Syracuse Stanford Utah

Stanford Temple Temple Syracuse West Virginia

Syracuse Texas Christian Texas Christian Temple Wilfrid Laurier

Texas Christian Utah State Utah Texas Christian Yale



Why are libraries becoming publishers? 

1. To provide alternatives to commercial publishing 

2. To meet previously unmet publishing needs, e.g., for 

disseminating gray literature   

3. To educate the next generation of scholars / authors in 

scholarly communication and information literacy 

 

 In general reflects converging roles: 

Libraries:    “Stewards of Collections”       “Provider of Services” 

Publishers: “Producer of Content”          “Provider of Services” 



1. To provide alternatives to commercial 



2. To meet unmet publishing needs 

Tech reports, 

white papers, etc. 
Institutional 

histories 

Workshop 

proceeedings 



3. To educate the next author generation 



Supporting Digital Scholarship 
An emerging opportunity for institutional publishers 



The Monograph of the Future (Mellon) 
 
1. Fully interactive and searchable online with primary sources and 

other works. 

2. Portable across reader applications. 

3. Capable of supporting metrics of use that respect user privacy. 

4. Maintained and preserved in its digital form. 

5. Economically sustainable. 

6. High quality as judged by peers. 

7. Able to support a user's annotations independently of any particular 

reader technology. 

8. Reviewed and eligible for disciplinary prizes and awards. 

9. Expertly marketed, widely accessible, and owned (not rented) by 

the reader 
 

https://mellon.org/resources/shared-experiences-blog/ 

monograph-publishing-digital-age/ 

 



Authors want to present rich media 



Authors want interaction with readers 



Authors want to move beyond the confines of the book 



Digital changes everything 

• Platform and workflows 

• fulcrum.org 

• Intellectual property relationships 

• modelpublishingcontract.org 

• Content discovery 

• “Mapping the Free Ebook Supply Chain” 

 



1. Platform and workflows 



2. Intellectual property relationships 



3. Content discovery . . . 

VS. 



. . . and evidence of use 

“The Open Access 

mission is f***ing 

awesome. Thank you for 

providing this in a 

downloadable PDF. You 

guys are doing it right 

Delighted to have this 

resource.” 
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Let’s stay in touch . . . 



 

 

Thank You 

Charles Watkinson 

watkinc@umich.edu 


