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The increase in international  terror attacks and
secondly the evolution of  media and information
consumption based on technological
advancements together have led to the f igurative
and l iteral  blowing up of  mass media coverage,
but,  increasingly and more importantly,  social
media traff ic .  This  shift  in  information
consumption by the general  publ ic ,  especial ly
after  terror attacks,  is  leading to a fragmentation
of authority that tradit ional  media gained after
years of  being the monopoly of  verif ied
information exchange.

The increased usage and wide accessibi l i ty of
social  media is  a l lowing more people to feel

connected global ly  after  terror attacks and is
leading to the creation of  mediascapes by

defining in-groups of  l ike-minded people against
Is lam, as a  common enemy,  which leads to a

drastic  increase in onl ine hate against  Is lam and
Musl ims. .Digital  mediascapes,  therefore,  have the
abi l ity to unify part icipants around an “us”  that is

specif ical ly  against  the “other”  that is  labeled as
an enemy.  

INTRODUCTION

METHODS

Social  Media data was
gathered from different
onl ine platforms such as
Twitter ,  YouTube,  Tiktok
adn Instagram 

Theoretical  framework 
 constructed examining inf luence
of tradit ional  media on socia l
media effect on r ight-wing
popul ism and Anti-Musl im Hate

Assessing how average Musl ims
are using socia l  media to gain or
even create voices in order to be
heard and address ant i-Musl ims
racism through comedy onl ine 

Persuasive Argument Theory was
appl ied on Instagram data to
assess the interplay of  Hashtags,
Echo Chambers,  and Trench
Warfare surrounding Charl ie
Hebdo  

I f  and how Charl ie  Hebdo is  used
as anti-thesis  against  Is lam by
analyzing the onl ine socia l  media
react ions to the Charl ie  Hebdo
attacks through concept of
rel ig ious effervescence

Twitter  users assessed
based on retweetabi l i ty
and pr ivate vs.
professional  media user

This doctoral  project  aims
to examine the onl ine
reactions of  the European
public  after  the Charl ie
Hebdo attacks on January
7-9,  2015.  

OBJECTIVE

RESULTS

Anti-Musl im Hate works acts as a community
bui lder and unif ier  of  communit ies that might
be otherwise very removed from one another -
-> Right-wing popul ists  groups 
Asymmetric  form of communicat ion between
right-wing popul ist  leaders and social  media
users spreading anti-musl im hate
Comedy is  used often by self- identifying
Musl ims to share burdens of  their  l i fe and to
humanize "Musl ims"
Both echo-chamber processes and trench
warfare mechanisms play a role in the
discussing the image of Is lam onl ine 
Charl ie  Hebdo,  the magazine,  is  a  pr ime
representat ive for French secular ism and
support for  the magazine is  key for standing
for French values
Blue t ick var iat ion has some impact on retweet
behavior a lthough it  is  not vita l  for  tweet
viral i ty 
High-prof i le  actors and people with a large
fol lower count before the attack are more
l ikely to be retweeted ie .  mediat ized opinion
leaders
The tweets in total  can be dvided into c luster
groups:  ' respect for Musl ims' ,  'sol idar ity ' ,  'pro-
Charl ie ' ,  'ant i-Charl ie ' ,  'other attacks ' ,  and
'episodic '  




DISCUSSION
Although anti-Musl im hate is  found to be a very
real  and key part  in the discussion that ensued
after the Charl ie  Hebdo attacks,  i t  is  important to
mention that this  type of response is  a  minority
within the debate This  does not ,  however,  reduce
the impact this  type of discussion has The debate is
not symmetrical ,  meaning that popular  users are
retweeted more,  however,  they do not engage very
often in the debate.  This  is  especial ly  the case for
r ight-wing popul ist  leaders 
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