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Executive Summary 

The design, implementation and management of communication tools and materials is part of Task 7.1 

Communication strategy and tools. D7.4 - Communication tools, issued in M9, presented the communication 

tools, channels, and materials put in place by the 5G-IANA consortium as the main instruments for the correct 

performance of communication and dissemination actions. This deliverable, D7.5 - Communication tools V2, 

is an updated version of the document: it analyses the performance and impact achieved by the 

communication tools, channels, and materials defined in D7.4 and introduces the new elements required so 

as to adapt the communication tools to the needs of the project.  

The deliverable consists of the following sections:  

• Chapter 1 consists of an introduction to the 5G-IANA project’s concept and approach, to the purpose 

of the deliverable and intended audience. 

• Chapter 2 analyses the communication tools and channels put in place by the project. 

• Chapter 3 presents the impact achieved by 5G-IANA communication tools during the period M1-M20. 

• Chapter 4 is the conclusion. 
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1. INTRODUCTION 

1.1. 5G-IANA concept and approach 

5G-IANA aims at providing an open 5G experimentation platform, on top of which third-party experimenters, 

i.e., SMEs in the Automotive vertical sector will have the opportunity to develop, deploy and test their 

services. The provided Automotive Open Experimentation Platform (AOEP) is a set of hardware and software 

resources that provides the computational and communication/transport infrastructure as well as the 

management and orchestration components, coupled with an enhanced nApp Toolkit tailored to the 

Automotive sector, for simplifying the design and onboarding of new nApps. 5G-IANA exposes to 

experimenters secured and standardized Application Programming Interfaces (APIs) for facilitating all the 

different steps towards the production stage of a new service. 5G-IANA targets different virtualization 

technologies integrating different Management and Orchestration (MANO) frameworks for enabling the 

deployment of end-to-end network services across different segments (vehicles, road infrastructure, Multi-

access Edge Computing (MEC) nodes and cloud resources). 5G-IANA nApp toolkit is linked with an Automotive 

Virtual Network Functions (VNFs) Repository including an extensive portfolio of ready-to-use and openly 

accessible Automotive-related VNFs and nApp templates, that are available for SMEs to use and develop new 

applications. Finally, 5G-IANA develops a Distributed Machine Learning (DML) framework, that provides 

functionalities for simplified management and orchestration of collections of Machine Learning (ML) service 

components and thus, allows ML-based applications to penetrate the Automotive world, due to its inherent 

privacy-preserving nature. 5G-IANA will be demonstrated through seven Automotive-related use cases in 

two 5G Stand Alone (SA) testbeds. Moving beyond technological challenges, and exploiting input from the 

demonstration activities, 5G-IANA will identify and validate market conditions for innovative, yet sustainable 

business models for the AOEP platform, supporting a long-term roadmap towards the pan-European 

deployment of 5G as a key advanced Automotive services enabler. 

1.2. Purpose of the deliverable 

This deliverable D7.5 – Communication tools v2 belongs to the set of WP7 deliverables, and it is directly 

linked to Task 7.1 Communication strategy and tools. The document provides an overview of the 

communication tools put in place by the 5G-IANA consortium for the correct performance of communication 

activities as well as the impact achieved up to M20.  
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1.3. Intended audience 

The dissemination level of this document is “public” (PU) and is primarily aimed at the consortium members 

and the European Commission. However, any interested actor is able to download it and read it.   
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2. COMMUNICATION TOOLS AND CHANNELS 

2.1. Brand identity and logo 

Brand and visual identity represent the first contact the public has with our project. Conceived as the project’s 

initial communication tool, 5G-IANA brand and visual identity use a set of graphic elements to easily identify 

the 5G-IANA project. Deliverable 7.1 – ‘Brand Identity and guidelines’ collects and presents how the project 

aims - through the logos, the brand identity, and other graphic files - to create a coherent, consistent, and 

highly recognisable image of the project that supports communication and dissemination activities, aiming 

to enable and to maintain the integrity of the project’s overall brand identity to ensure efficient 

communication of the project and its results (Figure 1). 

A set of templates has been also created to ensure homogeneity and consistency on presentations and 

deliverable releases. More specifically 5G-IANA prepared the following: 

• a presentation template to be used by all partners when presenting the project; 

• a deliverable template for submitting the project’s deliverables; 

• agenda and minutes templates for project events and meetings. 

2.2. Website 

5G-IANA’s official website domain is: https://www.5g-iana.eu/. As already stated in D7.4, the aim of the 

website is to promote the 5G‐IANA project, its objectives and achievements. It serves as the main 

communication channel, containing all the necessary information of the project and being constantly 

updated with the latest developments. The website will also be the main vehicle for advertising and 

encouraging third-parties to participate at the project’s two Open Calls during the second half of the project.  

Figure 1, 5G-IANA logo 

https://www.5g-iana.eu/
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In order to ensure that the project reflects the project’s progress, T7.1 has been regularly revising and 

updating the website’s structure and content and, in cross-collaboration with WP6, has developed a new 

section specifically dedicated to the engagement of third-party experimenters to the Open Calls.  

2.2.1. Website update  

An update of the website was addressed during the second year of the project with the aim of improving the 

level of technical information provided (the 5G-IANA AOEP platform, the Network Applications, the 

architecture, and the Use Cases) and for easing the access to the information (the content on the News and 

the Resources section have been enhanced and re-organised). 

The updates addressed, section by section, are summarized below:  

2.2.1.1. Homepage 

The summary of the project in the homepage (Figure 2) has been revisited, replacing the objectives of the 

project (that are now presented on a dedicated page in the About section) with the general scope of the 

project. The first introductory video of the project has been added in the homepage allowing a very easy 

access to the scope and summary of the project. 

 

https://www.5g-iana.eu/about/concept-approach/
https://www.5g-iana.eu/news/
https://www.5g-iana.eu/resources/videos/
https://www.5g-iana.eu/
https://www.5g-iana.eu/
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Figure 2, 5G-IANA website homepage 

2.2.1.2. About 

The About section (Figure 3) has been extended and the information is now re-organised under six sub-

sections: 

• Concept and approach: this section summarises the context behind the project and presents the 5G-

IANA Concept & Approach, the architecture of the AOEP, and the Network Applications (nApps). 

• Objectives: this section provides the detailed objectives of the project.  

• Use Cases: this new subsection presents the seven Use Cases defined by the project to demonstrate 

and validate the 5G-IANA platform. 

https://www.5g-iana.eu/about/
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• Testbeds: this section briefly presents the project’s two test sites. More details about these sites are 

available in the new section “Get Involved” described below. 

• Work Packages: this section provides a short summary for each of the project’s Work Packages.  

• 5G-PPP involvement: this subpage gives a short description of the 5G-PPP initiative, the involvement 

of 5G-IANA in it, as well as a link to its website.  

 

Figure 3, 5G-IANA “ABOUT” website section and sub-sections 

2.2.1.3. Resources 

As the amount of content continues to increase with the progress of the project (the number of publications, 

deliverables, newsletters, etc.) and new activities are coming up (webinars, videos, presentations, etc.), the 

Resources section was restructured to better organise the information and facilitate user navigation on the 

page.  

A main menu (Figure 4) provides a direct and easy-to-navigate access to the following eight sub-pages that 

are currently available (four new have been created for webinars, videos, presentations, and press releases):  

• Webinars: all webinar recordings will be uploaded here.  

https://www.5g-iana.eu/resources/
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• Papers and Publications: all publications of the project are available on the website through their 

Zenodo link to the project’s Community where they are openly-accessible.   

• Newsletters: 5G-IANA Newsletter issues are announced on the website with a link to the project’s 

Zenodo Community where they are published.  

• Deliverables: this section has been also re-organised, and deliverables are now presented per Work 

Package.  

• Videos: all videos of the project will be available in this section. The first video of the project has been 

already published.  

• Communication materials: this section contains the materials already developed by the project (the 

logo, the flyer, the poster, the brochure, and the roll-up banner). All new materials will be provided 

here.  

• Presentations of the project are provided in this section. 

• Press releases are published on this section.  

 

Figure 4, 5G-IANA “RESOURCES” website section and sub-sections 
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2.2.1.4. News 

The News section (Figure 5) has been also re-organised under three sub-sections to facilitate the follow-up 

of the activities and key events of the project.  

• Project News: includes announcements of all past and future project activities (participation at events, 

new publications, new resources available, etc).  

• Technical Blog: contains blog-style articles of technical content, addressed to the general audience 

and authored by the partners of the consortium.  

• Events: presents the upcoming events that the project endorses or will actively participate at.   

https://www.5g-iana.eu/news/
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Figure 5, 5G-IANA “NEWS” website section 

2.2.2. New website section for engagement of third parties: “Get Involved” 

This new menu has been created in February 2023, in cross-collaboration with WP6 and the project 

coordinator, to guide external experimenters through engaging with the 5G-IANA open experimentation 

platform, especially during the project’s two Open Calls (Figure 6). The first release of this section has the 

following three sub-menus; however, the information provided will be constantly updated on the needs of 

the different Open Call phases: 

https://www.5g-iana.eu/get-involved/third-party-experimentation/
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• 5G-IANA third-party experimentation: summarises the objectives of the project in relation to the 

involvement of SMEs, offers a detailed summary of the 5G-IANA platform capabilities, and presents 

the testbed facilities that the project makes available to experimenters. 

• 5G-IANA Open Call #1: this page provides the scope and terms of the Open Call together with the 

instructions to participate (who, when and how to apply). The application form to formalise the 

participation is also available in this section. The “Guide for Applicants”, the core document of this 

Open Call, contains the detailed Open Call conditions and is available for download in this section.  

• Mentors: close mentorship and support will be provided to the selected experimenters so that they 

get familiarised with the platform. This section aims to introduce to potential applicants the people 

exercising this role during the first Open Call.  
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Figure 6, 5G-IANA “Open Call #1” website section 

2.2.3. Website statistics   

The total visits to the 5G-IANA website are tracked through Google Analytics on a monthly basis. Figure 7 

shows the number of visits per month to the 5G-IANA website since the 10th of November 2021 (when the 

website went live) until the 31st of January 2023 (M20). The average of website visitors per month during 

this period was 163.  

 

Figure 7, 5G-IANA website total visits per month & articles published 
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This figure shows that the number of visitors was constant during the first year of the project, with an average 

of 100 visits per month. The number has increased during the second year of the project (average is 218 up 

to M20) and the trend seems to stabilise around this figure. The number of visits is expected to keep 

increasing in the short term with the new section “Get Involved “coming out.  

Figure 7 also shows the number of News articles published on the website. The project is very active in 

communicating its progress and dissemination activities: at least one article is published every month 

although almost every month two articles are published.  

Figure 8 presents the number of views by page title, while Figure 9 presents the average engagement time 

on the website. Finally, Figure 10 (landing page) shows that most of the web users land at the 5G-IANA 

webpage through the News and Resources section.  

 

Figure 8, 5G-IANA website number of views by page title 

 

Figure 9, 5G-IANA website average engagement time 
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Figure 10, 5G-IANA website views by landing page 

2.3. Social media 

Social media accounts are being used to raise awareness of the project and to showcase and promote the 

5G-IANA activities and events. An active update of the accounts aims as well to encourage a steady flow of 

traffic towards the 5G-IANA website to broaden the scope of the project’s activities and exploit connections 

with partners, other related projects, and their respective communication activities. 

2.3.1. LinkedIn  

The 5G-IANA LinkedIn page is available since M01 of the project. Being the most popular social network 

among professionals, the added value of this tool remains on the opportunity of sharing project information 

across the professional world and a wide range of audiences. 

The 5G-IANA LinkedIn account has gained 193 followers up until M20. Figure 11 below shows the trend of 

followers since the beginning of the project. In order to improve evaluation performance of this tool, T7.1 is 

now separately tracking between followers that are part of the Consortium (i.e., any individual member of 

the partners that constitute the Consortium) and members that do not have any link to the project’s partners. 

The analysis proves that the number of followers outside the Consortium is clearly higher: 143 followers 

https://www.linkedin.com/company/72768352/admin/
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come from outside the Consortium up to M20. This figure also shows that the number of followers coming 

from Consortium partners is reducing as the project progresses (38 out of 104 on Y1 and 12 out of 89 during 

Y2). This number (users from the Consortium) seems to increase when the project has physical meetings 

(M13 mid-term review and M18 Plenary Meeting).  

 

Figure 11, 5G-IANA LinkedIn group members 

Figure 12 shows the number of posts on 5G-IANA LinkedIn account per month: on average, the project has 

posted 5 entries per month until M20. 
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Figure 12, Trend of 5G-IANA posts in LinkedIn 

This constant activity is having a great impact on the visitor metrics too (the account had 522 visits in the last 

year) as shown in Figure 13.  

 

Figure 13, 5G-IANA LinkedIn visitor metrics 

The analysis of the most recent 20 posts (Figure 14 and Figure 15) also shows that the engagement rate of 

LinkedIn posts is high.  
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Figure 14, 5G-IANA LinkedIn most recent posts analysis 1 
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Figure 15, 5G-IANA LinkedIn most recent posts analysis 2 

2.3.2. Twitter 

The 5G-IANA Twitter account is available since M01 of the project. Twitter is one of the most prominent 

social media platforms in the world, and it is being used to promote 5G-IANA activities to the general public. 

The hashtag #5GIANA is being used to promote the activities of the project on this social media platform.  

Figure 16 presents the activity of the project on this social media platform by analysing the number of tweets 

and #5GIANA hashtags issued. The figures demonstrate the project is being constantly very active in the 

promotion and dissemination of activities through this communication tool: 187 hashtags have been 

promoted until M20 and, on average, the project has posted 4 entries per month. 

https://twitter.com/IANA_5G
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Figure 16, 5G-IANA tweets & #5GIANA hashtags 

Figure 17 provides the number of 5G-IANA Twitter followers: 68 members up to M20. Again, the number of 

followers coming out of the Consortium is higher (23 followers are Consortium members while 45 are not 

Consortium members).  

 

Figure 17, 5G-IANA Twitter followers 

2.3.3. YouTube Channel 

The project’s YouTube channel (Figure 18) was established in M10 and the first, introductory video of the 

project was created in M17 and launched in the European Commission stand at the TRA 2022 Conference in 

https://www.youtube.com/channel/UCbBM-hjFtsAfaKEOr38aslQ
https://www.5g-iana.eu/resources/videos/
https://www.5g-iana.eu/2022/11/23/launch-of-5g-iana-first-video/
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Lisbon, Portugal. The number of subscribers to this channel is still very low (3 subscribers). However, this is 

reasonable considering that only 1 of the 10 videos planned throughout the project have been issued and 

the figure is expected to increase during the second half of the project.  

 

Figure 18, 5G-IANA YouTube channel main page 

2.4. Newsletter  

The 5G-IANA Newsletter (Figure 19) aims to raise interest and inform, in a synthesised way, about the 

project’s activities, advancements, upcoming and past events.  

https://www.5g-iana.eu/2022/11/23/launch-of-5g-iana-first-video/
https://www.5g-iana.eu/resources/newsletters/
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Figure 19, 5G-IANA Newsletter issue 3 front page 

Originally planned to be published every six months (the first 5G-IANA Newsletter was issued in January 2022 

and the second one in July 2022) now it is being published four times a year. The third issue was published 

in November 2022 and the fourth one is planned for March 2023 (as a special edition about the launch of the 

5G-IANA first Open Call). In total, the project plans to issue 9 Newsletters (Table 1, 5G-IANA Newsletter 

issues).  

Table 1, 5G-IANA Newsletter issues 

5G-IANA Newsletter issues 

5G-IANA Newsletter #1 - January 2022 

https://www.5g-iana.eu/resources/newsletters/
https://zenodo.org/record/6856388/#_.YuzZB3ZByUl
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5G-IANA Newsletter #2 - July 2022 

5G-IANA Newsletter #3 - November 2022 

5G-IANA Newsletter #4 - March 2023 

5G-IANA Newsletter #5 - July 2023 

5G-IANA Newsletter #6 - November 2023 

5G-IANA Newsletter #7 - March 2024 

5G-IANA Newsletter #8 - July 2024 

5G-IANA Newsletter #9 - November 2024 
 

Newsletters are uploaded to the project’s Zenodo Community, published on the website, and distributed via 

email among subscribers and Consortium members. All issues are in parallel promoted on the project’s social 

media.  

Although the number of subscribers is still low (13), T7.1 is also tracking the number of downloads in Zenodo. 

Those figures (Newsletter#1 had 24 downloads, Newsletter#2 17 downloads and Newsletter#3 13 

downloads) show a real interest on the information provided through this channel. Nevertheless, the 

following mitigation measures to improve the performance of this tool are being implemented: 

• update the option to subscribe (Figure 20) on the website homepage in order to make it more visible 

and accessible to web users. 

• execute more specific social media campaigns to promote the Newsletter. 

 

Figure 20, Option to subscribe to 5G-IANA newsletter on website home page 

https://zenodo.org/record/7096665/#_.Y3TWlHbMKUk
https://zenodo.org/record/7588753/#_.Y9jjgnbMKUk
https://zenodo.org/record/6856388#.Y-9gEnbMI2w
https://www.5g-iana.eu/resources/newsletters/
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2.5. Printed and digital communication materials  

The first version of the printed communication materials was issued during this period. The design of these 

materials was conceived in printed and digital format so they can be used in printed version at events and 

digitally to support any project needs in communication and dissemination.  

These materials have contributed to support the objective of informing target stakeholders about the 

project’s main objectives and expected outcomes and results and have been already used at project events. 

The poster was part of the project’s presentation at the Vehicle and Transportation Technology Innovation 

Meetings (VTM) in Torino in March 2022 (Figure 21). The poster and the roll-up banner supported 5G-IANA 

project booth at the CINEA Connecting Europe Days held on June 2022 in Lyon (Figure 22). Project flyers were 

also distributed at both events. The roll-banner has also been used during project meetings (Figure 23). 

 

Figure 21, 5G-IANA presentation at the VTM Torino 2022 

https://www.5g-iana.eu/2022/04/11/5g-iana-project-presented-at-the-vtm-torino-2022/
https://www.5g-iana.eu/2022/04/11/5g-iana-project-presented-at-the-vtm-torino-2022/
https://www.5g-iana.eu/2022/07/05/5g-iana-at-the-connecting-europe-days-2022/
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Figure 22, project booth at the CINEA Connecting Europe Days 2022 

 

Figure 23, 5G-IANA roll-up banner at a project meeting 
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At present, the Communication Management is also working on a new version of the poster, as well as on a 

new version of the brochure/factsheet that will focus on the project’s Open Call, in order to attract third-

party experimenters.  

2.5.1.  Flyer 

The flyer (Figure 24) was designed in M8, in a simple double page A5, presenting the main high‐level 

objectives of the project and two maps with the testbed sites and consortium partners; it also includes the 

project’s general information and contact information.  

 

 

Figure 24, 5G-IANA first version of the flyer 

2.5.2. Poster 

The first version of the poster (Figure 25) was issued in M12 in a Standard A0 size, to serve as a 

complementary communication tool at project booths, workshops, presentations, or demonstration events. 

https://zenodo.org/record/7194826#.Y-ZKRXbMKUk
https://zenodo.org/record/6856375/#_.Ytp1uXZByUk
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It also presents the main high‐level objectives of the project, the 5G‐IANA consortium partners, as well as 

project general information and contact information.  

 

Figure 25, 5G-IANA first version of the poster 

2.5.3. Brochure 

The brochure (Figure 26) was published in M18. Together with the intro and objectives of the project, general 

and contact information, and the Consortium details, it provides an overview of the testbeds and Use Cases 

as well as summary of the expected benefits of the project.  

https://zenodo.org/record/7284537#.Y-ZKInbMKUk
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Figure 26, 5G-IANA first version of the brochure 

2.5.4. Digital banners for the promotion of events  

A digital banner (Figure 27) has been created for the promotion of the project during online events, such as 

webinars, workshops, presentations, etc.  
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Figure 27, digital banner for promoting events 

2.5.5. Roll-up banner 

The roll-up banner (Figure 28) was also designed in M12 to be used as a complementary communication tool 

during internal meetings and external events.  

https://zenodo.org/record/6856339/#_.YtqGpXZByUk
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Figure 28, 5G-IANA roll-up banner 

2.5.6. Digital material specifically developed for Open Call #1 

Digital materials have been specifically designed and created to support the promotional and communication 

activities of the first 5G-IANA Open Call.  
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2.5.6.1. Digital banners 

Digital banners templates (Figure 29) have been created to support announcements during the promotional 

social media campaigns. Another banner template (Figure 30) has been created to support the promotion of 

webinars to be organised during the first Open Call.  

 

Figure 29, Example of 5G-IANA Open Call #1 social media banner (“Save the Date”) 

 

 

Figure 30, Digital banner for the promotion of the Open Call Info Day webinar 

 

 

2.5.6.2. Digital Flyer 

A digital flyer (Figure 31) has been also created to support the announcement and promotion of key moments 

or activities during the Open Call (the Info Day, application period, winners and results, etc.) both on the 

website and social media.  
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Figure 31, Example of 5G-IANA Open Call #1 digital flyer 

2.5.6.3. Guide for Applicants 

The “Guide for Applicants” (Figure 32) has been created by the project in order to summarize the conditions 

and procedures of the first Open Call. T7.1 has worked on the edition of this guide with a professional design 

so as to make it more attractive for the reader. 

https://www.5g-iana.eu/wp-content/uploads/sites/14/2023/02/Open-Call-1.pdf
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Figure 32, 5G-IANA Open Call #1 Guide for Applicants cover 

2.6. Press releases and conferences 

Press releases are published by the consortium at key moments of the project, aiming to communicate 

important information to target audiences and announcing significant achievements and major upcoming 

events.  

A press release template in English is created by the WP7 lead in collaboration with the Project Coordinator 

and published on the project’s website. This template is distributed among the partners in order to adapt it 

to their local contexts and to translate it into their mother tongues for dissemination to the local media. 

Partners are also encouraged to share press releases in their available channels in order to increase the 

project’s achievements and awareness.   

https://www.5g-iana.eu/resources/press-releases/
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The first press release announcing the launch of the project and the kick-off meeting held in Athens was 

published on the project’s website (Figure 33).  

 

Figure 33, 5G-IANA first press release 

The press release was also distributed by several partners through their own channels (Table 2):   

Table 2, 5G-IANA first press release by partners 

Press Release #1 

Project's website  

VICOM website  

UBI website  

HIT website  

5COMM website 
 

https://www.5g-iana.eu/wp-content/uploads/sites/14/2023/02/5GIANA_PRGeneral_FINAL_Nov21_FINAL.pdf
https://www.5g-iana.eu/wp-content/uploads/sites/14/2023/02/5GIANA_PRGeneral_FINAL_Nov21_FINAL.pdf
https://www.vicomtech.org/es/actualidad/detalle/vicomtech-participa-en-5giana-el-nuevo-proyecto-europeo-que-acelera-la-creacion-y-comercializacion-de-aplicaciones-en-automocion-basadas-en-redes-inteligentes-5g
https://ubitech.eu/ubitech-undertakes-the-technical-coordination-of-the-5g-iana-innovation-action-on-5g-intelligent-automotive-network-applications/
https://www.hit-innovations.com/blog/new-eu-project-5g-iana-accelerates-the-creation-and-commercialisation-of-automotive-applications-based-on-5g-intelligent-networks/
https://fivecomm.eu/2021/09/08/the-european-h2020-project-5g-iana-kicks-off/
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The second press release of the project (Figure 34) was issued in February 2023 announcing the project’s first 

Open Call:  

 

Figure 34, 5G-IANA second press release 

During the second half of the project, press releases will be systematically used for the announcement, 

promotion, and follow-up of the Open Call processes. Also, press releases will be issued for the promotion of 

the demo and the Final event. Press conferences will be as well organised at these events to ensure maximum 

stakeholder engagement 

2.7. Videos 

5G-IANA will produce ten videos in total: three project-related videos and at least one short video per UC, 

showcasing and describing each use case demonstrated during the events.  

https://www.5g-iana.eu/wp-content/uploads/sites/14/2023/02/5G-IANA_PR_Open-Call1.pdf
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The first introductory video of the project (Figure 35) was created in M17 and it was launched in the European 

Commission stand at the TRA 2022 Conference in Lisbon, Portugal. The video is animated and offers a short 

introduction to the project and its goals. 

 

Figure 35, 5G-IANA first introductory video 

The second video is planned for M30 in parallel with the promotion of the project’s second Open Call, 

providing a “how-to-experiment tutorial” to the selected SMEs and third-party experimenters and a hands-

on showcase of the platform capabilities, together with some practical nApp examples. The third video will 

be produced towards the end of the project (M40), summarizing the project’s outcomes and including a 

compilation of the project’s 7 use case videos which will be produced during the two (public) demo events.  

The videos will be disseminated via the project’s social media and website, and will be available for promotion 

at fairs, conferences or other relevant events and upon request.  

2.8. Zenodo Community 

The 5G-IANA Zenodo Community (Figure 36) has been created in M14 of the project. The scope of this 

community is to make freely available and under open access status all public deliverables, scientific 

publications and publicly available results of the 5G-IANA H2020 Project.  

https://www.youtube.com/watch?v=k57x8DHUt_k&t=4s
https://www.5g-iana.eu/2022/11/23/launch-of-5g-iana-first-video/
https://www.5g-iana.eu/2022/11/23/launch-of-5g-iana-first-video/
https://zenodo.org/communities/5g_iana/?page=1&size=20
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Figure 36, 5G-IANA Zenodo Community main page 

2.9. Webinars 

Webinars addressing different topics and categories of stakeholders will be organised at regular intervals to 

provide a comprehensive view of particular results of the project and share key messages and useful 

information with third-party experimenters. 5G-IANA will organise 9 webinars in total.  

A first (internal) webinar has been already organised in M18 and conducted by the project’s Technical 

Coordinator (UBI). A dedicated webinar campaign is foreseen during the application period of the first Open 

Call as a way of attracting the attention of experimenters to the use of the 5G-IANA platform. More 

https://www.5g-iana.eu/2022/12/16/5g-iana-first-webinar/
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specifically, an “Info Day” is planned for M22 where the 5G-IANA AOEP Release 1 offerings and nApps will be 

presented together with the logistics and administrative procedures for applying to the Open Call. 

Additionally, a webinar will be organised for the official presentation of the 5G-IANA test sites. Another 

webinar is foreseen during the main phase of the Open Call (pre-testing and validation) with the aim of 

presenting practical examples of on nApps for the automotive sector, based on the 5G-IANA use cases. 

The detailed plan of 5G-IANA webinars until the end of the project is available in the revised version of D7.6 

– Dissemination Plan.  

 



 

46 
 

3. IMPACT EVALUATION UNTIL M20 (KPIS) 

This section refers to the Key Performance Indicators (KPIs) and the impact achieved by 5G-IANA 

communication tools and activities during this period (M1-M20).  

Table 3 presents the communication activities and related KPIs together with the achievements made. 

Table 3, 5G-IANA communication activities and impact M1-M20 

Communication activity 

KPI target value 
M1-M20 

achievements 

Year 1 Year 2 Year 3-
end* 

Total 

Website: Total visits per month  100  160  300  >300 163 (average/month) 

Twitter: 5G-IANA hashtags  80  160  250  300 187 

LinkedIn: Members of 5G-IANA  

Group (out of Consortium members)  
65  130  260  >300  163 

Video: number produced  -  >2  >8  10  1 

Project brochure: number produced 1 Update  Update 3  1 

Technical leaflets: published and 
distributed  

>100  >100  >100  300  200 

Press releases: number issued  1  2  6  9  2 

Newsletters: number of reads1  50  100 150   200 67 

 

* The third column includes all the produced results (performance) until the completion of 5G-IANA lifecycle, 

including the project’s extension, i.e., M25 – M42. 

 

 

 

 

 
1 This indicator is based on the number of subscribers plus the number of downloads of Newsletters in Zenodo. 
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4. CONCLUSION 

In this deliverable the communications tools, channels and resources defined to execute the project’s 

communication activities have been presented in detail: the document summarises the activity performed 

with the tools put in place and introduces the updates and improvements adopted to better align with the 

third-party engagement plan defined and the overall needs of the project. The document has also presented 

the impact achieved by the communication activities and tools up to M20. Upcoming plans and mitigation 

measures have been also indicated when needed. 

The final impact achieved by the communication tools and channels is expected to be reported at the end of 

the project under D7.8 – Report on the dissemination activities (M42)2.  

 

 

 

 

 

 
2 The project plans to report the communication activities and the impact achieved by the communication tools and 
channels at the end of the project together with the final dissemination activities report. 


