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Abstract 

Recently, because of the exponential expansion of digital media, the importance of print media in 

the total marketing mix has been questioned. The study owners run three separate tests to compare 

the effectiveness of traditional print ads with that of digital ads. The study owners use eye tracking 

and biometric metrics during exposure and show that print ads result in higher levels of coding 

and engagement than digital ads. The authors in the literature, on the other hand, use functional 

magnetic resonance imaging and discovered that print ads caused more activity in the hippocampus 

and Para hippocampal areas than digital ads. This finding is remarkable. Extending these 

discoveries, it shows that participants were better able to remember print ads in terms of their 

content, context, and brand affiliation when they used passages as access cues. There is further 

evidence that the clear memory advantage for print ads is mostly attributable to improved coding 

during first exposure. This is possible as well as showing that the results of earlier studies have a 

high degree of reliability. Despite the rapid rise of digital media and communication, these results 

show that marketers should not ignore the importance of print media in advertising. This is the 

conclusion that can be drawn from a practical point of view about the results of the research. In a 

more digital world, the future of print advertising is often up for debate. Does the development of 

the Internet lead to the disappearance of traditional advertising media such as newspapers? This is 

a subject of debate that is brought up regularly, and we cannot deny the fact that there has been a 
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recent decline in the number of copies of newspapers. On the other hand, PAMCo's latest data 

shows that news brands are stronger than ever. According to the data, the growing respect and 

demand for journalism as a reliable source of information among readers is at an all-time high and 

has never been higher. 

Keywords: Digital Advertising, Print Advertising, Comparison of Digital Advertising and Print 

Advertising, what is Digital Advertising, what is Print Advertising? 

 

1. Login 

The number of people reading national news brands online every day has increased by 3.7 million, 

which is equivalent to a 20% year-over-year increase in the daily digital readership of national 

news brands. The entire news industry already has forty-nine million monthly readers, which is 

more than Google and Facebook put together accordingly. The knock-on effect of reducing print 

circulation on advertising spending is disproportionate, with the drop in spending significantly 

outstripping the dwindling print audience, which still stands at 20 million a week and is a third of 

the population. There is growing evidence that the effectiveness of repression has increased over 

time, breaking the overall trend towards a decline in the effectiveness of campaign efforts. Also, 

those who read print books are often the most caring and attentive of all readers. The latest statistics 

from IPA Touchpoints show that people are spending 24% more time reading their newspaper 

during the coronavirus outbreak. That amounts to a substantial 1 hour and 40 minutes of quality 

time on the days people read their newspapers. 

 

2. News Brands 

The elevated level of engagement offered by news brands yields good returns for advertisers and 

brands, not only in terms of short-term business metrics such as sales and market share, but also 

in terms of long-term business metrics such as price sensitivity, loyalty, customers. Marketing 

initiatives that use contemporary brands as part of their strategy are superior to those that do not 

use contemporary brands in their ability to deliver longer-term business benefits over time, 
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according to the findings of an IPA Data Bank Study. It is much more likely for campaigns that 

use news brands to generate and deliver sustainable share growth, attract new consumers, and build 

loyalty among existing customers. They make customers less sensitive to price changes and, as a 

result, reduce the need to depend on short-term cost-cutting promotions . This results in increased 

returns and a higher return on investment. RAMetrics is a database that evaluates hundreds of ads 

and articles across multiple metrics across both print and digital news brands to supply 

comparisons that help us understand how new brand ads will perform . When looking for a reason 

news brand advertising has become more effective over time, we can look to RAMetrics . 

RAMetrics is a database that evaluates hundreds of ads and articles from both print and digital 

news brands. RAMetrics research shows that recall for print ads has increased dramatically over 

the earlier decade, from 46% to 77% between 2009/10 and 2019/2020, an astonishing 67% 

improvement. 

The proportion of readers who closely follow the ads more than doubled, from 23% to 49%, while 

the percentage of readers who responded emotionally increased by 147%. Similar increases can 

be seen when comparing other brand metrics among readers who notice ads. Additionally, action 

metrics have been improved. In the last ten years visits to the advertiser have increased by 75%, 

visits to the website have increased by 125% and purchase intention has more than doubled from 

7% to 22%. The model is the same for companies that publish digital news. The proportion of 

people remembering the ads increased by 109%, from 22% in 2009/10 to 46% in 2019/20. The 

attention of readers who noticed online ads increased by 129% from 24% to 55% and likes 

increased by 111% from 28% to 59%. In addition, all brand and action metrics have been 

improved. Digital news brand ads are viewed more positively now than a decade ago, with an 

increase of 117% from 29% to 63%. 

In addition, digital news brand ads are considered more useful, with an increase of 105% from 

22% to 45%. We recognize that, because of many collaborations , advertising in quality venues 

and particularly on major brand websites generates a much higher level of engagement and brand 

response than is typical for the industry as a whole. Eye tracking research reveals that ads on news 

brands' websites are watched more often and for longer periods of time. As a result, incorporating 

digital news brands into the advertising mix supplies both short-term and long-term benefits to the 
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organization. When comparing the performance of the latest print and digital news brand ads 

among those who read a newspaper or visit a news brand's website, print outperforms digital on 

all brand and action metrics. 

Print outperforms digital in the following categories: Ads that appear on print news brands have 

an ad recall rate of 1.7 times higher than ads that appear on digital news brands (46% versus 77% 

for digital news brands). Branding in print advertising is 185% stronger than in digital advertising 

(37% vs 20% for digital advertising) Readers are 152% more likely to pay attention to print ads 

compared to digital advertising (25 vs 38 percent for digital) . Print ads are 141% easier to 

understand than their digital counterparts (37% versus 52%). If asked, readers are 139% more 

likely to report finding print ads interesting (39% versus 28%). Print ads increase site visits (19% 

versus 20% for digital), referrals (32% versus 23% for digital), and conversations (14% versus 

20% for digital), according to RAMetrics research. This is despite digital being a tried and 

established response medium. 

However, digital advertising is more successful than print ads in converting engaged readers into 

actioners (64% versus 55% for print ads). While digital ads are less catchy than print ads, digital 

ads are more effective than print ads at engaging engaged readers. According to statistics provided 

by RAMetrics , digital ads seem to outperform print ads among readers of news brand publications 

who remember watching the ads. This includes various engagement metrics including ' likeability 

' (only 49% vs 59% for print), 'innovative approach' (only 54% vs 69% for print) and easy to grasp 

(81% vs. applies to only up to 68% for printing ). The same is true for "search for more 

information" (47% vs 30% for print), " visit advertiser " (46% vs 25% for print), "visit website" 

(44% for print). This also applies to action metrics such as 44% vs. 27% for print) and 

“recommend” (49% compared to 41% for print). 

Advertisers gain direct access to a highly engaged audience when working with news brands 

because of the effectiveness and reliability of the medium. It is true that print and digital news 

brands perform quite well on their own in delivering significant business results; however, there 

is a significant multiplier effect when both print and digital news brands come together. 
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Incorporating both print and digital news brands into their mix supplies nearly three times the 

amount of business impact compared to efforts using only one platform. 

 

3. Effectiveness of Printed and Electronic Media 

When comparing the effectiveness of print and electronic media in today's culture, it is common 

to believe that electronics has always been superior. It is estimated that the growth rate of electronic 

communication will be 15.9% annually until 2018 , but the growth rate of print publication will be 

only 2.8% annually ( Stabel , 2015). Electronic media is more appealing to more people as a newer 

and innovative type of technology, as it is faster, cheaper, and has a wider reach. However, the fact 

that electronic advertising can be more efficient does not always mean that it is more successful. 

People have a common feeling that paper ads are more authentic and evoke a stronger emotional 

response than those displayed on a digital device. Compared to electronic advertisements, it is seen 

that advertisements in print media are placed for a greater purpose. People are constantly exposed 

to irritating and repetitive corporate ads, and these ads can appear when they are online , whether 

they're streaming music, movies or using social media . While print advertising is often seen as an 

outdated form of marketing, it is still a powerful force for the meaningful connections that growing 

numbers of customers are looking for. For print to remain interesting and relevant, it must accept 

changes in both the business and the client and must be open to implementing innovative ideas. 

The new generation, known as Millennials , is now going through the process of maturing, and 

making important decisions such as which colleges they will attend ( Fry , 2015). Having a 

significant impact on society, the expectations of Millennials must be met by many industries that 

need to keep up with this generation. The use of printed quick response codes (QR codes) that take 

customers to specific websites or the inclusion of a personalization part that delights the buyer and 

makes them feel unique are two examples of innovative marketing strategies. 

On the other hand, for digital media to sustain its ascendant trajectory of success, consumers must 

accept the fact that they are looking for more than simple email blasts or ads on Facebook. 

Customers want to have the impression that they are unique and that their purchase is important. 
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Using techniques such as personalization and link building, people can be reached and given the 

impression that they are important. 

 

4. Comparison of Print and Electronic Media Efficiency 

A data is not just an e-mail address to add to your list. In any scenario, it would be dangerous to 

underestimate the power of printing or technology as inherently inferior to the other medium. Both 

have positive and negative aspects that need to be worked on to be successful. Both print and 

digital marketing should be included in a truly effective advertising strategy . These two types of 

promotions must complement each other to take full advantage of their advantages. Print media is 

more successful at creating meaningful relationships than digital technology is fast and cheap. The 

combination of these two aspects seems to be the most effective strategy for combining the latest 

innovations with tried-and-true success. However, for a more comprehensive understanding of the 

state of the business, it is necessary to conduct an in-depth analysis of the effectiveness of each of 

the two types of media separately. The purpose of this study was to decide whether the relevance 

of print outstrips broad, but not always significant, electronic advertising. 

 

5. Digital Media's Excellence in Excitement and Innovation 

Specifically, the experiment was designed to decide this. While digital media excels in excitement 

and innovation, print stands out in many areas where digital media struggles. There is no sign that 

print advertising is obsolete or less successful as a mode of communication. A group of people 

aged 18 to 34 chose direct mail as their favorite marketing method in 2013. 

Seventy-five percent of millennials (ages 16 to 26) say they believe information presented in 

digital format is less dependable. This has a direct impact on advertising, and the size of such 

backlash is too important to be discounted or ignored instantly. When this happened, direct mail 

accounted for 55.5% of the total mail managed by the United States Postal Service. However, it is 

important to keep in mind that the competition between the two forms of media is constantly 

evolving due to new forms of technology, changing preferences and ever-evolving ideas. Widely 
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accepted concepts that were valid only a year or two ago are now outdated, as ideas evolve at 

lightning speed on the internet and printing industries. As a result of this study, there are 

differences in the perspectives of currently enrolled university students. 

 

6. Analysis of How Well Printed and Electronic Media Compare in Efficiency 

However, higher education institutions spend millions of dollars on advertising each year, and a 

better grasp of what potential students want can be gold, even if the information is only useful for 

a limited time. To give prospective students, the impression that the university is modern and up 

to date, the marketing strategy used by the institution must be constantly adapted to reflect the 

changing times. 

 

7. Review and Analysis of Existing Literature 

During my research on this topic, it is possible to come across many publications and studies that 

supply further support. In the field of advertising, the debate over whether print or digital 

advertising is more effective is ongoing and controversial, and much has been written about it. 

People are always debating the most effective method for managing this debate, and many authors 

have suggestions or perspectives on what can be done about the situation. Several articles have 

been written and published questioning whether online advertising is effective and how it can be 

improved. One such resource is Journalism & Mass , which discusses a study measuring how well 

participants remember material printed or displayed on a digital device. Communication It comes 

from a special publication called Quarterly ( Sundar , Narayan , Obregon, and Uppal , 1998). It 

focuses on the efficiency of advertisements that can be made online at this time when Internet 

advertising is extremely popular and has become popular. The focus of the article was on whether 

the effectiveness of print or online advertising is comparable. In a study conducted and examined, 

one group of participants was shown an advertisement in a newspaper, while the other group was 

shown the same advertisement on the Internet but with the same content. The findings went on to 

show that those who read the ad in print form withheld significantly more information than those 
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who viewed it online. This experiment was fascinating as it took a closer look at the physical 

consequences of electronic advertising, which is not done very often. It is important to have 

research that supports the idea that individuals don't remember digital material as much as they 

remember printed information. Another article in the Journal of Promotion Management discussed 

the fact that digital marketing brings both new benefits and new challenges to the table that many 

businesses are unaware of ( Thornton & Lin, 2003). Since the dawn of the digital age, marketers 

have had to consider technological elements they were previously exempt from thinking about, 

such as compliance. Does an ad appear the same way in Google Chrome as it does in Internet 

Explorer ? A browser for iPhone and a browser for Android? One critical issue is that if you are 

sent an ad and it is not compatible with your device, the money spent sending it to you is wasted. 

In general, there is less truth about the effectiveness of digital communication and, as a result, 

investing in it is riskier than investing in other forms of communication. When investing large 

sums of money in advertising, which would be a better choice: 

tangible or a new channel that has not been extensively evaluated but has the potential to 

succeed? 

 

When using "tried and evaluated" printing processes with fewer unknowns and variables, there is 

more room for error as businesses dare to enter the uncharted territory of the electronic advertising 

industry. The E-Expectations Report, published in December of last year along with several other 

firms specializing in university placements, was especially useful research ( Ruffalo Noel Levitz , 

OmniUpdate , CollegeWeekLive , & NRCCUA, 2015). This analysis compared data collected over 

the past ten years with responses from questionnaires given to 3,000 students in the most recent 

school year and 1,000 children in 2005. According to the findings, today's students have a huge 

interest in taking part in online activities. 10 years ago, this was not the case. According to the 

findings of this survey, eighty percent of students depend on a campus website to shape their 

impression of the institution, and seventy percent of students at some points have used a mobile 

device to research a college. Almost half of the students get information about schools through 

printed materials as much as students who get information from the websites of these universities. 
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Print and digital advertising outperforms other types of advertising in their ability to reach a variety 

of demographic groups. Traditional print advertising is often more successful at driving revenue 

at the regional level, but digital advertising helps create a wider geographic network for a particular 

type of consumer. When figuring out which advertising strategy is most proper for a particular 

business or item, it is important to research the many ways ads communicate with their target 

audience, as well as the costs and return on investment associated with those ads. 

 

8. Digital Advertising 

One of the key benefits of digital advertising is that it is an ad format with variable costs . This 

means that an ad campaign can more easily scale to a fixed budget amount compared to the flat 

fees associated with running a print ad. Making digital advertisements interactive is perhaps the 

most important benefit of using digital advertisements. Depending on the funds available, this 

interaction can take the form of a simple video clip , a quick flash game, or even scale up to an 

interactive video game sponsored by the advertiser and featured prominently in the game. 

Regardless of their medium, interactive ads offer their viewers a more engaging and memorable 

experience than traditional print ads. 

 

9. When to Use Online Advertising 

For businesses to get the most bang for their buck from their advertising initiatives, they need to 

narrow their attention to a specific subset of the population targeted by digital ads. Simply put, an 

advertiser can better control who sees their digital ad, which means they will spend less money on 

those who are not interested in the main topic of the ad. This can be done using digital advertising. 

Digital advertising is particularly useful for generating useful marketing information, as most 

proprietary digital advertising systems, such as Google AdWords and Facebook Ads, offer other 

information about user trends and successful referrals. This is because digital advertising is 

particularly useful for generating useful marketing information. Because of the high amount of 

personalization that can be applied to digital advertising and the other information that can be 
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gleaned from it, digital ads are an ideal alternative to meet the needs of most of the retail and 

service-based businesses where resources are limited. Advertising in Print Media When it comes 

to advertising in print media, circulation is the most crucial factor. The number of people who read 

the advertisements in a printed newspaper is directly proportional to how widespread the 

publication is. The disadvantage of using print advertising is that even if placed in well-read 

publications, the advertisement may still not be relevant to a sizable part of the publication's 

readers. If a company wants to combat the occasional bad reaction from readers to a print ad, it 

may consider publishing the ad in a thematically relevant magazine. For example, it may be more 

proper to advertise in a short fiction magazine that focuses on the same type of writing, rather than 

posting about a new book in the local newspaper. By adding a coupon or unique discount code that 

can be used for retail products or services, a company can get a better idea of how efficient an ad 

is at generating new business. 

 

10. Tips for Getting the Most Out of Print Ads 

Even in this increasingly digital-driven day, print ads still hold their place as useful tools that can 

generate excitement about a product or service and even increase sales. Due to its limited 

circulation in the surrounding area , the local newspaper is often consulted by members of the 

community interested in gathering information about upcoming opportunities for local 

entertainment. As a result, the newspaper is an excellent venue for promoting events organized for 

financial gain . Print ads are particularly effective when advertising for vacancies in the workforce 

and skilled trades because almost anyone, including the unemployed, can afford a newspaper, 

while computers, and thus digital advertising, require a certain level of well-being for access . This 

makes print ads particularly effective when advertising for vacancies in the workforce and skilled 

trades. 

Businesses interested in making a significant impact in a specialized market using print advertising 

should seriously consider buying a generous full-page color ad on air, as small ads are more easily 

overlooked by hurried readers. When it comes to where to spend their money, advertisers have a 

wide variety of options to choose from; however, choosing between print and digital advertising 
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can be difficult. The pleasant paradox of modern advertising is that marketers have so many 

options to choose from. The mass media no longer have a monopoly on the market; instead, 

marketers explore other distribution channels to announce to consumers that they exist and offer 

products or services that will interest them. And it turns out that the internet plays a key role in 

this change. 

However, if your financial resources are limited, there is a lot you can do. Getting the most bang 

for your buck often takes a significant amount of work and thinking ahead. If you have a large 

marketing budget and are tasked with keeping everyone and everyone informed about a new 

product or service, or if you need a new brand narrative, mass media is an easy choice for you. But 

that does not stop you from incorporating other media formats into the mix and giving your 

customers other opportunities to interact with your company. 

All your customers must do to enter your site and start shopping is to click on the link you provided. 

However, a combination of the two may be the best choice. In the last few years, internet 

advertising has reached its highest level of attractiveness. However, there is still a lot of debate 

about the beneficial applications and benefits of digital marketing versus print advertising. It is 

true that the era of print media is ending as increased marketers, owners, and companies move 

their operations online. Internet advertising's superiority over print advertising for several reasons 

shows that serious marketers should prioritize it. Marketing one's company online is critical to 

their success in today's marketplace. Internet marketing has a wide variety of advantages over more 

traditional forms of advertising. When it comes to your marketing budget, you want to ensure that 

every dollar is used in the most effective way possible. 

 

11. Printed Word 

When done regularly and with the proper audience in mind, print advertising can supply excellent 

value to a business. It is not something you do just once in a prestigious broadcast; rather, it is a 

game played over an extended period. There are several diverse types of print media, each of which 

allows marketers to focus their attention on a specific consumer group: 
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Newspaper 

These are the most common types of print media targeting a wide variety of people. A newspaper 

is usually divided into several different sections covering topics such as recent events, sports, 

cuisine, entertainment, fashion, money, politics, advertisements, and educational articles. 

 

Banners and Notice Boards 

They are used in exhibitions to promote brands and supply information about the products or 

services offered. Banners fall into the same category as banners, as both serve the same function. 

Although most billboards have moved to digital format, it is still considered a form of print media. 

In the print media space, the most expensive type of advertising is the one that appears on 

billboards. The primary factor that decides the cost of the ad is the time it is run, followed by the 

size and location of the billboard. 

 

flyers 

Since the printing of flyers is very economical, it is possible to distribute them in the form of 

bundles in the neighborhood or at traffic lights . Advertising as well as community meetings and 

celebrations often make use of them. 

 

Digital Media 

The cost per thousand impressions may vary when considering digital ads for both our and some 

of our customers' accounts. This is an important contradiction that cannot be ignored. You can 

customize search campaigns to target specific audiences and amend them at any time. If you look 

at your data and see that they are working in a certain way, you can change them to improve them 

or change them in any way you see fit. Even more interesting is that your CPM costs you nothing 
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if you use certain digital marketing platforms. For example, Google display ads charge you on a 

CPC basis rather than CPM. When it comes to making the most of a limited marketing budget, 

you can see a significant return on investment with internet marketing as your efforts will go a 

long way. In terms of our news sources, we can see evidence of this in the development of digital 

media and the collapse of conventional media. Instead of paying for a subscription to a magazine 

or newspaper, people are dropping magazines, newspapers, and other types of media to be online 

for free. This makes perfect sense, but what does this mean for the marketing and advertising 

industry? If consumers are shifting their attention from print media to the internet and social media 

, it should make more sense to shift your advertising budget to the web, right? In my opinion, the 

answer should be a definite "YES". 

1) Internet marketing is unbeatable when it comes to making the most of one's financial resources 

while promoting. You decide how much money to spend on advertising, not Facebook, Google, 

LinkedIn, or any other website you may choose to use. 

2) Let us continue, discuss the ability to customize and track content; We will use Facebook as an 

example for this. Before I start running my ad campaign on Facebook, I can choose my spending 

limit, my targeted demographic and the duration of the campaign. 

3) During my campaign, I can see the exact number of impressions, clicks, actions and page 

"Likes" produced by each of my ads, down to the minute, and you can constantly amend any part 

of my ads. 

Printing will not only express the unique qualities of the product but will also make a greater 

emotional impact that will increase sales. Printing will become less relevant to the purchase of 

practical products such as: Low-emotion products (e.g. office supplies) Categories with a large 

number of SKUs (e.g. printer ink) Products using a unique brand Name is not so important Not 

profiting from stunning visuals products Customers can easily identify items of interest and, if 

necessary, compare them using carefully constructed digital interfaces. 
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These and other comparable sectors can be managed efficiently by such interfaces. Even in 

contexts where print continues to play a key role as a tool, it is critical to provide customers with 

a great digital experience to finish print transactions and initiate purchases on their own. 

 

12. Conclusion and Recommendations 

Because they believe that online media has greater potential for generating revenue, many 

marketers have either increased the amount of money they spend on online media or have stopped 

investing in print media altogether. This does not automatically mean that the print media will 

collapse. Numerous studies have shown that traditional media such as television and print media 

should be combined with digital media such as the internet to achieve the greatest increase in 

online activity . Young people today are much more open to new experiences than they were a few 

years ago. The rapid development of technology has brought significant changes in the way young 

people live their lives. Because of the level of participation of these young people in online media, 

we are compelled to reconsider the level of influence such publications have on the formation of 

young people's perspectives. One of the most effective means of communication currently 

available is the use of online media. A large part of the time that young people spend consuming 

information does so through the Internet media. Monitoring consumer attitudes towards diversity 

has been considered important, as they are likely to influence consumers' exposure, attention, and 

reaction to individual advertisements. This is because consumers' attitudes towards diversity can 

be influenced by various cognitive and behavioral processes. The customer, on the other hand, has 

great control over the amount of information they are exposed to when using many diverse types 

of online video. The company may request the customer’s approval; however, due to the 

interactive nature of online verification, individuals have more discretion over their exposure 

levels. Often, the most effective combination of media is one that is both proper and complete. 

According to the research's findings, active print advertising will lead to an increase in online 

purchasing. By using a suitable combination of media that focuses primarily on online video , it is 

possible to attract young people as potential customers. Printing the document will give more 

credibility to the document being verified. Given today's conditions, it is essential to focus on both 
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print and internet media. Young people will be exposed to a combination of these two media, 

considering the preferences and goals expressed by young people . 
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