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WHY SCIENCE COMMUNICATION?
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Pew Research Center. (2015). Public and Scientists’ Views on Science and Society.
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WHY SCIENCE COMMUNICATION?
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Pew Research Center. (2020). Republicans, Democrats Move Even Further Apart in Coronavirus Concerns.
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SOME THINGS MAY NEVER CHANGE…

Factual knowledge is limited

Limited frameworks

Chronically distracted
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National Science Board. (2020). Science and Engineering Indicators 2020 (NSB-2020-7). National Science Foundation.
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MOST OF US LEARN SCIENCE OUTSIDE THE CLASSROOM

6

Falk, J. H., & Dierking, L. D. (2010). The 95 percent solution: School is not where most Americans learn their science. American Scientist, 98(6), 486-493.
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A NEW MEDIA ENVIRONMENT
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A NEW MEDIA ENVIRONMENT
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WEB-2.0 TECHNOLOGIES AND SCIENCE
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THE NATURE OF SCIENTIFIC PROBLEMS IS CHANGING

Increased pace and complexity

Concerns outpacing capacity
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The National Academies Press.
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