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The pleasure of studying, researching and teaching

There are always many things to say about the benefits of studying. First, It might be a positive way
to find a good job. Second, it helps improve us as human beings and citizens. Last and not least, it
keeps us healthier and more lucid. For these reasons, The International Association on Public and
Non-profit Marketing is also devoted to enhancing research activities and teaching, since everything
starts with study.

What a singular moment it was when you attended your first classes at the university. Possibly,
now, it seems fantastic, looking back at the first time you read scientific papers and so set off the
path to becoming wiser. Can you remember when your academic dreams were finally realised
because you got published? The first moments are magical and as vivid as yesterday if we remain
committed and faithful.

The International Association on Public and Non-Profit Marketing is one of those spaces where we
can experience academic projects and where you can find enthusiasm for research and teaching.

Join us!

https://www.aimpn.org

https://www.linkedin.com/groups/12386569/ ; https://www.youtube.com/channel/UCRHH
8gniyBnCKkQiEbg6bGOA



https://cvmgc04.na1.hubspotlinksfree.com/Ctc/I6+113/cVmgc04/VVyhk26dH7KQW5pnfQm8ZRjrJW1KLHGL4MDPmWN2z6H213lSbtV1-WJV7CgXsdW23dWRD8s9czZN5nTbjBZ8yJJW5MbpW_8Dcl70V7Kg1G2px2fkVJ-jw-4mv78LW9gTRLQ5t8kYKW6yt3c05WzTQxW4vGs-t7YfryvMxyx-nQDNVrN1hbQtDfPCTGW5CPJ9P7YN0bkW3tPHtx6yLpPDW9lClqQ2yJFYpW5RYmlN37WF5DN5s9j35421mSW1_xdg17TfR2TW6_fZmt6NCTTVW1-BTmH3-qKdwW7fzS5458LSvJW3_zF1g3SK1qX3kYh1
https://cvmgc04.na1.hubspotlinksfree.com/Ctc/I6+113/cVmgc04/VVyhk26dH7KQW5pnfQm8ZRjrJW1KLHGL4MDPmWN2z6H2k3lSbNV1-WJV7CgJn9W3qhW2h6BHhD1N7dbnHXVsLByVd28KB8nNtxFW8BDynV8gw4t0W8g5bNP1hZ1DdV9r5w91LxLplW2Dq7zK5FGvQ1W4-88-J8v2KKKW2ZNc8m77Cj9VW8q52t189ZWPMW7W30Sr4gFN_cW1vS-F785RYfKW4XZmNm12d1kSW7C3bNS2h_lP4W5qVty23bWC1hW27BrpJ742TRYW7YxHcy5lkFW0W6n9-Vg8mBfKBW3B4kVW1SXzxrN92Sp182pP-ZW3yhJz993J0CkW1mBRpn60PYgl33CX1
https://cvmgc04.na1.hubspotlinksfree.com/Ctc/I6+113/cVmgc04/VVyhk26dH7KQW5pnfQm8ZRjrJW1KLHGL4MDPmWN2z6H2D3lSc3V1-WJV7CgRF3W7qNsj826tlNYW8-RgKB6F1dc2N6D4Y2Dtz6zKN74XY6wbgxJkW89Ht7p2QZfPrW6PbC7f1fBhTQW4wP7jC1nkJcpW1Lbrxy1b-_8FW3cgPMb90bRYLW773H4c86VQpYW5JZTrJ6tJ8g9N1nGCTTWyzW4W7pX5yS47xkj-W5Br3_t6G43jkN1hHyzHzfxN6W4yKpBj1wjwWhW5Zv8Ft3d82P3W3JKrBl4y9RMWW6zs_qF4GJ-qKVd7HJv1Y9VY5W7ZWJM951NJZ_Vwpvhw2Q2hdgW1mK-W16dBLxzW1GhPGk2t_m8b3nlz1
https://cvmgc04.na1.hubspotlinksfree.com/Ctc/I6+113/cVmgc04/VVyhk26dH7KQW5pnfQm8ZRjrJW1KLHGL4MDPmWN2z6H2D3lSc3V1-WJV7CgRF3W7qNsj826tlNYW8-RgKB6F1dc2N6D4Y2Dtz6zKN74XY6wbgxJkW89Ht7p2QZfPrW6PbC7f1fBhTQW4wP7jC1nkJcpW1Lbrxy1b-_8FW3cgPMb90bRYLW773H4c86VQpYW5JZTrJ6tJ8g9N1nGCTTWyzW4W7pX5yS47xkj-W5Br3_t6G43jkN1hHyzHzfxN6W4yKpBj1wjwWhW5Zv8Ft3d82P3W3JKrBl4y9RMWW6zs_qF4GJ-qKVd7HJv1Y9VY5W7ZWJM951NJZ_Vwpvhw2Q2hdgW1mK-W16dBLxzW1GhPGk2t_m8b3nlz1

News on scientific events

The XXI International Conference on Public and Non-Profit Marketing Conferences of
Braga (Portugal) has been great

XXI INTERNATIONAL CONGRESS ON
PUBLIC AND NONPROFIT MARKETING
IAPNM 2022

7.and 8 July 2022 | Braga - Portugal

UNITING MARKETING EFFORTS FOR THE COMMON GOOD: A CHALLENGE FOR FOUR SECTORS

At the beginning of July, the leading scientific event of the Association took place. It gave
magnificent publication opportunities in the special issue of The International Review on Public
and Non-Profit Marketing (IRPNM), The Contemporary Research on Organisation Management
and Administration Journal (CROMA), The Responsibility & Sustainability Journal, The Place
Branding and Public Diplomacy Journal, the Econviews: Review of Contemporary Business,
Entrepreneurship and Economic Issues (ESCI), The Social Responsibility Journal, and The Social
Marketing Quarterly. The keynote speaker was Carlos Olivera Santos and everyone understood
why he was a pioneer of Social Marketing in Portugal. The conference proceedings confirmed the
fine quality of the conference and were entitled “Uniting marketing efforts for the common good:
a challenge for four sectors.” Beatriz Casais and Ana Maria Soares, from the University of Minho,
did a great job to remember https://www.iapnm2022.eeg.uminho.pt



https://cvmgc04.na1.hubspotlinksfree.com/Ctc/I6+113/cVmgc04/VVyhk26dH7KQW5pnfQm8ZRjrJW1KLHGL4MDPmWN2z6H2k3lSbNV1-WJV7CgKcgV70qhK4lV5byW7MKvZR3LP9RvW3GW2YN1n76T7W4YtjMw8vbMr2N8cMyS0nqg_sW10HRR822XpbhW1nhLVr8YVXr1W3bcCDm85Vl19W12xv7y3JZkn2W5nF6VJ2PfQ1kW6HF0XT81PfQcW9d3_dG4WhhgZW8CM-N66QrwrnW6jhwlg6jwbLzW7G7F_B6W9YMsW8Ghq8k49BMJqW1mKT6S1yPlvJW2m6Rwb11sQb1W8LqZsJ6n1F8RN4svs3QglJQJW5WNn056WcJ7KW2KRQ8t27YT-63p9p1

News on important journals
You are invited to submit research papers, case studies, reviews and research notes to R&S

Responsibility and Sustainability is an international, multidisciplinary, open-access scientific
journal. It was born in 2013 thanks to the University of Leon (Spain), Beira Interior (Portugal) and
Szeged (Hungary). As an indicator of its worldly ambition, in 2020, it opened an editorial office in
Montevideo (Uruguay) and there are several languages to publish, such as English, Spanish and
Portuguese

https://responsibility-sustainability.org/index.php/R-S
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https://cvmgc04.na1.hubspotlinksfree.com/Ctc/I6+113/cVmgc04/VVyhk26dH7KQW5pnfQm8ZRjrJW1KLHGL4MDPmWN2z6H2X3lScmV1-WJV7CgMWQW69TQJS64SKmdW5XPDSC4rGcdpVPyXkQ1frFwjW3qhS6r5QGqxZW6CgcLM2TNNMsW2pXChl7F5hWPW5SSrD1105sZmW1Mb_BP5TFSHcW7kZQxx25J5LpN3QFfKp4KYyxVVySJW8Z20KGVBp2bv1C6XN_W4C06N93hTT7pW8XhMjc8ZQh6MMSy55vc2fH9W7fP3jQ6bLB7cW8VFS_F3Kvd1JVrkJfd29ZqmKN19Vx95_SvTRW6Lvnkt2lCwK7W7Mj8Cw4YwwXCW2MnG5q5WjWzkW2PGJFZ2tYd3sW1fQDzQ1Jlq0-W55CqYz4rlZ4vW4vzWZ93Zx2nD32nx1

News from other organisations
The main ISMA and ESMA events take place in Europe

Up until 14 years ago, the discipline of social marketing did not have its own conference
with international prestige. That changed in 2008, when the first World Social Marketing
Conference was hosted in Brighton and social marketers finally had a specific event
dedicated to their field. Next June, on the 10", the seventh WSMC will occur again in the
south of England. On the fifth and eighth of September, social marketing will be back at
the Hilton Metropole Hotel and years of wisdom regarding creativity, innovations and
behavioural changes will be shared. The conference theme is “tackling grand challenges:
together for impact.” They know how problematic some health and environmental issues
are, yet their ambition is to be part of the solution by advocating social marketing
philosophies, approaches and techniques.

https://wsmconference.com/brighton-2022)

https://wsmconference.com

In addition to the ISMA event, The European Social Marketing Association took on the
responsibility for organising its fifth Conference. It took place in Thessaloniki, Greece,
between 22 and 24 of June to bring up the issue of addressing wicked problems in a rapidly
changing world”. It focuses on well-being, policy, sustainability and future directions
https://wsmconference.com/greece-2022.

None of these events will be forgettable!
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EUROPEAN
SOCIAL MARKETING
ASSOCIATION


https://cvmgc04.na1.hubspotlinksfree.com/Ctc/I6+113/cVmgc04/VVyhk26dH7KQW5pnfQm8ZRjrJW1KLHGL4MDPmWN2z6H2k3lSbNV1-WJV7CgQsKN4HcW2JXwnQzW5XKQVp77bfdcN7nw4SGbN1YmW4Ckkrs51rVTdW2QrmLJ4p5S5GW3JtT1P5cLdFZW7k1l4T6TH9PGW6SmVQf3rXd1qVR8WKQ704g2GN4PXBhdKjJSgW5F1Fhl29m4BqVqSTZG7TvM3lW1G2kFk6mtbTQW5z5fps4T4D9gW1wTHL_92bBzFW45_w777dwyRyW3xcPVF52pCW9W8L1xkj8_3ybXW876Fj_5tNzM0W5BzykD2S3wYGW48gkTs3yNmB4W7kCN0l7yymQM3jB21
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AEMARK launches monthly its newsletter

The Spanish Association of Marketing is called AEMARK. It was founded 35 years ago
and organises a scientific conference every September. This year, the conference in
Valencia reaches 33 editions. Angel Herrero is its elected president and works to launch
the association’s monthly newsletter. This newsletter deals with calls for papers,
conferences, seminars, awards, professional appointments and a broad range of breaking
news. They are interested in Social Marketing, Public Marketing, Non-Profit Marketing, and
so on. Have you heard of them? https://www.aemark.org
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Marketers have a dynamic forum in Italy

Social Marketing in Italy is becoming much better known for several reasons. First, they
are passionate about changing people’s behaviours and are making efforts to be organised
under the umbrella of the Italian Social Marketing Association. Second, they are open to
listening and building bridges to collaborate with peers in the UK, Spain and other social
marketers worldwide. Third, they launched a newsletter to bring up the issue of academic
conferences, food waste projects and resilience to COVID19. Finally, professor Fattori
reminds us how important social marketing is in Italy. They reached nearly 200 issues and
touched upon ESMA, ISMA, IAPNM and AEMARK news as domestic information. It is
barely possible to find a better communication vehicle for social marketers in Italy. People
and behavioural changes are  acknowledged readily as the key
factors https://marketingsociale.net
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Initiatives from our members

The Ph lecturer Mercedes Galan from the University of Extremadura (Spain), and Helena Alves,
from the University of Beira Interior (Portugal), are proud to be committed to calling for case studies
on Social Marketing and Sustainable Development Goals. No poverty, zero hunger, good health,
quality education, gender equality, clean water, affordable and clean energy, decent working
conditions, responsible consumption, peace, partnership, and climate action take central stage.




Professor Foret Miroslav attended a conference

The worst circumstances associated with the pandemic are past and one of the first
conferences held in a hybrid format is called Heritage 2021. This international conference
put together cultural heritage, regional development and management by sharing valuable
Slovak, Czech and English papers. In addition, professor Miroslav delivered a paper on
sustainability. The conference was hosted by the Faculty of Social Sciences of the
University of S Cyril on the 9 of December in 2021, Krakow.

Arminda Do Paco encourages their students to become entrepreneurs

Six students from the University of Beira Interior attended a blended intensive programme
on the 30 of May at the University of Savoie Mont Blanc. These students were
accompanied by their tutor for entrepreneurship, the Ph lecturer Arminda Do Pago. They
joined other students from France, Italy (Universita Degli Studi di Torino) and Romania
(University Vest din Timisoara). They learnt about circular economy and sustainable
consumption, and when they culminated this adventure on the 4 of June, they promised to
apply green principles in their future jobs. Undoubtedly, the Faculty of Social Sciences and
Humanities is proud of its commitment.




The researcher Nicole Micu visits ULPGC

Nicole’s visit took place in June and she was interested in gathering information about the Postal
Universal Union. She came from Romania, from the National School of Politics and Administration,
and moved forward. Her thesis is entitled “The world post market and the universal post service:
situation, organisation and perspectives.” She knows how challenging it is to pore over scientific
documents, collate and write up devotedly.

The Ph Lecturer Luis Camilo Ortigueira Sanchez chairs the IV IAPNM-Latam Congress on
Social Marketing

Following the motto “the importance of responsibility and sustainability for companies with
purpose in Latin America,” there is a conference whose venue is at the University of Pacific,
In Lima (Pert). It will take place on the 13" and 14" of October and it follows a blended
format, being both online and presential.




Social Media
The new IAPNM YouTube channel

The IAPNM is aware of how important social media is in keeping in the loop. For this reason, it
had an online presence long before Facebook, Twitter and Linkedin went live. Now it has set up a
new YouTube channel. There are interviews, reports and conference presentations. So far, there are
63 videos, 1,725 visualisations and 47 subscribers. Luis Camilo Ortigueira Sanchez is the YouTube
community manager and is doing a great job.
https://www.youtube.com/channel/UCRHH8agniyBnCkQiEbg6bGOA

The University of Griffith celebrates 50 years of Social Marketing on Facebook

Doctor Gonzalo Diaz Meneses, from the University of Las Palmas de Gran Canaria, was
invited to reflect on social marketing achievements and did so in a very psychological,
original and inventive way. It is certainly worth a listen (https://youtu.be/VRwm6CV-ScY),
with other valuable content provided by Philip Kotler, Gerard Hastings and Nancy Lee,
among others.

https://www.youtube.com/watch?v=KVSWJCgKdBo

https://youtu.be/3RY5w170DUM

https://youtu.be/eYozy04tYE8
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Interview with Luis Camilo Ortiguera Sanchez

Why are you an IAPNM member?
In IAPNM, you find a different view of the world.

When did you start working on social marketing?
| started my research in the field of public marketing. My concern was focused on
communication and efficient use of public resources.

How important is social marketing in Peru?
The waste of public resources and corruption have a social responsibility that is taking
shape in campaigns even financed by business organisations.

What are the most significant barriers to using marketing in Pert?
The current government has maintained a position of zero transparency and tries to
introduce barriers to freedom in public communication.

How might the AIMPN-LATAM Conference help to spread social marketing in Pera?
The AIMPN-LATAM Conference will allow academics from Peru to connect with regional
colleagues with problems and shared interests. Aspects such as social responsibility, organisations
with purpose and sustainability are part of the country’s plan today and link perfectly with the
themes of the conference.
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