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Ìàðêåòèíãîâèé ï³äõ³ä 
äî ñòðàòåã³÷íîãî óïðàâë³ííÿ çáóòîì ï³äïðèºìñòâ

Ïðåäìåòîì äîñë³äæåííÿ º ìàðêåòèíãîâèé ï³äõ³ä äî ñòðàòåã³÷íîãî óïðàâë³ííÿ çáóòîì ï³äïðèºìñòâ.

Ìåòîþ äîñë³äæåííÿ º âèçíà÷åííÿ ñòðàòåã³÷íîãî ìàðêåòèíãîâîãî óïðàâë³ííÿ çáóòîì ï³äïðèºìñòâ. 

Ìåòîäè äîñë³äæåííÿ. Ó ðîáîò³ âèêîðèñòàí³ ä³àëåêòè÷íèé ìåòîä íàóêîâîãî ï³çíàííÿ, ìåòîä 
àíàë³çó ³ ñèíòåçó, ïîð³âíÿëüíèé ìåòîä, ìåòîä óçàãàëüíåííÿ äàíèõ.

Ðåçóëüòàòè ðîáîòè. Ó ñòàòò³ íàâåäåíî âèçíà÷åííÿ ïîíÿòü «ìàðêåòèíãîâå óïðàâë³ííÿ» â çàãàëüíîìó 
âèãëÿä³ òà «ñòðàòåã³÷íå ìàðêåòèíãîâå óïðàâë³ííÿ çáóòîì». Ðîçãëÿíóòî ÷îòèðè îñíîâí³ åëåìåíòè ìîäåë³ 
ñòðàòåã³÷íîãî ìàðêåòèíãîâîãî óïðàâë³ííÿ çáóòîì. Âèçíà÷åíî ìîæëèâ³ ñòðàòåã³¿ ñåãìåíòàö³¿ ðèíêó. 

Âèñíîâêè. Êîíöåïòóàëüíîþ îñíîâîþ ñòðàòåã³÷íîãî ìàðêåòèíãîâîãî óïðàâë³ííÿ çáóòîì º ³íòåãðàö³ÿ 
ñòðàòåã³÷íîãî òà ìàðêåòèíãîâîãî ï³äõîäó äî óïðàâë³ííÿ çáóòîì. Ç îäíîãî áîêó, óïðàâë³ííÿ çáóòîì ́ ðóí-
òóºòüñÿ íà ³íñòðóìåíòàõ ñòðàòåã³÷íîãî óïðàâë³ííÿ (åëåìåíòè óïðàâë³ííÿ çáóòîì ôîðìóþòüñÿ íà îñíîâ³ 
ì³ñ³¿ ï³äïðèºìñòâà, ñòðàòåã³÷íèõ ö³ëåé ï³äïðèºìñòâà, ñòðàòåã³¿ ï³äïðèºìñòâà ³ çàñîáàõ ¿¿ ðåàë³çàö³¿), à ç 
³íøîãî áîêó, óïðàâë³ííÿ çáóòîì º íåâ³ä’ºìíèì åëåìåíòîì ñòðàòåã³÷íîãî ìàðêåòèíãó (çáóòîâà ïîë³òèêà 
ôîðìóºòüñÿ íà îñíîâ³ ñòðàòåã³÷íèõ ö³ëåé ìàðêåòèíãó, ñòðàòåã³¿ ìàðêåòèíãó ³ çàñîá³â ¿¿ ðåàë³çàö³¿).

Âèçíà÷åíî, ùî ñòðàòåã³÷íå óïðàâë³ííÿ çáóòîì – öå áàãàòîàñïåêòíèé óïðàâë³íñüêèé ïðîöåñ, 
ñïðÿìîâàíèé íà çàáåçïå÷åííÿ åôåêòèâíîãî çáóòó ï³äïðèºìñòâà ó äîâãîñòðîêîâ³é ïåðñïåêòèâ³ â 
óìîâàõ ì³íëèâîñò³ çîâí³øíüîãî ñåðåäîâèùà. Ñòðàòåã³÷íå ìàðêåòèíãîâå óïðàâë³ííÿ çáóòîì – öå 
áàãàòîàñïåêòíèé óïðàâë³íñüêèé ïðîöåñ, ÿêèé áàçóºòüñÿ íà êîíöåïö³¿ ìàðêåòèíãó ³ ñïðÿìîâàíèé 
íà çàáåçïå÷åííÿ åôåêòèâíîãî ïðîäàæó ó äîâãîñòðîêîâ³é ïåðñïåêòèâ³ ÷åðåç çàäîâîëåííÿ ïîòðåá 
ñïîæèâà÷³â â óìîâàõ ì³íëèâîñò³ ìàðêåòèíãîâîãî ñåðåäîâèùà. 

Êëþ÷îâ³ ñëîâà: ï³äïðèºìñòâî, ìàðêåòèíã, ñòðàòåã³¿, çáóò, ³íôîðìàö³ÿ, ³ííîâàö³¿, êîíêóðåíòî-
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Ìàðêåòèíãîâûé ïîäõîä 
ê ñòðàòåãè÷åñêîìó óïðàâëåíèþ ñáûòîì ïðåäïðèÿòèé

Ïðåäìåòîì èññëåäîâàíèÿ ÿâëÿåòñÿ ìàðêåòèíãîâûé ïîäõîä ê ñòðàòåãè÷åñêîìó óïðàâëåíèþ 
ñáûòîì ïðåäïðèÿòèé.

Öåëüþ èññëåäîâàíèÿ ÿâëÿåòñÿ îïðåäåëåíèå ñòðàòåãè÷åñêîãî ìàðêåòèíãîâîãî óïðàâëåíèÿ 
ñáûòîì ïðåäïðèÿòèé.

Ìåòîäû èññëåäîâàíèÿ. Â ðàáîòå èñïîëüçîâàíû äèàëåêòè÷åñêèé ìåòîä íàó÷íîãî ïîçíàíèÿ, 
ìåòîä àíàëèçà è ñèíòåçà, ñðàâíèòåëüíûé ìåòîä, ìåòîä îáîáùåíèÿ äàííûõ.

Ðåçóëüòàòû ðàáîòû. Â ñòàòüå ïðèâåäåíû îïðåäåëåíèÿ ïîíÿòèé «ìàðêåòèíãîâîå óïðàâëåíèå» 
â îáùåì âèäå è «ñòðàòåãè÷åñêîå ìàðêåòèíãîâîå óïðàâëåíèå ñáûòîì». Ðàññìîòðåíû ÷åòûðå îñ-
íîâíûõ ýëåìåíòà ìîäåëè ñòðàòåãè÷åñêîãî ìàðêåòèíãîâîãî óïðàâëåíèÿ ñáûòîì. Îïðåäåëåíû âî-
çìîæíûå ñòðàòåãèè ñåãìåíòàöèè ðûíêà.

Âûâîäû. Êîíöåïòóàëüíîé îñíîâîé ñòðàòåãè÷åñêîãî ìàðêåòèíãîâîãî óïðàâëåíèÿ ñáûòîì åñòü 
èíòåãðàöèÿ ñòðàòåãè÷åñêîãî è ìàðêåòèíãîâîãî ïîäõîäà ê óïðàâëåíèþ ñáûòîì. Ñ îäíîé ñòîðîíû, 
óïðàâëåíèå ñáûòîì îñíîâûâàåòñÿ íà èíñòðóìåíòàõ ñòðàòåãè÷åñêîãî óïðàâëåíèÿ (ýëåìåíòû óïðàâ-
ëåíèÿ ñáûòîì ôîðìèðóþòñÿ íà îñíîâå ìèññèè ïðåäïðèÿòèÿ, ñòðàòåãè÷åñêèõ öåëåé ïðåäïðèÿòèÿ, 
ñòðàòåãèè ïðåäïðèÿòèÿ è ñðåäñòâàõ åå ðåàëèçàöèè), à ñ äðóãîé ñòîðîíû, óïðàâëåíèå ñáûòîì ÿâ-
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Ïîñòàíîâêà ïðîáëåìè. Ñó÷àñí³ óìîâè ãîñïî-
äàðþâàííÿ âèìàãàþòü â³ä ï³äïðèºìñòâ ñâîº÷àñíî¿ 
ðåàêö³¿ íà çì³íè, ÿê³ â³äáóâàþòüñÿ ó çîâí³øíüîìó 
ñåðåäîâèù³. Ì³íëèâ³ñòü çîâí³øíüîãî ñåðåäîâè-
ùà îáóìîâëþº íåîáõ³äí³ñòü âèêîðèñòàííÿ ñòðà-
òåã³÷íîãî ï³äõîäó â óïðàâë³íí³ çáóòîì. Îäíàê, â 
óïðàâë³íí³ çáóòîì â óìîâàõ ðèíêîâî¿ åêîíîì³êè 
íåäîñòàòíüî âèêîðèñòîâóâàòè ëèøå ³íñòðóìåíòè 
ñòðàòåã³÷íîãî ìåíåäæìåíòó. Ðèíîê âèìàãàº ìàð-
êåòèíãîâîãî ï³äõîäó äî óïðàâë³ííÿ âñ³ìà ñôåðàìè 
ä³ÿëüíîñò³ ï³äïðèºìñòâà, ó òîìó ÷èñë³ çáóòîì.

Àíàë³ç îñòàíí³õ äîñë³äæåíü òà ïóáë³êàö³é. 
Â ñó÷àñí³é åêîíîì³÷í³é ë³òåðàòóð³ çíà÷íà óâà-

ãà ïðèä³ëÿºòüñÿ âèêîðèñòàííþ ìàðêåòèíãîâî-
ãî ï³äõîäó â óïðàâë³íí³ çáóòîì ï³äïðèºìñòâ (Àñ-
ñåëü Ã., Áàëàáàíèöü À.Â., Åòê³íñîí Äæ., Çîçóëüîâ 
Î.Â., Êóäåíêî Í.Â., Øóëüã³íà Ë.Ì. òà ³í.). Îäíàê, 
ñòðàòåã³÷íå ìàðêåòèíãîâå óïðàâë³ííÿ çáóòîì ÿê 
êîíöåïö³ÿ óïðàâë³ííÿ çáóòîâîþ ä³ÿëüí³ñòþ ï³ä-
ïðèºìñòâ êîìïëåêñíî íå ðîçãëÿäàëàñü ³ òîìó ïî-
òðåáóº ïîäàëüøîãî äîñë³äæåííÿ. 

Ìåòà ñòàòò³ – âèçíà÷åííÿ ñòðàòåã³÷íîãî ìàð-
êåòèíãîâîãî óïðàâë³ííÿ çáóòîì ï³äïðèºìñòâ. 

Âèêëàä îñíîâíîãî ìàòåð³àëó. Â óïðàâë³íí³ 
çáóòîì â óìîâàõ ðèíêîâî¿ åêîíîì³êè íåäîñòàòíüî 
âèêîðèñòîâóâàòè ëèøå ³íñòðóìåíòè ñòðàòåã³÷íî-

ëÿåòñÿ íåîòúåìëåìûì ýëåìåíòîì ñòðàòåãè÷åñêîãî ìàðêåòèíãà (ñáûòîâàÿ ïîëèòèêà ôîðìèðóåòñÿ 
íà îñíîâå ñòðàòåãè÷åñêèõ öåëåé ìàðêåòèíãà, ñòðàòåãèè ìàðêåòèíãà è ñïîñîáàõ åå ðåàëèçàöèè).

Îïðåäåëåíî, ÷òî ñòðàòåãè÷åñêîå óïðàâëåíèå ñáûòîì – ìíîãîàñïåêòíûé óïðàâëåí÷åñêèé ïðî-
öåññ, íàïðàâëåííûé íà îáåñïå÷åíèå ýôôåêòèâíîãî ñáûòà ïðåäïðèÿòèÿ â äîëãîñðî÷íîé ïåð-
ñïåêòèâå â óñëîâèÿõ èçìåí÷èâîñòè âíåøíåé ñðåäû. Ñòðàòåãè÷åñêîå ìàðêåòèíãîâîå óïðàâëåíèå 
ñáûòîì – ýòî ìíîãîàñïåêòíûé óïðàâëåí÷åñêèé ïðîöåññ, îñíîâàííûé íà êîíöåïöèè ìàðêåòèíãà è 
íàïðàâëåííûé íà îáåñïå÷åíèå ýôôåêòèâíîé ïðîäàæè â äîëãîñðî÷íîé ïåðñïåêòèâå ÷åðåç óäîâ-
ëåòâîðåíèå ïîòðåáíîñòåé ïîòðåáèòåëåé â óñëîâèÿõ èçìåí÷èâîñòè ìàðêåòèíãîâîé ñðåäû.

Êëþ÷åâûå ñëîâà: ïðåäïðèÿòèå, ìàðêåòèíã, ñòðàòåãèè, ñáûò, èíôîðìàöèÿ, èííîâàöèè, êîíêó-
ðåíòîñïîñîáíîñòü, ðûíîê, ýôôåêòèâíîñòü, ïîòðåáèòåëü.
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Marketing approach 
to strategic sales management of enterprises

The subject of the study is the marketing approach to strategic sales management of enterprises.

The purpose of the study is to determine the strategic marketing management of sales of enterprises.

Research methods. The dialectical method of scientific cognition, the method of analysis and 
synthesis, the comparative method, the method of generalization of data are used in the work.

Results of work. The paper defines the concepts of «marketing management» in general and 
«strategic marketing sales management.» The four main elements of the model of strategic marketing 
sales management are considered. Possible market segmentation of market strategies are identified.

Conclusions. The conceptual basis of strategic marketing sales management is the integration of 
strategic and marketing approach to sales management. On the one hand, sales management is based 
on the tools of strategic management (elements of sales management are formed on the basis of the 
enterprise’s mission, strategic goals of enterprise, enterprise strategy and means of implementation), 
and on the other hand, sales management is an integral part of strategic marketing (sales policy formed 
on the basis of strategic marketing goals, marketing strategy and means of its implementation).

It is determined that strategic sales management is a multifaceted management process aimed at 
ensuring effective sales of the enterprise in the long run in conditions of changing external environment. 
Strategic marketing sales management is a multifaceted management process based on the concept 
of marketing and aimed at ensuring effective sales in the long run by meeting the needs of consumers 
in a changing marketing environment.

Keywords: enterprise, marketing, strategies, sales, information, innovations, competitiveness, 
market, efficiency, consumer.
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ãî ìåíåäæìåíòó. Ðèíîê âèìàãàº ìàðêåòèíãîâîãî 
ï³äõîäó äî óïðàâë³ííÿ âñ³ìà ñôåðàìè ä³ÿëüíîñò³ 
ï³äïðèºìñòâà, ó òîìó ÷èñë³ çáóòîì. Òîìó äîö³ëü-
íî âèçíà÷èòè, ùî ïðåäñòàâëÿº ñîáîþ ïîíÿòòÿ 
«ìàðêåòèíãîâå óïðàâë³ííÿ» âçàãàë³ òà «ìàðêå-
òèíãîâå óïðàâë³ííÿ çáóòîì».

Íà ñüîãîäí³øí³é äåíü íåìàº ºäèíî¿ òî÷êè çîðó 
ùîäî âèçíà÷åííÿ ïîíÿòòÿ «ìàðêåòèíãîâå óïðàâ-
ë³ííÿ». ×àñòèíà àâòîð³â (Ïåë³øåíêî Â., Ñèíÿºâà ².) 
ââàæàþòü, ùî ìàðêåòèíãîâå óïðàâë³ííÿ – öå «…
âàæëèâ³øà ôóíêö³îíàëüíà ÷àñòèíà çàãàëüíî¿ 
ñèñòåìè óïðàâë³ííÿ ï³äïðèºìñòâîì…» [10, ñ. 16]. 
²íø³ àâòîðè (Áîóåí Äæ., Äÿê³â Ð., Êîòëåð Ô., Ìåé-
êåíç Äæ., Ôåäîñººâ Â.) ðîçãëÿäàþòü ìàðêåòèí-
ãîâå óïðàâë³ííÿ ÿê òåõíîëîã³þ óïðàâë³ííÿ îêðå-
ìèìè àñïåêòàìè ä³ÿëüíîñò³ ï³äïðèºìñòâà. 

Óçàãàëüíþþ÷è âèçíà÷åííÿ ïîíÿòòÿ «ìàðêå-
òèíãîâå óïðàâë³ííÿ», ìîæíà çðîáèòè âèñíîâîê, 
ùî â çàãàëüíîìó âèãëÿä³ ìàðêåòèíãîâå óïðàâë³í-
íÿ – öå óïðàâë³ííÿ âñ³ìà ñôåðàìè æèòòºä³ÿëü-
íîñò³ ï³äïðèºìñòâà, çàñíîâàíå íà âèêîðèñòàíí³ 
êîíöåïö³¿ ìàðêåòèíãó, à ñòðàòåã³÷íå ìàðêåòèí-
ãîâå óïðàâë³ííÿ çáóòîì – öå áàãàòîàñïåêòíèé 
óïðàâë³íñüêèé ïðîöåñ, ÿêèé áàçóºòüñÿ íà êîí-
öåïö³¿ ìàðêåòèíãó ³ ñïðÿìîâàíèé íà çàáåçïå÷åí-
íÿ åôåêòèâíîãî ïðîäàæó ó äîâãîñòðîêîâ³é ïåð-
ñïåêòèâ³ ÷åðåç çàäîâîëåííÿ ïîòðåá ñïîæèâà÷³â â 
óìîâàõ ì³íëèâîñò³ ìàðêåòèíãîâîãî ñåðåäîâèùà. 

Ñòðàòåã³÷íå ìàðêåòèíãîâå óïðàâë³ííÿ çáó-
òîì ìîæíà ïðåäñòàâèòè ó ÿêîñò³ ìîäåë³. Ìîäåëü 
ñòðàòåã³÷íîãî ìàðêåòèíãîâîãî óïðàâë³ííÿ çáó-
òîì âêëþ÷àº ÷îòèðè îñíîâí³ åëåìåíòè: ñòðàòå-
ã³÷íå ìàðêåòèíãîâå ïëàíóâàííÿ çáóòó; ñòðàòåã³÷-
íà ìàðêåòèíãîâà îðãàí³çàö³ÿ çáóòó; ñòðàòåã³÷íèé 
ìàðêåòèíãîâèé àíàë³ç çáóòó; ñòðàòåã³÷íèé ìàð-
êåòèíãîâèé êîíòðîëü ³ ðåãóëþâàííÿ çáóòó. 

Ðîçãëÿíåìî êîæíèé ç öèõ åëåìåíò³â. Ñòðàòåã³÷íå 
ìàðêåòèíãîâå ïëàíóâàííÿ çáóòó ÿâëÿº ñîáîþ ïðî-
öåñ ïðîãðàìóâàííÿ ìàéáóòíüîãî ï³äïðèºìñòâà ó 
ñôåð³ çáóòó ç óðàõóâàííÿì çì³í ó çîâí³øíüîìó ñå-
ðåäîâèù³, îð³ºíòîâàíèé íà çàäîâîëåííÿ ïîòðåá ö³-
ëüîâîãî ðèíêó (ñåãìåíòó). Öå íàéãîëîâí³øèé åòàï 
ïðîöåñó ñòðàòåã³÷íîãî ìàðêåòèíãîâîãî óïðàâë³ííÿ 
çáóòîì. Ñòðàòåã³÷íå ïëàíóâàííÿ çáóòó çä³éñíþºòü-
ñÿ â íàñòóïíîìó ïîðÿäêó: ñòðàòåã³÷íèé àíàë³ç; âèá³ð 
ñòðàòåã³÷íîãî íàïðÿìêó; ôîðìóâàííÿ ñòðàòåã³÷íî-
ãî íàáîðó. Îñîáëèâî âàæëèâå çíà÷åííÿ â ñó÷àñíèõ 
óìîâàõ ãîñïîäàðþâàííÿ ìàº ñòðàòåã³÷íèé àíàë³ç, 
ÿêèé áàçóºòüñÿ íà ðåçóëüòàòàõ ìàðêåòèíãîâèõ äî-
ñë³äæåíü ³ äîçâîëÿº ñâîº÷àñíî âèÿâèòè ìîæëèâî-

ñò³ òà ïîãðîçè ó çîâí³øíüîìó ñåðåäîâèù³, ñèëüí³ òà 
ñëàáê³ ñòîðîíè ï³äïðèºìñòâà, à òàêîæ âðàõóâàòè âñ³ 
ôàêòîðè ïðè ðîçðîáö³ ñòðàòåã³¿. 

Âèá³ð ñòðàòåã³÷íîãî íàïðÿìêó ïîâèíåí áàçó-
âàòèñü íà ðåçóëüòàòàõ ñåãìåíòàö³¿ ðèíêó. Ï³ä-
ïðèºìñòâî ìîæå ïðîïîíóâàòè îäèí àáî äåê³ëü-
êà òîâàð³â íà îäíîìó àáî äåê³ëüêîõ ñåãìåíòàõ, 
ùî äîçâîëÿº âèêîðèñòîâóâàòè ÷îòèðè ìîæëè-
â³ ñòðàòåã³¿: êîíöåíòðîâàíó ñåãìåíòàö³þ, ðîçøè-
ðåííÿ ñåãìåíò³â ðèíêó, àñîðòèìåíòó ñåãìåíòàö³þ 
³ äèôåðåíö³éîâàíó ñåãìåíòàö³þ.

Êîíöåíòðîâàíà ñåãìåíòàö³ÿ – öå ïðîïîçèö³ÿ 
îäíîãî òîâàðó äëÿ îäíîãî ñåãìåíòó. Êîíöåíòðî-
âàíó ñåãìåíòàö³þ ÷àñò³øå âèêîðèñòîâóþòü íåâå-
ëèê³ ï³äïðèºìñòâà ç îáìåæåíèìè ðåñóðñàìè.

Ï³äïðèºìñòâî, ÿêå âèêîðèñòîâóº ñòðàòåã³þ 
ðîçøèðåííÿ ñåãìåíò³â ðèíêó, ïðîïîíóº îäèí òî-
âàð äåê³ëüêîì ñåãìåíòàì. Òàêèì ÷èíîì, ñåãìåíò 
ðèíêó äëÿ îäíîãî òîâàðó ðîçøèðþºòüñÿ, çá³ëü-
øóþ÷è ïðèáóòêîâ³ñòü. Ï³äïðèºìñòâî çàçâè÷àé 
ñïî÷àòêó âèêîðèñòîâóº ñòðàòåã³þ êîíöåíòðîâà-
íî¿ ñåãìåíòàö³¿, à ïîò³ì ñòðàòåã³þ ðîçøèðåííÿ 
ñåãìåíò³â ç ìåòîþ çá³ëüøåííÿ ðèíêîâî¿ ÷àñòêè. 

Ïðè àñîðòèìåíòí³é ñåãìåíòàö³¿ îäíîìó ñåãìåí-
òó ïðîïîíóþòü äåê³ëüêà òîâàð³â (ïåâíèé àñîðòè-
ìåíò òîâàð³â).

Áàãàòî ï³äïðèºìñòâ, îñîáëèâî âåëèêèõ, ïðàöþ-
þòü íà äåê³ëüêîõ ñåãìåíòàõ, ðîçðîáëÿþ÷è ïðî-
ãðàìó ìàðêåòèíãó äåê³ëüêîõ òîâàð³â äëÿ êîæíîãî 
ñåãìåíòó. Öå ñâ³ä÷èòü ïðî âèêîðèñòàííÿ ñòðàòåã³¿ 
äèôåðåíö³éîâàíî¿ ñåãìåíòàö³¿, îñê³ëüêè ï³äïðè-
ºìñòâî äèôåðåíö³þº ïðîïîçèö³þ òîâàð³â ç ìå-
òîþ çàäîâîëüíèòè ïîòðåáè îêðåìèõ ñåãìåíò³â. 

Íà îñíîâ³ îáðàíîãî ñòðàòåã³÷íîãî íàïðÿìêó 
ðîçðîáëÿþòüñÿ ìàðêåòèíãîâ³ ñòðàòåã³¿ óïðàâë³í-
íÿ çáóòîì. Ðåçóëüòàòèâí³ñòü ñòðàòåã³÷íîãî ìàð-
êåòèíãîâîãî óïðàâë³ííÿ çáóòîì çàëåæèòü â³ä ïðà-
âèëüíîñò³ âèáîðó ñòðàòåã³¿ ïîçèö³îíóâàííÿ, ÿêà 
ìîæå áàçóâàòèñü íà òàêèõ ïàðàìåòðàõ, ÿê ö³íà ³ 
âèòðàòè íà ìàðêåòèíã. Îäíàê, ïðè âèáîð³ ñòðàòå-
ã³¿ ïîçèö³îíóâàííÿ îñîáëèâî âàæëèâî âðàõîâóâàòè 
ðåçóëüòàòè ñåãìåíòàö³¿, îñê³ëüêè ð³çí³ òèïè ïîêóï-
ö³â ïî–ð³çíîìó âåäóòü ñåáå ó ïðîöåñ³ ïðèéíÿòòÿ 
ð³øåíü ùîäî êóï³âë³ òîâàð³â. Òàê, äëÿ åêîíîìíèõ 
ïîêóïö³â íàéá³ëüø âàæëèâèì ôàêòîðîì º ö³íà, äëÿ 
ïåðñîí³ô³êîâàíèõ – ³ì³äæ ï³äïðèºìñòâà, äëÿ åòè÷-
íèõ – ð³âåíü ïðèõèëüíîñò³ äî ï³äïðèºìñòâà, äëÿ 
àïàòè÷íèõ – çðó÷í³ñòü çä³éñíåííÿ êóï³âë³.

Ñòðàòåã³÷íà ìàðêåòèíãîâà îðãàí³çàö³ÿ çáóòó – 
öå ïðîöåñ ïðèñòîñóâàííÿ ñèñòåìè çáóòó ï³äïðè-
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ºìñòâà äî îáðàíèõ ñòðàòåã³é ç ìåòîþ ¿õ íàéïîâ-
í³øîãî é íàéåôåêòèâí³øîãî âèêîíàííÿ. Íà öüîìó 
åòàï³ â³äáóâàºòüñÿ ðåàë³çàö³ÿ ñòðàòåã³é óïðàâë³í-
íÿ çáóòîì, ïðèâîäèòüñÿ ó â³äïîâ³äí³ñòü äî îáðàíèõ 
ñòðàòåã³é îðãàí³çàö³éíà ñòðóêòóðà óïðàâë³ííÿ çáó-
òîì òà çä³éñíþþòüñÿ íåîáõ³äí³ ñòðàòåã³÷í³ çì³íè.

Ñòðàòåã³÷íèé ìàðêåòèíãîâèé êîíòðîëü çáóòó – öå 
ðåãóëÿðíà ïåðåâ³ðêà â³äïîâ³äíîñò³ ö³ëåé, ñòðàòåã³÷-
íèõ óñòàíîâîê, ïðîãðàì ï³äïðèºìñòâà òà ³íøèõ ð³-
øåíü ó ñôåð³ çáóòó ìàðêåòèíãîâèì òà ðèíêîâèì 
ìîæëèâîñòÿì, ùî º ó íàÿâíîñò³ ÷è ïðîãíîçóþòüñÿ. 

Âèñíîâêè
Êîíöåïòóàëüíîþ îñíîâîþ ñòðàòåã³÷íîãî ìàð-

êåòèíãîâîãî óïðàâë³ííÿ çáóòîì º ³íòåãðàö³ÿ ñòðà-
òåã³÷íîãî òà ìàðêåòèíãîâîãî ï³äõîäó äî óïðàâ-
ë³ííÿ çáóòîì. Ç îäíîãî áîêó, óïðàâë³ííÿ çáóòîì 
´ðóíòóºòüñÿ íà ³íñòðóìåíòàõ ñòðàòåã³÷íîãî 
óïðàâë³ííÿ (åëåìåíòè óïðàâë³ííÿ çáóòîì ôîð-
ìóþòüñÿ íà îñíîâ³ ì³ñ³¿ ï³äïðèºìñòâà, ñòðàòåã³÷-
íèõ ö³ëåé ï³äïðèºìñòâà, ñòðàòåã³¿ ï³äïðèºìñòâà ³ 
çàñîáàõ ¿¿ ðåàë³çàö³¿), à ç ³íøîãî áîêó, óïðàâë³í-
íÿ çáóòîì º íåâ³ä’ºìíèì åëåìåíòîì ñòðàòåã³÷íî-
ãî ìàðêåòèíãó (çáóòîâà ïîë³òèêà ôîðìóºòüñÿ íà 
îñíîâ³ ñòðàòåã³÷íèõ ö³ëåé ìàðêåòèíãó, ñòðàòåã³¿ 
ìàðêåòèíãó ³ çàñîáàõ ¿¿ ðåàë³çàö³¿).

Âèçíà÷åíî, ùî ñòðàòåã³÷íå óïðàâë³ííÿ çáóòîì – 
öå áàãàòîàñïåêòíèé óïðàâë³íñüêèé ïðîöåñ, ñïðÿ-
ìîâàíèé íà çàáåçïå÷åííÿ åôåêòèâíîãî çáóòó ï³ä-
ïðèºìñòâà ó äîâãîñòðîêîâ³é ïåðñïåêòèâ³ â óìîâàõ 
ì³íëèâîñò³ çîâí³øíüîãî ñåðåäîâèùà. Ñòðàòåã³÷íå 
ìàðêåòèíãîâå óïðàâë³ííÿ çáóòîì – öå áàãàòîàñ-
ïåêòíèé óïðàâë³íñüêèé ïðîöåñ, ÿêèé áàçóºòüñÿ íà 
êîíöåïö³¿ ìàðêåòèíãó ³ ñïðÿìîâàíèé íà çàáåçïå-
÷åííÿ åôåêòèâíîãî ïðîäàæó ó äîâãîñòðîêîâ³é ïåð-
ñïåêòèâ³ ÷åðåç çàäîâîëåííÿ ïîòðåá ñïîæèâà÷³â â 
óìîâàõ ì³íëèâîñò³ ìàðêåòèíãîâîãî ñåðåäîâèùà. 

Ñïèñîê âèêîðèñòàíèõ äæåðåë
1. Àññýëü Ã. Ìàðêåòèíã: ïðèíöèïû è ñòðàòåãèÿ: ó÷åá. 

[äëÿ âóçîâ]. Ì.: ÈÍÔÐÀ–Ì, 2001. 804 ñ.
2. Âàæèíñüêèé Ô. À., Êîëîä³é÷óê À. Â. Ìàðêåòèíãî-

â³ äîñë³äæåííÿ â ñèñòåì³ óïðàâë³ííÿ êîíêóðåíòîñïðî-
ìîæí³ñòþ ï³äïðèºìñòâ. Íàóêîâèé â³ñíèê ÍËÒÓ Óêðà-
¿íè: çá. íàóê.–òåõí. ïðàöü. Ëüâ³â: ÐÂÂ ÍËÒÓ Óêðà¿íè. 
2009. Âèï. 19 (1). Ñ. 125–130.

3. Ãàâðèëêî Ï. Ï., Êîëîä³é÷óê À. Â., ×åðòîðèæñüêèé 
Â. Ì. Ôàêòîðè ³ííîâàö³éíîãî ðîçâèòêó ïðîìèñëîâîñò³. 
Íàóêîâèé â³ñíèê ÍËÒÓ Óêðà¿íè: çá. íàóê.–òåõí. ïðàöü. 
2011. Âèï. 21 (11). Ñ. 201–205.

4. Ãàâðèëêî Ï. Ï., Ëàëàêóëè÷ Ì. Þ., Êîëîä³é÷óê À. Â. 
Îñíîâí³ ôàêòîðè âèíèêíåííÿ êðèçîâèõ ÿâèù íà ïðî-
ìèñëîâèõ ï³äïðèºìñòâàõ. Íàóêîâèé â³ñíèê ÍËÒÓ Óêðà¿-
íè: çá. íàóê.–òåõí. ïðàöü. 2012. Âèï. 22 (4). Ñ. 158–164.

5. Êîëîä³é÷óê À. Â., Ãóøòàí Ò. Â., Ìîëíàð Î. Ñ., Âà-
ñèëèõà Í. Â., ×îáàëü Ë. Þ. Ì³æíàðîäí³ ïåðåâåçåííÿ â 
ì³æíàðîäí³é åêîíîì³ö³: ï³äðó÷íèê. Ëüâ³â: Âèä–âî ÍÍ-
ÂÊ «ÀÒÁ», 2021. 189 ñ.

6. Êîëîä³é÷óê À. Â. ²íôîðìàö³ÿ ÿê ôàêòîð ³ííîâàö³é-
íîãî ðîçâèòêó åêîíîì³êè. Ôîðìóâàííÿ ðèíêîâèõ â³ä-
íîñèí â Óêðà¿í³. 2012. ¹5/1 (132). Ñ. 58–62.

7. Êîëîä³é÷óê À. Â., Ï³ñíèé Â. Ì. Îñîáëèâîñò³ ôóíê-
ö³îíóâàííÿ ìàøèíîáóä³âíèõ ï³äïðèºìñòâ íà ñó÷àñíî-
ìó åòàï³ ðîçâèòêó åêîíîì³êè Óêðà¿íè. Íàóêîâèé â³ñíèê 
ÍËÒÓ Óêðà¿íè. 2009. Âèï. 19 (13). Ñ. 172–178.

8. Êîëîä³é÷óê À. Â., Ï³ñíèé Â. Ì., Ñåì÷óê Æ. Â. Ñóò-
í³ñòü ³ííîâàö³é, ñòðóêòóðà òà îñíîâí³ åòàïè ³ííîâàö³é-
íîãî ïðîöåñó. Íàóêîâèé â³ñíèê ÍËÒÓ Óêðà¿íè. 2009. 
Âèï. 19 (9). Ñ. 191–196.

9. Êîòëåð Ô., Áîóýí Äæ., Ìåéêèíç Äæ. Ìàðêåòèíã: 
Ãîñòåïðèèìñòâî. Òóðèçì: ó÷åá. [äëÿ âóçîâ]. Ì.: ÞÍÈ-
ÒÈ, 1998. 787 ñ.

10. Ïåë³øåíêî Â.Ï. Ìàðêåòèíãîâèé ìåíåäæìåíò: íàâ÷. 
ïîñ³á. Ê.: Öåíòð íàâ÷àëüíî¿ ë³òåðàòóðè, 2003. 200 ñ.

11. Ñîï³ëüíèê Ë. ²., Êîëîä³é÷óê À. Â. Òåîðåòè÷í³ àñ-
ïåêòè óïðàâë³ííÿ êîíêóðåíòîñïðîìîæí³ñòþ ï³äïðè-
ºìñòâ. Íàóêîâèé â³ñíèê ÍËÒÓ Óêðà¿íè. 2009. Âèï. 19 
(8). Ñ. 183–187.

12. Ñîï³ëüíèê Ë. ²., Êîëîä³é÷óê À. Â. Óïðàâë³ííÿ êîí-
êóðåíòîñïðîìîæí³ñòþ ìàøèíîáóä³âíèõ ï³äïðèºìñòâ íà 
ñó÷àñíîìó åòàï³ ðîçâèòêó åêîíîì³êè Óêðà¿íè. Íàóêîâèé 
â³ñíèê ÍËÒÓ Óêðà¿íè. 2009. Âèï. 19 (10). Ñ. 222–227.

References
1. Assel, G. (2001). Marketing: printsipy i strategiya 

[Marketing: principles and strategy]: Textbook [for uni-
versities]. Moscow: INFRA–M. [in Russian].

2. Vazhynskyy, F. A., & Kolodiychuk, A. V. (2009). 
Marketynhovi doslidzhennya v systemi upravlinnya 
konkurentospromozhnistyu pidpryyemstv [Marketing 
research in the system of competitiveness manage-
ment of enterprises]. In Naukovyy visnyk NLTU Ukray-
iny [Scientific Bulletin of National Forestry University of 
Ukraine]: Vol. 19 (1) (pp. 125–130). [in Ukrainian].

3. Havrylko, P. P., Kolodiychuk, A. V., & Chertoryzhskyy, 
V. M. (2011). Faktory innovatsiynoho rozvytku promys-
lovosti [Factors of innovation development of industry]. 
In Naukovyy visnyk NLTU Ukrayiny [Scientific Bulletin of 
National Forestry University of Ukraine]: Vol. 21 (11) (pp. 
201–205). [in Ukrainian].



ÅÊÎÍÎÌ²×Í² ÏÐÎÁËÅÌÈ ÐÎÇÂÈÒÊÓ ÃÀËÓÇÅÉ ÒÀ ÂÈÄ²Â ÅÊÎÍÎÌ²×ÍÎ¯ Ä²ßËÜÍÎÑÒ²

70

4. Havrylko, P. P., Lalakulych, M. Yu., & Kolodiychuk,
A. V. (2012). Osnovni factory vynyknennya kryzovykh 
yavyshch na promyslovykh pidpryyemstvakh [The main 
factors of emergence of crisis phenomena in industrial 
enterprises]. In Naukovyy visnyk NLTU Ukrayiny [Scien-
tific Bulletin of National Forestry University of Ukraine]: 
Vol. 22 (4) (pp. 158–164). [in Ukrainian].

5. Kolodiychuk, A. V., Hushtan, T. V., Molnar, O. S.,
Vasylykha, N. V., & Chobal, L. Yu. (2021). Mizhnarodni 
perevezennya v mizhnarodniy ekonomitsi [International 
transportation in the international economy]: Textbook. 
Lviv: ATB Publishing [in Ukrainian].

6. Kolodiychuk, A. V. (2012). Informatsiya yak fak-
tor innovatsiynoho rozvytku ekonomiky [Information as 
a factor of innovation development of the economy]. In 
Formuvannya rynkovykh vidnosyn v Ukrayini [Formation 
of market relations in Ukraine]: Vol. 5/1 (132) (pp. 58–
62). [in Ukrainian].

7. Kolodiychuk, A. V., & Pisnyy, V. M. (2009). Osobly-
vosti funktsionuvannya mashynobudivnykh pidpryyem-
stv na suchasnomu etapi rozvytku ekonomiky Ukrayiny 
[Features of functioning of machine–building enterpris-
es at the current stage of development of the economy 
of Ukraine]. In Naukovyy visnyk NLTU Ukrayiny [Scientific 
Bulletin of National Forestry University of Ukraine]: Vol. 
19 (13) (pp. 172–178). [in Ukr.].

8. Kolodiychuk, A. V., Pisnyy, V. M., & Semchuk, Zh. V.
(2009). Sutnist’ innovatsiy, struktura ta osnovni etapy 
innovatsiynoho protsesu [The essence of innovation, the 
structure and the main stages of the innovation pro-
cess]. In Naukovyy visnyk NLTU Ukrayiny [Scientific Bul-
letin of National Forestry University of Ukraine]: Vol. 19 
(9) (pp. 191–196). [in Ukrainian].

9. Kotler, F., Bowen, J., & Maykins, J. (1998). Marketing:
Gostepriimstvo. Turizm [Marketing: Hospitality. Tourism]: 
Textbook [for universities]. Moscow: UNITI. [in Russian].

10. Pelishenko, V. P. (2003). Marketynhovyy
menedzhment [Marketing management]: Textbook. Ky-
iv: Center for Educational Literature.

11. Sopilnyk, L. I., & Kolodiychuk, A. V. (2009). Teo-
retychni aspekty upravlinnya konkurentospromozhnistyu 
pidpryyemstv [Theoretical aspects of enterprise compet-
itiveness management]. In Naukovyy visnyk NLTU Ukray-
iny [Scientific Bulletin of National Forestry University of 
Ukraine]: Vol. 19 (8) (pp. 183–187). [in Ukrainian].

12. Sopilnyk, L. I., & Kolodiychuk, A. V. (2009). Uprav-
linnya konkurentospromozhnistyu mashynobudivnykh 
pidpryyemstv na suchasnomu etapi rozvytku ekonomiky 

Ukrayiny [Management of competitiveness of machine–
building enterprises at the present stage of development 
of Ukrainian economy]. In Naukovyy visnyk NLTU Ukray-
iny [Scientific Bulletin of National Forestry University of 
Ukraine]: Vol. 19 (10) (pp. 222–227). [in Ukrainian].

Äàí³ ïðî àâòîð³â
Ãåðçàíè÷ Â³òàë³é Ìèõàéëîâè÷,
ê.å.í., äîöåíò êàôåäðè åêîíîì³÷íî¿ òåîð³¿, ÄÂÍÇ 

«Óæãîðîäñüêèé íàö³îíàëüíèé óí³âåðñèòåò»
e–mail: Kaf–et@uzhnu.edu.ua
Äóðàí Âîëîäèìèð ²âàíîâè÷,
ìàã³ñòð, åêîíîì³÷íèé ôàêóëüòåò, ÄÂÍÇ «Óæãîðîä-

ñüêèé íàö³îíàëüíèé óí³âåðñèòåò»
e–mail: Kaf–et@uzhnu.edu.ua
Ôîðêîø Ìèõàéëî Îëåêñàíäðîâè÷,
ìàã³ñòð, åêîíîì³÷íèé ôàêóëüòåò, ÄÂÍÇ «Óæãîðîä-

ñüêèé íàö³îíàëüíèé óí³âåðñèòåò»
e–mail: Kaf–et@uzhnu.edu.ua

Äàííûå îá àâòîðàõ
Ãåðçàíè÷ Âèòàëèé Ìèõàéëîâè÷,
ê.ý.í., äîöåíò êàôåäðû ýêîíîìè÷åñêîé òåîðèè, ÃÂÓÇ 

«Óæãîðîäñêèé íàöèîíàëüíûé óíèâåðñèòåò»
e–mail: Kaf–et@uzhnu.edu.ua
Äóðàí Âëàäèìèð Èâàíîâè÷,
ìàãèñòð, ýêîíîìè÷åñêèé ôàêóëüòåò, ÃÂÓÇ «Óæãî-

ðîäñêèé íàöèîíàëüíûé óíèâåðñèòåò»
e–mail: Kaf–et@uzhnu.edu.ua
Ôîðêîø Ìèõàèë Àëåêñàíäðîâè÷,
ìàãèñòð, ýêîíîìè÷åñêèé ôàêóëüòåò, ÃÂÓÇ «Óæãî-

ðîäñêèé íàöèîíàëüíûé óíèâåðñèòåò»
e–mail: Kaf–et@uzhnu.edu.ua

Data about the authors
Vitaliy Herzanych, 
Candidate of Economic Sciences, Associate Professor 

of the Department of Economic Theory, Uzhhorod 
National University

e–mail: Kaf–et@uzhnu.edu.ua
Volodymyr Duran, 
Master’s degree, Faculty of Economics, Uzhhorod 

National University
e–mail: Kaf–et@uzhnu.edu.ua
Mykhaylo Forkosh,
Master’s degree, Faculty of Economics, Uzhhorod 

National University
e–mail: Kaf–et@uzhnu.edu.ua


