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Online marketing vedeckeho casopisu

reklama
na webstrankach
partnerov

prezentacia
na vlastnej
webstranke

prezentacia
na socialnych
sietach

reklama
v komercnych
produktoch
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Druhy socialnych sieti

» Facebook
> Instagram
> Twitter

> Linkedin
> Flickr

» Pinterest




SOCIAL MEDIA ADVERTISING AUDIENCES .-

A COMPARISON OF THE TOTAL ADDRESSABLE ADVERTISING AUDIENCE " OF SELECTED SOCIAL MEDIA PLATFORMS

TOTAL ADVERTISING TOTAL ADVERTISING TOTAL ADVERTISING TOTAL ADVERTISING TOTAL ADVERTISING
AUDIENCE ON FACEBOOK AUDIENCE ON INSTAGRAM AUDIENCE ON TWITTER AUDIENCE ON SNAPCHAT AUDIENCE ON LINKEDI!
(MONTHLY ACTIVE USERS) (MONTHLY ACTIVE USERS)  [MONTHLY ACTIVE USERS]  (MONTHLY ACTIVE USERS) (REGISTERED MEMBERS

POCOE®

2.60 1.10 145.0 277.5 570.0

MILLION MILLION THOUSAND THOUSAND THOUSAND
FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE
54% 46% 53% 47% 1% 69% 64% 34% 48% 52%
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AKy je nas Citatel?

» Demografia: doktorandi, vedecki
pracovnici v rannom/pokrocCilom stupni
kariery, pedagogovia

> lhrisko: narodné/medzinarodné

» Tematické zameranie: pribuzné odbory?
> Preco cCitaju nas casopis?

» Kde mozu nas ¢asopis najst’?




AKy je nas Citatel?

etnologia

> Demografia: doktorandi, vedecki pracovnici v
rannom/pokrocCilom stupni kariéry, pedagogovia

> |hrisko: narodné/regionalne

» Pribuzné tematické zameranie: historia,
archeoldgia

> Preco Citaju nas ¢asopis?

> Kde mozu nas €asopis najst’™?
webstranka organizacie, databaza Ebsco




AKTIVITA NA SOCIALNEJ SIETI
pravidlo tretin

Obsahovy kalendar:

- Specialne Cisla

- vyznamné udalosti: zaloZenie
vydavatel'stva, vyroCie Casopisu...

- uzavierky jednotlivych Cisiel

- eventy v danej vedeckej
discipline: konferencie, diskusné
panely.... A




UZITOCNE NASTROJE A TIPY

1. Nas ciel’: kliknut' na odkaz? predplatit Casopis?
2. Text: jednoduchy text, otazky, hashtagy

#science
https://ingramer.com/tools/instagram-hashtag-generator/



https://ingramer.com/tools/instagram-hashtag-generator/

UZITOCNE NASTROJE A TIPY

Ako vyhl'adavaiju Slovaci Google
3. Vizualne atraktivne prispevky:

Q Vyhladavanie cestovnych informacii

https://pablo.buffer.com/

https://pixabay.com/

https://www.canva.com

Infografiky

https://piktochart.com/, MOST K VEDOMOSTIAM
https://www.visme.co/



https://pablo.buffer.com/
https://pixabay.com/
https://www.canva.com/
https://piktochart.com/
https://www.visme.co/

Analytika a Altmetriky
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Set Up a Facebook Page

https://www.facebook.com/business



Spravovat stranku

Vedecky asopis

" Q@ & O 2

Domov
Prijaté spravy
Business App Store

Zdroje informacif a nastroje

Upozornenia
® 1 nova

Nastroje publikovania

Reklamné centrum

Kvalita stranky

Upravit informécie o stranke
® 4 nové

Nastavenia
® 4 nové

V Vedecky casopis
Vytvorit @pouZivatel'ské meno - Veda, technologia

Domov ~ Skupiny  Podujatia  Viac * =4 Propagovat Q B V -~
Nasmerujte svoju stranku k Vv Vytvorte prispevok
uspechu

Dokoncite nastavenie svojej stranky, aby
[udia na Facebooku vedeli, Ze ste
déveryhodna firma.

l'.i Fotka/video o Dostavat spravy Pocit/aktivita

Dokoncené kroky: 3z 13

meme- Vytvorit @I Nazivo [ Podujatie  +

ZOSTAVAIU 2 KROKY

v
Vytvorte identitu svojej strank
w ik y No posts yet
ZOSTAVA 6 KROKOV
Uvedte informacie a preferencie
ZOSTAVAIU 2 KROKY v

Predstavte svoju stranku



Propagacie
Sledovatelia
Paci sa mito

Zobrazenia stranky
Page Previews
Aktivita na stranke
Prispevky

Udalosti

Ludia
Obchod
Spravy

Page Summary Poslednych 7 dni#

Results from 14. november 2017 - 20. november 2017

Note: Does not include today's data. Insights activity is reported in the Pacific time zone. Ads activity is reported In the

time zone of your ad account

Aktivita na stranke i
13 november — 19 november

28

Celkova aktivita na stranke a 27%

\/\_——\

,,Paci sa mi to“ pre stranku i
13 november — 19 november

4

JPaci sa mito* pre stranku a 148%

_é%

Zaujem o prispevok i
13 november — 19 november

3 384

Interakcia prispevku a 140%

had

Zobrazenia stranky i
13 november — 19 november

255

Celkovy pocet zobrazeni stranky a 95%

\——\____

Dosah i
13 november — 19 november

38 358

Osloveni ludia a 52%

Videa i
13 november — 19 november

1291

Celkovy pocet videni videa a 7 494%

e

Exportovat Gdaje &

@ Organicky [ Zaplatené

Page Previews i
13 november — 19 november

95

Page Previews a4 267%

\/\_

Odporucania i
13 november — 19 november

(U U

Na tento ty2den nemame k dispozicii
udaje na zobrazenie

Sledovatelia stranky i
13 november — 19 november

78

Sledovatelia stranky a 152%

_-%
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ANALYTICS

ALTERNATIVNE METRIKY

San Francisco Declaration on Research Assessment (DORA),
2012
https://sfdora.org/ ‘



https://sfdora.org/

CONTACT US ABOUT US EXPLO

y Altmetric Who are we for? Products About altmetrics About our data Case Studies Blog Ever

Who's talking albout your research?

Thousands of conversations about scholarly content happen online every day.
Altmetric tracks a range of sources to capture and collate this activity, helping you to

monitor and report on the attention surrounding the work you care about.



Altmetric Details Page

SUMMARY News Blogs Policy documents Twitter Facebook Wikipedia Q&A More...

Title  Report 9: Impact of non-pharmaceutical interventions (NPIs) to reduce COVID19 mortality and healthcare
demand @ View on publisher site

DOl 10.25561/77482 (4

Authors Ferguson, N, Laydon, D, Nedjati Gilani, G, Imai, N, Ainslie, K, Baguelin, M, Bhatia, S, Boonyasiri... [show]

¥ Alert me about new mentions

TWITTER DEMOGRAPHICS

4

Mentioned by The data shown below were collected from the profiles of 150,995 tweeters who shared this research output. Click here to find out more about
how the information was compiled.

639 news outlets
120 blogs

8 policy sources
150995 tweeters
27 Facebook pages

2 Wikipedia pages
2 Q&A threads
16 video uploaders

Tools "
Open in a new tab




““We don’t have a choice on
whether we DO social media,

the question is
how well we DO it.’

— Erik Qualman



DAKUJEM ZA POZORNOST
Otazky?
e-mail: jitka.dobbersteinova@-cvtisr.sk

‘ http://openaccess.cvtisr.sk ‘

‘ess  PlanS On Podujatia Webindre  Open Access kurzy  Otadzky a odpovede  Na stiahnutie/odkazy
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