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Purpose and scope of the deliverable  

This is a framework report on Policies, Practices and Strategies.  All partners have contributed material 

used in the production of the report which is described in the Work Programme as D2.1. 

This report seeks to establish a benchmark.  With so much in flux, a starting point for identifying sig-

nificant policy change is necessary.  The benchmark is set at the outset of the project, approximately 

Q1 (January to March 2020), before the impact of COVID-19 and before the onset/impact of the new 

Programming Period.  As a benchmark, the report seeks to be descriptive; there is no attempt at this 

stage to introduce any evaluation into the document; nor is there an intention to ’cluster’ case studies 

or countries – each case stands on its own merit.  The attention to policy detail at Case Study level is 

relatively light.  Here we are describing the Policy Framework.  Detailed work on the Case Studies will 

take place later in the project when we have access to survey data and can view the emerging policies 

following the current hiatus in tourism. 

This is the first stage of the policy theme running through the three years of SPOT - the Social and 

Innovative Platform on Cultural Tourism and its Potential towards Deepening Europeanisation.   

This Framework Paper consists of four parts: 

Part One: The Executive Summary 

Part Two: The report on Policies, Practices and Strategies for each of the 15 partners 
(= Appendix A – Exploration  of the Policy Framework) 

Part Three: A spreadsheet showing broad themes for each of the partners 
(= Appendix B) 

Part Four: A list of the sources used in preparing the report 

 

Document history 

Version Date Description 

0.1 20 November 2020 Advanced draft report 

0.2 08 December 2020 The final version (THIS DOCUMENT) 

1.0 (final) 17 December 2020 Approved by PMB and the Coordinator 
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1  E X E C U T I V E  S U M M A R Y  

This is the first stage of the policy theme running through the three years of SPOT - the Social and 

Innovative Platform on Cultural Tourism and its Potential towards Deepening Europeanisation.   

This is a framework report on Policies, Practices and Strategies.  All partners have contributed material 

used in the production of the report which is described in the Work Programme as D2.1. 

At the outset, it is worth noting the context of the report.  SPOT was launched at the beginning of 

January 2020.  The COVID-19 pandemic started to be experienced in various parts of Europe in Febru-

ary and March 2020, having a major impact on tourism in a very short space of time.  It quickly became 

clear that tourism policy would be reviewed in all countries, but the implications for cultural tourism 

are still being worked out and policies will be somewhat fluid for an extended period. 

A second major factor affecting the policy world is the end of the European Union Programming Period 

in 2020 and the development of new policies for the next period.  This point marks a step-change for 

both EU-derived policy and the allocation of Structural Funds and whilst not all policies are dependent 

on these sources of funding for many countries they are an important factor.  The sources explored in 

the paper show that while some policies have not been updated during the Programming Period, oth-

ers are updated regularly and anticipate new directions after 2020. 

A third factor – affecting some of the partner countries – has been a significant change of political 

direction.  This has led to some major changes in the orientation towards tourism at large and towards 

cultural tourism in particular.  For many, the economic driver remains (or is enhanced), but for others, 

additional factors are being brought into play – citizen focus, environmental concerns and so on.  In 

some cases, the initiative for the dynamic implementation of policy moves between the national, the 

regional and the local.  The resulting reorganisations mean that some new policy directions are, at 

best, only broadly sketched out. 

This report seeks to establish a benchmark.  With so much in flux, a starting point for identifying sig-

nificant policy change is necessary.  The benchmark is set at the outset of the project, approximately 

Q1 (January to March 2020), before the impact of COVID-19 and before the onset/impact of the new 

Programming Period.  As a benchmark, the report seeks to be descriptive; there is no attempt at this 

stage to introduce any evaluation into the document; nor is there an intention to ’cluster’ case studies 

or countries – each case stands on its own merit.  The attention to policy detail at Case Study level is 

relatively light.  Here we are describing the Policy Framework.  Detailed work on the Case Studies will 

take place later in the project when we have access to survey data and can view the emerging policies 

following the current hiatus in tourism. 

As part of the development of the framework, relevant issues are recorded including: 

 Key actors in tourism and cultural policy 

 Delivery mechanisms 

 Links between different administrative levels 

 Connectivity between actors 

 Underlying concepts framing policy 

 Orientation (e.g. over- or under-tourism, focus on employment, focus on GDP) 
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 Engagement of local residents 

 Local perspectives of tourism – acceptability, importance etc. 

 Outliers – the distinctive approaches which may have meaning for others 

The policy process for SPOT is described in the Work Programme: 

i. The initial Policy, Practices and Strategies framework report identifies key actors, 

policies and processes, investigating how different processes interact with each 

other; how these interactions are mediated within particular places, and though 

the engagement of all actors; how cultural tourism is perceived in practice to re-

position regions within broader social, economic and environmental relations. 

ii. As new policies are put into place over the next six months, a review will identify 

the changes and responses to a changing environment.  This progression from 

the benchmark, in conjunction with survey data and detailed information from 

the Case Studies, will form the basis for dialogue with the Stakeholders from July 

2021. 

iii. As part of the dialogue with Stakeholders, ’good practice’ examples will be docu-

mented. Whilst not necessarily transferable to other situations, ’good practice’ 

can be observed based on: 

– methods of policy formulation (participative processes etc.) 

– organisational structures 

– presentation of concepts 

– collaborations 

– environmental benefits 

– training for employees, agencies, operators 

– citizen engagement 

– target market identification 

– infrastructure development 

– financial coherence 

A ’good practice’ database is intended to be included in the SPOT platform. 

iv. Further analysis of the policy examples together with survey data provides the 

material for presentation and discussion with agencies at the European level. 

v. Policy briefings for national, regional and local actors will be prepared following 

a widespread further debate with Stakeholders. 

 

Material is included: 

Appendix A  The report on Policies, Practices and Strategies for each of the 15 partners 

Appendix B  A spreadsheet showing broad themes for each of the partners 

Appendix C  A list of the sources used in preparing the report 
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2  P O L I C Y ,  P R A C T I C E S  A N D  S T R A T E G I E S   

( A p p e n d i x  A :  C a s e  S t u d y  R e v i e w s )  

Appendix A – Exploration of the Policy Framework  

2.1 Art Nouveau, Barcelona, Spain 

NATIONAL LEVEL 

Tourism is covered by the Ministry of Industry, Commerce and Tourism and the importance of the 

topic is recognised by the appointment of a Secretary of State for Tourism.  The Secretary is State is 

leading a process based on the 2019 National Strategy for Sustainable Tourism, a vision with a horizon 

of 2030, which sets out a participative process involving the Spanish regions to lay the foundations for 

appropriate tourism according to the assets and requirements of each region.  Recognising the world-

class status of the Spanish tourist industry, the Strategy sets out an objective with five axes: 

 Collaborative Governance 

 Sustainable Growth 

 Competitive Transformation 

 Tourist Space, companies and People 

 Product, Marketing and Intelligence 

‘Collaborative Governance’ envisages the integration of the entire tourism ecosystem with the partic-

ipation of public and private sector and other actors; the necessity of cooperation across Ministries is 

identified.  The Transformation Axis sets out the intention of transforming Spanish tourism towards a 

model of ‘sustained and sustainable growth’ with an equitable distribution of the benefits and burdens 

of tourism.  

The Ministry of Culture and Sport has a remit to preserve, reinforce and publicise Spanish Cultural 

Heritage; it carries out extensive surveys of tourist visitors and accommodation demands for tourist 

cultural visits, both internal and international.  The Ministry seeks to collaborate with, and coordinate, 

the functions of the Autonomous Regions which have prime responsibilities in this area. 

Important national policies for the preservation and promotion of cultural heritage (amongst others)  

are in evidence in Spanish tax laws – tax reliefs are given for donations by the public and relevant 

organisations to non-profit bodies operating in the public interest.  This patronage is of considerable 

benefit to arts and cultural sites, collections and activities and particularly the Art Nouveau sites in 

Barcelona.  Also of importance is the law on Spanish Historical Heritage which protects sites (including 

parks) and cultural and historical goods.  Regulation of trade in artefacts is clearly set out, together 

with the requirement for the maintenance of inventories. 

REGIONAL LEVEL 

The Catalan Ministry of Economy and Knowledge (now replaced by the Ministry of Business and 

Knowledge) produced a plan in 2012 (Catalunya 2020 Strategy) which recognises the need for sustain-

able tourism and addresses the issue of ‘quality tourism’ and relates strongly to EU economic policy 
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(‘smart, sustainable’).  The Ministry is responsible for some aspects of quality control in tourism prod-

ucts. 

The Catalan Tourism Agency, a government body and part of Ministry of Economy and Knowledge, 

seeks to contribute to the prosperity of Catalonia and its tourism sector, being its voice abroad and 

focusing on attracting tourists and providing greater added value. The Agency includes members from 

the Chambers of Commerce and the relevant tourist boards.  It places Catalan tourism in a world con-

text and produced the 2018-2022 Strategic Plan for Tourism.  The Strategic Plan addresses the huge 

anticipated increase in tourism to the region.  Amongst the main responses sought by the Plan are the 

achievement of a higher quality tourist experience, reducing the pressures of tourism in Barcelona 

and on the coast by spreading the increasing numbers of visitors and the economic benefits inland, by 

increasing the number of visitors in low seasons and by attracting investment to develop new tourist 

products and services.   

LOCAL LEVEL 

Barcelona City Council is perhaps the main driver of tourism policy affecting the case study area.  The 

City Council views tourism, not as an economic sector, but rather an enduring feature which is funda-

mental to life in the city – ‘the City is Tourism’.   It affects nearly every aspect of life in the city and 

consequently is a component of economic, planning and social strategies.  Sustainability and Inclusion 

feature strongly in all the plans and are represented in the economic plan Green Deal (2020).  The 

Green Deal proposes a Tourism and Culture Fund to develop new facilities to increase the cultural 

value of the city. 

The City Council recognises the inter-connectedness of activity in the field of urban management and 

tourism and created a Tourism and City Commission which draws together the significant Council de-

partments (including Strategic Supervision, Tourism and Events, Security and Prevention, Urban Hab-

itat, Quality of Life, Equality and Sport, Communication, Culture Knowledge and innovation, together 

with the relevant District Councils and Turisme de Barcelona).  The 2017 ‘collective strategy’ – the 

Barcelona Strategy for Tourism 2020 draws together the plan for Destination Barcelona.  Following a 

large participation exercise involving a very wide range of tourist product providers, transport agen-

cies, the Region, interest groups, trade associations etc., the key recognition was that the role of tour-

ism management had moved beyond that of marketing and attracting new visitors – for Barcelona the 

integration of tourism with the city required long-term inclusive actions.  This required ‘strategies 

based on a need to reinforce the public leadership of tourism governance’ – the collective governance 

of the tourist city. 

Balancing the two issues - the quality of life for citizens of Barcelona and the need to harness the 

economic contribution of tourism - features strongly in City Council strategies, not least in accommo-

dation and housing issues.  In 2017, the Special Tourist Accommodation Plan was published to seek 

an equitable balance across the city to meet the needs of local residents in the context of increasing 

demands for tourist accommodation. The Special Urban Plan for the Regulation of Tourist Accommo-

dation, Youth Hostels, Temporary Collective Residences, and Housing for Tourist Use sought to ad-

dress some of the problems, but there is strong opposition; it is clear that this is an ongoing struggle.  

From 2012 different initiatives were introduced:  the Barcelona Social Inclusion Plan for 2012-2015; 

Promotion of the participatory process on the Barcelona tourism model 2015; the Municipal Action 

Plan 2016-2019; Barcelona Right to Housing Plan 2016-2025;   Program for the Coexistence between 
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Neighbours and Tourist Accommodations 2017.  All sought to achieve some measure of balance in this 

difficult area. 

In the planning field, a more strategic approach has been taken to address the issues inherent in over-

tourism and the possibilities for Barcelona.  Metropolitan Strategic Reflection: Building the Barcelona 

Metropolitan Area - Strengthening the Local World is a document which takes a wide-ranging view of 

the processes which led to the current position and sets out the key themes: 

 Social inclusion – including neighbourhoods 

 Sustainable economic development 

 Environmental sustainability 

 Efficient mobility 

 Cohesive territory – land use 

 Capital status and governance 

The City Council has legislated along national lines on the preservation of cultural artefacts, buildings, 

architectural, artistic and other heritage, but has gone further with a Special Plan for the protection 

of urban quality.  Also, special protection is given and a specific plan has been drawn up for the case 

study area, for example, with particular reference to its Catalan character.   

The City Council’s District Action Plan for example sets out specific programmes and projects to en-

hance all aspects of life in the area.  
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2.2 Buzau Carpathians and Sub-Carpathians, Romania 

NATIONAL  LEVEL 

The Ministry for Public Works, Development and Administration are responsible at the national level 

for tourism, absorbing the functions of a previous dedicated Ministry of Tourism.  The overall view of 

tourism at the national level is strongly influenced by external strategies, notably those of the EU.  The 

Ministry is primarily focused on access to finance and programme and project delivery.  In particular, 

an EU multi-country programme, Strategy for the Danube Region, has a key component ‘Culture, tour-

ism and direct contacts between people’ and the overall approach seeks to enhance cooperation be-

tween relevant countries. 

A long-horizon (2035) Territorial Development Strategy, under the auspices of the Ministry for Public 

Works, Development and Administration, addresses a wide range of infrastructure investments.  In-

cluded in these is a specific theme addressing cultural infrastructure prioritised according to metrics 

relevant to tourist and cultural activities.  There is an intention to protect, promote and exploit natural 

and cultural heritage.  The strategy looks upwards towards European and global competition and 

downwards to take in regional and county assets and requirements.  Spatial planning is carried out 

with a high level of technical detail; a ranking of counties and municipalities assesses the adequacy of 

the infrastructure to support activities, including tourism. 

A Master Plan for the Development of National Tourism was created in 2007 (within the Ministry of 

Economy, Energy and the Business Environment).  This covered the period 2007-2026 and examined 

the tourism infrastructure, training capacity and marketing.  The economic impact of tourism was a 

priority.  The vision set out in the Master Plan was, by 2026, to transform Romania into a quality tourist 

destination based on its natural and cultural heritage.  It aspired to create growth in tourism in ad-

vance of other tourist destinations in Europe as measured by numbers of visitors and accommodation 

stays.  To do this, initiatives were set out covering: 

 statistics and research, 

 policies, organization and legislation in tourism 

 human resource development and training 

 planning and development proposals 

 tourist information services 

 investment policy in tourism 

 marketing 

 environment protection 

At the national level, tourism planning activities are strongly influenced by cooperation with Czechia, 

Poland, Romania, Serbia, Slovakia, Hungary and Ukraine under the Strategy for the Sustainable Tour-

ism Development of the Carpathians. The Romanian part of this, from 2015, sees: 

 coordination of public policies for the Romanian Carpathians and the emergence of the cur-

rent regional and local governance structures 

 the improvement of functional relationships between urban and rural areas 

 consolidation of activities specific to the mountain area 

 creation of a sustainable development network in the Romanian Carpathians i.e. increasing 

the level of integration between tourism and other relevant sectors, including socio-cultural, 
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ecological and economic elements, together with public participation and tourism aware-

ness. 

Further national planning – in the field of culture and heritage – is carried out by the Ministry of Cul-

ture, resulting in the Strategy for Culture and National Heritage 2016-2020.  This has an impact at 

regional, county and local levels and identifies programmes and projects for public funding.  The vision 

is to respect cultural rights and to focus the public and the community on culture as a public service.  

Objectives include:   

 protection of cultural heritage and promotion of sustainable development 

 encouragement of public/private partnerships 

 development of entrepreneurship and relevant training opportunities 

 promotion of cultural forms specific to national minorities and ethnic groups 

 appropriate interventions for vulnerable groups. 

REGIONAL LEVEL 

The study-area falls into the South-East Regional Development (NUTS 2). The South-East Regional De-

velopment Agency is a public utility body (non-governmental) bringing together local authorities, busi-

ness, universities etc. to direct structural funds to the region. The Regional Master Plan identifies a 

high potential for tourism, culture and cultural infrastructure.  A Smart Specialisation Strategy seeks 

to identify and build on high performing sectors in the region and includes the tourism sector. 

LOCAL LEVEL 

At County level, Buzău County Council coordinates the local authority and community organisations.  
It has a Strategy for Tourism Development and Promotion in Buzău County (2016-2020) which re-
searches tourism at the local level and develops strategies pertinent to local conditions.  The County 
Council has a particular focus on cultural and folklore dimensions, promoting festivals, fairs and tra-
ditional crafts. 

Some of the local mayors have programmes and policies relevant to their areas and have reference 
to tourism and sustainable development.  Some maintain tourist information centres etc. 

TOURISM 

A significant organisation is the Romanian Eco-Tourism Association, bringing together the National 
Tourism Authority, the national parks, private operators and ecological and tourism interest groups.  
It seeks to improve the quality of ecotourism services and to develop the infrastructure for ecotour-
ism destinations, to contribute to nature conservation and sustainable development in Romania.  It 
is a significant promoter of tourism in Romania and provides maps/guides and certifies accommoda-
tion and tourism services. 

The National Association of Rural Ecological and Cultural Tourism focuses specifically on rural tour-
ism and provides a range of training courses aiming to improve the quality of provision and pro-
motes partner organisations. 

At the local level, Buzău county and some of the local administrative units provide a range of tourism 
and information services. 
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2.3 The Cyclades, Greece 

NATIONAL LEVEL 

From 2016, Greece once again had a Ministry of Tourism (following several reorganisations, tourism 

was briefly part of the Ministry of Economy, Infrastructure and Tourism).     The role of the Ministry 

includes intervening to harmonise policies affecting tourism across all Government Ministries and sup-

porting the authorities of Regional and Local Government and other bodies with responsibilities in the 

field of Tourism; as an example, it was charged with working with the Ministry of Finance to attract 

private funds into the field of tourism. 

The National Tourism Strategic Plan 2014-20 looked to: 

 enhance infrastructure, streamlining regulations, developing untouristed areas 

 respect sustainability 

 improve air accessibility and marinas 

 improve the quality of visitor experience and improve training for tourism workers 

 develop more specialised tourist products 

In 2016, in the framework of actions of the Operational Program "Competitiveness, Entrepreneurship 

and Innovation  a new direction was introduced: ‘Policy for the promotion of sustainable tourism de-

velopment in Greece’ had an over-arching goal ‘Strengthen the Greek brand and identity beyond tour-

ism in a collective effort, mobilising stakeholders in the tourism and other sectors of the Greek society 

and economy’  and sought to: 

 Anchor and support key themes in tourism in which Greece will develop a sustainable 

competitive advantage. 

 Stimulate innovation and entrepreneurship, introducing new momentum to the Greek 

tourism industry and further strengthening the identified key themes. 

 Indicate options for selected ‘fast track’ opportunities for tourism products, which would 

help to extend the short season to “365 days Greece” and increase average per capita 

spending. 

Economically, tourism had not featured as strongly at the national level as its international profile 

might have indicated.  However, in 2019 the updated version of the National Development Strategy, 

’Greece: A Growth Strategy for the Future’ was introduced.  The Deputy Prime Minister and Minister 

for Economy and Development indicated that it set the stage for the next programming period from 

2021 – changing the course of the national intervention.  Stating that ‘for decades, the Greek economy 

was moving without a "compass"; economic growth was anarchic and fragmented’, the new strategy 

‘Sustainable, Fair and Exclusive Development’ focuses on 9 sectors, including Tourism and Culture, 

sets out progress in these areas and points to necessary investment strategies for the coming decade.  

The proposed Strategy incorporates the UN Sustainable Development Goals and is in line with Euro-

pean development priorities. There is a strong theme stressing the interconnectedness of the key sec-

tors (including Environmental, Agri-foods, Transport etc.) and the possibility of synergy by close coop-

eration.  Tourism is seen as a driving force in economic development – tourism can generate cooper-

ation and synergy and give a focus on local communities.  The development strategy makes solid and 

supporting reference to the existing National Tourism Strategies. 
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As part of the refocus, Enterprise Greece - an official agency under the auspices of the Ministry of 

Foreign Affairs - promotes investment in Greece, promotes exports from Greece, and strives to make  

Greece more attractive as an international business partner, one of the target sectors being tourism. 

In keeping with the drive to increase the impetus of Greek Tourism in 2019, a consultants‘ report for 

the Ministry for Tourism reviewed Strategy.  ‘The next day of Greek Tourism’ found that Greece is in 

the middle of the global tourism competitive rankings (24th in the world).  The primary conclusions 

were that the following actions needed to be implemented systematically: 

 Strengthen demand from high-income destinations 

 Introduce complementary products to increase income 

 Expand peak demand across destinations 

 Upgrade the tourist product 

(The new strategy for 2021-30 builds on these themes) 

 Greece regularly carries out reviews of policy relating to tourism sectors.  In 2018, a significant law 

set out proposals for Thematic Tourism.  So pilots of destination management plans are carried out 

and thematic plans for special forms of tourism, including cultural tourism, Green Policy for Tourism, 

Policy for Alternative Tourism (diving tourism etc.) have been developed.  Institutional frameworks, 

education for tourism, entrepreneurship have all been reviewed. 

The Greek National Tourism Organisation, an independent legal entity, but supervised by the Ministry 

of Tourism, is responsible for the implementation of policy, working with the tourism industry and 

promotion of Greece, nationally and internationally as a tourist destination.  Its Marketing Plan for 

2019-20 differentiates the offer between 13 regions, proposes new destinations and supports 

measures to reduce seasonality. 

The Ministry of Culture and Sports oversees many of the aspects and organisations of Greece’s cultural 

heritage and is charged with the protection of antiquities and historic sites (including extensive un-

derwater assets) and support of a range of museums.  The focus is more on preservation, investigation 

and education than on using the assets as tourist attractions per se.  There is considerable emphasis 

on modern cultural activities and the work of both historic and modern culture is framed in the context 

of Greece’s contribution to European culture. 

REGIONAL LEVEL 

The primary regional government body is the Decentralised Administration of the Aegean.  The region 

is a local self-governing legal entity under public law and is the second level of local government that 

generally plans and implements policies at the regional level within its remit.   The Decentralised Ad-

ministration is divided into North and South Regions, the capital of the South Region being Ermoupolis 

on Syros  

The Ministry for Tourism has regional units which work on specific aspects of tourism in the region.  

The Regional Service of the Ministry of Tourism is sited on Rhodes, with a Tourism Support Unit based 

on Syros serving the Cyclades. 

The South Aegean Region, in collaboration with the Association of Greek Tourism Enterprises (SETE) 

and Marketing Greece, developed a three-year Strategic Tourism Development Plan, which began to 
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be implemented in March 2016 in line with current marketing trends.  There is an integrated network 

of tourism promotion actions of the Region under the strapline ‘AegeanIslands. Like No Other‘.  In 

particular, the South Aegean Region has drawn together a whole range of tourist-related businesses 

and organisations to promote the 2019 European Region of Gastronomy.  In addition to developing 

local products, quality standards and gastronomic identity, and food chain management, the initiative 

also focuses on bringing former natives back to their homeland. 

An exercise carried out in 2019 (funded by the European Bank for Reconstruction and Development) 

set out to develop destination management plans for Rhodes and Santorini.  This involved participa-

tion with residents, businesses and was carried out in collaboration with the Ministry for Tourism.  

Active in the South Aegean is the University which hosts the Tourism Observatory and developed a 

tourism plan in 2015. 

LOCAL LEVEL 

In the case of the study area for the Prefecture of Cyclades the following 3 municipalities are estab-

lished (each including several islands): 

1. Municipality of Syros-Ermoupolis with headquarters in Ermoupolis and historical headquar-

ters in Ano Syros.  The Municipality of Syros- Ermoupolis is responsible for a range of func-

tions and maintains a range of year-round cultural activities and festivals. 

2. Municipality of Naxos and the Small Cyclades based in Naxos. 

3. Municipality of Thira based in Thira. 
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2.4 Ida-Virumaa, Estonia 

NATIONAL LEVEL 

In Estonia, responsibility for Tourism policy accrues to the Ministry of Economic Affairs and Commu-

nications.  The wish to increase tourism to generate income and economic activity is very clear; the 

main objective of Estonian tourism policy is to increase the international competitiveness of Estonian 

tourism and to ensure sustainable economic growth by developing tourism services and domestic 

tourism.  Estonia operates in a market where there is considerable competition from neighbouring 

states and it starts with many significant disadvantages, not least of which is the low level of accessi-

bility by air travel. 

The National Tourism Development Plan 2014–2020 sets out both the challenges and the way forward.  

The main goal of the development plan is to grow the tourism sector by approximately one third. To 

achieve this it proposes the following key actions: 

 Increase the awareness of Estonia as a travel destination. 

 Diversify the choice of tourism products and services and improve their quality. 

 Increase the awareness of tourism undertakings of the opportunities for introducing new 

business models and product design. 

 Ensure the availability of profound and interesting tourism information along the visitor’s 

route. 

 Improve transport connections that are important for tourism. 

 Develop regional tourism products. 

Implementation of national tourism policy and development activities takes place through the Esto-

nian Tourist Board, under the Enterprise Estonia Foundation (which is administered by the Ministry of 

Economic Affairs and Communication).  The overall vision of the Estonian Tourist Board is unasham-

edly financial – ‘to increase tourism export earnings’ and metrics for activity in different sectors will 

measure that increase.  In addition to the marketing and promotional activities, the Tourist Board 

undertakes training with the regional tourism organisations and supports investment on significant 

tourism projects and major events intending to enhance the reputation of Estonia. 

Some changes to the view of tourism are flagged for the future.  A draft strategy for 2020-24 identifies 

Estonian culture (folklore and intangible heritage) as a unique selling point that can tie together dif-

ferent areas of tourism and attract new tourists. 

The Ministry of Finance is responsible for regional policy and the Regional Development Policy 2020 

(developed in 2014) mirrors European policy fairly closely. 

The Ministry of Culture developed the Culture Strategy 2020 (adopted in 2014).  The national cultural 

policy is based on the constitutional aim of ensuring the preservation of the Estonian nation, language, 

and culture in perpetuity.  Estonian culture is defined as the creation of native Estonians as well as 

that of other nationalities living in Estonia.  To reflect the emphasis on these two dimensions, the 

Ministry has an Under-Secretary for Cultural Heritage and an Under-Secretary for Cultural Diversity.   

In addition to the focus on Culture as it relates to Estonian citizens, the Ministry seeks to invest in 

cultural infrastructure which supports tourism and regional development.  The contribution of folklore 
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and the variety of traditions and languages is seen as a genuine opportunity to create richer tourist 

experiences.   

REGIONAL AND LOCAL LEVELS  

There is no regional authority covering the Case Study area, rather the county of Ida-Viru operates 

under a collaboration of eight cities and several rural authorities.  This is a strong collaboration and 

has been operating for many years, producing the Ida-Viru Development Strategy 2019-30+; the op-

erational arm of that joint work is the Ida Viru Enterprise Centre.  The Strategy identifies a number of 

issues affecting the region, with a focus on population loss and poor transport connections (both na-

tional and international).  The over-riding message from the Development Strategy is the importance 

of continuing joint working of the authorities across the whole range of service and economic activi-

ties.  Amongst these activities is Tourism: local agencies have formed a Tourism Cluster, comprising 

the local authorities and around 50 local bodies; the Tourism Cluster Strategy 2014-20 set out the 

parameters for that joint work.  Tourism is important as an economic activity, but at a more basic 

level, the Strategy suggests that only by maintaining the number of visitors to the region will it be 

possible to provide a full range of services to the public; lack of adequate quality services and accom-

modation for visitors is identified as a problem.    Whilst noting the range of potential visitor attrac-

tions, the Strategy referred to the difficulty of developing a single image to project outside the region.  

Three priority areas were agreed: 

– marketing 

– product development 

– leadership and management (leading networks and increasing tourism competencies) 

A draft Strategy for the period after 2020 (initially 2020-23), takes some of the issues forwards: 

– product and service development with a focus on client satisfaction 

– unified marketing strategy through dedicated tour operators in the region 

– focus on attracting family visits via promotion as ‘Adventure Land’ 

– organising and coordinating training to promote both employee loyalty and service quality 

There is an intention to introduce a tourist tax to provide income to support these activities. 

As a footnote, while the 2014-2020 Strategy highlighted ‘cultural tourism’, the proposed 2020-2023 

strategy narrows the focus and, whilst elements of cultural tourism remain part of the regional offer, 

they are seen as an element of adventure/nature and wellness tourism. 
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2.5 Kinderdijk, Netherlands 

NATIONAL LEVEL 

The Ministry of Economic Affairs and Climate has a general competence on Tourism, but with only a 

small central resource, the work on tourism is strongly focused through the Netherlands Board of 

Tourism & Conventions, an independent foundation.  The broad Government approach had been ‘to 

strengthen tourism and recreation in the Netherlands by attracting more visitors from abroad’, but in 

2018, a Tourism Summit involving representatives of the Provinces, together with a wide range of 

representatives of business, tourism and government organisations was held.  A strengthened policy 

was established based, not on increasing tourist numbers, but on ‘increasing the value and spread of 

foreign visitors’.  This was developed (via work with over 100 experts and including participation with 

residents and administrators) into Perspective 2030, a detailed policy proposal with an over-riding 

goal ‘By 2030, every Dutch person will benefit from Tourism’ and a sub-text ‘residents first’. 

Perspective Destination Netherlands 2030 pursues those goals with: 

 more benefits than burdens (everybody will be better off) 

 all areas of the Netherlands are appealing (spreading the tourists over more of the country: 

the policy HollandCity describes how this will happen) 

 accessibility (improved transport links to move tourists) 

 sustainability 

 a hospitable industry (improving the quality of the tourist experience) 

In developing the Strategy, the Provinces stressed the need for better information, better collabora-

tion, better coordination.  However, the Ministry sees scope for distinctive regional approaches to 

meet local needs rather than strong central guidance. 

The Cultural Heritage Agency of the Netherlands is part of the Ministry of Education, Culture and Sci-

ence.  The focus of ‘Mission, Vision, Strategy of the Cultural Heritage Agency of the Netherlands 2020’ 

is on preservation and interpretation; it looks overwhelmingly towards a Dutch audience. The Strategy 

addresses Monuments, Movable Heritage, Archaeology and Landscapes in that context.  However, the 

Agency works also on shared cultural heritage in a partnership with ten other countries and an im-

portant dimension of the work of the Agency is in connection with World Heritage sites - the Agency 

takes the line that key importance of the sites is in the image of the Netherlands which is presented 

to the outside world and so the cultural position of the Netherlands in the world. 

REGIONAL LEVEL 

The public authority here is the Province of South Holland.  In the context of the national strategy for 

tourism, South Holland has ‘Perspective for Tourism South Holland 2030’.  The distinctive interpreta-

tion for the region includes: 

 establishing a strong link between the growth of tourism and social and economic goals 

linked to employment, facilities, ecology and identity. This requires a long-term view and 

links with others outside the region. 

 intervention to ensure/enable suitable investments, programmes and initiatives take place 

to deliver the overall aims. 

 intervention to improve the quality of the offer to visitors. 
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 cooperation, delivery networks to be addressed taking particular account of spatial planning 

requirements  

 role of the Province in stimulating knowledge creation and exchange. 

There is a strong emphasis on cooperation between the different levels of government to achieve 

satisfactory/acceptable solutions to balance the benefits/disbenefits of tourism. 

LOCAL LEVEL 

The Kinderdijk Steering Committee (comprising The World Heritage Kinderdijk Foundation, the mu-

nicipalities of Alblasserdam and Molenlanden, the Rivierenland Water Board, the Cultural Heritage 

Agency of the Netherlands and the province of South Holland) has developed the Kinderdijk Area Per-

spective. 

Kinderdijk has a range of complex interests, with a World Heritage site, a broad desire to increase 

income from tourists, over-tourism, concern over local residents living in a ‘theme park’, water safety, 

environmental and spatial planning pressures amongst the issues to be tackled.  The Kinderdijk Area 

Perspective seeks to address the many competing pressures and posits a range of options.  The ur-

gency of action is portrayed by the statement ‘Kinderdijk is at the crossroads’.  Mass tourism is seen 

as a threat and those preparing the strategy sought examples around the world of highly focused 

tourist flows to major attractions.  Their conclusion was ‘best practice examples involving iconic tourist 

attractions and the maintenance of the quality of life of local residents have not been found’. 

Developing a unique approach for the specific circumstances, the Perspective seeks to address the 

problem by the use of ‘Stories’ to segment and manage the flow of tourists.  Management of tourist 

numbers – via pricing, story-telling, developing story-based visitor flows to adjacent areas etc. – is 

critical.  So international visitors, for example, can be given a thorough background which may encour-

age longer stays and inter-connectedness with neighbouring attractions. 

The Municipalities of Molenlanden and Alblasserdam play a major role, not only in managing tourist 

activity (Molenlanden municipality owns most of the World Heritage site) but particularly in support 

of local residents.  Molenlanden is very active in e-participation and in citizen engagement with local 

strategies, working to ensure the ‘residents first’ mantra has meaning. 
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2.6 Komárom, Hungary 

NATIONAL LEVEL 

Responsibility for tourism rests with the Ministry of National Development, which in 2013 produced a 

plan ‘National Development 2030 – National Development and Territorial Development Concept’.  The 

Concept describes a serious economic problem and sets out to identify the potential areas for growth 

and increased employment.  It seeks to identify resources to make progress and the primary frame-

work of the development policy consists of the EU Cohesion and Rural Development Policy and the EU 

development resources available in the 2014-2020 programming and development period. Based on 

the national needs and specificities, the Concept sets out mid-term strategic focus points (between 

2014 and 2020), which contribute to the implementation of the long-term objectives of the country. 

The national priorities are adjusted to the programming frameworks defined by the European Union.   

Principles described are: 

 inclusion and social cohesion (including addressing disadvantaged sub-regions) 

 equal opportunities and strengthening the identity of nationalities 

 sustainable development and sustainable growth 

 value preservation and intelligent growth 

In its analysis, tourism is identified as one of the top ten priorities but is seen to be underperforming.  

Potential is recognised, particularly in health and wellness, based on a history of spas and the natural 

endowments of the country, but there is considerable work to be done.  Anticipated foreign invest-

ment had not been forthcoming and Hungary has tended to rely on European funds to make progress. 

Specific reference is made to cultural tourism, which is considered to be restricted – particularly to 

attract international visitors - by the lack of investment in maintaining and improving cultural assets.  

The tourism market is seen to be largely domestic and from neighbouring countries, but the competi-

tion (fierce!) from the same locations is described.  There is an enthusiasm to explore cross-border 

opportunities to increase the quality of the potential tourist offering, to encourage longer stays and 

to make efficiencies in marketing. 

The National Tourism Development Strategy 2030 (produced in 2017) – strapline ‘We want to share 

our passion for Hungary’ – has many priorities and, as part of its vision, the Strategy seeks to develop 

‘cooperative tourism’, enabling visitors to experience local lifestyles by living together with the local 

communities, in harmony with the environment.  It looks for contribution to ‘the protection of our 

communities and national values and the encouragement of patriotism’. 

The national approach to dealing with destinations – Tourism Destination Management - aims to cre-

ate and operate a sustainable and competitive tourism system in a region visited by tourists, with 

activity at national, regional and local levels.  The driver for this activity – under the auspices of the 

Ministry for National Development – is the Hungarian Tourism Agency.  The Agency, formerly part of 

the Ministry, was spun out as a private sector organisation to reorganize the sector according to mar-

ket needs, the professional preparation of legislative work and national marketing tasks, the coordi-

nation of events, tourism product development and the management of foreign missions.  The Kisfa-

ludy Tourism Development plan, as part of the overall strategy, seeks to address the identified under-

investment in facilities and accommodation.  State-supported attraction and infrastructure develop-

ment and a redefinition of the state’s role in tourism form the first part of the plan (to 2023); the 
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second phase involves decreasing the share of state’s involvement and establishing a sound and 

effective regional organisational system.   The intention is to provide more equitable distribution of 

the benefits of tourism, whilst seeking social, economic and ecological sustainability. 

In the Ministry for Human Capacities, the Secretary of State for Culture holds the Culture brief.  The 

Cultural Tourism Development Strategy 2009-2013, which covered implementation until 2015, was 

very outward-looking, identifying cultural tourism as a marketable product.  It described Hungary’s 

intellectual heritage (including famous historical, public and literary figures) and sought to develop 

relevant festivals and celebrations to build on this resource.  Cultural tourism has now been absorbed 

into the overall Tourism Development Strategy 2030. 

REGIONAL LEVEL 

The Territorial Development Strategy and Operational Programme for Komárom-Esztergom County, 

2014 was posited on the gap between tourism potential and tourism actuality.  It sought to identify 

new venues and routes for tourism, to develop the organisation networks and to prioritise projects 

which preserve and sustainably utilise cultural tourism targets, including cycling and walking options, 

together with the promotion of health tourism.  The importance of structural change and new oppor-

tunities (for collaboration and finance) as a result of developments in the Danube basin were high-

lighted.  The opportunity for cross-border stimulation of the tourist economy was stressed, as was the 

necessity to manage conflicts and shortcomings.  The need for investment was also identified, not 

only to maintain and improve the cultural tourism infrastructure but also to address the issues caused 

by depopulation – abandoned and derelict buildings, poor services etc.  

A previous strategy, the Tourism Development Strategy of Central Transdanubian Region 2006 set out 

many desirable developments, but implementation proved difficult due to financial and other issues. 

Transport and accessibility are a continuing problem. 

An aim is to promote the twin cities of Komárom-Komárno, with Hungarian/Slovakian cross-border 

economic development, making use of the possibilities offered by the new infrastructures and estab-

lishment of new tourism opportunities utilising the bridge across the Danube.  In this context, it is 

important to recognise the Slovakian role in tourism policy in this area;  Komárno is in the Nitra Region 

of Slovakia and the pertinent policies are described in the Case Study relating to Nitra elsewhere in 

this report. 

LOCAL LEVEL 

At the local level, there is a concentration on the opportunities for cross-border tourist activity; this is 

given additional stimulus by the construction of a new bridge across the Danube. The Integrated Sus-

tainable Tourism Strategy of the wider Pons Danubii region (2019) identifies numerous opportunities 

to foster improved and sustainable development of the Danube region and particularly an integrated 

tourism approach.  A project promoted by EU funding and involving 13 partners covers the period 

2019-2028.  Opportunities for Hungarian/Slovak collaboration and building on elements of common 

heritage are identified and the keys for progress are: 

 cross-border interaction of tourism experts 

 sustainable tourism 

 joint marketing strategy 
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The engagement of tourism services providers is important and mechanisms for increased collabora-

tion are being developed. 

The Local Government of Komárom provides many services for tourists, including information and 

development of new tourist products. 

The Tourism Associations, key players in the hierarchy of the Tourist Destination Management pro-

cess, are Komárom Tourist Association, the Tata and Surroundings Tourism Association and the Duna-

Gerecse non-profit Association (jointly owned by the Tata and Komárom Tourist Associations and the 

Komárom-Esztergom County Local Government.  Together, they promote tourism nationally and in-

ternationally, develop new tourist products, and assist in showcasing local handicrafts and food.  There 

are parallel organisations on the Komárno bank of the Danube (covered in the Nitra section of this 

report). 
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2.7 Lusatia, Germany 

NATIONAL LEVEL 

The Federal Government does not have a ministry dedicated to Tourism; the tourism brief resides 

within the Federal Ministry of Economic Affairs and Energy.  Whilst this gives the Tourism Policy an 

undoubted economic orientation, the policy is wide-ranging and covers both background research, 

including demographic change and many social and structural considerations.  To further ensure inte-

gration across a range of relevant activities the Bundestag has created a separate Tourism Committee 

(not a sub-committee of the Economic Committee). 

A key report is the Federal Government report on Tourism Policy 2017.  It states that the ‘central task 

and goal of tourism policy at the federal level is to create a good framework for the positive develop-

ment of tourism in Germany’.  The framework is strongly reflected throughout the policy which aims 

to support activity primarily at the level of the Länder, the regions.  The Joint Federal Government-

Länder Task for Improving Regional Economic Structure (GRW) is the central instrument of the Federal 

Government’s regional policy.  GRW project funding is provided in the form of investments in trade 

and industry and the tourism economy, with municipal investments in economic infrastructure, in-

cluding basic infrastructure for tourism (developing land for tourism and public tourist facilities).  14% 

of the GRW budget is allocated to tourism. 

Some direct activities are seen as a Federal function, perhaps the most important of which is ‘to di-

rectly assist the profitability and competitiveness of small and medium-sized businesses in the tourism 

industry’ and a strong education and training thrust.  It is recognised that the dual system of vocational 

training and education is of particular importance in the tourism and recreational industry.  A total of 

twelve occupations in the dual system are available to the tourism industry across the range of hotel, 

catering and logistics operations. 

The profitability and competitiveness of small and medium-sized businesses are actively promoted by 

the Ministry of Economic Affairs and effort is directed, amongst others, to supporting tourism busi-

nesses, particularly in disadvantaged rural areas. A specific long-term approach is taken with at least 

a ten-year planning horizon.  Noting that the biggest challenges for German tourism policy are to en-

able rural regions and, in particular, economically weak regions and their populations to reap greater 

benefit from tourism than was previously possible, the Ministry has created a specific initiative to 

explore Cultural Tourism in rural areas.  Several ‘model regions’ were selected for a 2015-18 national 

programme (including part of the SPOT Case Study region) and a ‘coaching’ approach was taken, bring-

ing key players –small businesses, tourism industry professionals, creative artists etc. - to work to-

gether to develop the potential in the target areas. 

The Ministry has a particular focus on maintaining and promoting a framework within Germany for all 

the interested players in the tourism and related activities; it maintains relationships with the main 

international organisations, particularly the EU (and its regional and structural funds), OECD, UNWTO 

and the T20 (a specifically focused grouping of tourism ministers deriving from UNWTO). 

At the Federal level, cultural and media policy is overseen by the Commissioner for Culture and the 

Media, and policy is represented by a 2018 report.  It recognises the continuity of culture, noting that 

it is inherited from previous generations and must be guarded and passed on to future generations.  
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The diversity of Germany’s cultural landscape is important; the rich and diverse cultural scene is not 

limited to large urban conurbations but is very much alive in smaller towns and rural regions too.   

A European perspective is presented: ‘underpinned by our shared European cultural history, the EU 

has become a cultural community of values in which diversity is lived and what unites us is given pri-

ority over what divides us’. 

Throughout, the policy has a strong emphasis on buildings and institutions, together with historical 

remembrance and commemoration.  Attention is also given to minority cultures; four officially recog-

nized national minorities live in Germany, among them the Sorbs which have their traditional settle-

ment place in the Lusatia region. They differ from the majority population in having their own lan-

guage, culture and history and thus their own distinct identity; this is reflected in tourism marketing. 

Culture and cultural tourism are, in practical terms, primarily a responsibility of the Länder. 

REGIONAL 

At the regional level, a strong emphasis on identity brings together the various actors in the field of 

Tourism.  In particular, the ‘Tourism Concept for Brandenburg’ sets out six fields for action:  

 innovation 

 cooperation 

 digitization 

 infrastructure 

 marketing 

 focusing on target groups.   

It engages tourism associations, funders, governmental and non-governmental organisations (alt-

hough an analysis for the Tourism Network finds that there is scope for more cooperation between 

businesses operating in the field).  A particular strength is the engagement of scientific institutions. 

The overall strategy – which is heavily marketing-led – develops the Berlin-Brandenburg axis and iden-

tifies strengths and weaknesses in the region offers.  Guidance is offered on brand development, cre-

ation of tourist products and packages, marketing and collaboration/networking.   The Brandenburg 

State Tourism Association brings together many of the tourism organisations in the region and seeks 

both to promote and influence the regional marketing thrust. 

Regionally, Cultural Tourism is described in a 2013 report which aligns with much of the thrust of 

tourism in Brandenburg and seeks to identify market opportunities, possible approaches by tourism 

services providers and stresses the need for partnership working.  

Spatial Planning takes place though a joint Berlin/Brandenburg department and the State Develop-

ment Plan (which is advisory, not binding) examines regional cultural landscapes with a view to recre-

ation and tourism.  Tourism is seen largely as a rural issue in the region, with particular reference to 

cycling and water-based activities. 

The Brandenburg State Parliament addresses the future of rural areas (particularly in the context of 

demographic change) and in a 2019 report sought to address sustainable development.  It considered 
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that rural tourism marketing needed to be improved sought to spread tourist activity to more seasons 

of the year and explored ‘healthy’ tourism markets – sports, medical and therapeutic activities. 

LOCAL 

At the local level, there is intensive work in the Case Study area, under the auspices of the County 

Department for District Development, Economic Affairs, Financial Affairs and Security.  Funding has 

been attracted from a wide range of sources and a very ambitious development plan is both in place 

and under continuous enhancement to create an extremely wide range of visitor attractions.  The plan 

uses existing landscape assets – wilderness, biological diversity etc., but also seeks to restore a former 

military training area which is part of the Case study area and in which an International Nature Exhi-

bition is planned. 

One locality – Goyatz (part of the municipality of Schwielochsee) – has a Recreation Development 

Concept (2018).  It sets standards for the development of the local recreation and tourism infrastruc-

ture (including cultural) and is a formal precondition to be licensed as an “Officially Recognised Recre-

ation Community”, important for branding and tourism marketing. 

TOURISM BODIES 

Tourism bodies at the National and Regional levels are extremely well integrated into the planning 

and development processes.  At the National level, the Tourism Association of Germany is active in 

ensuring the quality of the tourism offering, with the certification of accommodation and tourist in-

formation, by training tourism providers and by promoting the development of new tourism offerings.  

This is a two-way activity and – through the Tourism Association, operators have been able to press 

for a more strategic Tourism Plan at the Federal level.  A 2019 report by the Tourism Association re-

views progress, legislation, training arrangements, accreditation etc. for the period 2016-19.  
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2.8 Ljubljana City, Slovenia 

NATIONAL 

The Ministry of Economic Development and Technology has a Tourism Directorate charged with ’draft-

ing and implementing strategies and policies to promote tourism development’.  It describes stand-

ards for the tourism and hospitality sectors, seeks to harness European Investment and Structural 

funds and participates in international organisations related to tourism.  The orientation favours eco-

nomic development as a motivator for tourism development and concentrates on improving the busi-

ness environment to promote this. 

The Strategy for the Sustainable Growth of Slovenian Tourism for 20172021 contains a thorough 
review of relevant data at Slovenian, European and international levels.  A large number of shortcom-
ings of the Slovenian tourism sector were identified, including: 

 the low profile of tourism as an economic driver 

 lack of international vision 

 inadequate and out-dated tourism infrastructure (hotels, visitor centres, resorts, sports facil-

ities etc.) 

 lack of expertise in key tourism activities, including logistics 

 poor public transport (both international and internal) 

The Vision shows a major strategic change, building on the strengths already inherent (a ‘green bou-

tique destination’, peaceful outdoor activities, geographical variety, ‘Central European elegance’ etc.) 

and portrays a high quality ‘experiential’ market orientation seeking to position Slovenia in many mar-

kets – Mediterranean Slovenia, Alpine Slovenia, Thermal Pannonian Slovenia and Central Slovenia with 

Ljubljana.  It is strongly differentiated from a mass-market approach and is aimed to attract interna-

tional visitors.  Added dimensions include the wish to develop synergy of tourism activities (and infor-

mation) with those of neighbouring countries and a determination to create progress based on sus-

tainability.  The Strategy identifies the whole range of actors who can help to progress the Strategy 

and sets out a monitoring regime. 

Although the identified market has clear coherences with Cultural Tourism, that concept is not well 

developed in the Strategy; elements including gastronomy, urban tourism are emphasised. 

The Ministry of Culture covers arts, culture, cultural heritage, the media, freedom of religion, cultural 

diversity, human rights and organisation of state ceremonies.  It is concerned with the conservation 

of cultural heritage (including the Slovenian language) and has a directorate responsible for museums 

archives and libraries.  There is a strong emphasis on cultural heritage as an important element of 

national identity and a primary direction towards a Slovenian audience; this is not a static concept and 

support is given to creativity and cultural self-employment in this context. The overall goals of the 

Strategy for Cultural Heritage (2020-23) are to encourage and support the role of heritage in contrib-

uting to an inclusive society, balanced and smart development and continuous knowledge transfer.  It 

sets the actions in the context of international activities in the field of cultural heritage. 

REGIONAL LEVEL 

Whilst Slovenia has no formal regional authorities, Regional Development Agencies group together 

the municipalities, engender cooperation and collaboration and assist in accessing structural funds.  
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The Regional Development Programmes relate to EU priorities, are the prime source of funds for re-

gional development and are agreed with the municipalities and the Ministry of Economic Develop-

ment and Technology.  The Ljubljana Urban Region Plan (2014-20) emphasises cultural issues and in-

stitutions, seeks to promote cultural and natural heritage as a high priority and makes links with re-

lated tourism activities - sports, agriculture etc. and seeks to encourage entrepreneurship in products 

and services. One of the main functions carried out at the regional level is facilitation.  Cooperation is 

promoted between a very wide range of stakeholders and tourism partners; funding advice and other 

assistance are provided and the promotion of the region is carried out. 

The Regional Development Agency of the Ljubljana Urban region is the main regional institution to be 

engaged in the transnational INTERREG projects, some of which focus on cultural heritage valorisation 

and protection. 

Other cultural aspects at the regional level are the province of the Institute for the Protection of Cul-

tural Heritage of Slovenia, which operates both regionally and locally. 

LOCAL AND COMMUNITY LEVEL  

Slovenia displays a vibrant network of tourism-related activities through the city and neighbourhoods.  

Ljubljana City Council provides a focus for development, has planning responsibilities (including 

transport) and has a City Department of Culture. It supports Ljubljana Tourism, a body promoting re-

gional and local tourism and working with stakeholders and tourism providers.  Citizen engagement 

and participation are carried out by small community organisations; the impact of traffic and other 

potentially negative effects from tourism are monitored at this level. 

The Culture Development Strategy in the City of Ljubljana (2020-23) is concerned with protecting and 

promoting Slovenia’s cultural heritage, whilst contributing to the quality of life, community cohesion 

and sustainability. It acknowledges the need to address an international audience, and as well co-

operation in the development of cultural tourism with the nearby municipalities. 

TOURISM ORGANISATIONS 

The Slovenian National Tourist Board promotes tourism products and services, both within Slovenia 

and internationally, including maintaining offices in Italy, Austria and Germany.  The Slovenian Con-

ventions Bureau provides planning services to potential event organisers and is supported by both 

public and private bodies operating in the field. 

The Tourist Association of Slovenia is an independent umbrella organisation that brings together over 

600 local voluntary tourism bodies, municipal and regional tourist associations and other organisa-

tions.  

The Tourism and Hospitality Chamber of Slovenia represents member businesses and entrepreneurs 

in tourism and hospitality in their relationship with national authorities and with European industry 

associations. It provides professional help in the form of counselling, educating, informing, and train-

ing for its members and has jurisdiction over licensing of tourist guides and agencies and undertakes 

categorisation of accommodation establishments. 
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2.9 The Valley of Palaces and Gardens  

(Lower Silesia, Poland) 

NATIONAL LEVEL 

The Ministry of Development holds the National Development Strategy 2020 (produced in 2012).  The 

Strategy highlights changes expected in society with increased free time and see tourist products (in-

cluding cultural and creative enterprises) as having a contribution to make.  However, the Strategy 

refers to tourism only in passing, does not integrate tourism into the National Strategy and does not 

define tourism as one of the priority industries.  A further report, produced in 2017, Strategy for Re-

sponsible Development by 2020 (with a Perspective to 2030) mentions tourism only in connection 

with the medical and wellness industries. 

At the national level, responsibility for Tourism has recently changed.  Formerly if was represented in 

the Ministry for Sport and Tourism, but in 2018 the two functions were split and Tourism was absorbed 

by the Ministry for Development.  Tourism is now represented by a department in the Ministry, but 

with a limited remit:  ‘Responsibility for programming the development and shaping the legal and 

economic mechanisms of tourism, setting directions and priorities, and supervising the implementa-

tion of tasks in the field of tourism promotion in both domestic and foreign markets’.   Also under the 

aegis of the Ministry is the Polish Tourism Organisation which carries out the Marketing Strategy. 

The existing Tourism Development Programme 2020 was produced in 2015 for the former Ministry.  

The initial perspective is that ‘the tourism economy may significantly contribute to improving the eco-

nomic, territorial and social cohesion of Poland.  All this creates new possibilities of approaching tour-

ism development as a part of regional policy, indispensable for strengthening the competitiveness of 

individual territories’ i.e. that the main focus for tourism policy is at the regional level and that entre-

preneurship is a key vehicle for progress.  The Strategy states that Poland is underperforming com-

pared with other countries in the development of the contribution of tourism to the national econ-

omy.  The programme seeks to promote the development of competitive and innovative tourism 

through supporting tourism sector enterprises, organisations, institutions and initiatives, while re-

specting the principles of sustainable development; amongst the priority areas is cultural tourism, 

with a particular focus on industrial tourism. (The other priorities are business tourism, rural, wellness 

and active tourism).  The Ministry is seen to have an important role in promoting cooperation amongst 

all levels of government, tourism sector organisations etc. looking towards ‘clusters’ to aid the devel-

opment of synergy.  15 National Ministries are identified as having potential contributions to changing 

the performance of Poland in the field of tourism.  A National Tourism Management Centre, as part 

of the Ministry, would support the development of certification and management systems for the 

tourism economy, develop quality standards and professional competence at all levels of the industry.   

The Ministry of Development Funds and Regional Policy produced the National Strategy for Regional 

Development 2030 in 2019. Envisaging ‘the more complete use of cultural and heritage assets’, the 

Strategy does not develop the theme; tourism is not described as a core component of Regional Policy 

(but its presence in European Programmes is noted).  The diversity between regions is anticipated, but 

the Ministry would act as coordinator, not setting out specific directions to be followed. 

The Ministry of Culture and National Heritage maintains the National Strategy for Culture Develop-

ment 2004-2020 (produced in 2005, but subject to updates).  Whilst the Strategy is primarily focused 
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on preserving cultural assets (not least to celebrate diversity between regions), it does see the poten-

tial for economic activity in creativity and addresses the role of monuments in developing tourism. It 

sees the promotion of Polish culture in the context of, and as a contribution to, the development of a 

European identity. 

The Ministry oversees the work of the National Heritage Board of Poland, the governmental institution 

responsible for the objects, buildings and other assets considered most important to the nation's cul-

tural heritage. 

REGIONAL LEVEL 

The Department of Economy, Lower Silesia Marshal's Office implements the 2020 Development Strat-

egy for the Lower Silesia Voivodship (produced in 2005).  A key aim is a diversification which seeks to 

achieve by: 

– stimulating investment location and supporting the development of small 

and medium-sized enterprises, 

– supporting the creation and absorption of innovation, including technology 

transfer, 

– development of tourism, recreation and cultural heritage protection 

In addition to promoting the use of cultural assets and general infrastructure development, the Strat-

egy highlights the need for a developed network of high schools, post-graduate schools and universi-

ties educating tourism staff, well-prepared to work in tourism services. 

The Department of Social Development and Labour Market (Unit of Tourism), Lower Silesia Marshal's 

Office has the Tourism Development Program for the Lower Silesian Voivodship 2009.  It notes the 

changing nature of society (participation in decision-making, based on networks not hierarchies etc.) 

and states that the tourist development strategy had its priorities amended to take account of Euro-

pean funding opportunities.  Amongst other priorities are: 

– even development of tourism in the region – focus  on areas currently less visited by tourists 

– increasing the quality and competitiveness of leading products and tourist attractions 

– preparation of separate training programs for individual parts of the tourism sector 

– implementing a local identity-building program at school level primary, middle and second-

ary schools - increasing the level of knowledge about the region among residents 

– stimulating the interest of the local community in undertaking activities in the tourism 

sphere and shaping pro-tourism attitudes among residents 

– raising awareness of the importance of this branch of the economy among local decision-

makers including heads of local government units (commune heads, mayors). 

– working on cross-border activities and collaborations 

– The Lower Silesian Tourist Organisation is an association established by the local authorities.  

It is charged with: 

– Promoting Lower Silesia as an attractive tourist region in terms of culture and nature 

– creating a positive image of the region in the country and abroad from the tourist's point of 

view 

– cooperating with the local government administrations for the promotion of tourist traffic 

and the arrival of tourists to Lower Silesia 

– cooperating with representatives of governmental authorities - voivods, local government, 

the Chamber of Tourism and other organisations  and associations in the tourism industry 
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– organizing training and staff development for tourism purposes 

– inspiring and participating in the creation of local tourist organisations in communes and 

counties 

The Lower Silesia Chamber of Tourism is the grouping of tourist-related businesses in the region. 

LOCAL LEVEL 

An important starting point for the local approach to sustainable development, including tourism, is 
to be found in the work of the Karkonosze Commune Association.  A document, the Karkonosze Theses 
– produced following a widespread participation exercise of residents, civil servants, experts, busi-
nesses etc. have been adopted by many organisations – and discuss the relationship between devel-
opment and civil society.  The Karkonosze Society and the Karkonosze Foundation are two organisa-
tions amongst many which protect and share the common principles. 

The Municipal Office in Mysłakowice operates in the case study area; the Tourism Support Programme 
(2016-2022) of the Mysłakowice Commune is produced and maintained by a large number of opera-
tors in the area – tourist associations, commune groupings, academics, environmental groups etc.  The 
Tourism Support Programme is, in part, a response to the Community Development Strategy (which 
noted strong cultural and heritage assets in an area experiencing massive social and economic change, 
with agriculture and tourism as the key planks for future success). The Programme’s starting point is 
that tourism is a market-led activity, but that by working together, local people and organisations can 
strongly influence the direction of that activity and can contribute to sustainable economic and social 
benefits for all. 

The commune identifies itself as ‘a tourist commune’ and its goal is to be seen as a tourist commune 
with harmonious spatial development, well-kept, with an optimally used natural and unique environ-
ment with a cultural heritage.  To achieve this by: 

– developing and strengthening the tourism identity (linking to the regional image). 

– systematic development of tourist infrastructure. 

– implementing tourist information systems. 

– effective tourist promotion (in connection with regional promotional activities). 

– improving the image of the commune (engaging local residents to maintain high standards 

etc.). 

– increasing the number of businesses in the development of tourism. 

– efficient and effective tourism management. 

Considerable thought has been given to engaging local residents in all aspects of making the ‘tourism 
commune’ a reality. 

Janowice Wielkie is a second community in the Case Study Area.  Its development strategy identifies 
tourism development as a significant opportunity for the general socio-economic development of the 
whole area. A fundamental feature is the protection of the natural and cultural environment.  The 
under-developed tourist infrastructure and weak tourist promotion of the municipality are weak-
nesses – and the more attractive tourist offer of neighbouring communes is regarded as a major ob-
stacle. 

The whole Case Study area is characterised by a very active range of interest groups, institutions, cul-
tural guardians, activity promoters etc. 
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2.10 Media Tourism, Scotland UK 
Scotland is one of the constituent nations of the United Kingdom.  Both Tourism and Culture are de-

volved powers and Scotland has control over both.  The UK Government has powers which do impact 

on Tourism (notably in transport and some regulatory powers), but its relationship with Scotland on 

tourism issues as a whole is consultative.  It is appropriate to treat Scotland as the National Govern-

ment for the work on Tourism and Culture in that country. 

NATIONAL LEVEL 

Responsibility for Tourism in Scotland has recently changed from the Cabinet Secretary for Economy, 

Fair Work and Culture to the Cabinet Secretary for the Rural Economy and Tourism, emphasising the 

importance of the rural economy as a key contributor to Scotland’s economy as a whole and of tour-

ism’s place in that. 

The 2015 report ‘Scotland’s Economic Strategy’ indicated that tourism was one of six economic sectors 

on which the government would focus and indicated many areas of financial support, with a particular 

emphasis on fragile communities.  Two pillars formed the basis of the strategy: 

 Increased Competitiveness 

 Tackling Inequality 

A delivery programme for the Economic Strategy - ‘Protecting Scotland's Future: the Government's 

Programme for Scotland 2019-2020’ - set out many actions concerning tourism: 

 minimise the burden of regulation and associated cost 

 recognise the essential role of marketing Scotland at the UK and international levels 

 provide sustainable support to enable the industry to deliver high quality, value-for-money 

and 

memorable experiences 

 support the growth of a skilled, professional and inclusive tourism workforce 

 continue investment in Scotland’s digital infrastructure to accelerate growth 

 consider how to ensure that transport policies, practice, taxation and the industry’s tourism 

strategy work best together for the benefit of the Scottish economy 

Scotland’s main Tourism Strategy ‘Tourism Scotland 2020’, was produced in 2012 on behalf of the 

Scottish Tourism Alliance, a public/private partnership involving key industry players with governmen-

tal and third sector representation.  The Strategy identified key markets, set out ‘Authentic Experi-

ences’ to attract visitors, indicated the areas which needed to be addressed to improve the visitor 

experience (infrastructure) and identified the capacities (leadership, collaboration, training) which re-

quired development.  The metrics used to gauge success were ‘overnight visitor spend’ and ‘visitor 

satisfaction’. 

A mid-term review of the Tourism Strategy (in 2015), found that the direction was largely appropriate, 

but identified four areas on which to focus: 

 Digital 

 Leadership 

 Quality of Visitor Experience 
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 Investment in Infrastructure 

A further exercise in 2019, involving 2,500 tourism leaders and stakeholders, developed a new ambi-
tion for ‘Scotland Outlook 2030’ with a stated vision to be ‘the world leader in 21st Century tourism’.  
This will be achieved by addressing: 

 Digital - harnessing the power of technology and data 

 Policy - having the right policy and regulatory landscape in place 

 Investment - ensuring we have access to investment 

 Connectivity - proactively investing in the right transport and digital connectivity 

 Business network -  providing a strong support network for our businesses 

 Positioning - successful positioning of Scotland and its tourism industry 

VisitScotland is the National Tourism Organisation.  It has a regional presence in ten regions of Scot-
land and its prime role is to deliver the government’s economic objectives through tourism.  As a non-
departmental public body, it also acts as an adviser to Scottish Government Ministers, provides finan-
cial and advisory support to tourism businesses and has delivery programmes for each aspect of the 
national Tourism Strategy.  The Digital Tourism Scotland initiative is an enhancement of the broad 
aims of the Tourism Strategy. 

The 2020 Culture Strategy for Scotland is the first national culture strategy for a decade.  It is a very 
broad strategy covering heritage, community activity, arts, tourism, cultural industries, creativity etc., 
with three pillars: 

 Strengthening Culture (including the production of culture through activities, industry, part-

nership, international collaboration etc.) 

 Transforming through Culture (using culture in all aspects of society - health and 

wellbeing, economy, education, reducing inequality and realising a greener and more 

innovative future) 

 Empowering through Culture (celebrating Scotland’s culture and developing community ac-

tivity via local and national organisations and charities) 

The Culture Strategy has a context including Article 17 of the Universal Declaration of Human Rights 
(’participate in the cultural life of communities…’) and the landscapes, languages and geography of 
Scotland. 

Creative Scotland is a non-departmental public body of the Scottish Government supporting the arts, 
screen and creative industries and placing Scottish culture in an international setting.  It is promoting 
Scotland as a film location with support for film-making, and encouraging ‘screen tourism’. 

Other significant bodies are the National Trust for Scotland (a conservation charity which protects 
Scotland’s natural, built and cultural heritage) and Historic Environment Scotland (a public body which 
conserves and researches Scotland’s historic environment, regulates, advises and educates). 

REGIONAL/LOCAL LEVELS 

Scotland has no regional administrations and the 32 local authorities have no specific responsibilities 
in Tourism or Culture, but most have well-developed local strategies, usually developed in conjunction 
with the Scottish Tourism Alliance and VisitScotland.  As an example, Edinburgh City Council – a some-
what over-touristed city, hosting many major international festivals – has a draft Tourism Strategy 
2030, developed over two years  ‘From Driving Growth to Managing Growth’ which follows many of 
the principles of the National Strategy, but takes particular cognisance of the impact of tourism on 
residents.  Another example, Scottish Borders, has a strategy to address its low level of tourism activity 
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and is promoting its own ‘brand’ and developing a private delivery vehicle in partnership with neigh-
bouring authorities. 

2.11 Nitra, Slovakia 

NATIONAL LEVEL 

Tourism in Slovakia is addressed nationally through the Ministry of Transport and Construction which 

in 2017 ‘directly assumed responsibility for the presentation of Slovakia as an attractive tourist desti-

nation.’  Whilst activity is currently based on the Tourism Development Strategy 2020 (produced in 

2013), the way forward is described in the outline of the 2030 Strategy for the Development of Sus-

tainable Tourism.  It is based on the Government Agenda 2030, taking into account the need for build-

ing a uniform presentation of the country and the appropriate use of natural and cultural resources. 

In this context, the aim of the development of the tourism sector ‘is to strengthen its position in 

the national economy by supporting the creation of products with higher added value and to respond 

flexibly to the current and future needs of the sector.’ 

Tourism is seen as one of the key factors in the development of the national economy; the main tour-

ism goal of the new Strategy is ‘to reduce seasonal disparities by creating a comprehensive tourism 

offer, using the country's potential to increase the economic growth of regions and improve the recog-

nition of Slovakia as an attractive and authentic holiday destination.’ 

Many additional factors are given priority: 

– Sustainability and protection of the environment 

– Better partnership working 

– Improved tourism products 

– Creation of ‘Green Jobs’ – in particular, jobs for graduates 

– Improved transport links and facilities 

– Improved health of citizens 

Considerable emphasis is given to the integration of the Strategy with other relevant Programmes and 

strategies at World, European and national levels, particularly those with funding potential and/or 

environmental protection objectives. 

As part of the Minister’s remit to improve promotion and marketing, the Slovak Tourism Agency – 

with those objectives - was integrated into the Ministry of Transport and Construction. 

The Ministry of Culture has the Culture Development Strategy for 2014 – 2020 which presented a 

holistic approach to culture as an integral part of national life. It criticised previous cultural strategies 

for being the creature of the State.  Rather, it describes Culture as one of three pillars (the others are 

Economy and State) which are interacting components essential to developing Slovak society.  The 

potential of culture is presented, both physical and intangible culture (quoting folklore, local languages 

and aesthetic and ethical values).  The links with tourism are seen as essential – not merely for the 

economic contribution, but also the presentation of Slovak culture to visitors improves the image of 

Slovakia to the visitors and, as important, to the citizens, reinforcing pride and identity. 

A Strategy for the Protection of Monuments Fund (2017-22) seeks to enhance the capital value of 

cultural monuments, creating economic opportunities for jobs and tourism. 
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Office of the Government (Regional Development Section) set out its strategy in 2017: National Strat-

egy for Regional and Territorial Development of the Slovak Republic to 2030.  The Strategy is founded 

on the UN Sustainable Development Goals and sees a Slovakia with growing municipalities and cities 

with a quality, safe environment for residents, businesses, investors, visitors and tourists; in this re-

gard, Regional Tourism Associations are a required feature.  Considerable cross-departmental working 

and cooperation with all sectors of society are seen as important in working towards the vision.   

REGIONAL LEVEL 

The Office of the Nitra Self-Governing Region is the primary regional body.  Its Economic and Social 

Development Programme 2016 – 2022 follows very closely the National Strategy for Regional and Ter-

ritorial Development and looks towards EU Cohesion Policy.  The Strategy identifies areas for improve-

ment – under-developed assets, low employment skills, poor social infrastructure, poor transport fa-

cilities etc. It prescribes: 

– creating the conditions for the high added  

– creating a stimulating environment for innovation 

– supporting rural development 

– improving conditions for tourism development 

To achieve the latter, the region needs to: 

– develop tourism infrastructures and facilities 

– develop human resources 

– create Destination Management structures 

– generate public/private cooperation 

The Strategic Plan for Tourism Marketing (2014-20) states that the region is the ‘least touristed’ region 

in Slovakia, but has enormous potential, including being both near, and easily accessible form, suitable 

large markets.  Cross-border opportunities are very attractive and the Strategy takes particular note 

of the Danube Strategy. 

The immediate marketing programme concentrates on domestic tourism, arguing that this is likely to 

extend the tourist season and sustain improved facilities.  It is noted that there are insufficient tourism 

organisations, with the main activity focused on the regional capital; local people do not strongly sup-

port tourism and tourism employment is not seen as attractive. 

LOCAL LEVEL 

The key body is the Municipal Office of Nitra, which in 2008 produced The Concept of Cultural Devel-
opment of the City of Nitra.  Framed by the National Strategy, the cultural development programme 
identifies monuments and artefacts, together with major events and activities.  The Department of 
Culture, Sports and Tourism are extremely active in promoting events, concerts, celebrations, the arts, 
community activities etc.  The target is largely residents and domestic visitors.  The lack of sufficient 
tourist-related businesses, facilities to attract longer-stay visitors and strong identity (of Slovakia and 
the region) are seen as obstacles to growth.  A more recent document, A Programme of Economic and 
Social Development for the City of Nitra 2015-23 reveals a change in orientation and the development 
goals identify the city as a hub for promoting tourism in the region.  The change is also reflected in the 
work of the Nitra Tourist Board, a public/private organisation, which builds on the approach through 
Concept of Tourism 2018-20. 
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2.12 Piedmont Landscape and Literary Park, Italy  

NATIONAL LEVEL 

Responsibility for Tourism at the national level in Italy has undergone some recent changes.  In terms 

of economic development, the Ministry for Economic Development focused more on industrial pro-

duction than tourism (which, in any event, was formerly a brief in the Ministry of Culture).   Early in 

2019, a major reorientation – and reorganisation – took place.   Responsibility for tourism was trans-

ferred to the Ministry of Agricultural, Food and Forestry and Tourism Policies.  The previous policy of 

emphasising tourism in cities now moved heavily towards a regional, more rural, ‘terroir-based’ ap-

proach.  This arrangement did not last and in August 2019, responsibility was transferred to the Min-

istry for Cultural Heritage and Activities and Tourism. 

The Ministry of Culture had a Strategic Plan for Tourism 2017-22.  This addressed: 

– homogeneous identification of public structures dedicated to guaranteeing tourist services; 

– program agreements with the regions and development of tourism structuring on the terri-

tory national training projects to promote tourism development; 

– support and assistance to companies that contribute to requalifying the national tourist of-

fer; 

– promotion of the image of Italy, in the tourism sector, within national borders, with particu-

lar regard to tourism systems of excellence, guaranteeing equal opportunities in the territory 

for propaganda and unitary communication; 

– organization of moments and events of a national nature, with a tourist impulse involving 

territories, public and private subjects; 

– connection and cooperation between regions, provinces and municipalities and government 

institutions; 

– promotion (for tourism) of the ‘Italy’ brand. 

A Standing Committee on Tourism was established, based on the key points of the Strategic Plan for 

Tourism.  The intention was expressed to develop the ‘made in Italy’ brand and to ‘build a real indus-

trial tourism policy’.   

The National Tourism Agency takes a very wide and international view of tourism; its annual plan 

keeps track of tourist numbers, origins and particularly, trends (in both patterns of movement and 

types of tourism/accommodation/travel etc.)  The emphasis is on adding value and sustainability and 

the Agency has a regional presence. 

REGIONAL LEVEL 

The Piedmont Department of Culture, Tourism, Trade and Tourism brings together the relevant func-

tions under one umbrella.  This is supported by Department of Budget, Finances, Economic and Finan-

cial Planning which, although it addresses tourism only obliquely, has a wide range of financial support 

to start-ups and small and medium-sized businesses operating in relevant activities to ensure tourism 

growth. 

In 2018, the Region carried out a major consultation and planning exercise involving tourist bodies 

(including the local ATLs – tourist bodies responsible for information, creation of local activities etc.), 

local and regional agencies, businesses and the public.  The project was usefully located in the context 

of international, national and regional trends, sought the views of stakeholders in relatively local areas 
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and was able to produce tailored priorities pertinent to each locality.  Local resources, distinguishing 

characteristics and attractions were identified and packaged to produce relevant marketable identi-

ties.  Not only this, but each locality was able to identify what was needed to make the plan become 

a reality – whether that was improved transport links, training for specific skills or better profile for 

local features.  Whilst the overall thrust for the region as a whole was based on ‘Outdoor, Oenogas-

tronomy, Culture and Sport’, each locality identified the balance between these poles and added in 

other key market targets.  Localities were particularly keen to add in specific cultural festivals of high 

local significance.   

‘Cultural Tourism’ is not well defined at either national or regional levels.  The very high local enthusi-

asm for what is culturally relevant and unique appears not to be encapsulated in strategic activities by 

either state or tourism bodies. 

LOCAL LEVEL 

Local government in Italy has been heavily reduced and many of the previous functions have been 

transferred to the regional level. 

COMMUNITY LEVEL 

Municipality of Alba: the mayor has considerable influence on local priorities; in the field of tourism, 
the top events and attractions are considered to be the White Alba Truffle Annual Fair and the pro-
motion of historical villages and folklore.  

At local community level, an important organisation for the case study is the Associazione Centro Studi 

di Letteratura, Storia, Arte e Cultura Beppe Fenoglio dedicated to the work and memory of the writer.  
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2.13 Southern Moravia, Czechia 

NATIONAL LEVEL 

Whilst the Ministry of Industry and Trade does not have the Tourism brief, it does identify tourism as 

a significant factor in the Czech economy and seeks to direct capital funds to improve infrastructure 

which will support tourism, including transport, buildings etc. 

The Ministry of Regional Development is the ministry with prime responsibility for tourism and travel.  

Responsible for programming and coordination, in 2013 the Ministry produced ‘The State Tourism 

Policy Concept in the Czech Republic from 2014 to 2020’.  The Policy Concept – and its implementation 

– is monitored on an annual basis.  The aim of the policy is primarily an economic one with an emphasis 

on GDP and employment; it seeks to ensure the development of tourism as an economic sector. 

In taking a broad-ranging view of tourism, the Policy Concept notes that the means of implementing 

policy is fragmented through a range of ministries, levels of government and other bodies.  A theme 

of the policy is to seek to bring together some of the disparate elements and this has been a continuing 

issue in the annual reviews.  The Policy Concept identifies a very wide range of interested parties, 

including the Ministry of Agriculture (agro-tourism, regional products etc. being integrated into a 2030 

Concept of Development for Agro-Tourism), Ministry for the Environment (sustainable tourism, envi-

ronmental protection, use of the environment to create employment), Ministry of Culture, Ministry 

of Foreign Affairs, ministries with educational and training responsibilities for potential tourism sector 

workers and management.  To bring together these disparate elements, a range of coordinating bod-

ies and organisations are promoted and/or managed by the Ministry, including the Tourism Forum. 

– The Policy Concept identifies four priorities: 

– Tourism Product Development 

– Tourism Management 

– Destination Marketing 

Tourism Policy for economic development   

The first of these include improving the use of natural and cultural-historical attractions for tourism; 

reconstruction of the most important cultural, historical and technical monuments; use of the heritage 

of living and inanimate nature; it anticipates progress on implementation will be largely dependent 

on EU funding being available. 

The Ministry of Culture is largely focused on a national audience with priorities including: 

– promoting cultural identity, cultural diversity and intercultural dialogue 

– strengthening national and cultural identity 

– supporting research on national and cultural identity 

– developing creativity: support for cultural activities and creation of cultural goods  

– provision of public cultural services 

It seeks to protect and build on cultural assets and to identify, preserve and develop cultural land-

scapes.  Some of its efforts are addressed to reducing the pressure on the most important cultural 

assets by spreading visits through more of the year and by developing interpretative technologies. 
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TOURISM INDUSTRIES 

Under the umbrella of the Ministry of Regional Development, CzechTourism is the arm responsible for 

practical action, including the marketing of Czechia internationally and domestically as a tourist desti-

nation.  The primary thrust is to increase the volume and length of tourist visits to support the domes-

tic economy.  CzechTourism seeks to develop new tourism products, promoting city life, cycling, spas, 

festivals etc. 

The Tourism Forum is an independent communication platform to coordinate and promote the inter-

ests of the business sphere in tourism; priorities include improving cooperation and promoting 

change.  Membership includes 13 professional associations, the Association of Regions, the Associa-

tion of Tourism Organizations, the Czech Heritage of UNESCO, the National Network of Local Action 

Groups, the Union of Towns and Municipalities, the Association of Small and Medium-Sized Enter-

prises and Self-Employed Persons and the Czech Bishops' Conference of Church tourism.  It provides 

some training for members. 

REGIONAL LEVEL 

The responsible regional body is the South Moravian Region.  It has two major relevant policy docu-

ments which provide programmes to 2020 and describe some of the problems and opportunities fac-

ing the tourism industry in the region. 

The Development Strategy of the South Moravian Region 2020 provides an economic framework for 

the programming period with four main themes: 

 Competitiveness (dealing with research and innovation; education; international networks) 

 Social Cohesion (shared values; maintaining traditional values; quality of life and inclusion) 

 Infrastructure (transport, information and environmental development) 

 Balanced development (addressing intra-regional disparities including better transport links; 

focus on agriculture and tourism in the disadvantaged areas) 

The priorities identified would assist tourism by relevant infrastructure improvements (transport etc.), 

but tourism is not addressed as an explicit priority. 

The second key document is Tourism Development Programme for the South-Moravian Region 2014-

20.  The policy document highlights priorities including: 

 to support the establishment of adequate and effective organizational structures in the indi-

vidual tourist areas of the region; 

 improve tourist infrastructure; 

 to create competitive and targeted tourist products; 

 marketing and accessibility; 

 distribution of tourists to a wider range of locations. 

REGIONAL TOURISM 

At the regional level, culture (buildings, monuments, folklore, festivals etc.) are well integrated with 

the tourist offering through the tourist agencies and particularly the Tourist Authority of South Mora-

via – a joint operation of the Regional Authority, Brno City and the Czech Confederation of Commerce 

and Tourism.  The Tourist Authority follows the tourism priorities of the Regional Authority (including 

reducing pressure on popular venues) and: 
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 supports cooperation with relevant bodies 

 develops human resources 

 promotes the development of new tourism products 

 helps to package complementary tourist offers 

 carries out marketing 

 acts as an information resource for tourists and providers 

To support destination management and cooperation of tourism service providers, the South Moravia 

Tourist Board divided the region into five tourism areas (Brno surroundings, Moravian Karst and sur-

roundings, Znojmo and Dyje valley, Pálava hills and Lednice-Valtice area, Moravian Slovakia). Destina-

tion management operations have been established in these areas, bringing together municipalities, 

entrepreneurs and non-profit organizations in tourism. Their task is to support cooperation in the re-

gion, provide information and education, cooperate with other tourism institutions in the Czech Re-

public and evaluate tourism traffic to optimize it in space and time. 

LOCAL LEVEL 

The Case Study area is covered by (but is not coterminous with) four Local Action Group areas - 

Lednice-Valtice, Horňácko and Ostrožsko, Hustopeče and Gate of Brno.  Local Action Groups are local 

community bodies representing local socio-economic interests - public and private, citizens’ groups, 

non-profit organizations, private entrepreneurs, municipalities, associations of municipalities, etc. 

Their common goal is the development of their area - the rural region and its agriculture and in ob-

taining financial support from the European Union and national programs for their region.  The prior-

ities for the four groups are strongly in line with the Regional Tourist Development Programme, with 

an added objective of avoiding the Case Study area becoming a dormitory satellite of Brno. 

A strong focus in each case is the protection and development of both the natural and the heritage 
environments and the development of relevant tourist products. 
Another entity at the local level is voluntary associations of municipalities. Their goal is usually general 

cooperation in micro-regions, however, tourism and promotion of the micro-region are among the 

standard tasks. These associations tend to be collective members of the LAGs. In the Case Study areas, 

there are the voluntary associations of municipalities (VAM): VAM Lednice-Valtice area, VAM Modré 

hory (Blue Mountains), VAM Horňácko, Association for Development and Renewal of the Vranov Re-

gion, VAM microregion Ivančice. 
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2.14 Styrian Iron Route, Austria 

NATIONAL LEVEL 

Austria has two Ministries with a specific focus on Tourism (with the addition of the Chancellery which 

takes a strong interest in European and other funding).  That with prime responsibility is the Ministry 

for Agriculture, Regions and Tourism, which holds ‘Plan-T – The Masterplan for Tourism’.  This was an 

extensive participation exercise during 2018 and 2019 with over 500 participants from every aspect 

of the tourism industry and other related activities and functions.  The Plan is a process, a continuing 

process, and is not fixed for the duration; annual action plans will be produced.  It represents the first 

national tourism plan for a decade and addresses what it describes as the leading industry of the 21st 

Century. 

Very strong attention is addressed to cooperation – it is recognised that tourism is a holistic operation 

and all aspects of national life need to be engaged.  The Plan identifies a currently fragmented industry 

and describes a range of structural changes, actions and active work to develop collaboration across 

all sectors and institutions. 

There is a move from a single-minded focus on tourists to the identification of three pillars to be ad-

dressed:   

 Visitors 

 Entrepreneurs and employees 

 Local population and the Environment. 

A balanced plan will address the needs of all three dimensions.  Interestingly, the metrics for assessing 

tourism have been adjusted in line with the pillars – again, the emphasis is not solely on visitor num-

bers and accommodation usage; share of GDP, added value, employment, revenue per available room, 

guest satisfaction, debt repayment, the share of renewable energy (by gastronomy and accommoda-

tion) and arrivals will all be measured and taken into account to judge success.  To achieve added value 

(and specifically added regional value), the Plan examines the link between Tourism and Agriculture, 

seeking improved identification and marketing of regional products.  The second pillar sets out plans 

for support to business - within this, there is a desire to strengthen family and owner-managed busi-

nesses as the backbone of Austrian tourism through financing and support mechanisms – to increase 

the quality of employee experience and to provide extensive education and training (including digiti-

sation).  The third pillar sees environmental considerations and residents’ quality of life as vital. 

The whole T-plan is framed in the context of the UN 2030 Agenda for Sustainable Development. 

The Ministry of Digital and Economic Affairs has an important role in developing tourism in Austria.  

Echoing the theme of the T-Plan, policies in the Ministry of Digital and Economic Affairs are well-coor-

dinated to deliver appropriate actions.  Again an emphasis on education and training features highly; 

the priority in the T-plan for tourism businesses and workers to embrace digitalisation is supported in 

this Ministry which is allocating 50% of its digitisation budget for qualification networks to tourism. 

The security of tourists is addressed - "System Austria" is intended to be crisis-proof; data security and 

resilience are a key component. 
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Formerly a responsibility of the Chancellery, the Federal Ministry for Arts, Culture, the Civil Service 

and Sport is, from 2020, responsible for aspects relating to culture – collections, the preservation of 

the existing wealth of culture, and providing information and education about Austria’s cultural herit-

age. Whilst the links with tourism policy are represented, there is considerable emphasis on close en-

gagement with European Cultural Policy and International Cultural collaborations are in evidence. 

REGIONAL LEVEL 

At the regional level, the Styrian State Government has a State Tourism Strategy 2025.  This seeks to 

capitalise on the innovative strength of the region, with its emphasis on training, self-employment and 

entrepreneurship.  There is a desire to supplement the dependence on visitors from Austria and the 

neighbouring countries with more international visitors and the motto is ‘Growth through Quality’.  

The Strategy is in line with the national strategy of seeking increased digitisation and recognising cli-

mate change as a significant factor; the strategy builds on the potential for regional gastronomy to be 

a contributing factor in establishing and promoting the identity of the region.  The region has two 

strong themes – first the innovative and dynamic spirit in the region, built on the tradition and modern 

expertise in materials technology and second, the quality of life aspects built on the reputation for 

spas and adding in many ‘wellness’ and ‘healthy environment’ dimensions, branded as ‘Hochsteier-

mark’. 

The Department of Economy and Tourism has a dedicated Tourism Unit which deals with tourism 

promotion and marketing, advice to local businesses and tourism projects, regulation of tourism ac-

tivity, tourism tax collection.  It provides an information portal for municipalities and local tourism 

associations.  The Department for State and Regional Development is responsible for EU funds, man-

agement of EU programmes (including local cross-border international territorial activities and rural 

schemes), coordination of the municipalities, bringing together planning and development expertise, 

promoting growth and employment. 

LOCAL LEVEL 

There is a dynamic network of parties operating at the local level.  The 21 municipalities have respon-

sibilities in the Case Study area, but other local organisations play a key part in the tourist offering, 

including the larger companies operating in the area, Chamber of Labour, the Austrian Federal Cham-

ber, the Museum Association Styrian Iron Route, the Ore and Iron Regional Development GmbH.  

Given the legacy of industry in the region, a key player is the European Route of Industrial Heritage 

(ERIH), a network of cultural heritage regions with industrial backgrounds.  A common concern is that 

the tourist market is heavily dependent on day trippers from neighbouring areas and that is will be 

necessary to generate longer-term visitors to make a significant economic impact. 

  



 

41 

2.15 Beit She'an Valley, Israel  

NATIONAL LEVEL 

The general approach to tourism in Israel is strongly shaped by the Ministry of Economy and Industry 

- ‘a major leading economic entity in Israel’.  Its focus is on economic growth, effective use of human 

capital and the promotion of international trade and commerce; an additional objective is to reduce 

the cost of living for both residents and visitors.  Tourism is identified as one of the three most im-

portant industries in the country; one of the spin-offs from international tourism is anticipated to be 

the attraction of investor funds for infrastructure development. 

Responsibility for tourism itself lies with the Ministry for Tourism.  The Ministry of Tourism also de-

scribes itself as an economic ministry, whose primary aim is to increase economic activity.  The Office 

of the Minister is responsible for determining policy; it aims to increase the number of tourists enter-

ing Israel and to maximise the income generated.  Whilst it also addresses domestic tourism, the main 

thrust of its marketing effort is to international and conference audiences; it seeks to strengthen the 

country’s image, to preserve existing markets and target audiences and to develop new markets.  

Amongst it aims are: 

 to develop public tourism infrastructures 

 to develop new tourist products and packages 

 to improve product quality and adapt the product to target audiences 

 to increase the accessibility of tourist information 

 to reduce vacationing prices 

 accreditation of accommodation and tourism services 

A major element of the work of the Ministry of Tourism – to meet its economic remit - is to promote 

inward and home-grown investment.  It has set a target of increasing demand, but to support that by 

adding ‘thousands of new hotel rooms to the nation’s stock’.  The Centre for Tourism Training and 

Advice provides advice and services to entrepreneurs to establish or expand small and medium-sized 

tourist businesses.  It runs ‘Tourism Incubators’ for those businesses, drawing additionally on input 

from government and non-government bodies including the Ministry of Agriculture, the Ministry of 

the Economy and Industry Small Business Development Centres, the Centre for Economic Develop-

ment and local non-governmental tourism enterprises.  Grants are offered for new construction and 

expansion of hotel facilities. 

Another National Ministry, the Ministry for the Development of the Periphery, the Negev and the 

Galilee, seeks to develop growth and prosperity in these regions, to generate activity in low-intensity 

areas and to promote the development of infrastructure in coordination with the various government 

ministries.  It operates in the fields of non-formal education, of housing and urban development, em-

ployment, quality of life, leisure culture and addresses social and community aspects.  The Ministry 

seeks to encourage entrepreneurs and investors to undertake activities and works through the statu-

tory corporation, the Galilee Development Authority. 

Given the emphasis on investment in infrastructure, the role of planning in Israel is significant.  The 

Ministry of the Interior hosts the independent Israel Planning Authority which is responsible for land 

use planning. In 2016, Tourism Infrastructure was added to its remit as being part of required National 



 

42 

Infrastructure (although tourist infrastructure projects do not feature in the Prime Minister’s Infra-

structure for Growth report 2019).  The National Infrastructure Committee is a "one stop shop" for 

the investor and will support, under the guidance of the Ministry of Tourism, the processing of tourism 

infrastructure projects from conception to the approval of building permits.  Besides, the Israel Land 

Authority has responsibilities over the use of state and other lands in the public domain  (93% of the 

land in Israel). 

The Ministry of Culture and Sports is largely concerned with national cultural and sports activities but 
cooperates with the Ministry of Tourism on a range of issues.  However, the main tourist-focused 
cultural organisations are those concerned with archaeology and Heritage.  Bodies such as the Minis-
try of Jerusalem and Heritage, the Israel Antiquities Authority, the Israel Archaeological Survey and 
the Society for the Preservation of Israel Heritage Sites are active in presenting some of the attractions 
which bring international visitors to both the 16 World Heritage Sites and the extensive range of build-
ings and artefacts from cultures through the ages.  There are also organisations presenting the natural 
resources of Israel – national parks, nature reserves etc. - including the Israel Nature and Parks Au-
thority. 

REGIONAL LEVEL 

Israel does not have a formal regional structure and many of what would be regional issues are han-

dled by the national government.  As a result, local government and significant local issues are handled 

by many collaborations, joint working arrangements and delegations from the national government 

(An example is the Galilee Development Authority, an executive arm of the national Ministry).  Coor-

dination of the work of 94 local authorities results in activity across every sphere of life in Galilee and 

integration with the work of the various national Ministries. 

LOCAL LEVEL 

There is a system of Regional Councils, which bring together the work of several local municipalities – 

the Valley of the Springs Rural Council, for example, seeks to preserve rural and agricultural space and 

to diversify the economic base of the localities with an emphasis on entrepreneurship and rural tour-

ism.  It undertakes participative programme development with local residents. 

The Town Council for Beit She’an promotes tourism.  Its Master Plan includes the following: 

– the addition of hundreds of units of accommodation and development of additional attrac-

tions. 

– "Peaceful tourism" - the development of a unique style of tourism, built on getting to know 

the area in depth, while integrating the locals with visitors to the area. 

– Springs Park - experiential transportation and attractions between the springs. 

– Huga Gardens - water park and camping accommodation. 

Springs Valley Trail - An education, community and tourism trail that encompasses the entire valley 

Cross-border activity with authorities in Jordan include agriculture, culture, education and sports; it is 

anticipated that this work will expand to include tourism and employment-related functions. 
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3  P O L I C I E S ,  P R A C T I C E S  A N D  S T R A T E G I E S   

( A P P E N D I X  B :  O R I E N T A T I O N  M A T R I X )  

This spreadsheet shows broad themes for each of the partners 

Case Study 
Tourism Responsibility 

Role of Culture (Min-
istry/dept focus) 

Guiding Concepts 
Interesting or distinc-
tive areas (to be re-

fined/explored) National 
National Implementa-

tion 
Regional 

Art Nou-
veau,  
Barcelona, 
Spain 

Ministry of Industry, Com-
merce and Tourism (with 
a Secretary of State for 

Tourism) 

'Collaborative Govern-
ance', but largely dele-

gated to the Autonomous 
Regions 

Catalan Ministry of Busi-
ness and Knowledge (via 

the Catalan Tourist 
Board).  Barcelona City 

Council is a major player. 

Nationally to provide a 
framework for promoting, 
preserving and strength-

ening heritage and culture 
(and providing legislative 

and taxation support).  
Case Study is based on 
strong local/regional cul-

tural assets 

(Barcelona)  
'City as Tourism' 

Tension as overall eco-
nomic gain is not per-

ceived by residents and 
the City government as 
benefiting them and/or 

worsening the quality of 
life for local people 

Each separate policy - 
transport, housing, social 

etc. shares the same 
broad understanding - 

strong coherence 

Buzau Car-
pathians 
and Sub-
Carpathians, 
Romania 

Ministry for Public Works, 
Development and Admin-

istration 
The Ministry 

South-East Regional De-
velopment Agency 

Identification of funding 
priorities; respect for cul-
tural rights and culture as 

a public service 

The technical approach to 
determining priorities; 

alignment with external 
funding requirements; fo-
cused on programme de-

livery 

The relevant Smart Spe-
cialisation Strategy seeks 
to build on high-perform-

ing sectors. Tourism infra-
structure has a low prior-
ity and there is less focus 
on poorer, less developed 

localities.  

The Cycla-
des, Greece 

Ministry of Tourism 
Greek National Tourism 

Organisation 

Decentralised Administra-
tion of the Aegean, to-
gether with a Regional 

Service of the Ministry of 
Tourism 

Focus on preservation, in-
vestigation and educa-
tion; emphasis on both 
ancient and modern; 

Greece's historic contribu-
tion to European culture 

Legacy of many separate 
themes/initiatives; major 
policy change to bring a 

coherent national ap-
proach in an economic 

context  

Policy development may 
be in advance of the or-
ganisational capacity of 

the Ministry of Tourism at 
national and regional lev-

els 
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Case Study 
Tourism Responsibility 

Role of Culture (Min-
istry/dept focus) 

Guiding Concepts 
Interesting or distinc-
tive areas (to be re-

fined/explored) National 
National Implementa-

tion 
Regional 

Ida-
Virumaa, 
Estonia 

Ministry of Economic Af-
fairs and Communications 

EstonianTourist Board 
under Enterprise Estonia 

The collaboration of a 
large number of cities and 

rural authorities 

Preservation of language, 
heritage and culture; 

working for beneficial co-
existence of minorities 

Economic growth in a 
competitive environment 

Cultural Heritage and Cul-
tural Diversity addressed 
separately.  Tourism to 

add to local demand to al-
low sustainable public 

services 

Kinderdijk, 
Nether-
lands 

Ministry of Economic Af-
fairs and Climate 

Independent Foundation: 
Netherlands Board of 

Tourism & Conventions  
Province of South Holland 

Preservation and interpre-
tation for a national audi-
ence; engaged interna-
tionally with World Herit-

age Sites 

Nationally: 'Every resident 
will benefit'.  Region-

ally/Locally : 'We have a 
crisis' 

Spatial planning has a 
high profile. Attempting to 

solve a previously un-
solved problem - citi-

zen/iconic attraction con-
flict 

Komárom, 
Hungary 

Ministry for National De-
velopment  

Private Sector Organisa-
tion- the Hungarian Tour-

ism Authority 

Komárom-Esztergom 
County 

Actively engaged with na-
tional and international 

tourism 

Poorly-performing tourism 
industry with very low in-

vestment in infrastructure; 
cross-border activity is 

essential 

Tourism strategy starts 
with state intervention, 

moving after five years to 
state drawing back and 

promoting private activity 

Lusatia, 
Germany 

Federal Ministry of Eco-
nomic Affairs and Energy 

(Seen as a regional re-
sponsibility according to 
the German federal sys-

tem) 

Ministry for Economic Af-
fairs, Labour and Energy 

The national focus is on 
preservation and restora-
tion, with an emphasis on 
remembrance.  Embrac-

ing European identity.  
Regional attention to cul-

tural tourism 

Marketing.  With collabo-
ration and partnership at 
every level; consistent 

message; strong focus on 
rural and 'lagging behind' 

regions 

Linking of Train-
ing/Coaching and partner-

ship working under the 
main policy thrust of Mar-

keting 

Ljubljana 
City, Slove-
nia 

Ministry of Economic De-
velopment and Technol-

ogy  

Tourism Directorate of the 
Ministry and the Slove-

nian Tourist Board 
(not applicable) 

Ministry is focused on na-
tional audience - seen as 

important for national 
identity 

(Healthy body and mind) 
Very positive change of 
direction to address the 
'quality' tourist market. 
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Case Study 
Tourism Responsibility 

Role of Culture (Min-
istry/dept focus) 

Guiding Concepts 
Interesting or distinc-
tive areas (to be re-

fined/explored) National 
National Implementa-

tion 
Regional 

The Valley 
of 
Palaces and 
Gardens 
(Lower Sile-
sia, Poland) 

Recently changed - now 
Ministry of Development 

(formerly Ministry of 
Sports and Tourism) 

Polish Tourist Organisa-
tion (Ministry of Develop-

ment) 

The Department of Econ-
omy, Lower Silesia Mar-

shal's Office  

Mainly focused on cultural 
assets, but notes the im-

portance of contributing to 
a European identity 

'Tourism Commune'  
Strong on local consulta-

tion. 

Little sense of national 
drive to tourism.  Locally, 
active engagement of res-
idents with the concept of 

'Tourism Commune' 

Media Tour-
ism, Scot-
land UK 

Cabinet Secretary for the 
Rural Economy and Tour-

ism 

VisitScotland (public 
body) 

(not applicable) 

A very broad definition of 
culture with an emphasis 
on the participation and 
development of citizens 

and communities 

Major participation exer-
cise focused on Scotland 
becoming a world leader 
in Tourism - digital is high 

profile.  Emphasis on 
benefits for rural and 
small communities 

The linking of Tourism 
and community/rural cul-

ture is a multi-dimen-
sional concept 

Nitra, Slo-
vakia 

Ministry of Transport and 
Construction 

Slovak Tourism Agency 
Office of the Nitra Self-

Governing Region 

A holistic approach, en-
gaged with the vitality of 

Slovak life and good con-
nections to tourism, both 
national and international 

Culture is one of three pil-
lars, the others being 
Economy and State 

Slovak Tourist Agency 
has a narrow role concen-
trating on promotion and 

marketing 

Piedmont 
Landscape 
and Literary 
Park, Italy 

Continuing changes to 
National Ministry respon-

sibilities.  There is cur-
rently a Ministry of Cul-

ture and Tourism. 

National Tourism Agency  
The Piedmont Depart-

ment of Culture, Tourism, 
Trade and Tourism  

Ministry very focused on 
the role of culture in tour-
ism, with a prime interna-

tional perspective 

An approach based on re-
gional identity and cele-
bration of what each re-
gion has to offer.  Strong 
on participation at the re-
gional and sub-regional 

level. 

Approach to Tourism is 
led regionally.  Major par-

ticipation exercises en-
capsulating local identity. 

Southern 
Moravia, 
Czechia 

The Ministry of Regional 
Development  

CzechTourism South Moravian Region 

Largely focused on a do-
mestic audience, but en-
couraging practical en-
gagement with culture - 
creativity, product devel-

opment etc. 

Address the problems as-
sociated with lack of ade-

quate infrastructure to 
support local and national 

economies 

Very disparate range of 
actors: serial attempts at 
coordination, including a 

body to coordinate the co-
ordinators 
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Case Study 
Tourism Responsibility 

Role of Culture (Min-
istry/dept focus) 

Guiding Concepts 
Interesting or distinc-
tive areas (to be re-

fined/explored) National 
National Implementa-

tion 
Regional 

Styrian Iron 
Route, Aus-
tria 

Ministry for Agriculture, 
Regions and Tourism 

Austrian National Tourist 
Organisation 

Styrian State Government 

National focus, but addi-
tionally strong engage-

ment with European Cul-
tural policy 

(Regional) Celebrate the 
industrial past and the 

modern technologies de-
rived from it, but focus on 
quality of life in the future 

Change of metrics focus-
ing on the wider objec-
tives and not just tourist 

numbers etc. 

Beit She'an 
Valley, Is-
rael 

Ministry for Tourism The Ministry 

Arm of National Govern-
ment and collaboration 
between many municipal 
entities 

Ministry is largely focused 
on domestic cultural and 
sporting activities.  Much 
cultural activity is under-
taken by Antiquities or-
ganisations and strong 
links with Tourism 

Very economically fo-
cused and viewing tourism 
infrastructure develop-
ment as being the realm 
for investors and develop-
ers 

Land Use Planning has an 
important role.  Tourism 
Infrastructure is seen as 
important, but limited na-
tional intervention to de-
liver it 
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4  S O U R C E S  O F  I N F O R M A T I O N   

P E R  C A S E  S T U D Y  ( A P P E N D I X  C )  

Art Nouveau, Barcelona, Spain 

Spanish National Strategy for Sustainable Tourism 2019    
https://turismo.gob.es/es-es/estrategia-turismo-sostenible/Documents/directrices-estrategia-turismo-
sostenible.pdf 

Ministry of Culture and Sport   http://www.culturaydeporte.gob.es/en/ministerio.html 

Laws on Patronage and Heritage  https://www.boe.es/buscar/act.php?id=BOE-A-2002-25039 
https://www.boe.es/buscar/act.php?id=BOE-A-1985-12534 

The Catalan Ministry of Economy and Knowledge   -  Catalunya 2020 Vision https://ajuntament.barcelona.cat/tur-
isme/sites/default/files/documents/the_catalunya_2020_vision_for_responsible_tourism_-_the_barce-
lona_declaration_eng.pdf 

Catalan 2018-2022 Strategic Plan for Tourism    https://ajuntament.barcelona.cat/turisme/en/strategic-plan/docu-
ments 

Tourism Marketing Strategy 
http://act.gencat.cat/wp-content/uploads/2020/04/ResumExecutiuPMTC_EN.pdf 

Catalonia Territorial Housing Plan  http://territori.gencat.cat/web/.content/home/01_departament/transparen-
cia_i_bon_govern/procediments_i_actuacions_juridiques/normativa_en_tramit/projectes_decret/de-
cret_pla_territorial_sectorial_habitatge/20181217_pla_territorial_sectorial_habitatge_catalunya.pdf 

Catalonia Ministry of Business and Knowledge 
https://www.forumturistic.com/en/portfolio/catalan_ministry_of_business_and_knowledge/ 
http://catalunya2020.gencat.cat/web/.content/00_catalunya2020/Documents/angles/fitx-
ers/ecat2020_en.pdf 

Catalan Tourist Board  http://act.gencat.cat 
http://act.gencat.cat/act-about-us/act-about-the-catalan-tourist-board/?lang=en 

Barcelona Economic Plan ‘Green Deal’  https://media-edg.barcelona.cat/wp-content/up-
loads/2020/01/02100607/Nova-agenda-econòmica_Barcelona.pdf 

Barcelona Strategic Plan for Tourism 2020   
https://ajuntament.barcelona.cat/turisme/sites/default/files/diagnosi_estrategica_v_1_ang.pdf 

Barcelona Plan for Sustainable Tourism 2020 
https://ajuntament.barcelona.cat/turisme/sites/default/files/barcelona_tourism_for_2020.pdf 

Barcelona’s Tourism Activity: Development and Management 
https://ajuntament.barcelona.cat/turisme/sites/default/files/documents/141204_barcelonas_tourism_ac-
tivity_0.pdf 

Tourism and City Commission   https://ajuntament.barcelona.cat/turisme/en/tourism-council/what-it 

Turisme de Barcelona   https://www.barcelonaturisme.com/wv3/en/ 
https://www.barcelonaturisme.com/uploads/web/informaciocorporativa/pdfs/informacio_institucional/Pla
_d_Empresa_Turisme_Barcelona_2020.pdf 
https://ajuntament.barcelona.cat/turisme/sites/default/files/barcelona_tourism_for_2020.pdf 

https://turismo.gob.es/es-es/estrategia-turismo-sostenible/Documents/directrices-estrategia-turismo-sostenible.pdf
https://turismo.gob.es/es-es/estrategia-turismo-sostenible/Documents/directrices-estrategia-turismo-sostenible.pdf
http://www.culturaydeporte.gob.es/en/ministerio.html
https://www.boe.es/buscar/act.php?id=BOE-A-2002-25039
https://www.boe.es/buscar/act.php?id=BOE-A-1985-12534
https://ajuntament.barcelona.cat/turisme/sites/default/files/documents/the_catalunya_2020_vision_for_responsible_tourism_-_the_barcelona_declaration_eng.pdf
https://ajuntament.barcelona.cat/turisme/sites/default/files/documents/the_catalunya_2020_vision_for_responsible_tourism_-_the_barcelona_declaration_eng.pdf
https://ajuntament.barcelona.cat/turisme/sites/default/files/documents/the_catalunya_2020_vision_for_responsible_tourism_-_the_barcelona_declaration_eng.pdf
https://ajuntament.barcelona.cat/turisme/en/strategic-plan/documents
https://ajuntament.barcelona.cat/turisme/en/strategic-plan/documents
http://act.gencat.cat/wp-content/uploads/2020/04/ResumExecutiuPMTC_EN.pdf
http://territori.gencat.cat/web/.content/home/01_departament/transparencia_i_bon_govern/procediments_i_actuacions_juridiques/normativa_en_tramit/projectes_decret/decret_pla_territorial_sectorial_habitatge/20181217_pla_territorial_sectorial_habitatge_catalunya.pdf
http://territori.gencat.cat/web/.content/home/01_departament/transparencia_i_bon_govern/procediments_i_actuacions_juridiques/normativa_en_tramit/projectes_decret/decret_pla_territorial_sectorial_habitatge/20181217_pla_territorial_sectorial_habitatge_catalunya.pdf
http://territori.gencat.cat/web/.content/home/01_departament/transparencia_i_bon_govern/procediments_i_actuacions_juridiques/normativa_en_tramit/projectes_decret/decret_pla_territorial_sectorial_habitatge/20181217_pla_territorial_sectorial_habitatge_catalunya.pdf
https://www.forumturistic.com/en/portfolio/catalan_ministry_of_business_and_knowledge/
http://catalunya2020.gencat.cat/web/.content/00_catalunya2020/Documents/angles/fitxers/ecat2020_en.pdf
http://catalunya2020.gencat.cat/web/.content/00_catalunya2020/Documents/angles/fitxers/ecat2020_en.pdf
http://act.gencat.cat/
http://act.gencat.cat/act-about-us/act-about-the-catalan-tourist-board/?lang=en
https://media-edg.barcelona.cat/wp-content/uploads/2020/01/02100607/Nova-agenda-econòmica_Barcelona.pdf
https://media-edg.barcelona.cat/wp-content/uploads/2020/01/02100607/Nova-agenda-econòmica_Barcelona.pdf
https://ajuntament.barcelona.cat/turisme/sites/default/files/diagnosi_estrategica_v_1_ang.pdf
https://ajuntament.barcelona.cat/turisme/sites/default/files/barcelona_tourism_for_2020.pdf
https://ajuntament.barcelona.cat/turisme/sites/default/files/documents/141204_barcelonas_tourism_activity_0.pdf
https://ajuntament.barcelona.cat/turisme/sites/default/files/documents/141204_barcelonas_tourism_activity_0.pdf
https://ajuntament.barcelona.cat/turisme/en/tourism-council/what-it
https://www.barcelonaturisme.com/wv3/en/
https://www.barcelonaturisme.com/uploads/web/informaciocorporativa/pdfs/informacio_institucional/Pla_d_Empresa_Turisme_Barcelona_2020.pdf
https://www.barcelonaturisme.com/uploads/web/informaciocorporativa/pdfs/informacio_institucional/Pla_d_Empresa_Turisme_Barcelona_2020.pdf
https://ajuntament.barcelona.cat/turisme/sites/default/files/barcelona_tourism_for_2020.pdf
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Tourism Mobility Strategy in Barcelona  
https://ajuntament.barcelona.cat/economiatreball/sites/default/files/documents/mesura_de_govern_mo-
bilitat_0.pdf 

Special Tourist Accommodation Plan https://ajuntament.barcelona.cat/economiatreball/sites/default/files/docu-
ments/peuat_turisme_barcelona_0.pdf    

Barcelona Social Inclusion Plan for 2012-2015 http://www.bcn.cat/plainclusiosocial/en/plainclusio.pdf 

Municipal Action Plan 2016-2019 
https://ajuntament.barcelona.cat/estrategiaifinances/sites/default/files/Documents/PDF/PAM2016.pdf  

Legal Measure: Program for the coexistence between neighbors and tourist accommodations  
https://ajuntament.barcelona.cat/economiatreball/sites/default/files/documents/mesura_de_gov-
ern_huts_i_convivencia_-_171114_0.pdf 

Legal Measure: Promotion of the participatory process on the Barcelona tourism model https://ajuntament.barce-
lona.cat/economiatreball/sites/default/files/documents/150720_mesura_de_govern_-_impuls_pro-
ces_participatiu_0.pdf 

Metropolitan Strategic Reflection: Building the Barcelona Metropolitan Area, Strengthening the Local World  
 http://www3.amb.cat/repositori/REM/REM_curt%20ENG.pdf 

Barcelona Right to Housing Plan 2016-2025 
https://habitatge.barcelona/sites/default/files/pdhb__resum_executiu_versio_accessible_0_0.pdf    

District Action Program of the Eixample District  
https://ajuntament.barcelona.cat/eixample/sites/default/files/documents/actuacio_eixample.pdf 

 

Buzau Carpathians and Sub -Carpathians, Romania  

Ministry for Public Works, Development and Administration    https://www.mlpda.ro 

Strategy for the Danube Region  https://danube-region.eu 

Territorial Development Strategy (to 2035)   http://sdtr.ro 

Master Plan for the Development of National Tourism    2007-26  
 http://www.turism.gov.ro/web/wp-content/uploads/2017/05/masterplan_partea1.pdf 

Strategy for the Sustainable Tourism Development of the Carpathians    
http://www.carpathianconvention.org/tl_files/carpathiancon/Downloads/03%20Meet-
ings%20and%20Events/Working%20Groups/Sustainable%20Tourism/Carpathians-tourism-strategy.pdf 

Ministry of Culture  http://www.cultura.ro 

Strategy for Culture and National Heritage 2016-2020 
http://www.cultura.ro/strategia-pentru-cultura-si-patrimoniu-national-2016-2020 

South-East Regional Development Agency  http://www.adrse.ro 

Regional Master Plan 2014-20   
http://www.adrse.ro/Documente/Planificare/PDR/2014/PDR.Sud_Est_2014.pdf 

Smart Specialisation Strategy   
http://www.adrse.ro/Documente/Planificare/RIS3/Strategia_specializare_inteligenta_SE.pdf 

Buzau County Council   http://cjbuzau.ro/en/home-2/ 

https://ajuntament.barcelona.cat/economiatreball/sites/default/files/documents/mesura_de_govern_mobilitat_0.pdf
https://ajuntament.barcelona.cat/economiatreball/sites/default/files/documents/mesura_de_govern_mobilitat_0.pdf
https://ajuntament.barcelona.cat/economiatreball/sites/default/files/documents/peuat_turisme_barcelona_0.pdf
https://ajuntament.barcelona.cat/economiatreball/sites/default/files/documents/peuat_turisme_barcelona_0.pdf
http://www.bcn.cat/plainclusiosocial/en/plainclusio.pdf
https://ajuntament.barcelona.cat/estrategiaifinances/sites/default/files/Documents/PDF/PAM2016.pdf
https://ajuntament.barcelona.cat/economiatreball/sites/default/files/documents/mesura_de_govern_huts_i_convivencia_-_171114_0.pdf
https://ajuntament.barcelona.cat/economiatreball/sites/default/files/documents/mesura_de_govern_huts_i_convivencia_-_171114_0.pdf
https://ajuntament.barcelona.cat/economiatreball/sites/default/files/documents/150720_mesura_de_govern_-_impuls_proces_participatiu_0.pdf
https://ajuntament.barcelona.cat/economiatreball/sites/default/files/documents/150720_mesura_de_govern_-_impuls_proces_participatiu_0.pdf
https://ajuntament.barcelona.cat/economiatreball/sites/default/files/documents/150720_mesura_de_govern_-_impuls_proces_participatiu_0.pdf
http://www3.amb.cat/repositori/REM/REM_curt%20ENG.pdf
https://habitatge.barcelona/sites/default/files/pdhb__resum_executiu_versio_accessible_0_0.pdf
https://ajuntament.barcelona.cat/eixample/sites/default/files/documents/actuacio_eixample.pdf
https://www.mlpda.ro/
https://danube-region.eu/
http://sdtr.ro/
http://www.turism.gov.ro/web/wp-content/uploads/2017/05/masterplan_partea1.pdf
http://www.carpathianconvention.org/tl_files/carpathiancon/Downloads/03%20Meetings%20and%20Events/Working%20Groups/Sustainable%20Tourism/Carpathians-tourism-strategy.pdf
http://www.carpathianconvention.org/tl_files/carpathiancon/Downloads/03%20Meetings%20and%20Events/Working%20Groups/Sustainable%20Tourism/Carpathians-tourism-strategy.pdf
http://www.cultura.ro/
http://www.cultura.ro/strategia-pentru-cultura-si-patrimoniu-national-2016-2020
http://www.adrse.ro/
http://www.adrse.ro/Documente/Planificare/PDR/2014/PDR.Sud_Est_2014.pdf
http://cjbuzau.ro/en/home-2/
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Strategy for Tourism Development and Promotion in Buzău County (2016-2020) 
http://cjbuzau.ro/185cjbuzau201708/Hotarari/2016/H_273.PDF 

Romanian Eco-Tourism Association   https://www.eco-romania.ro/en/ 

National Association of Rural Ecological and Cultural Tourism   https://www.antrec.ro 

 

The Cyclades, Greece  

Ministry of the Economy and Development (renamed Ministry of Development and Investment in 2019)    
http://www.mindev.gov.gr/?lang=en 

National Development Strategy outline 2019  
https://www.espa.gr/el/Documents/2127/Strategy_for_Development_2030_May2019.pdf 

Enterprise Greece    https://www.enterprisegreece.gov.gr/en/ 

Ministry of Tourism    http://www.mintour.gov.gr/en/ 

Report 2019 ‘The Next Day of Greek Tourism’ 
  https://www.pwc.com/gr/en/publications/greek-thought-leadership/the-next-day-of-greek-tourism.html 

National Tourism Strategic Plan 2014-20  
  https://www.oecd-ilibrary.org/sites/f3180e03-en/index.html?itemId=/content/component/f3180e03-en 

2018 Law on Thematic Tourism  
  https://www.hellenicparliament.gr/UserFiles/bcc26661-143b-4f2d-8916-0e0e66ba4c50/t-toural-pap.pdf 

Greek National Tourism Organisation   http://www.gnto.gov.gr/ 

GNTO Marketing Plan for 2019-20  
 https://www.oecd-ilibrary.org/sites/f3180e03-en/index.html?itemId=/content/component/f3180e03-en 

Ministry of Culture and Sports   https://www.culture.gov.gr/en/SitePages/default.aspx 

Decentralized Administration of the Aegean   http://www.apdaigaiou.gov.gr  

Regional Tourism Service of the Aegean   http://www.opengov.gr/tourism/?p=848 

‘Aegean Islands. Like No Other’  https://www.marketinggreece.com/case_studies/aegean-islands-like-no-other 

European Region of Gastronomy   http://www.aegeangastronomy.gr 

Destination Management Plans     http://www.toposophy.com/insights/insight/?bid=492   
  https://www.destinationmanagementplan.gr/en/#project 

Municipality of Syros-Ermoupoli    http://syros-ermoupolis.gr 
 

Ida-Virumaa, Estonia  

Ministry of Economic Affairs and Communications   https://www.mkm.ee/en 

National Tourism Development Plan 2014–2020   
 https://www.mkm.ee/en/objectives-activities/development-plans 

Regional Development Policy 2020    https://www.rahandusministeerium.ee/en/regional-development-and-policy 

Ministry of Culture   https://www.kul.ee/en 

http://cjbuzau.ro/185cjbuzau201708/Hotarari/2016/H_273.PDF
https://www.antrec.ro/
https://www.espa.gr/el/Documents/2127/Strategy_for_Development_2030_May2019.pdf
http://www.mintour.gov.gr/en/
https://www.pwc.com/gr/en/publications/greek-thought-leadership/the-next-day-of-greek-tourism.html
https://www.oecd-ilibrary.org/sites/f3180e03-en/index.html?itemId=/content/component/f3180e03-en
https://www.hellenicparliament.gr/UserFiles/bcc26661-143b-4f2d-8916-0e0e66ba4c50/t-toural-pap.pdf
https://en.wikipedia.org/wiki/Greek_National_Tourism_Organisation
http://www.gnto.gov.gr/
https://www.oecd-ilibrary.org/sites/f3180e03-en/index.html?itemId=/content/component/f3180e03-en
https://www.culture.gov.gr/en/SitePages/default.aspx
http://www.apdaigaiou.gov.gr/
http://www.opengov.gr/tourism/?p=848
http://www.aegeangastronomy.gr/
http://www.toposophy.com/insights/insight/?bid=492
http://syros-ermoupolis.gr/
https://www.mkm.ee/en
https://www.kul.ee/en
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Cultural Strategy 2020   https://www.kul.ee/sites/kulminn/files/culture2020_eng.pdf 

Ida-Viru County    https://idaviru.ee/en/ 

Ida-Viru Development Strategy 2019-2030+    
https://ivol.kovtp.ee/documents/9867329/19704180/Strateegia+kokkuvote_EN.pdf/bf4f83c5-3c99-4919-
b2a1-c916d3f5fccf  

Ida Viru Enterprise Centre    https://ivek.ee/en/ 

Ida Viru Tourism Cluster    https://ivek.ee/en/programs/tourism-cluster-e3/ 

Enterprise Estonia   https://www.eas.ee/eas/?lang=en 

Estonian Tourist Board   https://www.visitestonia.com/en/professional 

 

Kinderdijk,  Netherlands  

Ministry of Economic Affairs and Climate   
 https://www.government.nl/ministries/ministry-of-economic-affairs-and-climate-policy 

Netherlands Board of Tourism & Conventions   https://www.nbtc.nl/en/home.htm 

Perspective 2030   https://www.nbtc.nl/en/home/vision-strategy/perspective-2030.htm 

Outcome of the Top Tourism Summit 2018 (resulting in Perspective 2030) https://www.tweedekamer.nl/ka-
merstukken/brieven_regering/detail?id=2018Z22396&did=2018D57023 

HollandCity Strategy    https://www.nbtc.nl/en/home/vision-strategy/hollandcity.htm 

Ministry of Education, Culture and Science    https://www.government.nl/ministries/ministry-of-education-culture-
and-science 

Introductory Briefing for the Minister of Education, Culture and Science 2017    https://www.rijksoverheid.nl/minis-
teries/ministerie-van-onderwijs-cultuur-en-wetenschap/documenten/publicaties/2017/10/26/intro-
ductiedossier-ministerie-van-onderwijs-cultuur-en-wetenschap 

The Dutch Cultural System (2013 Ministry paper)    https://www.government.nl/ministries/ministry-of-education-
culture-and-science/documents/leaflets/2013/06/17/the-dutch-cultural-system 

Cultural Heritage Agency    https://english.cultureelerfgoed.nl 

Work by the Cultural Heritage Agency   https://dutchculture.nl/en/location/cultural-heritage-agency-netherlands 

Province of South Holland    https://www.zuid-holland.nl 

South Holland Perspective 2030    https://www.zuid-holland.nl/publish/pages/22234/perspectief_toe-
risme_pzh_2030.pdf 

Area Perspective Kinderdijk 2030    https://www.zuid-holland.nl/overons/bestuur-zh/gedeputeerde-
staten/besluiten/2019/november/5-november/gebiedsperspectief/ 

Kinderdijk Steering Group – Advice on the World Heritage site   https://www.zuid-holland.nl/overons/bestuur-
zh/gedeputeerde-staten/besluiten/2019/november/5-november/gebiedsperspectief/ 

Kinderdijk-Alblasserdam     http://d.efac.to/en/urbanism/kinderdijk-alblasserdam 

Municipality of Molenlanden   https://www.molenlanden.nl 
  

https://www.kul.ee/sites/kulminn/files/culture2020_eng.pdf
https://www.eas.ee/eas/?lang=en
https://www.visitestonia.com/en/professional
https://www.government.nl/ministries/ministry-of-economic-affairs-and-climate-policy
https://www.nbtc.nl/en/home.htm
https://www.nbtc.nl/en/home/vision-strategy/perspective-2030.htm
https://www.tweedekamer.nl/kamerstukken/brieven_regering/detail?id=2018Z22396&did=2018D57023
https://www.tweedekamer.nl/kamerstukken/brieven_regering/detail?id=2018Z22396&did=2018D57023
https://www.government.nl/ministries/ministry-of-education-culture-and-science
https://www.government.nl/ministries/ministry-of-education-culture-and-science
https://www.rijksoverheid.nl/ministeries/ministerie-van-onderwijs-cultuur-en-wetenschap/documenten/publicaties/2017/10/26/introductiedossier-ministerie-van-onderwijs-cultuur-en-wetenschap
https://www.rijksoverheid.nl/ministeries/ministerie-van-onderwijs-cultuur-en-wetenschap/documenten/publicaties/2017/10/26/introductiedossier-ministerie-van-onderwijs-cultuur-en-wetenschap
https://www.rijksoverheid.nl/ministeries/ministerie-van-onderwijs-cultuur-en-wetenschap/documenten/publicaties/2017/10/26/introductiedossier-ministerie-van-onderwijs-cultuur-en-wetenschap
https://www.government.nl/ministries/ministry-of-education-culture-and-science/documents/leaflets/2013/06/17/the-dutch-cultural-system
https://www.government.nl/ministries/ministry-of-education-culture-and-science/documents/leaflets/2013/06/17/the-dutch-cultural-system
https://english.cultureelerfgoed.nl/
https://dutchculture.nl/en/location/cultural-heritage-agency-netherlands
https://www.zuid-holland.nl/
https://www.zuid-holland.nl/publish/pages/22234/perspectief_toerisme_pzh_2030.pdf
https://www.zuid-holland.nl/publish/pages/22234/perspectief_toerisme_pzh_2030.pdf
https://www.zuid-holland.nl/overons/bestuur-zh/gedeputeerde-staten/besluiten/2019/november/5-november/gebiedsperspectief/
https://www.zuid-holland.nl/overons/bestuur-zh/gedeputeerde-staten/besluiten/2019/november/5-november/gebiedsperspectief/
file:///C:/Users/John/Documents/Cultural%20Heritage%20Project/Work%20Programme/WP2/Proof-read%20versions/Revised%20Report/Kinderdijk-Alblasserdam
https://www.molenlanden.nl/


 

51 

Komárom, Hungary 

Ministry of National Development (to 2018   https://www.kormany.hu/en/ministry-of-national-development 

National Development and Territorial Development Concept  2030   https://regionalispolitika.kormany.hu/down-
load/b/c9/e0000/OFTK_vegleges_EN.pdf 

Hungarian Tourism Agency   https://mtu.gov.hu 

National Tourism Development Strategy 2030   
 https://mtu.gov.hu/documents/prod/mtu_strategia_2030-english.pdf 

Kisfaludy Tourist Development Programme    
 https://mtu.gov.hu/cikkek/kisfaludy-turisztikai-fejlesztesi-program-91 

Tourism Development Strategy of the Central Transdanubian Region 2006   
  https://2010-2014.kormany.hu/download/6/8e/20000/Kuzep-Dunantul.pdf 

Cultural Tourism Development Strategy 2009-2013   http://www.pestmegye.hu/images/2014/agazati_strate-
giak/Kulturalis_Turizmus_Fejlesztesi_Strategia_2009_2013.pdf 

Pons-Danubii  (Interreg)    https://www.ponsdanubii.eu/en/insights 

Territorial Development Strategy and Operational Programme for Komárom-Esztergom County, 2014    
http://www.kemoh.hu/cikk_kepek/pdf/TT/01_STAT_OP_14_08_01-1.pdf 

Komárom    https://www.komarom.hu/komaromrol.php 

Komárno   http://www.komarno.sk/index.php?lang=english  

Komárom Tourist Association    https://www.tdmszovetseg.eu/komaromi_turisztikai_egyesulet 

 

Lusatia, Germany 

Federal Ministry for Economic Affairs and Energy    https://www.bmwi.de/Navigation/DE/Home/home.html 

Bundestag Tourism Committee      https://www.bundestag.de/en/committees/a20 

Joint Federal Government-Länder Task for Improving Regional Economic Structure    
https://www.bmwi.de/Redaktion/DE/Downloads/J-L/koordinierungsrahmen-gemeinschaftsaufgabe-
verbesserung-regionale-wirtschaftsstruktur-ab-010714-englisch.pdf?__blob=publicationFile&v=5 

Federal Government report on Tourism Policy 2017   https://www.bmwi.de/Redaktion/EN/Publikationen/federal-
government-report-on-tourism-policy.pdf?__blob=publicationFile&v=4 

Minister of State for Culture and the Media    https://www.bundesregierung.de/breg-de/bundesregierung/staats-
ministerin-fuer-kultur-und-medien/kultur 

Federal Government’s Cultural and Media Policy 2018   https://www.bundesregierung.de/re-
source/blob/973862/777028/48f26ea4086470cb1b7e4c46f84940eb/2016-12-10-english-summary-
data.pdf?download=1 

‘Tourism Concept for Brandenburg’    https://www.tourismusnetzwerk-brandenburg.de/fileadmin/user_up-
load/Bilder_Dokumente/Clustermanagement/Politik_und_Verwaltung/Landestourismuskonzep-
tion_Brandenburg.pdf 

Marketing the Tourism Brand     
http://tourismusmarke-brandenburg.de/downloads/Tourismusmarke-Brandenburg-in-36-Min.pdf 

https://www.kormany.hu/en/ministry-of-national-development
https://regionalispolitika.kormany.hu/download/b/c9/e0000/OFTK_vegleges_EN.pdf
https://regionalispolitika.kormany.hu/download/b/c9/e0000/OFTK_vegleges_EN.pdf
https://mtu.gov.hu/documents/prod/mtu_strategia_2030-english.pdf
https://mtu.gov.hu/cikkek/kisfaludy-turisztikai-fejlesztesi-program-91
https://2010-2014.kormany.hu/download/6/8e/20000/Kuzep-Dunantul.pdf
http://www.pestmegye.hu/images/2014/agazati_strategiak/Kulturalis_Turizmus_Fejlesztesi_Strategia_2009_2013.pdf
http://www.pestmegye.hu/images/2014/agazati_strategiak/Kulturalis_Turizmus_Fejlesztesi_Strategia_2009_2013.pdf
https://www.ponsdanubii.eu/en/insights
http://www.kemoh.hu/cikk_kepek/pdf/TT/01_STAT_OP_14_08_01-1.pdf
https://www.komarom.hu/komaromrol.php
http://www.komarno.sk/index.php?lang=english%20
https://www.tdmszovetseg.eu/komaromi_turisztikai_egyesulet
https://www.bmwi.de/Redaktion/EN/Artikel/Curriculum-Vitae/curriculum-vitae-psts-bareiss.html
https://www.bmwi.de/Navigation/DE/Home/home.html
https://www.bundestag.de/en/committees/a20
https://www.bmwi.de/Redaktion/DE/Downloads/J-L/koordinierungsrahmen-gemeinschaftsaufgabe-verbesserung-regionale-wirtschaftsstruktur-ab-010714-englisch.pdf?__blob=publicationFile&v=5
https://www.bmwi.de/Redaktion/DE/Downloads/J-L/koordinierungsrahmen-gemeinschaftsaufgabe-verbesserung-regionale-wirtschaftsstruktur-ab-010714-englisch.pdf?__blob=publicationFile&v=5
https://www.bmwi.de/Redaktion/EN/Publikationen/federal-government-report-on-tourism-policy.pdf?__blob=publicationFile&v=4
https://www.bmwi.de/Redaktion/EN/Publikationen/federal-government-report-on-tourism-policy.pdf?__blob=publicationFile&v=4
https://www.bundesregierung.de/breg-de/bundesregierung/staatsministerin-fuer-kultur-und-medien/kultur
https://www.bundesregierung.de/breg-de/bundesregierung/staatsministerin-fuer-kultur-und-medien/kultur
https://www.bundesregierung.de/resource/blob/973862/777028/48f26ea4086470cb1b7e4c46f84940eb/2016-12-10-english-summary-data.pdf?download=1
https://www.bundesregierung.de/resource/blob/973862/777028/48f26ea4086470cb1b7e4c46f84940eb/2016-12-10-english-summary-data.pdf?download=1
https://www.bundesregierung.de/resource/blob/973862/777028/48f26ea4086470cb1b7e4c46f84940eb/2016-12-10-english-summary-data.pdf?download=1
https://www.tourismusnetzwerk-brandenburg.de/fileadmin/user_upload/Bilder_Dokumente/Clustermanagement/Politik_und_Verwaltung/Landestourismuskonzeption_Brandenburg.pdf
https://www.tourismusnetzwerk-brandenburg.de/fileadmin/user_upload/Bilder_Dokumente/Clustermanagement/Politik_und_Verwaltung/Landestourismuskonzeption_Brandenburg.pdf
https://www.tourismusnetzwerk-brandenburg.de/fileadmin/user_upload/Bilder_Dokumente/Clustermanagement/Politik_und_Verwaltung/Landestourismuskonzeption_Brandenburg.pdf
http://tourismusmarke-brandenburg.de/downloads/Tourismusmarke-Brandenburg-in-36-Min.pdf
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Brandenburg State Tourism Association   
 https://www.tourismusnetzwerk-brandenburg.de/fileadmin/user_upload/Bilder_Dokumente/Clusterman-
agement/Organisationen/LTV_Broschuere.pdf 

Cultural Tourism in Brandenburg 2013   https://mwfk.brandenburg.de/sixcms/media.php/9/Leitfaden_Kulturtour-
ismus.pdf 

Berlin-Brandenburg State Development Plan 2019   
  https://gl.berlin-brandenburg.de/landesplanung/landesentwicklungsplaene/ 

Brandenburg state parliament: "Future of rural regions against the background of demographic change" 2019 
https://www.parldok.brandenburg.de/starweb/LBB/ELVIS/parladoku/w6/drs/ab_11200/11258.pdf 

German Tourism Association   
 https://www.germany.travel/en/germany/about-us/partners/associations/dtv-german-tourism-associa-
tion.html 

2019 report by the German Tourism Association  
https://www.deutschertourismusverband.de/fileadmin/Mediendatenbank/Bilder/Verband/Legisla-
tur_DTV_2019_Web.pdf 

 

Ljubljana City,  Slovenia  

Ministry of Economic Development and Technology  
  https://www.gov.si/en/state-authorities/ministries/ministry-of-economic-development-and-technology/ 

Tourism Directorate of the Ministry     
https://www.gov.si/en/state-authorities/ministries/ministry-of-economic-development-and-technol-
ogy/about-the-ministry-of-economic-development-and-technology/tourism-directorate/ 

Slovenian Tourism Strategy 2017-21 https://www.slovenia.info/uploads/dokumenti/kljuni_dokumenti/strate-
gija_turizem_koncno_9.10.2017.pdf 

Ministry of Culture   https://www.gov.si/en/state-authorities/ministries/ministry-of-culture/about-us/ 

Cultural Heritage Directorate   
 https://www.gov.si/en/state-authorities/ministries/ministry-of-culture/about-us/cultural-heritage-direc-
torate/ 

Strategy for Cultural Heritage 2020-23   https://www.gov.si/assets/min-
istrstva/MK/DEDISCINA/STRAT_KD_2019.pdf 

Ljubljana Regional Development Agency    https://rralur.si/en/ 

Regional Development Programme for the Ljubljana Urban Region 2014-2020 
http://isiocdi.splet.arnes.si/files/2015/10/RRA_LUR-2015.pdf 

City Municipality of Ljubljana    https://www.ljubljana.si/en/municipality/ 

 Ljubljana Tourism   https://www.visitljubljana.com/en/visitors/ 

Culture development strategy in the City of Ljubljana 2020-2023 (with orientations to 2027)   
https://www.ljubljana.si/assets/Uploads/Predlog-Strategije-razvoja-kulture-v-MOL-2020-2023-z-usmerit-
vami-do-let....pdf 

Ljubljana District Communities    https://www.ljubljana.si/sl/moja-ljubljana/cetrtne-skupnosti-v-ljubljani/ 

https://www.tourismusnetzwerk-brandenburg.de/fileadmin/user_upload/Bilder_Dokumente/Clustermanagement/Organisationen/LTV_Broschuere.pdf
https://www.tourismusnetzwerk-brandenburg.de/fileadmin/user_upload/Bilder_Dokumente/Clustermanagement/Organisationen/LTV_Broschuere.pdf
https://mwfk.brandenburg.de/sixcms/media.php/9/Leitfaden_Kulturtourismus.pdf
https://mwfk.brandenburg.de/sixcms/media.php/9/Leitfaden_Kulturtourismus.pdf
https://gl.berlin-brandenburg.de/landesplanung/landesentwicklungsplaene/
https://www.parldok.brandenburg.de/starweb/LBB/ELVIS/parladoku/w6/drs/ab_11200/11258.pdf
https://www.germany.travel/en/germany/about-us/partners/associations/dtv-german-tourism-association.html
https://www.germany.travel/en/germany/about-us/partners/associations/dtv-german-tourism-association.html
https://www.deutschertourismusverband.de/fileadmin/Mediendatenbank/Bilder/Verband/Legislatur_DTV_2019_Web.pdf
https://www.deutschertourismusverband.de/fileadmin/Mediendatenbank/Bilder/Verband/Legislatur_DTV_2019_Web.pdf
https://www.gov.si/en/state-authorities/ministries/ministry-of-economic-development-and-technology/
https://www.gov.si/en/state-authorities/ministries/ministry-of-economic-development-and-technology/
https://www.gov.si/en/state-authorities/ministries/ministry-of-economic-development-and-technology/about-the-ministry-of-economic-development-and-technology/tourism-directorate/
https://www.gov.si/en/state-authorities/ministries/ministry-of-economic-development-and-technology/about-the-ministry-of-economic-development-and-technology/tourism-directorate/
https://www.slovenia.info/uploads/dokumenti/kljuni_dokumenti/strategija_turizem_koncno_9.10.2017.pdf
https://www.slovenia.info/uploads/dokumenti/kljuni_dokumenti/strategija_turizem_koncno_9.10.2017.pdf
https://www.gov.si/en/state-authorities/ministries/ministry-of-culture/about-us/
https://www.gov.si/en/state-authorities/ministries/ministry-of-culture/about-us/cultural-heritage-directorate/
https://www.gov.si/en/state-authorities/ministries/ministry-of-culture/about-us/cultural-heritage-directorate/
https://www.gov.si/assets/ministrstva/MK/DEDISCINA/STRAT_KD_2019.pdf
https://www.gov.si/assets/ministrstva/MK/DEDISCINA/STRAT_KD_2019.pdf
https://rralur.si/en/
http://isiocdi.splet.arnes.si/files/2015/10/RRA_LUR-2015.pdf
https://www.ljubljana.si/en/municipality/
https://www.visitljubljana.com/en/visitors/
https://www.ljubljana.si/assets/Uploads/Predlog-Strategije-razvoja-kulture-v-MOL-2020-2023-z-usmeritvami-do-let....pdf
https://www.ljubljana.si/assets/Uploads/Predlog-Strategije-razvoja-kulture-v-MOL-2020-2023-z-usmeritvami-do-let....pdf
https://www.ljubljana.si/sl/moja-ljubljana/cetrtne-skupnosti-v-ljubljani/
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Slovenian National Tourist Board   
 https://www.slovenia.info/en/business/about-slovenian-tourist-board/our-management 

Tourist Association of Slovenia   http://www.turisticna-zveza.si/osebna-kartica 

Tourism and Hospitality Chamber of Slovenia    https://www.tgzs.si/ 

 

The Valley of  Palaces and Gardens (Lower Silesia, Poland)  

Ministry of Development     https://www.gov.pl/web/rozwoj 

National Development Strategy 2020  
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=2ahUKEwj
kgb37ta7oAhUH2aQKHR-
mECNUQFjABegQIARAB&url=http%3A%2F%2Forka.sejm.gov.pl%2FDruki7ka.nsf%2F0%2F7938232E
A0AAD4F2C1257AD00052A8F6%2F%2524File%2F972.pdf&usg=AOv-
Vaw2u57KWpI149Qz9od_uguVX 

Strategy for Responsible Development by 2020 (with a perspective until 2030) https://www.gov.pl/docu-
ments/33377/436740/SOR.pdf 

Tourism Development Programme to 2020 https://www.msit.gov.pl/download/3/12550/TourismDevelopmentPro-
grammeuntil20201f3c.pdf 

Polish Tourism Organisation   https://www.pot.gov.pl/en 

Marketing Strategy of the Polish Tourism Organisation 2012-2020  
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=2ahUKEwj
674zumLroAhVEnVwKHTDCBfIQFjABegQIB-
BAB&url=https%3A%2F%2Fwww.pot.gov.pl%2Findex.php%3Foption%3Dcom_rub-
berdoc%26view%3Ddoc%26id%3D3433%26format%3Draw&usg=AOvVaw2jxzcDPV4cALX2VYtpuRsT 

Ministry of Development Funds and Regional Policy   https://www.gov.pl/web/fundusze-regiony 

National Strategy for Regional Development 2030   https://www.gov.pl/attachment/38c54257-5b35-4b2d-b379-
c897a31c85e7 

Ministry of Culture and National Heritage   https://www.gov.pl/web/kultura 

National Strategy for Culture Development  2004-2020   
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=2ahUKEwj
MsOSolbroAhVxlFwKHYtDB-
sMQFjAAegQIBhAB&url=http%3A%2F%2Fwww.mkidn.gov.pl%2Fmedia%2Fdocs%2F2019%2F201906
17_Narodowa_Strategia_Rozwoju_Kultury_2004-2020_-_uzupelnienie_(2005).pdf&usg=AOv-
Vaw3Km0jEPFlpJRFhfMC8pP6g 

National Heritage Board of Poland   https://www.nid.pl/pl/ 

Lower Silesia Marshal's Office   http://bip.umwd.dolnyslask.pl/index 

2020 Development Strategy for the Lower Silesia Voivodship      http://www.umwd.dolnyslask.pl/filead-
min/user_upload/Rozwoj_regionalny/SRWD/STRATEGIE%20-%20ZESTAWIE-
NIE/1.DOLNY%20SLASK/1.Wojewodztwo/1.SRWD%202020/05._SRWD_do_2020_r._-_wersja_angi-
elska.pdf 

Unit of Tourism in the Marshal’s Office http://bip.umwd.dolnyslask.pl/dokument,iddok,7967,idmp,29,r,r 

https://www.slovenia.info/en/business/about-slovenian-tourist-board/our-management
http://www.turisticna-zveza.si/osebna-kartica
https://www.tgzs.si/
https://www.gov.pl/web/rozwoj
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=2ahUKEwjkgb37ta7oAhUH2aQKHRmECNUQFjABegQIARAB&url=http%3A%2F%2Forka.sejm.gov.pl%2FDruki7ka.nsf%2F0%2F7938232EA0AAD4F2C1257AD00052A8F6%2F%2524File%2F972.pdf&usg=AOvVaw2u57KWpI149Qz9od_uguVX
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=2ahUKEwjkgb37ta7oAhUH2aQKHRmECNUQFjABegQIARAB&url=http%3A%2F%2Forka.sejm.gov.pl%2FDruki7ka.nsf%2F0%2F7938232EA0AAD4F2C1257AD00052A8F6%2F%2524File%2F972.pdf&usg=AOvVaw2u57KWpI149Qz9od_uguVX
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=2ahUKEwjkgb37ta7oAhUH2aQKHRmECNUQFjABegQIARAB&url=http%3A%2F%2Forka.sejm.gov.pl%2FDruki7ka.nsf%2F0%2F7938232EA0AAD4F2C1257AD00052A8F6%2F%2524File%2F972.pdf&usg=AOvVaw2u57KWpI149Qz9od_uguVX
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=2ahUKEwjkgb37ta7oAhUH2aQKHRmECNUQFjABegQIARAB&url=http%3A%2F%2Forka.sejm.gov.pl%2FDruki7ka.nsf%2F0%2F7938232EA0AAD4F2C1257AD00052A8F6%2F%2524File%2F972.pdf&usg=AOvVaw2u57KWpI149Qz9od_uguVX
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=2ahUKEwjkgb37ta7oAhUH2aQKHRmECNUQFjABegQIARAB&url=http%3A%2F%2Forka.sejm.gov.pl%2FDruki7ka.nsf%2F0%2F7938232EA0AAD4F2C1257AD00052A8F6%2F%2524File%2F972.pdf&usg=AOvVaw2u57KWpI149Qz9od_uguVX
https://www.gov.pl/documents/33377/436740/SOR.pdf
https://www.gov.pl/documents/33377/436740/SOR.pdf
https://www.msit.gov.pl/download/3/12550/TourismDevelopmentProgrammeuntil20201f3c.pdf
https://www.msit.gov.pl/download/3/12550/TourismDevelopmentProgrammeuntil20201f3c.pdf
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=2ahUKEwj674zumLroAhVEnVwKHTDCBfIQFjABegQIBBAB&url=https%3A%2F%2Fwww.pot.gov.pl%2Findex.php%3Foption%3Dcom_rubberdoc%26view%3Ddoc%26id%3D3433%26format%3Draw&usg=AOvVaw2jxzcDPV4cALX2VYtpuRsT
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=2ahUKEwj674zumLroAhVEnVwKHTDCBfIQFjABegQIBBAB&url=https%3A%2F%2Fwww.pot.gov.pl%2Findex.php%3Foption%3Dcom_rubberdoc%26view%3Ddoc%26id%3D3433%26format%3Draw&usg=AOvVaw2jxzcDPV4cALX2VYtpuRsT
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=2ahUKEwj674zumLroAhVEnVwKHTDCBfIQFjABegQIBBAB&url=https%3A%2F%2Fwww.pot.gov.pl%2Findex.php%3Foption%3Dcom_rubberdoc%26view%3Ddoc%26id%3D3433%26format%3Draw&usg=AOvVaw2jxzcDPV4cALX2VYtpuRsT
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=2ahUKEwj674zumLroAhVEnVwKHTDCBfIQFjABegQIBBAB&url=https%3A%2F%2Fwww.pot.gov.pl%2Findex.php%3Foption%3Dcom_rubberdoc%26view%3Ddoc%26id%3D3433%26format%3Draw&usg=AOvVaw2jxzcDPV4cALX2VYtpuRsT
https://www.gov.pl/web/fundusze-regiony
https://www.gov.pl/attachment/38c54257-5b35-4b2d-b379-c897a31c85e7
https://www.gov.pl/attachment/38c54257-5b35-4b2d-b379-c897a31c85e7
https://www.gov.pl/web/kultura
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=2ahUKEwjMsOSolbroAhVxlFwKHYtDBsMQFjAAegQIBhAB&url=http%3A%2F%2Fwww.mkidn.gov.pl%2Fmedia%2Fdocs%2F2019%2F20190617_Narodowa_Strategia_Rozwoju_Kultury_2004-2020_-_uzupelnienie_(2005).pdf&usg=AOvVaw3Km0jEPFlpJRFhfMC8pP6g
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=2ahUKEwjMsOSolbroAhVxlFwKHYtDBsMQFjAAegQIBhAB&url=http%3A%2F%2Fwww.mkidn.gov.pl%2Fmedia%2Fdocs%2F2019%2F20190617_Narodowa_Strategia_Rozwoju_Kultury_2004-2020_-_uzupelnienie_(2005).pdf&usg=AOvVaw3Km0jEPFlpJRFhfMC8pP6g
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=2ahUKEwjMsOSolbroAhVxlFwKHYtDBsMQFjAAegQIBhAB&url=http%3A%2F%2Fwww.mkidn.gov.pl%2Fmedia%2Fdocs%2F2019%2F20190617_Narodowa_Strategia_Rozwoju_Kultury_2004-2020_-_uzupelnienie_(2005).pdf&usg=AOvVaw3Km0jEPFlpJRFhfMC8pP6g
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=2ahUKEwjMsOSolbroAhVxlFwKHYtDBsMQFjAAegQIBhAB&url=http%3A%2F%2Fwww.mkidn.gov.pl%2Fmedia%2Fdocs%2F2019%2F20190617_Narodowa_Strategia_Rozwoju_Kultury_2004-2020_-_uzupelnienie_(2005).pdf&usg=AOvVaw3Km0jEPFlpJRFhfMC8pP6g
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=2ahUKEwjMsOSolbroAhVxlFwKHYtDBsMQFjAAegQIBhAB&url=http%3A%2F%2Fwww.mkidn.gov.pl%2Fmedia%2Fdocs%2F2019%2F20190617_Narodowa_Strategia_Rozwoju_Kultury_2004-2020_-_uzupelnienie_(2005).pdf&usg=AOvVaw3Km0jEPFlpJRFhfMC8pP6g
https://www.nid.pl/pl/
http://bip.umwd.dolnyslask.pl/index
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Tourism Development Program for the Lower Silesian Voivodship www.umwd.dolnyslask.pl/fileadmin/user_up-
load/Turystyka/Dokumenty/Rozwoj/aktualizacja_programu_rozwoju.pdf 

Tourist Organisation   https://www.transplo.com/PL/Wroclaw/561362297332248/Dolnośląska-Organizacja-
Turystyczna 

Lower Silesian Chamber of Tourism   https://dit.wroc.pl/doc/informator_DIT_2010.pdf 

Karkonosze Society       https://karkonoskie.org 

Karkonosze Foundation   http://fundacjakarkonoska.pl 

Karkonosze Theses  for Sustainable Development: 
2011    http://fundacjakarkonoska.pl/files/assets/1915akt-tez-karkonoskich.doc 
2015 https://karkonoskie.org/wp-content/uploads/2019/03/1510-fin.-red.-TEZY-KARKONOSKIE-II.pdf 

Association of Karkonosze Communes       http://www.karkonosze.eu/?site_id=22 

Mysłakowice Commune    https://myslakowice.bip.net.pl/?c=1068 

Mysłakowice Municipal Office   https://myslakowice.bip.net.pl/?c=85 

The Mysłakowice Community Development Strategy for 2016-2020 with perspective to 2026 

https://myslakowice.bip.net.pl/?p=document&action=save&id=5821&bar_id=6051 

The Mysłakowice Tourism Support Programme 2016-2022    
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=2ahUKEwj
6zpvnLXo-
AhW0unEKHRSrAh8QFjAAegQIBxAB&url=http%3A%2F%2Fmyslakowice.bip.net.pl%2F%3Fp%3Ddoc
ument%26action%3Dsave%26id%3D5401%26bar_id%3D5744&usg=AOvVaw2cFBcYWfbUt-
Gwmrvs1RgdV 

 

Media Tourism, Scotland UK  

The Scottish Government    https://www.gov.scot 

Cabinet Secretary for the Rural Economy and Tourism  
 https://www.gov.scot/about/who-runs-government/cabinet-and-ministers/cabinet-secretary-for-the-rural-
economy-and-tourism/ 

Economic Development Directorate  
 https://www.gov.scot/about/how-government-is-run/directorates/economic-development/ 

Scotland’s Economic Strategy 2015   https://www.gov.scot/binaries/content/documents/govscot/publica-
tions/strategy-plan/2015/03/scotlands-economic-strategy/documents/00472389-pdf/00472389-
pdf/govscot%3Adocument/00472389.pdf?forceDownload=true 

Constitution and Cabinet Directorate  
  https://www.gov.scot/about/how-government-is-run/directorates/constitution-and-cabinet/ 

Protecting Scotland's Future: the Government's Programme for Scotland 2019-2020   https://www.gov.scot/bina-
ries/content/documents/govscot/publications/publication/2019/09/protecting-scotlands-future-govern-
ments-programme-scotland-2019-20/documents/governments-programme-scotland-2019-20/govern-
ments-programme-scotland-2019-20/govscot%3Adocument/governments-programme-scotland-2019-
20.pdf 

VisitScotland   http://www.visitscotland.org/ 

http://www.umwd.dolnyslask.pl/fileadmin/user_upload/Turystyka/Dokumenty/Rozwoj/aktualizacja_programu_rozwoju.pdf
http://www.umwd.dolnyslask.pl/fileadmin/user_upload/Turystyka/Dokumenty/Rozwoj/aktualizacja_programu_rozwoju.pdf
https://www.transplo.com/PL/Wroclaw/561362297332248/Dolnośląska-Organizacja-Turystyczna
https://www.transplo.com/PL/Wroclaw/561362297332248/Dolnośląska-Organizacja-Turystyczna
https://dit.wroc.pl/doc/informator_DIT_2010.pdf
https://karkonoskie.org/
http://fundacjakarkonoska.pl/files/assets/1915akt-tez-karkonoskich.doc
https://karkonoskie.org/wp-content/uploads/2019/03/1510-fin.-red.-TEZY-KARKONOSKIE-II.pdf
https://myslakowice.bip.net.pl/?c=1068
https://myslakowice.bip.net.pl/?c=85
https://myslakowice.bip.net.pl/?p=document&action=save&id=5821&bar_id=6051
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=2ahUKEwj6zpvnLXoAhW0unEKHRSrAh8QFjAAegQIBxAB&url=http%3A%2F%2Fmyslakowice.bip.net.pl%2F%3Fp%3Ddocument%26action%3Dsave%26id%3D5401%26bar_id%3D5744&usg=AOvVaw2cFBcYWfbUtGwmrvs1RgdV
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=2ahUKEwj6zpvnLXoAhW0unEKHRSrAh8QFjAAegQIBxAB&url=http%3A%2F%2Fmyslakowice.bip.net.pl%2F%3Fp%3Ddocument%26action%3Dsave%26id%3D5401%26bar_id%3D5744&usg=AOvVaw2cFBcYWfbUtGwmrvs1RgdV
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=2ahUKEwj6zpvnLXoAhW0unEKHRSrAh8QFjAAegQIBxAB&url=http%3A%2F%2Fmyslakowice.bip.net.pl%2F%3Fp%3Ddocument%26action%3Dsave%26id%3D5401%26bar_id%3D5744&usg=AOvVaw2cFBcYWfbUtGwmrvs1RgdV
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=2ahUKEwj6zpvnLXoAhW0unEKHRSrAh8QFjAAegQIBxAB&url=http%3A%2F%2Fmyslakowice.bip.net.pl%2F%3Fp%3Ddocument%26action%3Dsave%26id%3D5401%26bar_id%3D5744&usg=AOvVaw2cFBcYWfbUtGwmrvs1RgdV
https://www.google.pl/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=2ahUKEwj6zpvnLXoAhW0unEKHRSrAh8QFjAAegQIBxAB&url=http%3A%2F%2Fmyslakowice.bip.net.pl%2F%3Fp%3Ddocument%26action%3Dsave%26id%3D5401%26bar_id%3D5744&usg=AOvVaw2cFBcYWfbUtGwmrvs1RgdV
https://www.gov.scot/
https://www.gov.scot/about/who-runs-government/cabinet-and-ministers/cabinet-secretary-for-the-rural-economy-and-tourism/
https://www.gov.scot/about/who-runs-government/cabinet-and-ministers/cabinet-secretary-for-the-rural-economy-and-tourism/
https://www.gov.scot/about/how-government-is-run/directorates/economic-development/
https://www.gov.scot/about/how-government-is-run/directorates/economic-development/
https://www.gov.scot/binaries/content/documents/govscot/publications/strategy-plan/2015/03/scotlands-economic-strategy/documents/00472389-pdf/00472389-pdf/govscot%3Adocument/00472389.pdf?forceDownload=true
https://www.gov.scot/binaries/content/documents/govscot/publications/strategy-plan/2015/03/scotlands-economic-strategy/documents/00472389-pdf/00472389-pdf/govscot%3Adocument/00472389.pdf?forceDownload=true
https://www.gov.scot/binaries/content/documents/govscot/publications/strategy-plan/2015/03/scotlands-economic-strategy/documents/00472389-pdf/00472389-pdf/govscot%3Adocument/00472389.pdf?forceDownload=true
https://www.gov.scot/about/how-government-is-run/directorates/constitution-and-cabinet/
https://www.gov.scot/binaries/content/documents/govscot/publications/publication/2019/09/protecting-scotlands-future-governments-programme-scotland-2019-20/documents/governments-programme-scotland-2019-20/governments-programme-scotland-2019-20/govscot%3Adocument/governments-programme-scotland-2019-20.pdf
https://www.gov.scot/binaries/content/documents/govscot/publications/publication/2019/09/protecting-scotlands-future-governments-programme-scotland-2019-20/documents/governments-programme-scotland-2019-20/governments-programme-scotland-2019-20/govscot%3Adocument/governments-programme-scotland-2019-20.pdf
https://www.gov.scot/binaries/content/documents/govscot/publications/publication/2019/09/protecting-scotlands-future-governments-programme-scotland-2019-20/documents/governments-programme-scotland-2019-20/governments-programme-scotland-2019-20/govscot%3Adocument/governments-programme-scotland-2019-20.pdf
https://www.gov.scot/binaries/content/documents/govscot/publications/publication/2019/09/protecting-scotlands-future-governments-programme-scotland-2019-20/documents/governments-programme-scotland-2019-20/governments-programme-scotland-2019-20/govscot%3Adocument/governments-programme-scotland-2019-20.pdf
https://www.gov.scot/binaries/content/documents/govscot/publications/publication/2019/09/protecting-scotlands-future-governments-programme-scotland-2019-20/documents/governments-programme-scotland-2019-20/governments-programme-scotland-2019-20/govscot%3Adocument/governments-programme-scotland-2019-20.pdf
http://www.visitscotland.org/
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Visit Scotland Corporate Plan (2019 revision)  
  https://www.visitscotland.org/about-us/annual-corporate-reports/corporate-plan 

Tourism Scotland 2020    
 https://scottishtourismalliance.co.uk/wp-content/uploads/2019/03/Tourism-Scotland-2020-final.pdf 

Scottish Tourism Alliance   https://scottishtourismalliance.co.uk 

Scotland Outlook 2030 ‘Responsible Tourism for a Sustainable Future’  
  https://scottishtourismalliance.co.uk/wp-content/uploads/2020/03/Scotland-Outlook-2030.pdf 

Culture Strategy for Scotland   https://www.gov.scot/publications/culture-strategy-scotland/ 

Creative Scotland    https://www.creativescotland.com/ 

National Trust for Scotland    https://www.nts.org.uk 

Historic Environment Scotland    https://www.historicenvironment.scot 

Scottish Borders Draft Tourism Action Plan 2019 https://scottishborders.moderngov.co.uk/docu-
ments/s38770/Item%20No.%206%20-%20South%20of%20Scotland%20Tourism%20Ac-
tion%20Plan%20-%20Executive%20-%2017%20September%202019%20-%20Draft.pdf 

 

Nitra, Slovakia  

Ministry of Transport and Construction     https://www.mindop.sk 

Tourism Development Strategy 2020    
 https://www.mindop.sk/ministerstvo-1/cestovny-ruch-7/legislativa-a-koncepcne-dokumenty/koncepcne-
dokumenty/strategia-rozvoja-cestovneho-ruchu-do-roku-2020 

Strategy for the Development of Sustainable Tourism until 2030    
https://www.mindop.sk/ministerstvo-1/cestovny-ruch-7/legislativa-a-koncepcne-dokumenty/koncepcne-
dokumenty/strategia-rozvoja-udrzatelneho-cestovneho-ruchu-do-roku-2030 

Slovak perspective on Agenda 2030   https://www.mirri.gov.sk/sekcie/investicie/agenda-2030/index.html 

Slovak Tourism Agency    https://slovakia.travel/en 

Ministry of Culture   http://www.culture.gov.sk/ 

Culture Development Strategy 2014-2020    http://www.strategiakultury.sk/ 

Strategy for the Protection of Monuments Fund (2017-22)   http://www.culture.gov.sk/ministerstvo/doku-
menty/strategicke-materialy-ministerstva-129.html 

Office of the Deputy Prime Minister   https://www.mirri.gov.sk/kancelaria-ministerky/index.html 

Introductory report for the National Strategy for Regional and Territorial Development of the Slovak Republic to 
2030   
https://www.vlada.gov.sk/data/files/7075_vstupna-sprava_novej-strategie_rur-sr-do-roku-2030.docx 

Office of the Nitra Self-Governiing Region   https://www.unsk.sk 

Economic and Social Development Programme of the Nitra Self-Governing Region 2016-22 
https://www.unsk.sk/zobraz/sekciu/dokumenty-regionalneho-rozvoja 

Nitra Strategic Tourism Marketing and Development Plan 2014-20  https://www.enviroportal.sk/sk/eia/detail/stra-
tegicky-marketingovy-plan-rozvoja-cestovneho-ruchu-v-nitrianskom-k 

https://scottishtourismalliance.co.uk/wp-content/uploads/2019/03/Tourism-Scotland-2020-final.pdf
https://scottishtourismalliance.co.uk/
https://scottishtourismalliance.co.uk/wp-content/uploads/2020/03/Scotland-Outlook-2030.pdf
https://scottishtourismalliance.co.uk/wp-content/uploads/2020/03/Scotland-Outlook-2030.pdf
https://www.gov.scot/publications/culture-strategy-scotland/
https://www.creativescotland.com/
https://www.nts.org.uk/
https://www.historicenvironment.scot/
https://scottishborders.moderngov.co.uk/documents/s38770/Item%20No.%206%20-%20South%20of%20Scotland%20Tourism%20Action%20Plan%20-%20Executive%20-%2017%20September%202019%20-%20Draft.pdf
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https://www.mindop.sk/
https://www.mindop.sk/ministerstvo-1/cestovny-ruch-7/legislativa-a-koncepcne-dokumenty/koncepcne-dokumenty/strategia-rozvoja-cestovneho-ruchu-do-roku-2020
https://www.mindop.sk/ministerstvo-1/cestovny-ruch-7/legislativa-a-koncepcne-dokumenty/koncepcne-dokumenty/strategia-rozvoja-cestovneho-ruchu-do-roku-2020
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Municipal Office of Nitra   https://www.nitra.sk/zobraz/sekciu/mestsky-urad 

Concept of Cultural Development of the City of Nitra 
https://www.nitra.sk/zobraz/obsah/13115 

A Programme of Economic Development and Social Development of the City of Nitra for the years 2015 – 2023   
https://www.nitra.sk/zobraz/sekciu/phsr 

Nitra Tourist Board    https://visitnitra.eu/en/ 

Nitra Concept of Tourism 2018-20    https://visitnitra.eu/wp-content/uploads/2019/02/Koncepcia-
CR_NOCR_WEB.pdf 

 

Piedmont Landscape and Literary Park, Italy  

Ministry for Economic Development    https://www.mise.gov.it 

Ministry of Cultural Heritage and Activities and Tourism   
 http://www.governo.it/it/ministeri/ministero-dei-beni-e-delle-attivit-culturali-e-del-turismo 

Strategic Plan for Tourism 2017-22    https://www.senato.it/service/PDF/PDFServer/BGT/01000578.pdf 

Standing Committee for the Promotion of Tourism in Italy    
 https://www.codicedelturismo.it/titolo-7/titolo-7-capo-i/art-58-comitato-permanente-promozione-del-tur-
ismo-italia/ 

National Tourism Agency    https://www.enit.it/wwwenit/it/ 

National Tourism Agency Annual Plan 2020 
https://www.enit.it/wwwenit/images/amministrazionetrasparenteepe/disposizionigenerali/PIANO%20AN-
NUALE%202020.pdf 

The Piedmont Department of Culture, Tourism, Trade   http://www.facciamoculturismo.it/it/opportunita/?cate-
gory_name=cultura 

Piedmont Department of Budget, Finances, Economic and Financial Planning 
https://www.regione.piemonte.it/web/amministrazione/finanza-programmazione-statistica 

Strategic Tourism Plan to support the development of the Piedmont Destination 2019    
http://test.visitpiemonte-dmo.org/wp-content/uploads/2020/05/PIANO-_ATTIVITA_BUDGET_-2019-.pdf 

Commune of Alba    https://www.comune.alba.cn.it/comunicati-stampa/4177-il-sindaco-bo-ha-presentato-al-con-
siglio-le-linee-programmatiche 

 

Southern Moravia, Czechia  

Ministry of Industry and Trade   https://www.mpo.cz  

Ministry of Regional Development     https://www.mmr.cz/cs/uvod 

State Tourism Policy Concept in the Czech Republic for the period of 2014 – 2020   
https://www.mmr.cz/MMR/media/MMR_MediaLib/Podpora%20region%c5%af%20a%20ces-
tovn%c3%ad%20ruch/Cestovn%c3%ad%20ruch/Koncepce%202014-2020/Koncepce-statni-politiky-
cestovniho-ruchu-v-CR-na-obdobi-2014-2020.pdf 

Ministry of Culture   https://www.mkcr.cz 
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Implementation Plan for the State Culture Policy 2014-20   
 https://www.mkcr.cz/doc/cms_library/plan-implementace-3862.docx 

Czech Tourism    https://www.czechtourism.cz 

South Moravian Regional Authority   https://www.kr-jihomoravsky.cz/Default.aspx 

Development Strategy of the South Moravian Region 2020  
  https://www.kr-jihomoravsky.cz/Default.aspx?ID=195430&TypeID=61 

Tourism Development Programme for the South-Moravian Region 2014-20     
  http://socialnisluzby.kr-kralovehradecky.cz/assets/krajsky-urad/cestovni-ruch/dokumenty-kon-
cepce/Program-rozvoje-cestovniho-ruchu-Analyticka-cast.pdf 

Tourist Authority of South Moravia   https://www.ccrjm.cz/en/o-centrale/general-information/ 
 

Styrian Iron Route, Austria  

Ministry for Agriculture, Regions and Tourism   www.bmlrt.gv.at 

Ministry of Digital and Economic Affairs   www.bmdw.gv.at 

Federal Chancellery   https://www.bundeskanzleramt.gv.at/en?lang=en 

Plan-T – The Masterplan for Tourism    https://www.bmlrt.gv.at/tourismus/masterplan_tourismus.html 

Ministry for Arts, Culture, the Civil Service and Sport    https://www.bmkoes.gv.at 

Styrian State Government      https://www.verwaltung.steiermark.at 

State Tourism Strategy 2025   https://www.verwaltung.steiermark.at/cms/doku-
mente/11721185_74836018/27da75e5/Tourismusstrategie%202025%20ohne%20Vorwort.pdf 

‘Hochsteiermark’   https://www.hochsteiermark.at/at/ 

Department of Economy and Tourism               https://www.verwaltung.steiermark.at/cms/ziel/74835381/DE/ 

Department for State and Regional Development    https://www.verwaltung.steiermark.at/cms/ziel/74837988/DE/ 

European Route of Industrial Heritage   https://www.erih.net 
 

Beit She'an Valley, Israel  

Ministry of Economy and Industry   https://www.gov.il/en/departments/ministry_of_economy 

Ministry for Tourism   https://www.gov.il/en/departments/ministry_of_tourism 

Centre for Tourism Training and Advice      https://www.gov.il/en/service/tourism_incubators 

Ministry for the Development of the Periphery, the Negev and the Galilee   https://www.gov.il/en/depart-
ments/ministry_for_the_development_of_the_negev_and_galilee 

Ministry of the Interior   https://www.gov.il/en/departments/ministry_of_interior 

Israel Planning Authority   https://www.gov.il/en/departments/iplan 

Israel Land Authority    https://land.gov.il/en/Pages/AboutUs.aspx 

National Infrastructure Committee   https://www.gov.il/he/Departments/General/committee_vatal_2 

https://www.mkcr.cz/doc/cms_library/plan-implementace-3862.docx
https://www.kr-jihomoravsky.cz/Default.aspx
https://www.kr-jihomoravsky.cz/Default.aspx?ID=195430&TypeID=61
http://socialnisluzby.kr-kralovehradecky.cz/assets/krajsky-urad/cestovni-ruch/dokumenty-koncepce/Program-rozvoje-cestovniho-ruchu-Analyticka-cast.pdf
http://socialnisluzby.kr-kralovehradecky.cz/assets/krajsky-urad/cestovni-ruch/dokumenty-koncepce/Program-rozvoje-cestovniho-ruchu-Analyticka-cast.pdf
https://www.ccrjm.cz/en/o-centrale/general-information/
http://www.bmlrt.gv.at/
http://www.bmdw.gv.at/
https://www.bundeskanzleramt.gv.at/en?lang=en
https://www.bmlrt.gv.at/tourismus/masterplan_tourismus.html
https://www.bmkoes.gv.at/
https://www.verwaltung.steiermark.at/
https://www.verwaltung.steiermark.at/cms/dokumente/11721185_74836018/27da75e5/Tourismusstrategie%202025%20ohne%20Vorwort.pdf
https://www.verwaltung.steiermark.at/cms/dokumente/11721185_74836018/27da75e5/Tourismusstrategie%202025%20ohne%20Vorwort.pdf
https://www.hochsteiermark.at/at/
https://www.verwaltung.steiermark.at/cms/ziel/74835381/DE/
https://www.verwaltung.steiermark.at/cms/ziel/74837988/DE/
https://www.erih.net/
https://www.gov.il/en/departments/ministry_of_economy
https://www.gov.il/en/departments/ministry_of_tourism
https://www.gov.il/en/service/tourism_incubators
https://www.gov.il/en/departments/ministry_for_the_development_of_the_negev_and_galilee
https://www.gov.il/en/departments/ministry_for_the_development_of_the_negev_and_galilee
https://www.gov.il/en/departments/ministry_of_interior
https://www.gov.il/en/departments/iplan
https://land.gov.il/en/Pages/AboutUs.aspx
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Prime Minister’s Infrastructure for Growth report 2019   https://www.gov.il/Blob-
Folder/news/spoke_book030219/he/Spoke_growth140219.pdf 

Ministry of Culture and Sports   https://www.gov.il/he/departments/ministry_of_culture_and_sport 

Ministry of Jerusalem and Heritage   https://www.gov.il/en/Departments/ministry_of_jerusalem_and_heritage 

Israel Antiquities Authority   http://www.antiquities.org.il/default_en.aspx 

Israel Archaeological Survey    http://survey.antiquities.org.il/index_Eng.html#/ 

The Council for Conservation of Heritage Sites in Israel:  https://shimur.org/המועצה/?lang=en 

Israel Nature and Parks Authority    https://www.parks.org.il/en/ 

Valley of the Springs Regional Council   http://www.bbshean.org.il/ 

Valley of the Springs Tourism Department   https://tourism.maianot.co.il/en/ 
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