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Personal profile

• “Business card”

• Edit and merge entries

• Who cites me?
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Social research networks

• Full texts: Pre- and Postprints

• Crawled by Google Scholar

• AltMetrics: RG Score

• Groups / Projects
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Repositories (e.g. Zenodo)

• Multidisciplinary

• Different types of output

• Non-moderated

Preprint servers (e.g. SocArxiv) 

• Specific for disciplines

• Mostly research papers

• Moderated

Repositories and Preprint Servers
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Wikipedia

Blogs

• Do: Contributing with own research findings

• Don‘t: Writing your own entry

• Individual blogs: openpuma.wordpress.com

• Group blogs: orgtheory.net

• Institutional blogs: osconjunction.net

• Topical blogs: blogs.lse.ac.uk/impactofsocialsciences/



Podcasts

• Research-centered: „Talking about Organizations“

• Issue-centered: „WorkLife“

Open Educational Resources

• Slides, syllabi, textbooks

• Community service

• Pluralist understanding of impact: students

• Example: timesofcrisis.org
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• Facebook & Instagram: Students

• Youtube & Linkedin: Practitioners

• Twitter: Journalists & Researchers

Social Media



Thread Hashtags



Preprint

15 Tweets

Researchers and practitioners



Case Study in Ten Acts



First Act: Blogging about a “Revelatory Case”



#OpenScience

Second Act: Monitoring the Phenomenon



Third Act: Developing Argument in Practitioner Outlet



Fourth Act: Refining Argument in Blog Posts



Fifth Act: Getting Access to Data via Blog-based Reputation



Sixth Act: Preprint of Research Paper



Seventh Act: Publication in Peer-Reviewed Journal



Eighth Act: Spreading-the-Word via Social Media

#OpenScience



Published: October 22 
Downloads: 897

Published: October 22 
Downloads: 248

Lots of Social Media & Open Access Little Social Media & Closed Access



Ninth Act: Summary in yet another Blog Post





Tenth Act: Correspondence Section in Nature



Reflection for the break

Contact
• Email: m.heimstaedt@udk-berlin.de
• Twitter: @heimstaedt
• Web: heimstaedt.org

Which digital communication activity feels most natural to you? 

What holds you back from getting started? 


