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Executive Summary  

Bristol completed the City Day and Filming with the Elderly activities in December 2018 and 

was reported in D4.18. This report builds upon the Bristol deliverable and summarises the 

experiences of the cities (Amsterdam, Ljubljana, Sosnowiec) and the regions (Aveiro, 

Liguria). This report is the summary of implementation of the “City Day: Discovering my City - 

Healthy and Clean Tips” (WP4, Task 4.4.3). REC developed the framework for the activity, 

the concept and design for a ‘City Day’ event and video competition. Short ClairCity films 

were generated to collect stories of ‘smart mobility tips’, demonstrating the health, 

environmental and social benefits of walking and cycling in the city. The activity focuses 

primarily on elderly citizens to share their experiences in the cities and regions. 

The best videos were presented during the City Day of the cities and regions and other 

national and international events. In most cases the City Day was combined with other social 

activities in the cities and region to strengthen the present sustainability issues and healthy 

life style in the future. 

Short summary of the cities/regions: 

• Amsterdam: The Amsterdam ClairCity team received eight videos, the best films 

were presented at the award ceremony in December 2018. The City Day, which was 

integrated to other well-known ongoing events for citizens, in Amsterdam, in June 

2019, had success in dissemination of the project results. 

• Aveiro: In the Aveiro Region the video competition on June-October 2018 culminated 

in the award ceremony in April 2019. All five films were awarded. The City Day was 

organised with the Inter-municipality Community of Aveiro Region hosting app. 230 

participants. 

• Sosnowiec: In Sosnowiec three videos were produced in cooperation of the elderly 

and youth association and uploaded to the YouTube and the project website. The 

City Day was held in the Concert Hall ‘Muza’ in March 2019 with 400 participants. 

The event hosted award ceremony of several activities of the citizens, stakeholders 

and city organisation. 

• Liguria: In the Liguria Region five videos were prepared and evaluated by the jury 

according to the timeline of the activity in 2018/2019. The City Day was integrated to 

the Genoa Science Festival with 80 participants.  

• Ljubljana: In the City of Ljubljana three videos were produced in 2018 and received 

award. The City Day was integrated to the ‘mobility week’ in Ljubljana in September 

2019 with the attention of a few hundred participants.  

This report provides a synopsis and some reflections of the activities in each of the cities / 

regions.  
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1 Introduction 

This report provides a synopsis of the City Day activities (Task 4.4.3) in Amsterdam (NL), 

Ljubljana (SL), Sosnowiec (PO), Aveiro Region (PT) and Liguria Region (IT). The activity, 

entitled ‘Discovering my City - Healthy and Clean Tips’, was developed by Regional 

Environmental Center for Central and Eastern Europe (REC) and included a description of 

the concept, an implementation framework for the activity and design for the ‘City Day’ event. 

The core topic of the activity is smart, non-motorised mobility of citizens in Europe to 

showcase the walking and cycling routes in the cities and regions. The activity invites older 

citizens from the cities/regions to promote their own smart mobility. Short films were 

prepared about the smart mobility tips which show the health, environmental and social 

benefit of the smart mobility in the city.  

The REC, in cooperation with UWE, developed activity guidelines for the ClairCity cities and 

regions including a film campaign and a City Day (see Appendices). The aim of the film 

campaign was to promote non-motorised local mobility and the short ClairCity films collected 

so called ‘smart mobility tips’, demonstrating the health, environmental and social benefits of 

walking and cycling in the city. The activity focused primarily on elderly citizens to share their 

experiences and opinions. These video films were shown to a wide audience at the City Day 

and promoted on the project website, YouTube and other social media. You can find the 

complete set of citizen videos 

here: https://www.youtube.com/playlist?list=PLtz0rUQvSHEAuJtwsjgVKT4Ex6VpInWBE 

There is also a link available here on the project website: http://www.claircity.eu/take-

action/communities/ 

The following document provides a synopsis of the filming activities and the City Day in 

Amsterdam, Ljubljana, Sosnowiec, Aveiro Region and Liguria Region. These cities and 

regions implemented the activity after Bristol, which was reported in D4.18. in December 

2018. 

 

1.1 The positioning of the City Days and Filming Activities in the 

ClairCity process 

The ClairCity Project aims to substantially improve future air quality and carbon policies in 

European cities by initiating new modes of engaging citizens, stakeholders and 

policymakers. The latest social science thinking is applied to understand citizens behaviour 

and source apportion air pollution emissions and concentrations, carbon emissions and 

health outcomes in order to attribute them not just by technology but by citizens’ behaviour 

and daily activities. By putting people at the heart of both the problems and the solutions 

(primarily framed around transport and domestic energy use), ClairCity stimulates the public 

engagement necessary to tackle our challenging problems through the development of a 

range of citizen-led future scenario and policy packages. Further information on the project 

can be found at www.claircity.eu. 

The four primary objectives of the ClairCity project are: 

https://www.youtube.com/playlist?list=PLtz0rUQvSHEAuJtwsjgVKT4Ex6VpInWBE
http://www.claircity.eu/take-action/communities/
http://www.claircity.eu/take-action/communities/
http://www.claircity.eu/
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1. To put citizens’ behaviour and activities at the heart of air quality and carbon 

management and policy making; 

2. To develop a suite of innovative toolkits for enhanced quantification, engagement and 

impact evaluation; 

3. To explore the integration of citizens’ behaviour in relevant city policies and ensure 

that future city policies are reflective of citizens’ visions for their future city; and 

4. To raise awareness of environmental challenges and their solutions through proactive 

dissemination of the project outcomes. 

The ClairCity process has three key process phases with a number of activities which work 

towards achieving the project aims and objectives. These three phases and related activities 

are briefly summarised here and illustrated in Figure 1 to help the reader understand the flow 

of evidence and the positioning of the City Days and Filming within the wider ClairCity 

process. This process has been applied across all six ClairCity case study areas with some 

localisation and adaptation as required.  

1.1.1 Phase 1: Establish the Baseline Evidence 

The primary aim of Phase 1 is to understand and quantify the baseline status of air quality, 

carbon emissions and related public health in our cities. Phase 1 is achieved with the 

following main activities: 

1. Benchmarking behaviour: Understanding the local demographic data and 

establishing the citizen practice-activity data to feed into the air quality models (WP3). 

2. Quantify the baseline: Quantification of the baseline air quality emissions and 

concentrations, carbon emissions and public health impacts in our city (WP5). 

3. Assessment of Policy: Collation and analysis of current policies (local, regional, 

national and EU) that influence the city (WP6). 

1.1.2 Phase 2: Citizen and Stakeholder Engagement & Co-creation of Scenarios 

Phase 2 has three key aims: (1) understand citizens’ current behaviours, practices and 

activities, (2) enable citizens and stakeholder to co-create and visualise their low carbon, 

clean air, future city and (3) raise awareness of the environmental challenges and their 

solutions. Phase 2 utilised evidence from Phase 1 to help frame and inform the engagement 

activities. Phase 2 is achieved with the following main activities: 

Citizen and stakeholder engagement & co-creation 

1. The ClairCity Delphi method uses citizens as local experts to generated qualitative 

evidence of their entrenched behaviours and what enabling interventions would allow 

them to act and behave differently in future (WP4). 

2. The Mutual Learning Workshop brings citizens and stakeholders together to debate 

the challenges facing the city and co-create policy interventions for cleaner, healthier 

futures (WP4). 

3. The ClairCity Skylines Game ‘crowd-sources’ the public perceptions and public 

acceptability of difference policy interventions (WP4) 

4. Citizens and stakeholders come together in a Stakeholder Dialogue Workshop to 

review and debate the Delphi, Mutual Learning Workshop and ClairCity Skylines 
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evidence and co-create scenarios for a low carbon, clean air, health futures (WP4 

and WP7). 

5. The scenarios generated in the Stakeholder Dialogue Workshop go through a rapid 

quantification step (WP5) and are then returned to the local citizens/stakeholders to 

discuss in a Policy Workshop (WP6) and to agree a single Unified Policy Scenario 

(WP7). 

Public Engagement & Awareness: Additional awareness raising activities are also 

implemented across the project in each city (WP4). These include: 

6. The GreenAnt App which allows citizens to become a citizen scientist and monitoring 

their transport activities, emission generation and exposure using mobile GPS data.  

7. The School Competition: My City, My School, My Home engages young people in the 

air quality, carbon and public health debate utilising an online platform for the 

students to select the interventions that influence their housing, transport and use of 

resources in order to be able to design tools for change towards smart consumption, 

reduced emissions and healthy lifestyles. 

8. Learning from the elderly filming activity engages the older, potentially vulnerable, 

community to talk about the changes in their city, their personal mobility and the steps 

they take to minimise their exposure. 

9. The City Day: Discovering my City helps disseminate the final project results and 

provide healthy and smart tips to promote non-motorised mobility of citizens by 

highlighting availability and benefits of walking and cycling routes in the city. 

1.1.3 Phase 3: Quantified Policy Package & Knowledge Exchange  

The primary aim of the final Phase 3 is to collate the evidence and lessons learned from 

Phase1 and Phase 2 to generate a quantified, bespoke, citizen-led and citizen-inclusive 

policy package for each city. Phase 3 is achieved with the following main activities: 

1. Knowledge Exchange: Collation of transferrable lessons and steps for better 

practice based on the experiences of the ClairCity project to inform other 

environmental and public health practitioners (WP3, WP4, WP5, WP7). 

2. Impact Assessment: Rapid quantification of the scenarios generated in the 

Stakeholder Dialogue Workshop (WP4) and detailed impact assessment of the final 

Unified Policy Scenario generated in the Policy Workshop (WP6).  This quantification 

includes an assessment of the source apportionment by behaviour or purpose; air 

quality emissions and concentrations, carbon emissions, air pollution related health 

impact and interventions cost analysis (WP5). 

3. Policy Package: Development of a bespoke Policy Package for each city drawing 

together the findings from across the whole project (WP7).  
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Figure 1: ClairCity process including key phases and activities (City Day and Filming 

Activities highlighted in red box) 
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2 Amsterdam Activities 

This chapter summarises the outcomes of the City Day: Discovering my City - Healthy and 

Clean Tips in Amsterdam. To allow for a wider number and range of videos, a broader 

definition of ‘elderly’ was adopted in Amsterdam, where the threshold was set at the age of 

55+. These films were then shown to a wide audience at the Amsterdam City Day.  

2.1 Amsterdam Filming Activity 

The filming activity (video competition) in 

Amsterdam was set up conform the ClairCity 

guidelines. The initial duration of the film 

competition was from 1st June to 31st August 

2018. Due to low participation the deadline was 

eventually extended to 15th October 2018. In 

the end, up to nine films were collected, plus 

one submitted after the deadline. The 

competition culminated in an event where a 

prize was raffled. 

2.1.1 Communication strategy and participant recruitment video competition 

Promoting the ClairCity video competition was a time- and resource intensive process. To 

aim for as much outreach as possible, and learning along the way, the ClairCity Amsterdam 

team have used different channels for promotion activities. The team started with social 

media (e.g. our personal LinkedIn and the ClairCity Amsterdam Facebook page) where posts 

contained a link to the full information on the ClairCity web page. This led to two videos of 

acquaintances of the ClairCity team in Amsterdam. To enhance the uptake of the activity, the 

Amsterdam team decided to try with targeted dissemination. Five churches in Amsterdam, 

members of the network of Green Churches (which is a network for churches and other 

religious organisations that want to promote sustainability within their organization), were 

approached via e-mail - two of these churches spread the invitation through their newsletter. 

Unfortunately, this did neither result in any responses.  

Table 1: Response from Green Churches contacted 

Green Church Response 

Hoop voor Noord The invitation was shared with church members 

Evangelisch-Lutherse Gemeente 

Amsterdam 

The invitation was put into the newsletter of the 

church 

Oud-katholieke parochie Amsterdam No response 

Dominicusgemeente No response 

Keizersgrachtkerk  No response 

The ClairCity Amsterdam team contacted the network of ‘De oude stad’, a network for older 

inhabitants of Amsterdam. This network announced the Amsterdam movie competition on 

their website (https://www.oudestadt.nl/filmwedstrijd-voor-55plussers/) and social media 

pages. This ultimately resulted in the submission of one video.   

https://www.oudestadt.nl/filmwedstrijd-voor-55plussers/
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Figure 2: Oudestadt’s Twitter post about the ClairCity Amsterdam film competition 

Given online dissemination was failing to lead to the high uptake the team would have hoped 

for, the process was adapted to encourage face to face contact with potential participants. 

The ClairCity team made appointments with the responsible people at community centers in 

five different neighbourhoods (see table below).  

Table 2: Activities at community centres 

Community center Neighbourhood Activities done 

Huis van de wijk Buitenveldert Buitenveldert None – it was not allowed to place 
posters here. 

Buurtcentrum Oosterpark Oosterparkbuurt A poster was placed here 

Huis van de wijk Rivierenbuurt Rivierenbuurt A poster was placed here and a 
message was placed on the 
community center’s Facebook page, 
but also on the Facebook page of 4 
other community centers belonging 
to the same organisation (Dynamo) 

Huis van de wijk de Pijp De Pijp A poster was placed here 

Buurtcentrum de boomspijker Nieuwmarktbuurt A poster was placed here 

In these community centers we placed a promotional poster and we asked staff members to 

spread the invitation for the movie competition via their social media channels. The poster 

was also placed in a local supermarket and in a public library. 
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Figure 3: ClairCity Amsterdam film competition poster 

By the end of the summer the Amsterdam team considered the number of films (three) too 

low to be judged in a ‘competition’ and decided to extend the deadline. The ClairCity 

Amsterdam team visited the community centres again and provided filming support for the 

participants - this resulted in an additional five movies. 

2.1.2 Summary of Amsterdam videos 

Local residents participating in the ClairCity video project shared a range of thoughts and 

ideas. Some patterns are as follows (Note that the aforementioned statements are based on 

a limited number of participants): 

• Many elderlies in Amsterdam use public transport, bike or move around on foot; 

• People are generally satisfied with public transport (bus, metro, tram) in Amsterdam, 

although there some concerns about bus stops that are being discontinued (with as 

result elderly people having to walk further to find a stop); 

• The people who have a car mostly use it for specific occasions, e.g. transporting children 

to school or off-school activities, visits outside of Amsterdam or convenience rides (e.g. 

transporting large materials to a painting class), but less for commuting within the city. 

• People feel that public transport has become busier compared to previously; 
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• Street works that hinder public transport are sometimes noted as a nuisance; 

• Some elderly is less confident in cycling than before. Stated reasons are: difficulties at 

very busy points in the city where different kinds of traffic come together; and the 

increasing frequency of mopeds, electric bikes and cargo bikes on cycling lanes, that 

make the lanes less safe than in the past; 

• Mopeds in general are seen as an important problem in Amsterdam, because of the 

noise and pollution but also because of the unsafety related to the large speed 

differences in bicycle lanes; 

• Some elderly note that they personally notice air pollution in the city, others do not see a 

problem; 

• A larger pedestrian zone is seen by some as contributing to cleaner air, but is not 

mentioned spontaneously as an important solution; 

• Some people mentioned that E-bikes should be stimulated instead of mopeds, and 

suggest that due to the high speed they can reach, these should go on regular roads 

and not bicycle lanes (This would imply that the maximum speed on the regular road 

would need to go down).  

To see the ClairCity videos, please visit the YouTube link below:  

https://www.youtube.com/playlist?list=PLtz0rUQvSHEAuJtwsjgVKT4Ex6VpInWBE 

2.1.3 Amsterdam video project process and reflections 

The process started by co-defining with the ClairCity team in Amsterdam (Trinomics and City 

Partner GGD Amsterdam) how we wanted to run the video competition. The filming 

competition was posted into the ClairCity website and social media and disseminated from 

there (as explained in Section 3.1 Communication strategy and participant recruitment movie 

competition). The video competition culminated in an event (“Award ceremony ClairCity film 

competition at GGD head office in Amsterdam”) on December 3, 2018. 

All participants of the film competition were invited for a chat with Fred Woudenberg, head of 

the living environment department at the GGD, and the ClairCity Amsterdam team about how 

the lived environment can be improved regarding the air quality policy in Amsterdam. A lively 

discussion was held about measures that would be sensible to adopt and not.  

Although everyone agreed that it would be better if more people were to cycle and walk in 

Amsterdam, it was noted that such changes certainly do not happen automatically and call 

for integrated policies that not only limit polluting practices, but also actively contribute to 

offering alternatives. Furthermore, the participants gave feedback regarding the competition.  

The prize for the film competition was presented at the end of the meeting. The jury (ClairCity 

team) assessed the videos on the following aspects: 

- The image: cinematic quality and originality of the image; 

- The quality of the content: shows the contributor knowledge or useful ideas about air 

quality and transport in Amsterdam; 

- The message: connect the video message with the ClairCity project and the role of 

residents in Amsterdam. 

https://www.youtube.com/playlist?list=PLtz0rUQvSHEAuJtwsjgVKT4Ex6VpInWBE
http://www.claircity.eu/2018/12/04/prijsuitreiking-claircity-filmwedstrijd-op-ggd-hoofdkantoor-amsterdam/
http://www.claircity.eu/2018/12/04/prijsuitreiking-claircity-filmwedstrijd-op-ggd-hoofdkantoor-amsterdam/
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The result was that some videos excelled in their choice of images and presentation. Others 

were stronger in terms of content. Because comparison was difficult, the jury declared 

everyone to be a winner and the prize was raffled. Overall a learning is that making it a 

‘competition’ raises expectations in terms of how videos are evaluated, fairness of the 

process etc. Given a Research & Innovation project does not have the legal expertise 

required for supporting a proper competition, a learning would be not to make it a 

‘competition’ next time, but an ‘voluntary activity’. 

2.1.3.1 Process-related conclusions and lessons learnt 

A few conclusions and lessons learnt regarding the process and way of reaching out to the 

elderly in Amsterdam for the filming activity are as follows: 

• Written advertising of the video competition and social media attention were not 

sufficient to get the film competition off the ground in Amsterdam; 

• The format in which people have to make movies themselves and then submit them 

digitally seems to act as a substantial barrier to participate in the movie competition 

because of the significant amount of effort it requires. This seems an even larger barrier 

for the targeted group (age 55 and older) as many people in this group are not as skilled 

in using cameras, smartphones and the internet; 

• Several citizens did not sufficiently perceive the link between what they were asked for 

the film competition and improving air quality policy in the city. Some people who did 

care about air quality said that this reduced their willingness to participate; 

• Steering personal networks and face-to-face interaction with groups were most 

successful; 

• Several people did not want to be filmed for privacy reasons, or they did not want a 

movie of themselves to be uploaded on YouTube; 

• If you call it a “competition” you have to be careful about a few things (for the future, a 

filming “activity” may be more suitable than a filming “competition”). For instance, in 

Amsterdam one competitor became very upset when she saw the deadline for the 

competition had been extended. This was fixed by making everyone a winner and 

holding a face-to-face event were participants got to interact with each other and the 

prize (theatre ticket) was raffled.  

In sum, probably the most important lesson drawn from organising the movie competition in 

Amsterdam is that a movie competition in this format is not be the optimal format to engage 

citizens in the targeted age group in the city. In our assessment the limited participation can 

be explained by a combination of a low interest in the topic, the format of the movie 

competition and a potential mismatch between the target group and the main stakeholder 

engagement channels ClairCity typically uses to promote its work and events (website, social 

media). In addition, it would be good for future projects to make stronger linkages between 

the citizen engagement activities like this and the policy process. 

2.2 Amsterdam City Day 

The ClairCity City Day took place on 19th June 2019 in Amsterdam. For this the ClairCity 

Amsterdam partnered up with a well-known event namely WeMakeThe.City 
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(https://wemakethe.city/nl/) on liveable, sustainable, inclusive cities. WeMakeThe.City lasts 

three days and ClairCity participated in one of the days. 

2.2.1 Agenda of the Amsterdam City Day event 

ClairCity was featured twice in the programme – the team gave two presentations as part of 

the blocks ‘bike & city’ and ‘car-free city’. The presentations introduced the ClairCity project, 

explained the ClairCity process and stage thereof in Amsterdam, showcased outputs of the 

project – e.g. Skylines Game, videos with the elderly etc. This was complemented by an 

interactive session (using Kahoot!) aiming to share knowledge and raise awareness on air 

quality related issues and facts. Kahoot (https://kahoot.it/) is a learning tool about complex 

issues and can be used for harmonisation environmental, social and economic priorities, as 

you can see below. 

 

Figure 4: Examples of slides of the Amsterdam presentation 

 

https://wemakethe.city/nl/
https://kahoot.it/
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Next to this ClairCity had a booth were the videos with the elderly were displayed. The 

ClairCity Amsterdam team (the GGD Amsterdam and Trinomics) hosted the booth for the 

whole day. 

Figure 5: Pictures of the ClairCity stand and presentation @WeMakeThe.City, Amsterdam

  



 

2.2.2 Amsterdam Participants 

Overall the event is a well-known event in the city and important stakeholders such as 

Sharon Dijksma, Alderman in Amsterdam in the area of mobility, attended. Since the 

ClairCity Amsterdam team did not do promotion of the event ourselves (ClairCity was part of 

the WeMakethe.City event and they did promotion of the event themselves), the team do not 

have access to participants’ data.  

From the people we spoke to and attended our presentation, the audience was relatively 

young (participants were mainly in the 25 to 35 age group), highly educated and interested in 

the topic of air pollution, carbon reduction and sustainable mobility in cities. In addition, as 

the whole event was held in English, there were various international participants including 

non-western countries. Several participants worked actively in the field of urban sustainability 

/ sustainable mobility.  

2.2.3 Amsterdam City day event process and reflections 

The follow reflection summarise the lessons learned from the Amsterdam City Day: 

• The most efficient way of reaching out to several people through a so-called City Day 

is to partner with a well-known, ongoing event. This way you do not incur venue costs 

and promotion efforts and registrations (which tend to be very resource-intensive) are 

managed by others. 

• However, this also poses challenges, for example relying on technical preparations 

by others, having to fit the goal of your activity with the event organisation’s overall 

goal etc.    

• This undermines the ‘effectiveness’ of the intervention to some extent, as your 

presentation ends up being one of tens of presentations in a large event. However, 

partnering with such an event is an excellent way to present the project to people who 

have never heard of it before (while if you organise your event on your own, the 

majority of people attending will be people who already belong to the network). 
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3 Aveiro Region Activities 

This chapter summarises the outcomes of the City Day: Discovering my City - Healthy and 

Clean Tips in the Aveiro Region. 

3.1 Aveiro Region Filming Activity 

The video competition in Aveiro region was set up according to the ClairCity guidelines. The 

video competition was held from 1st June to 31st October 2018 (the voting occurred between 

1st November to 31st December 2018). In the end, five movies were collected. The 

competition ended at the 3rd ClairCity Annual Conference in Aveiro where a prize was 

delivered (April 2019). 

3.1.1 Communication strategy and participant recruitment video competition 

This activity aimed to create an opportunity for elderly people to share their experiences and 

visions. The procedure to implement the video competition in Aveiro region was the 

following:  

1. The video competition was disseminated on Facebook (see: 

https://www.facebook.com/ClairCityRegiaoAveiro/). We also uploaded the relevant 

information on the ClairCity website;  

2. Each municipality of the Aveiro Region suggested some associations or networks of 

elderly people who might be interested in participating;  

3. These associations/networks were invited to participate; 

4. The participants uploaded the videos on YouTube and then sent the ClairCity Aveiro 

team a link. Some institutions did not have a YouTube channel, so the ClairCity 

Aveiro team created a YouTube channel to upload these videos; 

5. All the films were posted on the ClairCity Facebook page. The participants could also 

post the videos on their personal Facebook page (these links were also sent to us); 

6. The winning video was chosen taking into account the largest number of likes on 

YouTube and Facebook; and 

7. All the videos were presented to the public at the 3rd ClairCity Annual Conference, 

(April 10th, 2019) in the Aveiro Region, and at the Aveiro Region City Day (October 

17th, 2019). 

https://www.facebook.com/ClairCityRegiaoAveiro/
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Figure 6: Facebook post about the ClairCity Aveiro film competition 

3.1.2 Summary of videos 

The majority of the videos were made in groups. The participants in the video competition 

were: 

• “Associação Humanitária de Salreu” (Association of Elderly People); 

• “Centro Social de Oiã” (Association of Elderly People); 

• “Os Maiores de Idade” (Association of Elderly People) in collaboration with the 

municipality of Ílhavo; 

• Municipality of Albergaria-a-Velha; and 

• Manuel Ramos (individual citizen). 

The Aveiro ClairCity videos can be found here: 

https://www.youtube.com/playlist?list=PLMjeme8vWNJcAS_Pvo6aNFOkUBGEmZ14b 

The participants in the ClairCity video competition shared a range of thoughts and ideas. Some 

common themes include: 

• Older people in Aveiro use walking and cycling as efficient modes of transportation; 

• Walking and cycling improves the participant’s quality of life; 

• Walking and cycling can be an enjoyable experience, being an opportunity to socialize; 

• Walking and cycling allows people to connect to their surroundings and nature; 

• Walking and cycling are important for elderly people’s health. Even the elderly with 

some mobility limitations can benefit from walking or cycling (quote from one of the 

videos: “It does not matter if you move fast or slow, as long as you keep moving on...”); 

https://www.youtube.com/playlist?list=PLMjeme8vWNJcAS_Pvo6aNFOkUBGEmZ14b
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• Walking or cycling with friends or in a group can link a social experience with health 

benefits; 

• Older people walking and cycling recognise that their choices have benefits for the 

whole community, like reducing road traffic pollution and congestion; 

• Walking and cycling contributes to reduction of air pollution and improve air quality; 

• In Aveiro there are several pleasant leisure spaces that can be used for walking and 

cycling; 

• In Aveiro region there are many beautiful landscapes that deserve to be appreciated; 

• In the Aveiro region there are bicycle-sharing systems that the elderly can use; 

• Cycling can be a better alternative to car. 

3.1.3 Video process: reflections about the video competition 

The experience in Aveiro was that individual citizens were reluctant to make their own videos. 

So, the ClairCity team contacted several elderly people associations to invite them to 

participate in this activity (the contacts were made by phone and/ or by email). The guidelines 

to prepare the ClairCity videos was sent to these institutions. The activity was disseminated 

on the Facebook and website of the project, and by each municipality of Aveiro Region. 

The video competition culminated in an event (Award ceremony of ClairCity video competition 

at 3rd ClairCity Annual Conference in Aveiro Region) on April 10th, 2019. All participants in the 

video competition were invited to attend the Award ceremony. All the videos were screened 

during the 3rd Annual Project Conference, as well as during the Aveiro Region Day (in the 

reception and exhibition areas).  

 

Figure 7: Videos exhibition during the Aveiro Region Day 

The prize for the video competition was delivered at the 3rd ClairCity Annual Conference. The 

jury (ClairCity team) classified the videos based on the number of “likes” that each of them 

received in the ClairCity Facebook page and YouTube channel (see Table 3). 
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Table 3: Classification of film competition 

Participant Movie title Total of likes Ranking 

Município de Albergaria-a-
Velha 

Município participa no Projeto 
ClairCity 

384 1 

Câmara Municipal de Ílhavo / 
Maior Idade 

Maior Idade Sobre Rodas 364 2 

Animação A.H.Salreu Podes andar hoje... 327 3 

Manuel Ramos (ator 
principal) 

Ricardo Mendes (enviou o 
vídeo) 

Aveiro - Região Sustentável 207 4 

Centro Social Oia O Que Importa é Ir 145 5 

The winning video included Mr Seixas, a resident of Albergaria-a-Velha, who is involved in 

the Maior Idade Program. The Idade Maior program is an initiative of the Municipality of 

Albergaria-a-Velha, working with people aged 55 or over. The program aims to promote new 

discoveries and healthy lifestyles, and value lifelong learning and the capacities, skills, 

knowledge and culture of older age groups. The activities are selected to increase the self-

esteem and self-confidence of seniors and promote social opportunities and the exchange of 

experiences. It was through his involvement in the Maior Idade Program that he had come to 

get involved in the ClairCity video project.  Since all the videos had interesting features 

(originality/creativity, content, presentation, etc.) and acknowledge their engagement, the jury 

decided that all the participants should receive a prize. In this sense, everyone received a 

ClairCity t-shirt and a certificate of participation. To celebrate the highest voted video, the 

President of the Aveiro Region (CIRA), José Ribau Esteves, along with the President of 

Albergaria-a-Velha Municipality, António Loureiro, had lunch with our winning video entrant, 

José Seixas and his wife Maria Seixas. Olga Cravo from the ClairCity project also joined the 

lunch, held at the “Mercado do Peixe” restaurant at the end of April 2019. 
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Figure 8: Lunch between Aveiro Region President and the winner of the video competition 

The most important lesson that can be drawn from the video competition in Aveiro Region is 

that a video competition in this format it seems to act as a substantial barrier for the targeted 

group (55 and older) as many people in this group are not as skilled in using cameras, 

smartphones and the internet. For the same reason, it seems that there was a mismatch 

between the target group and the channels used to promote the event (website, social media). 

The limited participation can also be explained by the low interest in the topic, related to 

illiteracy about air quality.  

3.2 Aveiro Region Day  

The Aveiro Region Day took place on October 17th, 2019, as part of a larger event - the Aveiro 

Region Congress 2019 (from 16th to 18th October) -, which aimed to commemorate the 30th 

anniversary of the region. The event was organised by the Intermunicipal Community of Aveiro 

Region (CIRA), with the support of ClairCity team from University of Aveiro. The ClairCity team 

participated in the organization, assembly and logistics of the event. The Aveiro Region Day 

took place at the Auditorium of Aveiro Fair and Exhibition Park. 
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Figure 9: Aveiro Fair and Exhibition Park 

Considering the conference theme (Mobility, Environment, Civil Protection and Forests), CIRA 

promoted an exhibition of ClairCity project, aiming to disseminate the good practices of the 

eleven municipalities of the Aveiro region, in the environmental areas (carbon footprint 

reduction, air quality), mobility (pedestrian, cycling, electric), climate change adaptation, health 

and well-being, and energy efficiency. In this sense, each municipality elaborated eye-catching 

posters, which contributed to the success of Aveiro Region Day. 
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Municipality Responsible 
person 

Posters 

Águeda Carla Couceiro 

 

Albergaria-a-
Velha 

Clotilde Talaia 

Ricardo Leitão 

 



27 

Anadia Catarina Homem 

 

Aveiro Fernando Almeida 
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Estarreja Paula Silva 

 

Ílhavo Ana Paula Vieira 

Luís Rabaça 
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Murtosa Agostinho Oliveira 

 

Oliveira do 
Bairro 

Paulo Araújo 

Sara Mieiro 
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Ovar Paulo Silva 

 

Sever do 
Vouga 

António Guedes 

 

Vagos Bruno Rocha 
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ClairCity 
project 

ClairCity team 

 

Some photos of Aveiro Region Day.  

   

   

   
Figure 10: Photos of the Aveiro Region Day 

3.2.1 Agenda of the event 

The Agenda of Aveiro Region Day was defined based on four features: 
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1. the transfer of the competence of the public passenger transport service to the 

Municipalities and the Intermunicipal Communities, carried out by the Government in 

2015, as well as the legislative responsibilities and defined legal deadlines; 

2. the results of the consultation with citizens of the Aveiro Region under the ClairCity 

project, revealing a growing importance of the public transport sector for the region; 

3. that most of the policy choices identified by citizens and stakeholders in Aveiro Region 

for the future are related with mobility sector (nine out of ten); and 

4. the acknowledgment by the Aveiro Intermunicipal Community that the problem of 

mobility is increasingly a critical and essential factor for the Aveiro Region, including 

the multipolar and dispersed characteristics of the territory, with specific mobility 

requirements.  

Considering all these aspects, CIRA decided that the issue of mobility and its implications to 

the environment and urban spaces should be the focused of Aveiro Region Day. That is why 

the Region Day program was very focused on this theme. The speakers were chosen and 

invited by CIRA's Board, taking care of invite people with great expertise in the theme, to 

guarantee the quality of debate.  

Aveiro Region Day 

Theme: PUBLIC TRANSPORT - Integration, Sharing, Sustainability, Urban environment 
 

10h00 Reception and Exhibition Opening 

14h30 Opening  

José Ribau Esteves, President of CIRA Intermunicipal Council 

 

14h50 Integrated Mobility And As A Service  
Faustino Gomes, TIS.PT, Transport, Innovation and Systems Consultants 
José Eduardo Matos, CIRA Executive Secretary 
Vera Rodrigues, ClairCity Project, University of Aveiro 
José Monteiro Limão, Magazine of Transport (Moderator) 
 

16h00 Coffee-Break 
 

16h15 Sustainable, Flexible And Shared Mobility 
Francisco Ferreira, New University of Lisbon 
Jorge Pinho de Sousa, Faculty of Engineering of University of Porto/ INESC TEC 
Tiago Silva Pereira, Wyze Mobility 
José Monteiro Limão, Magazine of Transport (Moderator) 
 

17h45 Closure 
João Carvalho, AMT - Mobility and Transport Authority 
 

Figure 11: Aveiro Region Day Agenda 

Dr Vera Rodrigues, from the University of Aveiro, presented the ClairCity project with a 

communication entitled “O papel dos cidadãos na redução da poluição atmosférica na 

Região de Aveiro / Citizen-led air pollution reduction in Aveiro Region”. 
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Figure 12: Presentation of the ClairCity Project 

3.2.2 Participants 

The Aveiro Region Day had a total participation of 230 people. The participants coming from 

a set of sectors and included: citizens, municipal policy makers and workers, intermunicipal 

communities, associations and NGO’s, infrastructures entities, education entities, mobility and 

transport entities, companies, energy and health entities.  
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Figure 13: List of participants in the Aveiro Region Day 

Category Entity Place

Citizens Citizens of Aveiro Region and outside the region

Forum Civil Lisboa

Municipal policy makers and workers Municípios da Região de Aveiro

Águeda, Albergaria-a-Velha, Anadia, 

Aveiro, Estarreja, Ílhavo, Murtosa, 

Oliveira do Bairro, Ovar, Sever do 

Vouga e Vagos

Câmara Municipal de Felgueiras Felgueiras

Câmara Municipal de Ourém Ourém

Município de Figueiró dos Vinhos Figueiró dos Vinhos

PAN - Pessoas, Animais, Natureza. Espinho

Intermunicipal Communities CIM da Região de Aveiro Aveiro

CIM do Tâmega e Sousa Penafiel

CIM da Lezíria do Tejo Santarém

AMAL - Comunidade Intermunicipal do Algarve Faro

CIM do Ave Guimarães

CIM Médio Tejo Tomar

CIM Alentejo Litoral Grândola

CIM Região de Coimbra Coimbra

CIM das Beiras e Serra da Estrela Guarda

CIM Cávado Braga

Juntas de Freguesia Freguesia de Requeixo, Nª Sra de Fátima e Nariz Aveiro

Junta de Freguesia de Esgueira Esgueira

Junta de Freguesia de S. Salvador-Ilhavo Ilhavo

Freguesia da Gafanha da Nazaré Gafanha da Nazaré

Junta de Freguesia de Maceda Maceda

Associations JUDO (7 Clubes) Região de Aveiro - 8 Munícipios

APARA - Associação Pesca Artesanal da Regiao de Aveiro Gafanha da Nazaré

Associação Florestal do Baixo Vouga Aveiro

ACIB Oliveira do Bairro

Casa de Santa Zita Aveiro

STRUP - Sindicato dos trabalhadores dos Transportes Rodoviários e Urbanos de PortugalAveiro

Associação Humanitária dos Bombeiros Voluntários de Albergaria-a-Velha  Albergaria-a-Velha

AIDA  - Câmara de Comércio e Indústria do Distrito de Aveiro Aveiro

EAPN AVEIRO

Sport Clube Beira-Mar Aveiro

Bombeiros Voluntários de Estarreja Estarreja

Banking Entities Crédito Agrícola Albergaria-a-Velha

Infrastructures Porto de Aveiro Aveiro / Ílhavo

Infraestruturas de Portugal Porto

Education Fábrica Centro Ciência Viva - Universidade de Aveiro Aveiro

Universidade de Aveiro Aveiro

ADSA - Academia de Saberes de Aveiro (Universidade Sénior) Aveiro

SCIVEN Coimbra

EFTA Aveiro

IEFP Aveiro

Mobility and Transport IFR - INSTITUTO DE INVESTIGAÇÃO E FORMAÇÃO RODOVIÁRIA Aveiro, Coimbra, Porto, Viseu

UTC Carvalhos

Moreira, Gomes & Costas, S.A. Vila Nova De Gaia

move4you Porto

GRUPO AVANZA Covilhã

Transdev Mobilidade Matosinhos, Aveiro

W2G - Mobilidade e Transportes Lisboa

Estbarreiro Barreiro 

SMTUC Coimbra

Scotturb - Transportes Urbanos, Lda. Alcabideche

Metro Mondego Coimbra

Metropolitano de Lisboa Lisboa

Rodoviária do Tejo, S.A Torres Novas

Viamove- Soluções de Mobilidade Matosinhos

OPT - Optimização e Planeamento de Transportes S.A. Porto

CP - Comboios de Portugal Coimbra

SUPERMOTO Cantanhede

IAEM Portugal Águeda

União de Transportes dos Carvalhos, Lda Vila Nova de Gaia

MGC Vila Nova de Gaia

TRANSPORTES URBANOS DA COVILHA Covilhã

APIA-Associacao Portuguesa de Inspeções Automoveis Coimbra 

ViaMove Porto

MaiaTransportes Maia

Rodoviária do Tejo Torres Novas

Companies EVIDEDNTPERCETAGE CONSULTING AND ACESSORING,LDA Ovar

WAY2GO, Consultores Associados Lda Lisboa

Socarto Lisboa

DENOMINADOR COMUM-Consultadoria de Negócios, Lda Braga

DDH Group Consulting Porto

Ubiwhere Aveiro

Ambisig S.A Lisboa

SEVENFORMA - Sistemas de Gestão, Lda Braga

IAPMEI Aveiro

Deloitte Lisboa

Gaiurb Via Nova de Gaia

Diarkos LLC EUA

CSOP - Conselho Superior de Obras Públicas Lisboa

Instituto de Telecomunicações Aveiro

VTM Global Lisboa

Wavecom Cacia

ALLEN_pmc Lda Porto

FNWAY Consulting Lda Mira

PCI. Creative Science Park - Aveiro Region Íllhavo

SEVENFORMA - Sistemas de Gestão, Lda Braga

Névoa Foz, Lda Porto

RIAOVAR, SA Espinho

Energy Dourogás GNV Porto

Health ETG, LDA., Gondomar
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3.2.3 City Day event process and reflections 

After the elaboration of the final program of the Aveiro Region day, the event was disseminated 

in the regional press, invitations were sent to various institutions in the region (associations, 

companies, universities, municipalities and their political decision-making bodies), to citizens 

through CIRA's informal network and, to personal contacts. The dissemination process was 

very successful considering the large number of participants (230) and the fact that some of 

them are from outside the region. From the event we highlight the following recommendations, 

comments and suggestions.  

Recommendations: 

• Optimize the region's public transport service and the intercity mobility network. 

• Promote active mobility - with emphasis on citizens with reduced mobility. 

• Build cycling routes. 

• Reduce the number of free car parks. 

• Promote telework. 

• Implement energy efficiency measures in the residential sector. 

• Improve residential heating systems. 

• Implement measures to control and reduce agriculture burning. 

• Optimize the articulation of policies at different levels - EU, national, regional and 

local. 

• Explore the co-benefits between air quality, climate, energy and health. 

Comments and suggestions: 

• Transport and mobility are essential as the air we breathe. 

• Citizens' freedom is linked to their mobility. 

• Today’s transport and mobility have new challenges. 

• Mobility should be viewed as a service that the consumer chooses. 

• Integration of various forms of transport services into a single, easy-to-use service / 

platform (“Maas” logic). 

• Implement holistic solutions to reduce the need of people to move around (e.g. work 

zones near residential areas; video conferencing). 

• Behaviour change - sharing modes of travel. 

• Promote nautical mobility - important in this region that has a vast area of water (Ria 

de Aveiro Lagoon). 

• Simplify the information given to citizens and placed them in strategic locations. 

• Micromobility (buses / trains / electric / soft modes) is more sustainable and allows a 

better quality of life. 

• Micromobility - The challenge lies in educating users to comply with the rules. 

• Promote public transport to reduce road traffic in cities. 

• Look for flexible mobility solutions, which can be adapted through time. 

• Bicycle - Important Mode for Intermodality. 

• Walking - Take better care of degraded floors in urban centers and other public 

spaces outside urban centers. 

• Lack of regulation of insurance in the soft mobility sector and pedestrian protection. 
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• There is a need of economic incentives to implement electric buses in the public 

transport.  

The Aveiro Region Day was widely spread in the media, namely on: i) Special Edition of the 

Aveiro Region Bulletin, No. 11.; ii) Supplement to the Business Journal; iii) News in the Daily 

Journal of Aveiro; and iv) CMTV report on the opening of the Aveiro Region Congress. 

 

Figure 14: Aveiro Region Day highlighted on the media 
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4 Sosnowiec Activities 

This chapter summarises the outcomes of the City Day: Discovering my City - Healthy and 

Clean Tips in Sosnowiec. 

4.1 Sosnowiec Film Activity 

4.1.1 Preparation and communication 

The formal and legal preparation for the film competition was established in May 2018 in 

Sosnowiec. There was a significant problem of personal data protection, image publishing 

and copyright. Consultations took place with the legal department of the City Hall, which 

recognized the documents prepared by REC, as part of the ClairCity project, as not being 

sufficiently adjusted to the legal provisions applicable to public institutions in Poland. It was 

proposed to modify the activities related to the publication of personal data, dissemination of 

image and copyright, to provide potential participants with data anonymization and to give 

them possibility to decide whether they want to reveal their personal details. The rules were 

established, according to which the elderly participants were informed that they themselves 

are responsible for the content of the message and whether to publish their video and their 

personal data. 

4.1.2 Summary of videos 

A package of information for participants was developed and disseminated to potential 

participants from 28th May 2018. Additionally, information about the film competition 

appeared on the Sosnowiec City website 

http://www.sosnowiec.pl/aktualnosci/id,14468,nakrec_film_proekologiczny_w_ramach_projek

tu_clair_city.html 

It was also provided to the Social Policy Department of the City Hall, which deals with senior 

policy, in an electronic version and in the form of paper invitations to participate in the 

competition. The component of this department is The Sosnowiec Center of Non-

Governmental Organizations, which cooperates with Sosnowiec NGOs, associating also 

seniors e.g. Aktywny Senior (Active Senior), Od Juniora do Seniora (From Junior to Senior), 

Aktywni dla Sosnowca (The active for Sosnowiec), Razem z Seniorami (Together with 

seniors). In addition, information about the competition has also appeared on other websites 

regarding current events in Sosnowiec and on the ClairCity website. For example: 

https://otososnowiec.pl/2018060460812/um-sosnowiec-nakrec-film-proekologiczny-w-

ramach-projektu-clair-city-1528121703,  

https://sosnowiecki.pl/nakrec-film-proekologiczny-w-ramach-projektu-clair-

city,200274,825922.html, 

4.1.3 Video project process and reflection 

In May 2018 the Sosnowiec ClairCity project team met with the Youth City Council of 

Sosnowiec, whose members were asked to provide possible support to the seniors on 

technical issues related to making the film and placing it on the YouTube channel. The young 

http://www.sosnowiec.pl/aktualnosci/id,14468,nakrec_film_proekologiczny_w_ramach_projektu_clair_city.html
http://www.sosnowiec.pl/aktualnosci/id,14468,nakrec_film_proekologiczny_w_ramach_projektu_clair_city.html
https://otososnowiec.pl/2018060460812/um-sosnowiec-nakrec-film-proekologiczny-w-ramach-projektu-clair-city-1528121703
https://otososnowiec.pl/2018060460812/um-sosnowiec-nakrec-film-proekologiczny-w-ramach-projektu-clair-city-1528121703
https://sosnowiecki.pl/nakrec-film-proekologiczny-w-ramach-projektu-clair-city,200274,825922.html
https://sosnowiecki.pl/nakrec-film-proekologiczny-w-ramach-projektu-clair-city,200274,825922.html
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people agreed to help seniors interested in shooting videos and provided an email address 

and a telephone number that were included in the invitation to participate in the competition. 

On May 30th, 2018, the Sosnowiec ClairCity project team took part in the session of the 

Senior City Council of Sosnowiec presenting the project and the competition. The team 

provided information in the form of an invitation to participate in the competition (along with 

brief instructions and information on the possibility of obtaining help from the Youth City 

Council) and encouraged to film and share information about the competition with friends and 

senior associations from Sosnowiec, with whom the Senior City Council cooperates on a 

daily basis. Volunteers from the Youth City Council of Sosnowiec distributed also 

leaflets/invitations to participate in the competition during various events in the city in June, 

July, August and September 2018.  

4.2 Sosnowiec City Day 

The date of the event was on March 21st, 2019, at Concert Hall ‘Muza’, ul. Warszawska 2 in 

Sosnowiec. The ClairCity City Day joined with an event entitled “Gala of Good Initiatives” 

which was an annual meeting of Sosnowiec NGOs, representatives of local government and 

residents. In general this event aimed at honouring citizens who have awareness and sense 

of special social responsibility and strive to improve the level and quality of life of the 

community in which they live, promoting initiatives aimed at raising the prestige and the 

significance of volunteering among the inhabitants of Sosnowiec, and contribute to promoting 

the idea of a civil society. Prizes were awarded in the following categories: Volunteer of the 

Year, Animator of the Year, Company Friendly to the Local Community, School of Good 

Initiatives and Social Action of the Year. The organizer of the Gala is the Sosnowiec Center 

of Non-Governmental Organizations. 

 

Figure 15: Concert Hall ‘Muza” in Sosnowiec 

The winners of the school competition were also honoured at this event. The prize for the 

winning team was sports backpacks tailored to the needs of runners or cyclists. We also 

presented the results of the film competition. The successful film was determined by the 

number of likes, but only one film was made at the time of the City Day. The participant of the 

competition was at the Gala and got also a sports backpack. 
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4.2.1 Agenda of the event 

The program of gala consisted of awarding prizes in subsequent categories (the Mayor of 

Sosnowiec usually hands the prizes) alternating with performances of artists. This year it was 

band ‘Passionis’. Awarding of prizes for seniors and students took place at the beginning of 

the gala. If you would like to see how the gala looked like last year, here is the link: 

https://www.youtube.com/watch?v=HCucdK6yaYM 

There is only one film on the YouTube channel: 

https://www.youtube.com/watch?v=PEzX-4nu7k0 

The author of the film promoted running for seniors as an active healthy form of spending 

free time and he shares his successes in this field. It is difficult to draw any indications 

regarding non-motorized mobility or conclusions that the mayor of the city may include in the 

local development policy of the city. 

4.2.2 Participants 

The number of participants were around 400 people. The organizer of the Gala was the 

Sosnowiec Center of Non-Governmental Organizations. 

4.2.3 City Day event process and reflection 

City Day was a successful event. The winners and runners up of the school competition were 

satisfied that they coped so well with the competition tasks and their teachers were proud 

that their pupils have awareness of air pollution problem and knowledge on possible 

solutions to achieve clean air. Senior participants were also happy that their work was 

appreciated and proud of the fact that their films were shown to wide audience. They shared 

their impressions from the filming, which was interesting experience for them. Besides, the 

opportunity to encourage other elderly people to activity in the fresh air was very satisfying 

for them. The event was enlightening because residents of Sosnowiec had occasion to learn 

about the ClairCity project and see how it engages various social groups, e.g. youth and 

seniors, and how much satisfaction one can have by involving oneself in the fight for clean 

air. 

The cooperation of two Councils, The Youth Council and the Senior City Council was 

successful in the promotion of the video competition. The youth helped in the video 

campaign and also gave technical help for senior people in filming and editing. 

  

https://www.youtube.com/watch?v=HCucdK6yaYM
https://www.youtube.com/watch?v=PEzX-4nu7k0
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5 Liguria Region Activities 

This chapter summarises the outcomes of the City Day: Discovering my City - Healthy and 

Clean Tips in the Liguria Region. 

5.1 Liguria Filming Activity 

5.1.1  Preparation and communication  

A leaflet was produced in order to promote the initiative, following the guidelines produced by 

the ClairCity partners. Short films collected ‘smart mobility tips’ to demonstrate the health, 

environmental and social benefits of walking and cycling in the city. In the leaflet is briefly 

described the initiative of the production of videos and the ‘rules’ for participation: 

• The duration of the videos: 1.5 - 2 minutes 

• Maximum resolution of the video: Full HD 

• The film format: MP4 

• All the videos have to be sent to the email address: claircity@techne-consulting.com 

using appropriate file sharing platforms. 

• The deadline for the videos production (30th October 2018 but extended to 30th 

January 2019) 

• Awarding of the film competition prize was through the "Like" counting function, the 

concept and the scripts for videos. The best three films are selected based on who 

gets the most ‘likes’ on YouTube. 

• Two tips were provided to help the participants: one regarding the film ideas (basic 

ideas, creative and artistic ideas), the second containing the examples of scripts. 

5.1.2 Summary of videos 

The following videos were produced, from the first to the last in order of number of views and 

‘likes’ on YouTube: 

• Video Anemmu in bici a Zena!  

• Video Massimiliano Siccardi 

• Video Andrea Codda 

• Federciclisti 

• Lorenza Casale 

The first video has raised 600 views and 183 “Like” at the time of closing the process (16th 

October @16.00). However, people continue to visualize and “Like” the videos. To see the 

ClairCity videos, please visit our YouTube channel: 

https://www.youtube.com/channel/UC5QW07j4NKD_0gzFb-FX17w 

5.1.3 Smart mobility tips  

Local residents participating in the ClairCity videos project shared a range of thoughts and 

ideas, these include: 

https://www.youtube.com/channel/UC5QW07j4NKD_0gzFb-FX17w
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• People using cycling and walking as mode of transport in their free time;  

• People going to work by train and walking; 

• Road traffic in the city is a problem; and 

• Appreciation for the beauty of the landscape without vehicles 

5.1.4 Video project process and reflections 

Many organizations (Genoa Municipality, University of Genoa, Third Age University of 

Genoa), many organizations (environmental, leisure, cycling, voluntary, cultural and migrant 

associations) were contacted on order to circulate the initiative and try to raise the number 

and quality of videos produced. Social media ( https://www.primocanale.it/notizie/via-al-

festival-della-scienza-la-xvii-edizione-dedicata-agli-elementi-212602.html) was used in order 

to publicise and launch the initiative (Facebook and Twitter ClairCity Liguria pages). The 

initiative was circulated on some websites and social media of associations, public and 

private institutions. The citizens which participated in other elements of the ClairCity process 

were also invited to participate. Feedback from participants suggests that it has been 

technically difficult for them to generate the videos and upload them onto YouTube. Although 

only five videos were generated, this initiative was very important because the recruitment 

process, video generation and sharing on social media raised awareness of air pollution and 

non-motorized mobility.  

5.2 Liguria Region Day 

The City Day took place at the Genoa: Transparency Hall of the Liguria Region, De Ferrari 

Square, on 25th October 2019, and was part of a broader “Genoa Science Festival” event. In 

the Genoa City Day, the activities of the ClairCity project were described, some activities 

developed at local level were presented, particularly the school competition “My City, My 

School, My Home” through the using of a specific tool and the competition to produce short 

videos on non-motorized mobility. 

5.2.1 City Day Agenda 

LIGURIA REGION 
CLAIRCITY PROJECT – HORIZON 2020 

CITY DAY 
Genoa- 25 October 2019 

Transparency Hall – Liguria Region– De Ferrari Square 

10:00 Welcome to participants 

10:30 – 10:40 Introduction: Dr. Cecilia Brescianini, Deputy Director 
of Deputy Management of Environment General. 
Deputy Direction – Liguria Region 

10:40 – 11:00 The ClairCity Project -  Techne Consulting S.r.l. – 
Technical Partner of Project 

11:00 – 11:20 Urban Mobility: “Competition for the production of 
short videos on non-motorized mobility”. Videos 
projection. Award ceremony of winners and delivery 
of participation certificates 

11:20 – 11:30 “School Competition -“My City, My School, My Home” 
Award ceremony of winners Delivery of participation 
certificates.  

11:30 
 

Conclusion: Dr. Giacomo Raul Giampedrone  
Council member. Public work, infrastructures and 
viability, Environment e Land Protection, Coastal 

https://www.primocanale.it/notizie/via-al-festival-della-scienza-la-xvii-edizione-dedicata-agli-elementi-212602.html
https://www.primocanale.it/notizie/via-al-festival-della-scienza-la-xvii-edizione-dedicata-agli-elementi-212602.html
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Ecosystem, Water cycle and waste, Civil Protection, 
Soil Conservation 

5.2.2 City Day event process and reflections  

The ClairCity Liguria Team worked closely with the Genoa Science Festival to co-organise 

and co-promote the ClairCity City Day. The Genoa Science Festival in October is a major for 

science communication and dissemination event in the region and provides a great 

opportunity for researchers, science enthusiasts, schools and families to engage. The City 

Day was publicised on the Genoa Science Festival Website. For the Festival of the Science 

the general link is: 

http://www.festivalscienza.eu/site/en/home.html 

For the other link that publicizes the City day within ”Festival of the science": 

http://festival2019.festivalscienza.it/site/home/programma-2019/genova-city-day.html 

https://www.mentelocale.it/genova/eventi/149251-festival-scienza-2019-eventi-25-

ottobre.htm 

and on some local media: 

https://www.primocanale.it/notizie/via-al-festival-della-scienza-la-xvii-edizione-dedicata-agli-

elementi-212602.html 

More than 80 people (excluding eight people from the Liguria ClairCity Team – six from the 

council and two from Techne Consulting), participated. Most notably there were 61students 

of the local schools which participated at the school competition, two teachers, five video 

producers and about fifteen other citizens.  

http://www.festivalscienza.eu/site/en/home.html
http://festival2019.festivalscienza.it/site/home/programma-2019/genova-city-day.html
https://www.mentelocale.it/genova/eventi/149251-festival-scienza-2019-eventi-25-ottobre.htm
https://www.mentelocale.it/genova/eventi/149251-festival-scienza-2019-eventi-25-ottobre.htm
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Figure 16: Photos from the Liguria Region City Day @ the Genoa Science Festival 

Before the award ceremony, Dr. Cecilia Brescianini, Deputy Director of Deputy Management 

of Environment General, made a general presentation on the territory of Liguria region and 

on the history of air quality at national and local level. Then Carlo Trozzi of Techne 
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Consulting, the technical partner of the ClairCity project and member of the Liguria ClairCity 

Team, described all the activities of the ClairCity project, with particular reference to the 

activities devoted to citizen engagement. 

Regarding the school competition, the two teachers which guided the team schools were 

invited to talk about this initiative and they gave a very positive feedback. The school team 

“Green hearth“ of Primo Levi Institute was the winner of the school competition and the 

students of the team were awarded. All the videos produced were shown and the producers 

of the first three ranked videos were awarded. The producer of the winning video (Anemmu 

in bici a Zena!), who is also its songwriter, sang the very nice song to great applause of 

participants. All participants of the videos and school competition initiatives were given a 

certificate for their participation and a Liguria ‘goodie’ bag which included: 

• A geologic map; 

• DVD on the sea and the coast; 

• An informative book on the parks; 

• A guide of the nature walks; 

• Two leaflets on biodiversity; and 

• A book on animals. 

Additionally, the Liguria region gave the winners of both competitions a folder containing: 

• a participation certificate 

• a letter of congratulation,  

• an integrate ticket for two people to visit four museums  

The event was closed by Dr. Giacomo Raul Giampedrone, a local Council Member.  
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6 Ljubljana Activities 

Ljubljana city implemented the ClairCity task 4.4.3., according to the guideline, in 2018/2019. 

Knowing that Ljubljana is member of the European Healthy Cities Network ensuring healthy 

living environment, the ClairCity filming with elderly and the city day were additional 

promotion of non-motorised transportation across the city by involvement of citizens. 

6.1 Ljubljana Filming Activity  

6.1.1 Communication 

The Ljubljana team used the guideline, developed by the REC, to promote non-motorised 

local mobility via a promotion campaign (described in the Annex 1, 8.2.). Using the 

recommendation of the campaign design called ‘How to create a successful campaign’ (see 

below), short ClairCity films were collected demonstrating the health, environmental and 

social benefits of cycling and walking in the city. The ClairCity project task fitted to the 

tradition of Ljubljana. Cycling in Ljubljana is one of the most environment and health friendly 

modes of mobility, that is why the City of Ljubljana is carrying out numerous activities and 

measures promoting cycling among all generations of our citizens. The video competition 

was one important tool for engagement of citizens for active participation in a new way in 

social communication. 

For the filming and the city day activities the criteria list below was used to engage citizens. 

 

Figure 17: Citizen engagement criteria in Ljubljana 

 

6.1.2 List of videos 

In Ljubljana, three videos were prepared. The topics of the videos were the followings:  
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• cycling and walking across the city: the film shows the alternative mobility options in 

the city 

• health benefit of non-motorised transportation: the film explains the preventive 

aspects of healthy mobility 

• sustainable mobility in the city: the film shows the alternative possibilities for mobility 

and promote cycling and walking in broader sense  

The videos were promoted via the project website and social media to receive feedback 

on the content and format of the short films. The three films received positive feedback by 

the followers and the project team. 

The videos were uploaded to the ClairCity project website, Facebook, YouTube and linked to 

the city website. 

Link to the project website: http://www.claircity.eu/take-action/communities/ 

Link to the YouTube; 

https://www.youtube.com/watch?v=_wsvEfxLmFs 

https://www.youtube.com/watch?v=d8Fuw9vO4TQ 

As it is in the short ClairCity films, see the content of the films above, one of the most 

interesting topics is the cycling access in Ljubljana for the citizens.  The self-service bicycle 

rental system BicikeLJ was set up in May 2011 and since then the city has recorded over six 

million bike rentals. The last station was incorporated into the system on 3rd June, on World 

Bicycle Day, it was set up in front of the Mercator retail store on Celovška Cesta 163. 

In addition to this, Ljubljana was ranked as one of the most bicycle friendly cities in 2019. 

The ClairCity project filming activity promoted cycling and walking to increase the sustainable 

mobility in the city. Interesting to learn that the Copenhagen Index is the most 

comprehensive and holistic ranking bicycle friendly cities on earth. The Index’s smallest city, 

Ljubljana was described as a breeze to visit: green, liveable, bike-friendly.  

 

http://www.claircity.eu/take-action/communities/
https://www.youtube.com/watch?v=_wsvEfxLmFs
https://www.youtube.com/watch?v=_wsvEfxLmFs
https://www.youtube.com/watch?v=d8Fuw9vO4TQ
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Figure 18: Copenhagen Index for Cycling in Cities 

6.1.3 Reflection 

The City of Ljubljana is keen to promote sustainable mobility for citizens in all ages. The 

yearly events, such as ‘mobility week’ recognised as successful activity to promote cycling 

and walking across the city as the ClairCity videos show the linkages to the citizens activity. 

In terms of content, special attention was given to health of all and on reducing health 

inequalities. The messages of the videos influenced social networks for discussion on health 

and non-motorised transportation. 

6.2 Ljubljana City Day  

6.2.1 Agenda 

The City Day was organised on 21st September 2019 during the ‘mobility week’. The agenda 

of the mobility week focused on several activities to promote sustainable lifestyles, the active 

travel, the improvement of the actions of the city social networks. The City Day fits to the 

agenda of the ‘mobility week’ with raising awareness of environmental challenges and their 

solutions through proactive dissemination of the project outcomes. The ClairCity project 

goals and outcomes on the citizens led air pollution reduction options were disseminated 

during the city day for a few hundred participants. 

The Twitter link below to the zero emission day signals that the city needs to go towards 

radical changes to improve air quality and reduce carbon emission. 

It's #ZeroEmissionsDay. What radical changes have you had to make to be zero 

emissions for 24 hours? Could you do it? @ZeDay @WWF #Bristol #Aveiro 

#Genova #Ljubljana #Sosnowiec #Amsterdam 

6.2.2 Participants 

The ‘mobility week’ offered participation for many citizens and stakeholders in Ljubljana. It is 

a kind of social campaign for citizens, non-governmental organisation and other stakeholders 

on transport and mobility which are very important part of local sustainable development. The 

participants discussed the possible options today and in the future on how to reduce the 

current carbon footprint of the city. 

6.2.3 Reflection 

Combined approach to events, projects and sustainable development is always successful in 

engaging a wide variety of participants and optimising the co-benefits. The City of Ljubljana 

tries to be as innovative and open to new technologically advanced solutions as possible 

when planning new projects. The municipality is open to innovative approaches and solutions 

in the field of energy solutions as well as sustainable mobility, because, as they point out, 

these areas are very intertwined. (GeoPLASMA-CE, ClairCity), URBAN-E, etc.) 

In the City of Ljubljana, they are stressing that investments into new technologies and 

solutions will continue to play an important role in their future work. As the president of the 

https://z-upload.facebook.com/hashtag/zeroemissionsday?source=feed_text&epa=HASHTAG&__xts__%5B0%5D=68.ARCwx2WxKLb4irnwgeKc5rk6knVk68RxmABREsoesElvGVTC6B237tZ56fqW_lBAywTlc-UEnUvdOdxYkJMda4GhjwntXkLI0s6dLGHWt_U8f2VAKWEvrAYhge7q6fJmy7l2AdTDKklrgcxDSO5BvL2eYW1EDk1U34JtLRhTSR44xNTfF0ZvNeHhg0emtodM_3IuuP6-4IybT5PJxPrYfMFIcyudJrAL5qT-xehZbPjbetiYVBy79iR9rK7NuiuC1sWeUwx8sOlhNTNRnPHqbrJFfLwTNi8oY_dey2cw4GtefpacYZzBa1B9EB2WpTZz5_QLS_7IhflEmrhhxQWhiBw&__tn__=%2ANK-R
https://z-upload.facebook.com/hashtag/bristol?source=feed_text&epa=HASHTAG&__xts__%5B0%5D=68.ARCwx2WxKLb4irnwgeKc5rk6knVk68RxmABREsoesElvGVTC6B237tZ56fqW_lBAywTlc-UEnUvdOdxYkJMda4GhjwntXkLI0s6dLGHWt_U8f2VAKWEvrAYhge7q6fJmy7l2AdTDKklrgcxDSO5BvL2eYW1EDk1U34JtLRhTSR44xNTfF0ZvNeHhg0emtodM_3IuuP6-4IybT5PJxPrYfMFIcyudJrAL5qT-xehZbPjbetiYVBy79iR9rK7NuiuC1sWeUwx8sOlhNTNRnPHqbrJFfLwTNi8oY_dey2cw4GtefpacYZzBa1B9EB2WpTZz5_QLS_7IhflEmrhhxQWhiBw&__tn__=%2ANK-R
https://z-upload.facebook.com/hashtag/aveiro?source=feed_text&epa=HASHTAG&__xts__%5B0%5D=68.ARCwx2WxKLb4irnwgeKc5rk6knVk68RxmABREsoesElvGVTC6B237tZ56fqW_lBAywTlc-UEnUvdOdxYkJMda4GhjwntXkLI0s6dLGHWt_U8f2VAKWEvrAYhge7q6fJmy7l2AdTDKklrgcxDSO5BvL2eYW1EDk1U34JtLRhTSR44xNTfF0ZvNeHhg0emtodM_3IuuP6-4IybT5PJxPrYfMFIcyudJrAL5qT-xehZbPjbetiYVBy79iR9rK7NuiuC1sWeUwx8sOlhNTNRnPHqbrJFfLwTNi8oY_dey2cw4GtefpacYZzBa1B9EB2WpTZz5_QLS_7IhflEmrhhxQWhiBw&__tn__=%2ANK-R
https://z-upload.facebook.com/hashtag/genova?source=feed_text&epa=HASHTAG&__xts__%5B0%5D=68.ARCwx2WxKLb4irnwgeKc5rk6knVk68RxmABREsoesElvGVTC6B237tZ56fqW_lBAywTlc-UEnUvdOdxYkJMda4GhjwntXkLI0s6dLGHWt_U8f2VAKWEvrAYhge7q6fJmy7l2AdTDKklrgcxDSO5BvL2eYW1EDk1U34JtLRhTSR44xNTfF0ZvNeHhg0emtodM_3IuuP6-4IybT5PJxPrYfMFIcyudJrAL5qT-xehZbPjbetiYVBy79iR9rK7NuiuC1sWeUwx8sOlhNTNRnPHqbrJFfLwTNi8oY_dey2cw4GtefpacYZzBa1B9EB2WpTZz5_QLS_7IhflEmrhhxQWhiBw&__tn__=%2ANK-R
https://z-upload.facebook.com/hashtag/ljubljana?source=feed_text&epa=HASHTAG&__xts__%5B0%5D=68.ARCwx2WxKLb4irnwgeKc5rk6knVk68RxmABREsoesElvGVTC6B237tZ56fqW_lBAywTlc-UEnUvdOdxYkJMda4GhjwntXkLI0s6dLGHWt_U8f2VAKWEvrAYhge7q6fJmy7l2AdTDKklrgcxDSO5BvL2eYW1EDk1U34JtLRhTSR44xNTfF0ZvNeHhg0emtodM_3IuuP6-4IybT5PJxPrYfMFIcyudJrAL5qT-xehZbPjbetiYVBy79iR9rK7NuiuC1sWeUwx8sOlhNTNRnPHqbrJFfLwTNi8oY_dey2cw4GtefpacYZzBa1B9EB2WpTZz5_QLS_7IhflEmrhhxQWhiBw&__tn__=%2ANK-R
https://z-upload.facebook.com/hashtag/sosnowiec?source=feed_text&epa=HASHTAG&__xts__%5B0%5D=68.ARCwx2WxKLb4irnwgeKc5rk6knVk68RxmABREsoesElvGVTC6B237tZ56fqW_lBAywTlc-UEnUvdOdxYkJMda4GhjwntXkLI0s6dLGHWt_U8f2VAKWEvrAYhge7q6fJmy7l2AdTDKklrgcxDSO5BvL2eYW1EDk1U34JtLRhTSR44xNTfF0ZvNeHhg0emtodM_3IuuP6-4IybT5PJxPrYfMFIcyudJrAL5qT-xehZbPjbetiYVBy79iR9rK7NuiuC1sWeUwx8sOlhNTNRnPHqbrJFfLwTNi8oY_dey2cw4GtefpacYZzBa1B9EB2WpTZz5_QLS_7IhflEmrhhxQWhiBw&__tn__=%2ANK-R
https://z-upload.facebook.com/hashtag/amsterdam?source=feed_text&epa=HASHTAG&__xts__%5B0%5D=68.ARCwx2WxKLb4irnwgeKc5rk6knVk68RxmABREsoesElvGVTC6B237tZ56fqW_lBAywTlc-UEnUvdOdxYkJMda4GhjwntXkLI0s6dLGHWt_U8f2VAKWEvrAYhge7q6fJmy7l2AdTDKklrgcxDSO5BvL2eYW1EDk1U34JtLRhTSR44xNTfF0ZvNeHhg0emtodM_3IuuP6-4IybT5PJxPrYfMFIcyudJrAL5qT-xehZbPjbetiYVBy79iR9rK7NuiuC1sWeUwx8sOlhNTNRnPHqbrJFfLwTNi8oY_dey2cw4GtefpacYZzBa1B9EB2WpTZz5_QLS_7IhflEmrhhxQWhiBw&__tn__=%2ANK-R
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committee evaluating the municipalities stated in the assessment, the presented cases of 

good practises in the City of Ljubljana clearly show that the quality of life of citizens and the 

quality of city services and infrastructure is one of key instruments for enhancing city 

competitiveness. In its development policies the city administration sees the competitiveness 

of the municipality as an important factor for its sustainable development. 

The Ljubljana city participated in activities through content and presentations (in recent 

years, presented the city at annual conferences, through activities for the elderly, persons 

with disabilities, through activities in the area of gender equality, etc.) intended for the city’s 

citizens. The ClairCity project strengthens the citizens engagement in the city policy and 

active participation in the possible actions towards sustainable Ljubljana. 
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7 Summary and Conclusions 

The City Day activity, ‘Discovering my City/Region’ contributes to the dissemination of the 

final project results, raises awareness and provides healthy and smart tips to promote non-

motorised mobility of citizens by highlighting availability and benefits of walking and cycling 

routes in the city/region. Learning from the elderly filming activity engages the older, 

potentially vulnerable community, to talk about the changes in their city, their personal 

mobility and the steps they take to minimise their exposure. The list of conclusions below 

showcases the engagement of the cities and regions with sustainability lifestyles and their 

reflections of the current patterns of living in cities/regions. 

Amsterdam 

To allow for a wider number and range of videos, a broader definition of ‘elderly’ was 

adopted, where the threshold was set at the age of 55+. Via the videos we learnt that many 

elderly citizens in Amsterdam use public transport, bike or move around on foot. People are 

generally satisfied with public transport although there are some aspects that could improve 

the quality. Safety when cycling in Amsterdam is something that concerns the elderly as well. 

Some elderly stated that they were less confident in cycling due to difficulties at very busy 

points in the city where different kinds of traffic come together; and the increasing frequency 

of mopeds, electric bikes and cargo bikes on cycling lanes, that make the lanes less safe 

than in the past. The result was that some videos excelled in their choice of images and 

presentation. Others were stronger in terms of content. Because comparison was difficult, 

the jury declared everyone to be a winner and the prize was raffled. 

The best films/videos were shown to a wide audience at the City Day. Instead of organising a 

standalone event, ClairCity Amsterdam partnered up with the well-known event 

WeMakeThe.City (https://wemakethe.city/nl/) on liveable, sustainable, inclusive cities. This 

allowed to successfully attract participants without having to take care of logistics, promotion 

and registrations efforts. The most efficient way of reaching out to several people through the 

City Day is to partner with a well-known, ongoing event. This way you do not incur venue 

costs and promotion efforts and registrations (which tend to be very resource-intensive) are 

managed by others. Although everyone agreed that it would be better if more people were to 

cycle and walk in Amsterdam, it was noted that such changes certainly do not happen 

automatically and call for integrated policies that not only limit polluting practices, but also 

actively contribute to offering alternatives.  

The most important lesson drawn from organising the movie competition in Amsterdam is 

that the format that had been foreseen for the movie competition (elderly making their own 

videos and sending then to us) did not work. Another potential mismatch concerned the main 

stakeholder engagement channels used (website, social media), which are the channels 

ClairCity typically uses to promote its work and events but do not reach out to the elderly. 

Steering personal networks and face-to-face interaction with groups were most successful. 

The limited participation can be explained by a combination of a low interest in the topic, the 

format of the movie competition and a potential mismatch between the target group and the 

main stakeholder engagement channels ClairCity typically uses to promote its work and 

events (website, social media). In addition, it would be good for future projects to make 

stronger linkages between the citizen engagement activities like this and the policy process.  

https://wemakethe.city/nl/
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Aveiro Region 

In the Aveiro Regions, all the films were posted on the ClairCity Facebook page. The 

participants could also post the videos on their personal Facebook page. The winning video 

was chosen considering the largest number of likes on YouTube and Facebook. The majority 

of the videos were made in groups. Older people in Aveiro Region use walking and cycling 

as efficient modes of transportation. Walking and cycling improves the participant’s quality of 

life. Walking or cycling with friends or in a group can link a social experience with health 

benefits.  Older people walking and cycling recognise that their choices have benefits for the 

whole community, like reducing road traffic pollution and congestion. Since all the videos had 

interesting features (originality/creativity, content, presentation, etc.) and acknowledge their 

engagement, the jury decided that all the participants should receive a prize. In this sense, 

everyone received a ClairCity t-shirt and a certificate of participation. 

The acknowledgment by the Aveiro Intermunicipal Community that the problem of mobility is 

increasingly a critical and essential factor for the Aveiro Region, including the multipolar and 

dispersed characteristics of the territory, with specific mobility requirements. Considering all 

these aspects, CIRA decided that the issue of mobility and its implications to the environment 

and urban spaces should be the focused of Aveiro Region City Day. The dissemination 

process was very successful considering the large number of participants (230) and the fact 

that some of them are from outside the region. 

Important lessons include the need of optimisation of policies at different levels - EU, 

national, regional and local. From sustainability point of view the co-benefits between air 

quality, climate, energy and health calculation was suggested. Micromobility (buses / trains / 

electric / soft modes) is more sustainable and allows a better quality of life. The challenge 

lies in educating users to comply with the rules. 

Sosnowiec 

In Sosnowiec, the activities were modified to complain with legal concerns related to the 

personal data, dissemination of image and copyright, to provide potential participants with 

data anonymisation and to give them possibility to decide whether they want to reveal their 

personal details.  

The Sosnowiec case study provided a nice template that encouraged inter-generational 

engagement as the younger generation agreed to help seniors interested in creating videos 

and provided an email address and a telephone number that were included in the invitation 

to participate in the competition. The team provided information in the form of an invitation to 

participate in the competition (along with brief instructions and information on the possibility 

of obtaining help from the Youth City Council) and encouraged to film and share information 

about the competition with friends and senior associations from Sosnowiec, with whom the 

Senior City Council cooperates on a daily basis. 

The City day was an event aimed at honouring persons who have awareness and sense of 

special social responsibility and strive to improve the level and quality of life of the 

community in which they live, promoting initiatives aimed at raising the prestige and the 

significance of volunteering among the inhabitants of Sosnowiec, and contribute to promoting 

the idea of a civil society.  



51 

The Sosnowiec case shows the strong engagement of citizens in all ages (youth and elderly 

as well) in the future of the city. The stakeholder forum is hosted by the City Hall for 

consultation on the future of the city on current and future actions. 

Liguria Region 

In the Liguria Region, the filming initiative was circulated on some website and social media 

of various associations, public and private institutions. The citizens which participated at the 

other ClairCity activities were also invited to participate. As with other case studies, Liguria 

also struggled with engaging elderly participants due to the technical aspects of the activity.  

The Genoa Science Festival (November 2019), a major science communication festival, 

provided a great opportunity for researchers, science enthusiasts, schools and families to 

meet and discuss air quality, carbon and healthy cities. This provided a great platform for the 

Liguria City Day event. The Liguria Region delivered various awareness raising talks and 

provided prizes to the winners of the school competition and the videos. The 

intergenerational aspect was also a key component of the City day and ceremony.  

Ljubljana 

The City of Ljubljana is keen to promote sustainable mobility for citizens in all ages. The 

yearly events, such as ‘mobility week’ recognised as successful activity to promote cycling 

and walking across the city as the ClairCity videos show the linkages to the citizens activity. 

In terms of content, special attention was given to health of all and on reducing health 

inequalities. The messages of the videos influenced social networks for discussion on health 

and non-motorised transportation. 

The City Day was organised on 21st September 2019 during the ‘mobility week’. The agenda 

of the mobility week focused on several activities to promote sustainable lifestyles, the active 

travel, the improvement of the actions of the city social networks. The City Day fits to the 

agenda of the ‘mobility week’ with raising awareness of environmental challenges and their 

solutions through proactive dissemination of the project outcomes. The ClairCity project 

goals and outcomes on the citizens led air pollution reduction options were disseminated 

during the city day for a few hundred participants. 
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8 Annex 1: Guideline for the cities/regions about 

how to prepare the ClairCity Films and City Days 

This section contains the full text of the main document. The Guideline was prepared by the 

REC with the support of UWE for the cities and regions. 

This activity belongs to WP4.4 – Citizens and their Health, Task 4.4.3 - City Day: Discovering 

my City - Healthy and Smart Tips 

8.1 Summary of the activity 

The task is to promote non-motorised local mobility. First a promotion campaign will be 

organised. Short ClairCity films will collect so called ‘smart mobility tips’, demonstrating the 

health, environmental and social benefits of walking and cycling in the city. The activity will 

focus primarily on elderly citizens to share their experiences and opinions. 

These films will be shown to a wide audience at the City day: Discovering my City - Healthy 

and Smart Tips. The mayor of the city and relevant departments will be asked to integrate 

these smart mobility tips in the city’s mobility policy. 

8.2 Concept, target audience and practical procedure 

In the following we summarise the basic concept and give practical guidelines. Certainly, you 

will need to adapt the specific details to your local circumstances. In case of questions 

please contact Eva or Gabor at REC. 

‘Campaign’ to promote non-motorised mobility (CA) 

1. Short ClairCity films will be produced to promote the health, environmental and 

social benefits of walking and cycling in your city/region. In addition, the films could 

recommend concrete suggestions for the local decision makers to improve the local 

walking/cycling situation. (However, bear in mind that the films’ main focus has to be on 

awareness raising.) 

2. The activity engages elderly citizens and/or elderly people associations. Old people are 

often neglected in our modern societies. Now this will be a very good opportunity to use 

their knowledge and life experience.   

3. These elderly people will develop a script for the short films. As the films should be very 

short (max. 1.5 – 2 minutes long), this script should be also very short and cover only 

their main messages. Please see some examples in Annex 2. 

4. Based on these scripts, the actual films will be made. Ideally, these should be done by 

the authors. However, in practice it is much more likely that a young person would give 

help and would do the actual film shooting (incl. interviews with the elderly people, on-

site shots or info graphics), and then cutting. 

5. If the option is chosen where older and younger people work in teams, it would be also a 

very educational experience for young people. Bringing together young and old people is 

a social innovation concept, with a number of recent positive examples. 

6. The recommended procedure is the following:  

i. Go to pensioners’ homes, clubs, associations, and invite them directly to take part in 
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the campaign. If they need technical assistance for film shooting and cannot e.g. ask 

their grandchildren to help, you can also do some advertising to recruit young people. 

ii. Advertise the campaign. E.g. articles, advertisements, stand at the local market (or 

railway station, main square etc.), facebook etc. 

iii. People will be motivated to participate in the campaign by 1) promising visibility of 

their films, 2) the best 3 would be shown at your city day and 3) by promising them 

valuable awards (e.g. a bicycle as 1st prize), some bike accessories, or some 

walking accessories. 

iv. Film producers are given full creative freedom. Only the above described overall 

topic, the duration (max. 1.5 – 2 minutes) and some limited technical specifications 

are given: max. full HD, MP4 format.  

v. Films should be uploaded to the producers’ own YouTube channels, and then a 

link should be sent to the organisers. If this is not possible, the file should be 

submitted to the local organisers. 

vi. A competition YouTube channel will be set up, where all short films will be 

gathered (linked). This YouTube channel will be advertised widely by the project, and 

the local population will be invited to watch and to ’like’.   

vii. It is in the films’ producers’ interest to collect ‘likes’ on YouTube. And this way the 

viral marketing starts and your campaign spreads! 

viii. The aim is to have at least 15-20 short films. If less are received, it may mean that 

promotion was not enough: the deadline should be extended, and promotion 

intensified. 

ix. The best 3 films will be selected based on who gets the most ‘likes’ on YouTube. 

You may also decide for a jury to pick the 3 best films.  

8.3 City days 

Your campaign will culminate in the organisation of a city day event.  It is organised in 

combination with an existing local festival or cultural event, where many people show up. The 

best would be within the framework of a European Mobility Week activities1. This event will 

include three components: 

1. Award ceremony. The 3 best ClairCity films will be shown and the film producers will 

receive their valuable awards. 

2. Smart mobility tips from the films will be introduced. (As written earlier, the aim of these 

tips is awareness raising of citizens).  

3. The project’s key findings will be shared with the audience, using a creative and 

interesting format. The mayor or some other high-level local representative will be asked 

to integrate these in the future policy and smart development of the city. Outputs, such as 

the new walking and cycling maps will also be introduced. 

Please see an example in Annex 3. 

 

1 Even if you decide for a different time, we encourage you to register your city day at 
http://www.mobilityweek.eu/about-mobilityactions/ and benefit from international visibility. 
You would be also eligible to use the European Mobility Week campaign stamp and 
promotional materials. 

http://www.mobilityweek.eu/about-mobilityactions/
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8.3.1 The outcome of the City Days 

• The project’s key findings. This is a very short and easy-to-understand document, 

presented preferably in bullet point style. Max. 1 page. This is submitted to your 

politicians in your own language and no English translation is required. 

• A summary document. This is a bit more informative document, describing your key 

results & findings. The target audience is quite wide, i.e. all those stakeholders and 

people who are interested to read about your achievements. 

This document includes 1) your smart mobility tips, 2) your general findings from the 

video campaign, and 3) some further ClairCity experiences and results that you think 

would be useful to share.  

This does not need to be along document, and it should be easy-to-read. This 

document should be in your own language. This document is a public project 

deliverable and will be uploaded to the ClairCity website. Therefore, please provide 

an English translation. This is D.4.4.3 in the project contract. 

8.4 Measuring success 

How would you measure if you were successful or not with your campaign? We recommend 

that before you start your campaign you come up with your own impact indicators. After 

implementation you can then evaluate your activities using these. (E.g. number of people 

reached in your campaign, number of films produced, number of YouTube likes, number of 

City Day participants, number of your recommendations included in your city/region’s 

development strategies, number of articles published about the campaign etc.) 

8.5 Time frame 

• REC circulated this guideline for feedback: Dec 2016 /Jan 2017/update April 2017 

• Translate this guideline to 6 local languages: from May 2017-optional 

• Preparation of campaign: end of Dec 2017-January 2018 

• Recruiting film crews: Jan-March 2018 

• On-site film shooting (i.e. we need nice weather…): Apr-Sept 2018 

• City Day event: Dec 2018 - Nov 2019. 

8.5.1 Timeline of key activity 

Key Activity Task 4.4.3 
Lead Activity 

Dates 

Linked 

Deliverable 

Development of the design and methodology of 

the drafting and update 

REC M1-M9  

Circulation for feedback of the design and 

Guideline to the cities/regions and WP3 partners 

REC M10-M12  
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Translation of the design and guideline for the 

cities/regions-optional 

REC M13-15  

Identification and selection of organizations for 

filming 

REC M20-  

Technical work on filming and the City day REC M24-M32  

Promotion of non-motorised transport- filming 

and the City day 

REC M24-M32  

City day REC 

WP2/UWE 

M32-M43 D4.18 and 

D4.19 

8.5.2 Support required 

Description of support/evidence needed From which 

WP / 

Organisation / 

Individual 

By 

when 

List of selected senior citizens-organisation for filming from the 

cities/regions 

cities/regions M16-

M20 

Preparation of the City Day with the cities-regions   

8.6 Possible linkages with other WP4 tasks 

This activity is in the second half of the project and builds on the results of earlier tasks, most 

importantly WP4.2 (GAME), WP4.3 (APP) and WP4.4 (Mutual Learning Stakeholder 

Workshop). 

Help: In case of questions please contact Eva Csobod and Gabor Heves from the REC. 

ecsobod@rec.org, gheves@rec.org, +36 26 504-000 

  

mailto:ecsobod@rec.org
mailto:gheves@rec.org
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9 Annex 2: Example Ideas for ClairCity Films 

The main aim is to promote the health, environmental and social benefits of walking and 

cycling in your city/region. Aimed film length: 1.5 minutes. This is a creative task, so the 

actual implementation is up to the film elderly organisation and individuals who are the 

producers. However, we give some content ideas below to kick start this creative process. 

9.1 Basic ideas 

• Interviews about how people’s health improved through walking and cycling. Including 

also environmental and social benefits. 

• ‘Smart mobility tips’: collection of opinions about what people like in walking/cycling, 

and what they would improve. 

• Interviews with older people who walk/cycle every day and therefore relatively fit and 

healthy. 

• Drafting cycling and walking maps of the city/region. 

By ‘interviews’ we mean only a few second cuts! The (long and boring...) original interviews 

should be broken up / narrated / edited so that the film is interesting to watch! An example is 

given in Annex 2. 

9.2 A bit more creative ideas 

• Mobility in my childhood and now. 

• XY goes to discover the city on bike 

• 1 day of 2 people (one living in a healthy way (walking + cycling), the other only 

drives cars) 

• 1 day of a family (walking + cycling) 

• An interesting, real life story relating to sustainable mobility 

• A touristic advertisement to discover your city on bike. 

• Mobility solutions in our city that we can be proud of. And things that need to be 

improved. 

• The life of XY and ZY in one minute: contrasting the life story of a cycling + healthy 

person with a car driving + unhealthy person. 

• The same mobility-related question is asked from 10 year old children, young adults, 

medium age adults, older people.  

9.3 Artistic ideas (optional) 

• A music video of a local music band 

• An art installation 

• Some video effects 

• A comics or a narrated funny story 

• City impressions 
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9.4 Example film script 

Nr. What Images Graphics Text/Narration 

Time 

(sec.) 

1 

Introduction to 

mobility 

Street traffic: 

cyclists, cars, 

pedestrians passing 

by. 

Basic figures about 

your city's mobility. 

An introduction to 

your city's mobility 

situation. 0-7" 

2 

Introduction to 

health 

People walking, 

gardening, doing 

sports etc.. 

Basic figures about 

your city's health 

situation. 

An introduction to 

the health situation 

of your city/region. 7-14" 

3 

Introduction to 

environment 

Images of parks, 

lakes, smoking 

chimneys   

An introduction to 

the environmental 

situation of your 

city/region. 14-20" 

4 

Introduction to 

interviews 

A person closes his 

house's front door 

and gets on his 

bike, and goes on a 

trip with his family.   Lead-in question 20-25" 

5 

Topic 1 - few related 

sentences of 3-4-5 

interviewees 

Relevant footage 

from the streets   

Interviewee's talk 

about why they like 

to cycle in the city. 25-50" 

6 Bridging narration 

The family arrives at 

a nice park and 

does some picnic.   

Bridging narration 

and lead-in 

question. 50-55" 

  

Topic 2 - few related 

sentences of 3-4-5 

interviewees 

Relevant footage 

from the streets   

Interviewee's talk 

about what they 

would like to 

improve. 55-70" 

  Conclusion 

They arrive home 

and have a nice 

evening.    

The main 

conclusion 70-85" 

  End   

City, EU, ClairCity 

logo, contact 

information   85-90" 
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10  Annex 4: Example consent form (Bristol) 

10.1 ClairCity Mobility Videos Ethics  

Ethics Consent for Participation  

Information should first be sent to community groups, inviting their participation in the 

competition. This should be sent in a Participant Information Sheet by email or by post. In 

order to take part, older people will need to sign a Consent Form.  

 

Researcher: Dr Enda Hayes and Dr Eva Csobod 

ecsobod@rec.org    

www.claircity.eu  

 

ClairCity: Citizen-Led Air Pollution Reduction in Cities 

Mobility Videos Participant Information Sheet 

You are being invited to take part in the ClairCity Mobility Videos, a project and research 

study. Please do ask us if there is anything that is not clear or if you would like more 

information, using the details above. 

ClairCity is an innovative project involving thousands of people in cities across Europe, 

enabling us all to decide the best local options for a healthier future with clean air and lower 

carbon emissions.   

We would like to invite you to take part in our ClairCity Mobility Videos project. You will 

create a video which shows how you like to get about in your local area without using a car, 

perhaps by cycling or walking. The videos will help other people in your area to find cleaner, 

safer and healthier transport options.  

You will load your video onto a YouTube channel and will take personal responsibility for this. 

The videos will be publicised to celebrate your achievements on the ClairCity website and on 

YouTube. Overall outcomes from the competition will be published in reports to the European 

Commission, on our website www.claircity.eu, and through wider media.  

Your details will be processed by the ClairCity project in accordance with the terms and 

conditions of the 1995 EU Data Protection Directive. We will hold your data securely and not 

make it available to any third party unless permitted or required to do so by law.  

It is up to you to decide whether or not to take part in the videos. You can withdraw your 

participation from the project at any time.  This study was given ethics consent by the 

Research Ethics Committee of the University of the West of England, UK 

researchethics@uwe.ac.uk. 

mailto:ecsobod@rec.org
http://www.claircity.eu/
http://www.claircity.eu/
mailto:researchethics@uwe.ac.uk
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ClairCity Project has received funding from the European Union’s Horizon 2020 research and 

innovation programme under grant agreement No. 689289. 

 

Researcher: Dr Enda Hayes and Dr Eva Csobod 

ecsobod@rec.org    

www.claircity.eu  

 

 

  

ClairCity: Citizen Led Air Pollution Reduction in Cities 

Video Consent Form 

 

I have read the information on the Participant Information Sheet and consent to taking 

part in the ClairCity Mobility Videos.  

 

I understand the videos will be celebrated publicly and online, and I am responsible for 

the content within. 

I understand I am free to withdraw from the project at any time.  

 

Name  

City 

Signature of Participant 

Date 

 

Name  

Signature of Researcher 

Date 

  

mailto:ecsobod@rec.org
http://www.claircity.eu/


60 

11  Annex 5: WP2 Clair City Communication 

Guidelines 

11.1 About the activity 

Across ClairCity, we have a range of engagement activities designed to target different 

audiences. Some audiences are particularly relevant to the issue of air pollution due to their 

increased vulnerability to health impacts associated with poor air quality. Older people are a 

vulnerable group, which is why they are targeted in WP4.4.3. As an audience, they may 

require slightly different approaches and techniques to other segments of the population. 

The aim of this WP task is to collect short films on ‘smart mobility tips’, demonstrating the 

health, environmental and social benefits of walking and cycling in the city. There are specific 

guidelines from REC for this task, so if you have specific questions you should contact Gabor 

Heves GHeves@rec.org  

This guide covers some suggestions on how to plan recruitment of older people to activities 

for the video project in WP4.4.3. This guide supports the guidelines produced by REC for 

WP4.4.3 which are available for partners on Sharepoint. Each city and region has different 

staffing, resources, existing events and expectations so everywhere will have a different set 

of plans to promote ClairCity. However, across the project there will be commonalities of how 

we use our key messages in order to make the project engaging and exciting, as well as 

raising awareness of air pollution, carbon emissions and health in cities.  

11.2 Recruitment targeting 

To involve any target audience, a good place to start is to think about where they are already 

interacting or active. This may be through identifiable groups who work with or on behalf of 

older people, or through activities and locations that are likely to appeal to an older age 

cohort. 

Are there associations or community groups specifically for older people in your area? 

o Do they run events you could attend? 

o Do they have a newsletter or other ways to contact members or communities? 

o Would they be interested in supporting or promoting the video project for their 

own use as well? 

o Do they have any suggestions for how to best adapt to meet the needs of 

older people? 

Are there activities or locations that tend to include older people? 

o Are there hobby groups, activities or certain sports that may be more 

frequented by older members of the community? 

o Are there certain cafes, public spaces, libraries, churches or other locations 

that older people use?  

mailto:GHeves@rec.org
https://teams.uwe.ac.uk/research/claircitywp4/44%20Citizen%20engagement%20REC/Films


61 

o Are there services provided by the local authority that are accessed by older 

people, where it would be appropriate to share information about the video 

project? 

What are the best channels of communication with older people? 

o Are they likely to be on social media?  

o Are there groups who may be able to share and promote your post if you 

contact them directly?  

o What networks, newsletters or groups are older people more likely to be part 

of or see? 

o What image can make the activity appealing to our target audience? From 

engagement research, showing a woman participating can increase the take-

up by women (and typically does not reduce the number of men who 

participate).  

Are there walking or cycling groups who may be able to help? 

Although we are specifying “older people” as the primary target audience, our target 

audience is also “people interested in talking about walking or cycling”. Perhaps there are 

local walking or cycling groups who might be keen to support the initiative, even if they are 

not specifically for older people. They may have older people within their membership or may 

be interested in promoting themselves to and with older people. 

11.3 Examples from Bristol’s approach 

1. We updated the relevant page on the ClairCity website with information so that 

organisations could share the link with their members. See 

http://www.claircity.eu/bristol/get-involved-2/videos/ 

2. The Bristol team had a meeting with Bristol Older Peoples’ Forum and placed an 

advert in their newsletter, which targets over 4000 older people in the region (see 

below). Through the forum, we were connected to other groups that run activities for 

and with older people that we could email to share the information. 

3. We contacted relevant groups by email to get them to share in their email 

newsletters. We included a pdf and jpeg of the advert for them to share (see 

appendix for editable version). We also told them to follow us on Facebook so that 

they could share our post if this was appropriate for their group. 

4. UWE staff will run an event as part of the Bristol Walking Festival and bring our own 

camera, in case people want to participate but don’t want or feel able to do the filming 

themselves.  

 

http://www.claircity.eu/bristol/get-involved-2/videos/
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Walking and cycling in Bristol – Tell us your story! 

- Are you an older person who loves getting about and wants to 
share your experiences?  

- Would you like some advice on how to avoid air pollution when 
walking or cycling? 

Come to our ClairCity Bristol event at WalkFest 2018 to tell us what you 

love about travelling around Bristol, as well as what stops you getting 

about. We will film your experiences and share top tips for avoiding air 

pollution.   

The University of the West of England is running ClairCity, an EU project 

aiming to raise awareness about the effects of air pollution and carbon 

emissions caused by transport. Your messages will be shared with 

others to make Bristol a better place for our future with clean air. 

Wednesday 2nd May 

10am to 1pm Filming Event 

11am Walk around College Green 

Meet at: The Writing Room, City Hall, Bristol City Council, College 

Green, Bristol 

 

Active Ageing Bristol are a community 

group for older people who heard about 
our call out and shared the information on 

Facebook. 

Bristol Walk Fest organise walking 

events for all ages and shared our post. 
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 An advert for Bristol Older Peoples' Forum and other networks that explains the 

video campaign and invites people to our event. 
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11.4 Events 

If you are attending or running events in this part of the project, be sure to think about the 

needs of an older audience. 

o Is there a time of day or day of the week that will be better for them? In the UK, we 

find that evening events can be more difficult for older people to attend.  

•  

o Is the event space accessible for people who may have reduced mobility? This 

doesn’t only apply to events with older populations! Many older people are extremely 

fit and active, but if we are targeting groups that may be more affected by air pollution 

it is important to make sure they can use the space comfortably. 

11.4.1 Sound quality for filming 

If you are planning to film (or encourage others to film) at an event, make sure to find a 

space that will be quiet enough. You might use a space with a separate room for filming or 

select a venue with good sound proofing and low background noise. 

11.4.2 Support  

REC have provided helpful ideas in the guidelines for this activity for ways that older people 

could approach the film storyboard.  

Is there any other support that might be useful to enable people to participate? You could 

add these as links on the website, in any social media or other dissemination posts, or as 

printouts at events. 

- Easy online tips for making films with a mobile phone  

- A link about how to set up a YouTube account 

- REC have provided a suggested script/activity within their guidelines for the film. Are 

there any other locally relevant questions that might spark interest? 

You could share links to websites, or you might think it helps to prepare your own printable 

versions for people to use. If you give out your own versions, it helps to: 

1. Number the steps 

2. Keep the language very simple and non-technical 

3. Keep each step and the overall instructions short 

4. Include images to show e.g. what button to press etc. 

11.5 Communication and impact 

This WP4 Engagement activity requires the participation of a specific audience. Considering 

how to target this audience can help increase the efficiency of the resources each 

organisation allocates to this part of the project, ensuring a bigger impact and wider 

dissemination. 

https://www.pocket-lint.com/phones/news/131351-10-tips-for-recording-better-video-with-your-smartphone


65 

If you have any further questions or would like to discuss how the ClairCity film project will 

work for your city/region, do not hesitate to contact corra.boushel@uwe.ac.uk for WP2 

support, or gheves@rec.org/ecsobod@teammembers.rec.org for WP4.4 support 

 

mailto:corra.boushel@uwe.ac.uk
mailto:gheves@rec.org

