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SUMMARY

The NEWSERA visual identity aims to provide an identifiable and unique look to
the project, making it immediately recognizable in every dissemination and
communication activities and materials. The power of visual communication is
also well-known and fundamental to ensure a successful dissemination and
communication plan.

The project’s logo is the basis of the development of the visual identity, which
encompasses a brand book containing guidelines for its implementation and
template documents to be used in any project related activity.

The NEWSERA website, designed according to the visual identity, is the primary
source of information about the project. Its present version describes the project's
most relevant information and will then expand, according to the project
development, hosting more and more content. The website will also represent the
NEWSERA project's legacy, making available results, contents, and materials long
after the project end.
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1. Introduction

This Deliverable describes the NEWSERA Visual Identity, as defined
in Task 6.2 (“Visual identity and project website”) of Work Package 6
“Dissemination and communication actions” It is related to
Deliverable D6.2 (“Dissemination and Communication plan).

The visual identity here presented and the website design has been developed by
Formicablu in collaboration with the graphic web designer Dario Valeri.

1.1 The NEWSERA project at a glance

The overall aim of NEWSERA is to unveil the potential of Citizen Science projects
as a communication mechanism for science and technology. These initiatives can
be highly engaging, raise awareness and educate in science, they can promote
critical thinking and increase trust in science communication.

The project’s methodology (Figure 1) include a central activity represented by the
bottom up approach to co-design strategies for Citizen Science projects to
improve their science communication. Core of these activities are the
#CitSciComm Labs, that will be organized as a series of workshops involving
Citizen Science projects representatives, science communicators, science and data
journalists.
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Figure 1. Diagram of the NEWSERA methodology.

The #CitSciComm Labs will design new and improved strategies of communication
with quadruple helix stakeholder (citizens, academic scientists, policy makers,
industry and SMEs).
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2. Visual identity

The visual identity of NEWSERA, which makes the project and its dissemination
and communication tools and materials easily identifiable, comprises the logo, the
brand book and template layouts (letterhead, presentation, deliverable). It also
includes the digital layouts used to build the website in coherence with the entire
project identity. All the documents, together with font and instructions, have been
uploaded in the shared Google Drive folder of the project.

2.1 Logo

A selection of three mockups was presented to partners during the Kick-off
meeting in order to elicit a participatory selection. The logo was thus chosen by all
partners, among three proposals (Figure 2), at NEWSERA Kick-off meeting
(February 2020).

0§

newsera NewserRA NEWSERA

#CITSCI IS THE NEW #SCICOMM

#CITSCI IS THE NEW #SCICOMM #CITSCI IS THE NEW #SCICOMM

Figure 2. Three logo proposals presented at the Kick-off meeting (above), mockup of the selected
logo (below).
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The color palette of the chosen logo was then modified according to partners’
suggestions and needs, resulting in the project's adopted logo (Figure 3). A
horizontal version was also designed to guarantee the broadest flexibility of use
(Figure 4) and a black and white version (Figure 5).

NEWSERA

#CITSCI IS THE NEW #SCICOMM

Figure 3. The final NEWSERA logo.

NEWSERA
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Figure 4. The horizontal version of the NEWSERA logo.
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Figure 5. The black and white versions of the NEWSERA logo.

The logo evokes the quadruple helix stakeholders (citizen scientists and society,
academic scientists, policy makers, industry and SMEs) through four segments,
strictly intertwined. The quadrangular form is open at the bottom, recalling the
bottom-up approach adopted in NEWSERA project. Besides the inspiration that
moved the graphic designer, the logo abstraction leaves open the way to many
suggestions and is original and unique.

The logo includes a payoff (“#CITSCI IS THE NEW #SCICOMM?”) that integrates the
visual message providing primary keywords of the project research topic.

2.2 Brand book

A brand book containing the guidelines for proper use of the logo and visual
identity was designed and shared within the consortium. The brand book (Figures
6-12) illustrates the logo characteristics (proportions, margins, font, color palette)
and proper use.

The brandbook also presents the adopted font for web and publishing content
(Figure 12), Work Sans. This family font is licensed under the Open Font License
and is freely available on the Google Font library (Works Sans).



https://fonts.google.com/specimen/Work+Sans#standard-styles
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BRANDBOOK

Figure 6. Cover page of NEWSERA brand book
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Figure 7. Logo proportion
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Logo Margins

In all formats, the logo
should be surrounded by
white space equivalent
to the height of the main

lettering. N E W S E R A

#CITSCI1 18 THE NEW #SCICOMM
N

EWSER

#CITSCI IS THE NEW #SCICOMM

NEWSERA BRANDBOOK 3

Figure 8. Logo margins.

Palette
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RGB
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RGB RGB
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#64bdail #65b97b

NEWSERA BRANDBOOK 4

Figure 9. NEWSERA colour palette.
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Correct usage

For a correct usage of x X
the logo, don’t add color
to the lettering, change
proportions, svtch or NEWSERA b s s
rotate the logo.
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NEWSERA BRANDBOOK 5

Figure 10. Use and misuse of the logo.

Logo font

¥ abc def ghi jkl mno pgr stu vwx yz
Barlow Medium ABC DEF GHI JKL MNO PORS TUV WXYZ

123456789

abc def ghijkl mno pgr stu vwx yz
Barlow RegU|ar ABC DEF GHI JKL MNO PORS TUV WXYZ

123456789

NEWSERA BRANDBOOK 6

Figure 11. Typography used in the logo lettering.
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Secondary Font

Work Sans it's the

font used to realize Work Sans abc def ghi jkl mno pqr stu
web and publishing vwx yz ABC DEF GHI JKL
JA—— Extrabold MNO PQRS TUV WXYZ
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Titles
abc def ghi jkl mno pqr stu
Work Sans vwx yz ABC DEF GHI JKL
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Paragraph
NEWSERA BRANDBOOK 7

Figure 12. Typography adopted for web and publishing content.

2.3 Template layouts

A set of template layouts were created to harmonize the dissemination and
communication materials of the project according to a coherent aesthetic
direction.

The templates have been designed using Google Suite apps (Docs, Slides) to
facilitate collaborative working and avoid system/software compatibility issues. A
pdf version of the template is always provided for reference to partners, together
with tips for use.

2.3.1 Deliverable template

The following figures illustrate some pages of the deliverable template: cover and
first page (Figure 13), which contain mandatory information; a page presenting the
heading styles of the template to be used for titles and sample table (Figure 14).

12
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Figure 13. Cover and first page of the deliverable template.
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§2 NEWSERA

1. Section title (heading style 1)
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Figure 14. Heading styles and table example of the deliverable template.

2.3.2 Letterhead template

The NEWSERA letterhead will be used for sending digital/printed official
communication on behalf of the project (brief notes, press releases, etc.). The
Figure 15 illustrates the template.

QNEWSEM o0
LR X temtec 5y

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit.

Aenean commodo ligula eget dolor. Aensan massa. Cum
sociis natoque penatibus et magnis dis parturient mantes,

nascetur ridiculus mus.

Banec quam felis, ultricies nec, pellentesque eu, pretiem gquis, sem. Nulla
i

parttitor ey, consequat vitas, alsifend ac, anim. Aliguam lorem ante, dapibus in,
viverra quis, fauglat a, tellus, Phaselius viverrs nulla ut mens varlus Laoreet.
Quizque Futrum, Aenean imperdiet. Etiam ultricies nisi vel sugue. Curabitur
wllamesrper uitricies nisi tam eget dul. Etiam thoncus. Mascenas rempus, tellus
gt condimentum rhancus, sem quam semper liber, sit amet adipiscing sem
naque sed Ipsum. Nam quam nanc. blanait vel, Lustus putvinar, hendrerit id, larem.
Masceras nec odio #t ants tingidunt tempus, Donec sitas sapien ut libera
vangnatis faucibus. Mullam quls ante. EHAm s/t amat crel ogat aras faucibus
tincidunt. Duie Leo. Sad Fringilla mauris sit amat nibh. Donec sodales sagittis
magna, Sad CONGAGUAT, 180 AERT bibandum 5odalos, AUEHS vallt Cursys nuns,

Figure 15. NEWSERA letterhead template.
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2.3.3 Presentation template
The following figures (Figure 16-19) illustrate the template designed for

presentations.

N

SR S

CITIZEN SCIENCE AS THE NEW
PARADIGM FOR SCIENCE
COMMUNICATION

Deliverable 6.1

Iteration Cycle | and II: Impact assessment of the new
communication strategies for each stakeholder group

Figure 16. Cover page of presentation template.

) NEWSEHA TOPIC2

Lorem ipsum
dolor sit ame

Figure 17. Sample page of presentation template.
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NEWSERA

SCIT3ET 1 THE NEE REIEEAN

TOPIC 2

Lorem ipsum
dolor sit ame

Figure 18. Sample page with photo of presentation template.

MEWSERA

SCATALI (B THE BEW @RSICOHH

Lonem [pswm dolor sit amet. consectetuer adiplscing Uit Aensan commoda Lgula eget
daler. Asnean mases. Durm sasis retooque penatibus a8 magnis dis parturisnt montes,
natcetur ridicelus mus. Donec guam fells, wiricies nee, pellentecque ou, pretium quis,
sem, Hulla consequat masia quis enim. Bonec pede justo, fringilin vel. sliquet nes,
WIHBUTAte BRET. ACiL N Enim JUETS, Fhoncus Ut impehet & vindnatia vitae. justo Mullam
diztum felis my pede mallls pretium, integer tircicunt, Gras dapibus. Yiamuos elementom
semper nisi. denedn weilputate eteifend tellus. Asnean beo ligula, portitor eu, corsaquat

vitare, plaifend ac, =ni

Figure 19. Sample page with text of presentation template.

2.4 Acknowledgement of EU funding

According to the EU commission guidelines', the EU emblem and reference to EU
funding must be included in all dissemination and communication activities of the
project (Figure 20). It must be displayed in a way that is easily visible for the
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public and with sufficient prominence (taking also into account the nature of the
activity or object).

This project has received funding from the
European Union’s Horizon 2020 research
and innovation programme under grant
agreement No 873125

Figure 20. The acknowledgement of EU funding to be included in all the dissemination and
communication activities of NEWSERA project.

3. Project website

The NEWSERA project website (https://newsera2020.eu) was published in May
2020 (M5 of the project), and its post-project online availability will be guaranteed
for at least two years. It has been designed following the visual project identity
and the best practice in terms of usability and responsiveness. The working
language of the website is English.

3.1 Objectives

The website is the primary source of information regarding the project and will be
regularly updated throughout its duration. It has the following main objectives:

e provide information about project goals and objectives
e present the project partners
e present the #CitSciComm Labs
e offer information about the general context of the project
e present related EU projects
e provide coverage of project activities, actions and events
e publish the public project materials and deliverables
3.1 Structure

The present website structure includes the following pages:

1. Home

2. Project
1.  About the project
2. Workplan
3. Partners

3. Labs

17
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About the Labs
Citizen Scientists and society at large
Academic scientists
Policy makers
5. Industries and SMEs
4. Context
1.  Citizen Science
2. Related projects
5. News
6. Contacts

PON

The addition of the “Deliverables” page is planned for the near future within the
“Project” section, and also the creation of a YouTube shortcut as soon the project
channel is active. Other pages (hosting results, policy briefs, etc.) will be added
during the project development, according the dissemination and communication
needs.

The homepage is structured in five content blocks, that offer a brief but
informative presentation of the project, providing link to other pages for further
details. The first block (Figure 21) presents the overall aim of NEWSERA project. It
will host the official project video when available (M12), as illustrated in the
graphic web proposal (Figure 22).

NEWSERA

i W e e

Citizen science as
the new paradigm
for science
communication

B A cRtioen nckiveas I 1 ol B S P

Bl BRSO £ Bty B premd ¢ R d B Ry

Figure 21. Screenshot of project homepage presenting the first content block: NEWSERA overall aim.
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Q N E WS E R A PROJECT LABS CONTEXT RESULTS NEWS CONTACT

Lorem ipsum
dolor sit amet,
consectetuer

Lorem ipsum dolor sit amet, consectetuer adipiscing elit.
Aenean commodo ligula eget dolor. Aenean massa. Cum
sociis natoque penatibus et magnis dis parturient montes,
nascetur ridiculus mus. Donec quam felis, ultricies nec,

READ THE PROJECT '

Figure 22. Homepage layout proposal for the first block content, featuring the official project video.

The second block (Figure 23) presents the latest news and redirects to “News”
page, that is organized according a blog style. The news are about the project
advancement, results, but also about citizen science general topic.

Latest news on #citsci ... ...

Juna OB, J0TE6. April 1T, 3030

w.d;

Leamn shout C8 préjects an— ™
the EU-Citizenscience newe '
platform

We are launching a survey ' Y
about communication in CS CF Rescurces ta tackle the
i Coronavirus leckdown f

L

Figure 23. Screenshot of project homepage presenting the second content block: the news.
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The third block (Figure 24) introduces the context of the project, citizen science.

AR THE CONTIXT

'_'ln"' ce communities are gruwmg all over the wurld

B VTIATAowss T DORBIVIAE 13 BT 8 %, s BT bW, s T, 53T

|r\ LEANN MOEE |

FaTTTTH I M,
Figure 24. Screenshot of project homepage presenting the third content block: citizen science.

The fourth block presents in a visually impactful way #CitSciComm Labs (Figure
25). Direct links to single Lab pages (which has to be updated according the final
set up of the Labs, which is under development) are provided.

Our Labs

L e ]
P e e

Figure 25. Screenshot of project homepage presenting the fourth content block: the co-creation Labs.
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Finally the fifth block offers an overview of the project partners (Figure 26).

Partners

B R T FClaetaen™ S . = 3
Sclence JDEE @ wemr- QL fomets
3

Gt
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Figure 26. Screenshot of project homepage presenting the fifth content block: NEWSERA partners.
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