
Peer review (Publons, Pubpeer) 1

Mendeley readers 0

Dimensions citations 0

Web of Science citations 0
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2. The Case 

We have studied how to

inflate the Altmetric donut

using Social Media. To do that

we published an editorial in

LIBER Quarterly [2] with the

specific intent to follow the

spread of its DOI via the

Altmetric Explorer. We studied

the effects to get an idea of

how friendly tweeting of DOI’s

spreads and which platforms

are the most efficient.

Singing the D   NUT blues

1. The Colors 

News 8

Blogs (only a curated list) 5

Policy documents 3

Patent 3

Wikipedia 3

Twitter (tweets and retweets) 1

F1000 1

Syllabi (Open Syllabus) 1

Reddit 0.25

Q&A (Stack Exchange) 0.25

Youtube 0.25

Sina Weibo (since 2015) 1

Google+ (since 2019) 1

LinkedIn (since 2014) 0.5

Pinterest (since 2013) 0.25

Facebook (only a curated list 0.25

of public pages)

Current Colors

Colors No Longer Given

SCORE

SCORE

3. The Kick-Off The Altmtetric Donut is not easily manipulated.

Altmetric has taken many steps to limit the Donut to

verifiable, trackable sources, excluding Sina Weiba,

Google+, LinkedIn, Pinterest, much of Facebook and

most blogs. Only the grey color for Wikipedia and the

blue color for Twitter have been successfully colored

in. By far, the most effective way to inflate the Altmetric

Score is by nudging peers on Twitter.

[2] Wien, C. and Deutz, D.B., 2019. What’s in a tweet? Creating Social Media Echo Chambers to inflate ‘the donut’. LIBER Quarterly, 29(1), p.3. 
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Tracked, But No Color

Unwanted Color
SCORE

SCORE
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