National Seminar on Recent Trends on Developments in Modern Commerce

OPEN ACCESS
Volume: 7

Special Issue: 1
Month: March
Year: 2019

ISSN: 2320-4168
Impact Factor: 4.118

Citation:

Siril Arun, S., and M.
Dhilip Kumar. “CSR
Activities for Customer
Satisfaction with
Respect to Telecom
Companies in India.”
Shanlax International
Journal of Commerce,
vol. 7, no. S1, 2019,
pp. 32-37.

DOI:
https://doi.org/10.5281/
zenodo.3595704

CSR Activities for Customer
Satisfaction with Respect to
Telecom Companies in India

S.Siril Arun
Head of the Department of Commerce (C.A)
Aditanar College of Arts and Science, Tiruchendur

M.Dhilip Kumar

Assistant Professor of Commerce
Aditanar College of Arts and Science, Tiruchendur

Abstract

Corporate Social Responsibility (CSR) refers to the way a company undertakes
activities that positively affect the well-being of employees, local communities,
environment and society as a whole. These actions are expected to earn the trust and
respect from all the stakeholders. This study explores the importance of CSR where
by this study, we can Understand, how companies are thinking for the wellness of
our society. This study assessed the level of adequacy of the inclusion of employee
interests in the existing CSR policies and activities. This study also measures the
level of customer satisfaction with current services all established companies.
The exploration and compression of possible differences in terms of the level of
satisfaction across genders and various programs /discipline formulate.

Keywords: corporate social responsibility, customer satisfaction, telecom sector, CSR
policies.

Introduction

Corporate social responsibility (CSR) alludes to business works
on including activities that advantage society. A business’ CSR
can include a wide assortment of strategies, from giving endlessly
a part of an organization’s returns to philanthropy, to executing
“greener” business operations. One essential concentration of
corporate social Responsibilityis the earth. Organizations paying
little heed to estimate have avast carbon impression. Any means they
can take to decreasethose impressions are viewed as both useful for
theorganization and society in general.Supportability isn’t recently
vital for individuals and the planet,additionally is crucial for business
achievement,” said Maw,whose organization associates understudies
and experts whoneed to utilize business abilities to do social great.
“Groups arepondering issues that are worldwide in extension and
basicallymultifaceted- Ebola, industrious destitution, environmental
change. The business case for taking part in corporate socialduty is
clear and unmistakable.As purchasers’ mindfulness about worldwide
social issueskeeps on developing, so does the significance these clients
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puton CSR while picking where to shop. Yet, shoppers aren’t themain ones who are attracted to
organizations that give back.Susan Cooney, originator of crowd funding altruism stageVelocity,
said that an organization’s CSR methodology is major calculate where today’s top ability works.
The up and coming era of representatives is searching outmanagers that are centeredaround the
triple primary concern:individuals, planet and income, Cooney revealed to BusinessNews Daily.
Leaving the subsidence, corporate income hasbeen getting more grounded. Organizations are urged
to putthat expanded benefit into projects that give back.

Importance of Corporate Social Responsibility (CSR)

Corporate Social Responsibility is a self-administrative type ofcorporate inner voice included
into plans of action whereby itis ensured that the business is acutely pleasing with the driveof
law and moral models as indicated by national andworldwide standards. The term has been being
used since the 1960s and kept up its use widely to shield lawful and moralresponsibility. As far
back as its initiation this supportabilitymethodology has been selected by organizations to mirror
theiraggressiveness. Their general point is to affect the generalpublic decidedly while get the most
out of the production ofshared an incentive for the shareholders, partners and evenworkers. Be that
as it may, CSR has two strings — the primarysort holding the regular meaning of CSR by people
in generalby and large. For instance, organizations giving financing toprofitable social causes. The
second sort is more set out towardsetting out a genuine arrangement like work creation andmonetary
improvement through natural activities, fabricatingitems, utilizing safe materials, and so forth. To
site a brilliantcase of this, we may get light the “cola wars” amongst Cokeand Pepsi, one of the
most established contentions in business.Both have a vivacious approach towards piece of the
overallindustry yet their CSR methodologies are somewhatextraordinary, if not all comparable,
similar to presentation ofsupportable bundling and in addition strategy of zero net water utilization.

CSR by top Indian telecommunication company Idea (Aditya Birla group)

Before Corporate Social Responsibility (CSR) found a place incorporate vocabulary, it was
at that point finished into ourGroup’s esteem frameworks. As ahead of schedule as the1940s,
our establishing father Shri G. D. Birla upheld thetrusteeship idea of administration. Basically
expressed, thisinvolves the riches that one produces and holds, is to be heldas in a trust for our
different partners. With respect to CSR, this implies contributing some portion of our benefits past
business, for the bigger great of society. Our emphasis is on the inside and out improvement of
thegroups around our plants found for the most part in inaccessibleprovincial territories and tribal
belts. All our Group organizations - Grasim, Hindalco, Aditya Birla Nuvo and UltraTech have
Rural Development Cells, which are the usage bodies.

CSR in Telecommunication Industry

Dispatch of Data over separations such like cell phone, earth line, satellite telephone, voice
over web convention are a pieceof media transmission. By and large reference, already the
methods of media transmission were exceptionally small andthe media transmission used to be
through pigeon, incomposing and through light flags. With the rising ofadvancements, at first the
media transmission was conceivablethrough Landline which included phone, broadcast and by
slipby of time and change in the innovations; radio, TVs, cellphones and telephone over web
convention were presented inthe advances of media transmission. Today the mediatransmission
is real wellspring of correspondence whilemoving around which has turned out to be basic for
everyoneto have advantage of current advances, association assessedthrough telecom, such like
more established time when Morsecode and flag lights were utilized as a part of imparting. Today
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the correspondence through telephone, because of present dayadvances by sitting a huge number
of thousand miles away, onecan have the correspondence in a not very many seconds. Themedia
transmission advances have made it workable for thecorrespondence of information and other
applicablecomponents when man initially ventured on the moon.Voyager two rocket, sending
remote waves i.e. voyagedaround three billion miles (4.8 billion km) in almost no time.

Advancementinthe media transmission traded theatmospheres past our measure and now colossal
waves areaccessible to see, hear on the opposite side of the world in thecontinuous. Beginning from
TV, Radio, and phone moved tovideo calling, fiber optics, satellite and web. Mediatransmission
industry is one of the quickest developingbusinesses on the planet today. The said ventures are
gettingincome in a huge number of crores consistently. The mediatransmission is additionally useful
for monetary developmentand improvement. In the whole world, the media transmissionindustry
has grown a few overlays over the most recent onedecade. By and by, the telecom business manages
giving cellphone administrations 3G, 4G portable information and so on.web administrations, for
example, Wi-Fi, broadband and media administration, for example, advanced TV, web on TV
and soon. All things considered, in today’s statement the mediatransmission is instrumental being
developed, developmentand correspondence from one a player on the planet to otherpiece of the
world. The three nations, in particular, China, Indiaand Russia are in rundown of main 10 on the
planet in themedia transmission advertise.

Reliance India limited

For an organization with differentiated organizations like RIL ,there are a few chances toincrement
and develop social effectaltogether and produce an incentive for all. RIL looks to deliberately
combine the Company’s CSR activities toconcentrate on discrete social issues and empower
individualsto procure their occupations. To streamline its social activities,the Company, in its CSR
strategy, has recognized sixconcentration zones that expect to decidedly andcomprehensively affect
society.Provincial Transformation, Healthcare, Education, Environment, Protection of National
Heritage, Art and Culture, Disaster Response RIL has embraced various activities wentfor building
up the groups around which the Company directsits operations. The superseding goal is to make
esteem andguarantee comprehensive development. IL is working steadilyto guarantee that monetary
riches is not recently constrained tothe advantaged, but rather appropriated in a way thatadvantages
the minimized areas of society. Provincial Transformation, Healthcare, Education,Environment,
Protection of National Heritage, Art and Culture,Disaster Response RIL has embraced various
activities wentfor building up the groups around which the Company directsits operations. The
superseding goal is to make esteem andguarantee comprehensive development. IL is working
steadilyto guarantee that monetary riches is not recently constrained tothe advantaged, but rather
appropriated in a way thatadvantages the minimized areas of society.

Table

The Company has made noteworthy commitments to helpshape India’s vision of comprehensive
development.Reasonable advancement techniques have helped RIL to makeflourishing eco-
frameworks towards productive developmentand formation of societal incentive for different
partners. RILgoes past its business exercises to make societal effect throughits assorted activities.
he Company has been included in different social dutyactivities throughout the decades. In 2010,
these exercises werebrought under the Reliance Foundation (The Foundation), theumbrella
association for the Company’s social area activities.

Through these activities, the Company draws in with groups toguarantee their prosperity by
improving access to qualitytraining and social insurance, limit working for business era,access to
great framework and biological preservation.
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Bharti Airtel Satya Bharti School Program
The Satya Bharti School Program was presented in 2006. This country instruction activity has

the accompanying targets:

1. Transform understudies into instructed, sure, mindful and confident employable nationals of
the nation with a profound feeling of responsibility to their general public

2. Provide free and quality instruction to underprivileged kids, with an uncommon concentrate on
the young lady kid, in rustic parts of the nation.

3. Provide free and quality training to underprivileged kids, with an uncommon concentrate on
the young lady youngster, in rustic parts of the nation.

4. Encourage dynamic contribution of the group, guardians and similarly invested associations.

An enduring and economical effect on the group where schools are available.

6. Find inventive arrangements, through its essential, rudimentary and senior auxiliary schools to
make replicable and adaptable parts in the program to encourage conveyance of value training.

W

Vodafone India

At Vodafone India, our clients are on the most fundamentallevel of all that we do. That is the
reason more than 200 millionIndians have remained associated with us. Our insight intoworldwide
prescribed procedures alongside our profoundintroduction to nearby markets has made us pioneers
in the media communications industry. Since beginning operations in2007, we have reliably been
granted for our best-in-classarrange, intense brand, one of a kind appropriation and unmatched
client benefit. Regardless of whether an individualor venture, our clients dependably get world-
class benefits that Oblige their requirements.

CSR in Telecommunication Industry

Dispatch of Data over separations such like cell phone, earth line, satellite telephone, voice over
web convention are a pieceof media transmission. By and large reference, already themethods
of media transmission were exceptionally small andthe media transmission used to be through
pigeon, incomposing and through light flags. With the rising ofadvancements, at first the media
transmission was conceivablethrough Landline which included phone, broadcast and by slipby of
time and change in the innovations;radio, TVs, cellphones and telephone over web convention were
presented inthe advances of media transmission. Today the mediatransmission is real wellspring of
correspondence whilemoving around which hasturned out to be basic foreveryoneto have advantage
of current advances, association assessedthrough telecom, such like more established time when
Morsecode and flag lights were utilized as a part of imparting. Todaythe correspondence through
telephone, because of present dayadvances by sitting a huge number of thousand miles away,
onecan have the correspondence in a not very many seconds. Themedia transmission advances
have made it workable for thecorrespondence of information and other applicablecomponents when
man initially ventured on the moon.Voyager two rocket, sending remote waves i.e. voyagedaround
three billion miles (4.8 billion km) in almost no time Advancement in the media transmission
traded theatmospheres past our measure and now colossal waves areaccessible to see, hear on
the opposite side of the world in thecontinuous. Beginning from TV, Radio, and phone moved
tovideo calling, fiber optics, satellite and web. Mediatransmission industry is one of the quickest
developingbusinesses on the planet today. The said ventures are gettingincome in a huge number
of crores consistently. The mediatransmission is additionally useful for monetary developmentand
improvement. In the whole world, the media transmissionindustry has grown a few overlays
over the most recent onedecade. By and by, the telecom business manages giving cellphone
administrations 3G, 4G portable information and so on.,web administrations, for example,
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Wi-Fi, broadband and mediaadministration, for example, advanced TV, web on TV and soon. All
things considered, in today’s statement the mediatransmission is instrumental being developed,
developmentand correspondence from one a player on the planet to otherpiece of the world. The
three nations, in particular, China, Indiaand Russia are in rundown of main 10 on the planet in
themedia transmission advertise.

Kind of CSR Activity can be done by Telecom Industry

Over all, from the meetings led and a few bolster materialsgave by the organizations, the focus
on CSR exercises can begrouped into five principle classes as Environmental concerns(E), Welfare
(W), Community Involvement (C), Product orAdministrations (G) and Natural Disasters (N).
1. Environmental Concerns(E)

1. Pollution control movement over item

2. Product conforms to the ecological condition and theradiation duty setup by MCMC.

3. Ensures the level of the media transmission broadcastrecurrence is at the adequate level.

4. Recycles the unused segments of phone sets that wouldaffect nature.

5. Collaborates with other government organizations inarranging the ‘green ‘battle.

6. Develops ecological strategy in their association to beutilized at numerous levels of the
Operation.

2. Welfare or Charity (W)

1. Directly contributes some measure of cash for theindividual welfare, group Welfare and
furthermore thewelfare of the association.

2. Involves in creating framework, for example, structures,schools, libraries or houses for gift to

specific families.

Sponsors the treatment for specific sorts of unendingmaladies.

4. Contributes to choose people for staff advancement inspecific regions that could add to the

improvement of thebusiness.

Provides advising and material support to expandinspiration among the representatives.

6. Provides aunique reward plan and reward framework tothe representatives to suppott a positive
rivalry amongworkers.

7. Provides a far reaching protection scope for workers toguarantee they are shrouded in case of
a mischance.

8. Establishes a sound position framework for the workerwho volunteers to move to Another
organization withsubstantial reasons.

W

9]

3. Community Involvement(C)

1. Contributes certain parts of every year reasonable gift forR& D in general wellbeing concerning
radiationintroduction.

2. Contributes to the instructive organizations in type ofgrants and research programs in the field
of marketresponse and consumer loyalty.

3. Supports MCMC with the applicable data on the clientscope and the entrance rate to guarantee
the nation’scorrespondence development strategy is all aroundarranged.

4. Donates some measure of cash to fabricate framework foropen utilize, for example, transport
stops, shades, opentoilets et cetera.

5. Jointly supporters any ceaseless group programs withdifferent organizations.

6. Takes section in displays that elevate Malaysia to differentnations and empowers the tourism
business.

7. Visits a portion of the private organizations to advance asolid and great way of life to the
understudies
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4. Products or services (G)

1. Has plans to guarantee administrations gave in specificterritories would have no obscure
response to humanwellbeing.

2. Ensures the office utilized has no impact on the groups’wellbeing and tries to limit the likelihood
of diversion tothe clients in long haul.

3. Prepares and gives a hotline, control method andresponsive framework to ensure all the enlisted
objections be dealt with as critical. International Journal of Commerce and Management
Research123

4. Conducts every single essential test on the radiationrecurrence obstruction to decrease
unsettling influenceand increment similarity with innovation headway.

5. Adopts a sensible, most beneficial, innovation with themost recent development set to Increase
client similarity.

9]

. Natural Disasters (N)

1. Provides administrations that empower the clients to giveto an open reserve. Organization has
course of action withother privately owned businesses to give the importantadministrations.

2. Takes activity viably in specific circumstances bypromptly contributing as money to bolster
the casualties.

3. Jointly arranges beneficent projects to gather reserves forcasualties of catastrophic events
straightforwardly in thewake of deciding the measure of assets required.

4. Company’s representatives likewise have their ownparticular program to make individual
commitment formagnanimous purposes.

5. Keeps on supporting the casualties in spite of the fact thatthe beneficent program has halted.

Conclusion

This study shows that the general practices of CSR exercisesof corporate bodies all in all and
Telecom ventures in Indiaspecifically are tasteful with regards to genuine CSR accordand business
morals. It is considered as a venturing stone forcorporate bodies to accomplish their objectives.
CSR exercisesare so far actualized for advancing business with real spirits ofsocial responsibility
and kind-hearted purposes. Like othercorporate associations in India, Airtel, Vodafone
thoughtdependence and so forth hone CSR fortify their position incorporate world, and the CSR
hones generally groundedexposure; as well as social welfare. To the extent telecomdivisions are
concerned, it has been found progressivepractices of CSR exercises fundamentally are restricted to
thewellbeing and security, condition and calamity administration,instruction and social mindfulness
building, and gamessegments. In any case, unnecessary to specify that, the CSRexecution of
versatile administrators in those areas is still along way behind the desire of the average folks. It
might beviewed as similarly as a drop of water in the sea, consideringthese associations are making
billion dollars’ benefit. Thisreview additionally recommends that Airtel, dependence, thought, is
even great level receptive to the CSR exercisescontrasted with the other private administrators.
This reviewadditionally recommends some conceivable ranges thatcorporate bodies may consider
to consolidate in their CSRerrands and needs. It has been watched that improvement ofagribusiness
segment in rustic territories, developing openmindfulness on over populace, vitality funds,
againstmedication crusade, movement administration framework in the urban ranges are a portion
of the conceivable regions thatindividuals think corporate bodies ought to incorporate intotheir
CSR needs. Be that as it may, the question remains whoto implement and take care of whether
corporate bodies areconforming to least CSR undertakings.
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