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Ï³äõîäè äî ôîðìóâàííÿ êîìóí³êàö³éíèõ ñòðàòåã³é 
ï³äïðèºìñòâà â ìåðåæ³ ²íòåðíåò

Ïðåäìåòîì äîñë³äæåííÿ º òåîðåòèêî–ìåòîäè÷í³ ï³äõîäè äî ôîðìóâàííÿ êîìóí³êàö³éíèõ ñòðà-
òåã³é ï³äïðèºìñòâ â ìåðåæ³ ²íòåðíåò.

Ìåòîþ äîñë³äæåííÿ º ðîçêðèòòÿ òåîðåòèêî–ìåòîäè÷íèõ ï³äõîä³â äî ôîðìóâàííÿ êîìóí³êàö³é-
íèõ ñòðàòåã³é çà äîïîìîãîþ ³íñòðóìåíò³â ²íòåðíåò.

Ìåòîäè äîñë³äæåííÿ. Ó ðîáîò³ âèêîðèñòàí³ ä³àëåêòè÷íèé ìåòîä íàóêîâîãî ï³çíàííÿ, ìåòîä 
àíàë³çó ³ ñèíòåçó, ïîð³âíÿëüíèé ìåòîä, ìåòîä óçàãàëüíåííÿ äàíèõ.

Ðåçóëüòàòè ðîáîòè. Ó ñòàòò³ äàíî âèçíà÷åííÿ ñóòíîñò³ êàòåãîð³¿ «ñòðàòåã³ÿ ìàðêåòèíãîâèõ êî-
ìóí³êàö³é»; âèçíà÷åíî ôàêòîðè ðîçâèòêó ðèíêó ²íòåðíåò–êîìóí³êàö³é â Óêðà¿í³; âèîêðåìëåíî ÷îòè-
ðè îñíîâí³ åòàïè, ç ÿêèõ ñêëàäàºòüñÿ ïîáóäîâà ñòðàòåã³¿ êîìóí³êàö³¿ â ìåðåæ³ ²íòåðíåò.

Âèñíîâêè. Ðåçóëüòàòàìè ïðîâåäåíîãî äîñë³äæåííÿ ñòàëè íàñòóïí³ âèñíîâêè. Âèîêðåìëåíî ÷î-
òèðè îñíîâíèõ åòàïè, ç ÿêèõ ñêëàäàºòüñÿ ïîáóäîâà ñòðàòåã³¿ êîìóí³êàö³¿ â ìåðåæ³ ²íòåðíåò, à ñà-
ìå: åòàï ðîçðîáêè êîíöåïö³¿ êîìóí³êàòèâíî¿ ïðîãðàìè òà ¿¿ ïëàíóâàííÿ, åòàï ïðàêòè÷íî¿ ðåàë³çàö³¿ 
êîìóí³êàòèâíî¿ ïðîãðàìè, åòàï â³äñòåæåííÿ ïðîöåñó ðåàë³çàö³¿ êîìóí³êàòèâíî¿ ïðîãðàìè òà åòàï 
îö³íêè åôåêòèâíîñò³ ìàðêåòèíãîâî¿ êîìóí³êàö³¿ â ²íòåðíåò³. 

Êëþ÷îâ³ ñëîâà: ìàðêåòèíã, êîìóí³êàö³¿, ï³äïðèºìñòâà, êîíêóðåíö³ÿ, ðèíîê, ñïîæèâà÷³, åôåêòèâ-
í³ñòü, òîâàðè.
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Ïîäõîäû ê ôîðìèðîâàíèþ êîììóíèêàöèîííûõ ñòðàòåãèé 
ïðåäïðèÿòèÿ â ñåòè Èíòåðíåò

Ïðåäìåòîì èññëåäîâàíèÿ ÿâëÿþòñÿ òåîðåòèêî–ìåòîäè÷åñêèå ïîäõîäû ê ôîðìèðîâàíèþ 
êîììóíèêàöèîííûõ ñòðàòåãèé ïðåäïðèÿòèé â ñåòè Èíòåðíåò.

Öåëüþ èññëåäîâàíèÿ ÿâëÿåòñÿ ðàñêðûòèå òåîðåòèêî–ìåòîäè÷åñêèõ ïîäõîäîâ ê ôîðìèðîâà-
íèþ êîììóíèêàöèîííûõ ñòðàòåãèé ñ ïîìîùüþ èíñòðóìåíòîâ Èíòåðíåò.

Ìåòîäû èññëåäîâàíèÿ. Â ðàáîòå èñïîëüçîâàíû äèàëåêòè÷åñêèé ìåòîä íàó÷íîãî ïîçíàíèÿ, 
ìåòîä àíàëèçà è ñèíòåçà, ñðàâíèòåëüíûé ìåòîä, ìåòîä îáîáùåíèÿ äàííûõ.

Ðåçóëüòàòû ðàáîòû. Â ñòàòüå äàíî îïðåäåëåíèå ñóùíîñòè êàòåãîðèè «ñòðàòåãèÿ ìàðêåòèíãîâûõ 
êîììóíèêàöèé»; îïðåäåëåíû ôàêòîðû ðàçâèòèÿ ðûíêà Èíòåðíåò–êîììóíèêàöèé â Óêðàèíå; âûäåëåíû 
÷åòûðå îñíîâíûõ ýòàïà, èç êîòîðûõ ñîñòîèò ïîñòðîåíèå ñòðàòåãèè êîììóíèêàöèè â ñåòè Èíòåðíåò.

Âûâîäû. Ðåçóëüòàòàìè ïðîâåäåííîãî èññëåäîâàíèÿ ñòàëè ñëåäóþùèå âûâîäû. Âûäåëåíû ÷åòûðå 
îñíîâíûõ ýòàïà, èç êîòîðûõ ñîñòîèò ïîñòðîåíèå ñòðàòåãèè êîììóíèêàöèè â ñåòè Èíòåðíåò, à èìåí-
íî: ýòàï ðàçðàáîòêè êîíöåïöèè êîììóíèêàòèâíîé ïðîãðàììû è åå ïëàíèðîâàíèÿ, ýòàï ïðàêòè÷åñ-
êîé ðåàëèçàöèè êîììóíèêàòèâíîé ïðîãðàììû, ýòàï îòñëåæèâàíèÿ ïðîöåññà ðåàëèçàöèè êîììó-
íèêàòèâíîé ïðîãðàììû è ýòàï îöåíêè ýôôåêòèâíîñòè ìàðêåòèíãîâîé êîììóíèêàöèè â Èíòåðíåòå.

Êëþ÷åâûå ñëîâà: ìàðêåòèíã, êîììóíèêàöèè, ïðåäïðèÿòèÿ, êîíêóðåíöèÿ, ðûíîê, ïîòðåáèòåëè, 
ýôôåêòèâíîñòü, òîâàðû.

HUSHTAN T.V.

Approaches to the formation of communication strategies 
of the enterprise in the Internet

The subject of the study is theoretical and methodical approaches to the formation of 
communication strategies of enterprises in the Internet.

The purpose of the study is to uncover theoretical and methodological approaches to the 
formation of communication strategies with the help of Internet tools.
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Ïîñòàíîâêà ïðîáëåìè. Â óìîâàõ êîíêóðåíò-
íî¿ áîðîòüáè ïîñò³éíî çðîñòàº íåîáõ³äí³ñòü âäî-
ñêîíàëåííÿ ìåõàí³çìó ïðîñóâàííÿ òîâàð³â íà 
ðèíêàõ, ùî îáóìîâëþº íåîáõ³äí³ñòü ïîøóêó íàé-
á³ëüø åôåêòèâíèõ ³íñòðóìåíò³â êîìóí³êàòèâíîãî 
âïëèâó íà ðèíîê. Îñòàíí³ì ÷àñîì, ñàìå çàâäÿ-
êè àêòèâíîìó ðîçâèòêó ³íôîðìàö³éíèõ òåõíîëî-
ã³é äëÿ ï³äïðèºìñòâ â³äêðèâñÿ íîâèé ³íñòðóìåíò 
êîìóí³êàö³é–êîìóí³êàö³¿ çà äîïîìîãîþ ³íôîðìà-
ö³éíèõ òåõíîëîã³é òà ìåðåæ³ ²íòåðíåò. Â Óêðà¿í³, 
êîìóí³êàö³¿ â ²íòåðíåò âèêîðèñòîâóºòüñÿ á³ëüø³ñ-
òþ êîìïàí³é, çäåá³ëüøîãî, ÿê åëåìåíò êîìïëåê-
ñó çàõîä³â äëÿ ñòâîðåííÿ ñïðèÿòëèâîãî ³ì³äæó. 
Ó òîé æå ÷àñ ó ðîçâèíåíèõ êðà¿íàõ ³íôîðìàö³é-
í³ òåõíîëîã³¿ çàéìàþòü îäíå ³ç ïðîâ³äíèõ ì³ñöü â 
ñèñòåì³ êîìóí³êàö³é òà º âèñîêîåôåêòèâíèì êî-
ìóí³êàòèâíèì ³íñòðóìåíòîì. Òîìó ìîæíà ö³ëêîì 
îá´ðóíòîâàíî ãîâîðèòè ïðî òå, ùî â ïåðñïåêòèâ³ ³ 
óêðà¿íñüê³ êîìïàí³¿ ïî÷íóòü á³ëüø àêòèâíî çàñòî-
ñîâóâàòè ñó÷àñí³ ³íôîðìàö³éí³–òåõíîëîã³¿ â ñâî-
¿õ êîìóí³êàö³éíèõ ö³ëÿõ. Íà äàíèé ìîìåíò âèêî-
ðèñòàííÿ ñó÷àñíèõ ³íôîðìàö³éíèõ òåõíîëîã³é ÿê 
çàñîáó ìàðêåòèíãîâèõ êîìóí³êàö³é º íàéá³ëüø 
âóçüêèì òà ìàëîäîñë³äæåíèì ì³ñöåì.

Àíàë³ç îñòàíí³õ äîñë³äæåíü òà ïóáë³êàö³é. 
Âàãîìèé íàóêîâèé âíåñîê â îïðàöþâàííÿ ïðî-
áëåì êîìóí³êàö³éíî¿ ä³ÿëüíîñò³ çðîáèëè òàê³ â³-
ò÷èçíÿí³ ³ çàðóá³æí³ â÷åí³, ÿê Í. Âåäì³äü, Ë. Êîéê, 
Î. Êîðîñò³ëü, Ô. Êîòëåð, Ê. Ðîòöîë, Ð. Øìàëåí-
ñ³ òîùî. Îäíàê, ïèòàííÿ çàñòîñóâàííÿ ñó÷àñíèõ 
³íôîðìàö³éíèõ òåõíîëîã³é â êîìóí³êàö³éíèõ ñòðà-
òåã³ÿõ ï³äïðèºìñòâ çàëèøàþòüñÿ ìàëîäîñë³äæå-
íèìè, ùî îáóìîâëþº íåîáõ³äí³ñòü ïðîâåäåííÿ 
ïîäàëüøèõ äîñë³äæåíü ó öèõ íàïðÿìêàõ.

Ìåòà ñòàòò³ – ðîçêðèòè òåîðåòèêî–ìåòîäè÷í³ 
ï³äõîäè äî ôîðìóâàííÿ êîìóí³êàö³éíèõ ñòðàòåã³é 
çà äîïîìîãîþ ³íñòðóìåíò³â ²íòåðíåò.

Âèêëàä îñíîâíîãî ìàòåð³àëó. Â ñó÷àñíèõ 
óìîâàõ äèíàì³÷íîãî êîíêóðåíòíîãî ñåðåäîâèùà 
çàñòîñóâàííÿ ñòðàòåã³÷íîãî ï³äõîäó âêðàé âàæ-
ëèâå ó âñ³õ ôóíêö³îíàëüíèõ ñôåðàõ ä³ÿëüíîñò³ ï³ä-
ïðèºìñòâà. Íàóêîâö³ íå ìàþòü ºäèíî¿ òî÷êè çîðó 
ñòîñîâíî ñóòíîñò³ êàòåãîð³¿ “ñòðàòåã³ÿ ìàðêåòèí-
ãîâèõ êîìóí³êàö³é”. Òàê, íà äóìêó Ò.Î. Ïðèìàê, ï³ä 
ñòðàòåã³ºþ ìàðêåòèíãîâèõ êîìóí³êàö³é âàðòî ðî-
çóì³òè ñóêóïí³ñòü ÷îòèðüîõ ñêëàäîâèõ åëåìåíò³â – 
ðåêëàìè, ïåðñîíàëüíîãî ïðîäàæó, ñòèìóëþâàííÿ 
çáóòó òà PR, ùî ïîâèíí³ áóòè ÷³òêî ñêîîðäèíîâàí³ 
ì³æ ñîáîþ òà îð³ºíòîâàí³ íà äîñÿãíåííÿ ñòðàòåã³÷-
íî¿ ö³ë³ ìàðêåòèíãîâèõ êîìóí³êàö³é [9]. Óêðà¿íñüêèé 
äîñë³äíèê ². Äîëæàíñüêèé ïðîïîíóº ðîçãëÿäàòè 
ñòðàòåã³þ ìàðêåòèíãîâèõ êîìóí³êàö³é ÿê åëåìåíò 
ïðîöåñó ñòðàòåã³÷íîãî ïëàíóâàííÿ, ùî çàéìàº 
ñâîº ì³ñöå â ³ºðàðõ³¿ ö³ëåé ³ ñòðàòåã³é îðãàí³çà-
ö³¿ [4]. Ïðè ðîçðîáö³ êîìóí³êàö³éíî¿ ñòðàòåã³¿ íå-
îáõ³äíî âðàõîâóâàòè áàãàòî äîäàòêîâèõ ôàêòîð³â, 
ÿê³ âïëèâàþòü íà âèá³ð îðãàí³çàö³ºþ êîìóí³êàö³é-
íèõ ³íñòðóìåíò³â òà ¿õ ñï³ââ³äíîøåííÿ â êîìóí³êà-
ö³éíîìó íàáîð³ (ö³ëüîâèé ðèíîê, êîí’þíêòóðà, æèò-
òºâèé öèêë ïðîäóêòó, ð³âåíü êîíêóðåíö³¿, ô³íàíñîâ³ 
îáìåæåííÿ îðãàí³çàö³¿, ãàëóçåâà ñïåöèô³êà òà ³í.). 
Òàêèì ÷èíîì, ìîæíà ñòâåðäæóâàòè, ùî ïðèéíÿò-
òÿ ð³øåííÿ ùîäî ñòðóêòóðè ìàðêåòèíãîâèõ êîìó-
í³êàö³é º íàéâàæëèâ³øîþ ïðîáëåìîþ â ïðîöåñ³ 
ðîçðîáêè êîìóí³êàö³éíî¿ ñòðàòåã³¿ ³ îäíèì ç ãîëî-
âíèõ çàâäàíü ïëàíóâàííÿ ìàðêåòèíãîâèõ êîìóí³-
êàö³é â îðãàí³çàö³¿.

Ñóêóïí³ñòü ä³é ïî îðãàí³çàö³¿ ðåêëàìè, ñòèìóëþ-
âàííþ ïðîäàæó, â³äíîñèíàì ³ç ãðîìàäñüê³ñòþ ³ ò.ä., 
òîáòî ïðîãðàìà ìàðêåòèíãîâèõ êîìóí³êàö³é, âè-
çíà÷àþòüñÿ ç óðàõóâàííÿì ö³ëåé ï³äïðèºìñòâà, 
ùî çàëåæàòü â³ä ¿¿ çàãàëüíî¿ ïîë³òèêè. Ïðè öüî-
ìó íàéá³ëüø ÷àñòî âèêîðèñòîâóâàíèìè ö³ëÿìè 
º íàñòóïí³ ö³ë³: ï³äâèùåííÿ âëàñíî¿ ïîïóëÿðíîñ-

Methods of research. In the work the dialectical method of scientific knowledge, the method of 
analysis and synthesis, the comparative method, the method of data generalization are used.

Results of work. The article defines the essence of the category «strategy of marketing 
communications»; the factors of development of the market of Internet communications in Ukraine 
are determined; there are four main stages that outlined in the construction of a communication 
strategy on the Internet.

Conclusions. The results of the study were follows. There are four main stages from which the 
development of the communication strategy in the Internet is developed, namely: the stage of development 
of the concept of the communicative program and its planning, the stage of practical implementation of 
the communicative program, the stage of tracking the implementation of the communicative program 
and the stage of assessing the effectiveness of marketing communication on the Internet.

Key words: marketing, communications, enterprises, competition, market, consumers, efficiency, goods.
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ò³; ñòâîðåííÿ ïåâíîãî ³ì³äæó (òî÷í³ñòü, øâèäê³ñòü); 
çì³öíåííÿ çâè÷íèõ çâ’ÿçê³â ç ïîñò³éíèìè êë³ºíòà-
ìè; çá³ëüøåííÿ ÷èñëà ñïîæèâà÷³â, â³äâîéîâàíèõ ó 
êîíêóðåíò³â; çàëó÷åííÿ íîâèõ êë³ºíò³â çà äîïîìî-
ãîþ çá³ëüøåííÿ ïî÷àòêîâîãî ïîïèòó; çá³ëüøåííÿ 
íåïðÿìèì ÷èíîì åôåêòèâíîñò³ ðîáîòè òîðãîâåëü-
íîãî ïåðñîíàëó. Ìîæíà ñêàçàòè, ùî ñòðàòåã³÷íèé 
ï³äõ³ä äî ìàðêåòèíãîâî¿ êîìóí³êàö³¿ âèõîäèòü ³ç íå-
îáõ³äíîñò³ ïîâíîãî óðàõóâàííÿ ñàìî¿ ñòðàòåã³¿ ãîñ-
ïîäàðñüêî¿ ä³ÿëüíîñò³, ïðèíöèïîâèõ âëàñòèâîñòåé 
áóäü–ÿêî¿ ìàðêåòèíãîâî¿ êîìóí³êàö³¿ ÿê ñèñòåìè òà 
îñîáëèâîñòåé ¿¿ ðîçâèòêó ç óðàõóâàííÿì óìîâ ³ ö³-
ëåé ðîçâèòêó êîíêðåòíîãî ï³äïðèºìñòâà. 

Ñüîãîäí³ â ðîçïîðÿäæåíí³ êîìïàí³¿ ³ñíóº êîìï-
ëåêñíà ñèñòåìà ìàðêåòèíãîâèõ êîìóí³êàö³é: ñï³ë-
êóâàííÿ ç ïîñåðåäíèêàìè, ³ç ñïîæèâà÷àìè ïðîäóê-
ö³¿ ³ ð³çíèìè êîíòàêòíèìè àóäèòîð³ÿìè; ïîñåðåäíèêè 
îáì³íþþòüñÿ ³íôîðìàö³ºþ ç³ ñâî¿ìè êë³ºíòàìè ³ ³í-
øèìè ñïîæèâà÷àìè; ñïîæèâà÷³ ðîçïîâ³äàþòü ïðî 
òîâàðè ³íøèì ñïîæèâà÷àì. Â ñó÷àñíèõ óìîâàõ îä-
íèì ³ç íîâ³òí³õ òà åôåêòèâíèõ ìåòîä³â ïîøèðåííÿ 
³íôîðìàö³¿ º ²íòåðíåò–òåõíîëîã³¿, à ð³çêèé ðîçâèòîê 
²íòåðíåò–òåõíîëîã³é äîâîäèòü âèñîêó êîìóí³êàòèâ-
íó ñèëó äàíîãî äæåðåëà ³íôîðìóâàííÿ. Ðîçâèòêó 
ðèíêó ²íòåðíåò–êîìóí³êàö³é â Óêðà¿í³, ïåðåäóñ³ì, 
ñïðèÿëè òàê³ ôàêòîðè ÿê: 1) ðîçâèòîê ²íòåðíåò–
òåõíîëîã³é â Óêðà¿í³, çá³ëüøåííÿ ²íòåðíåò–àóäè-
òîð³¿; 2) ïîñòóïîâå ïåðåíàñè÷åííÿ ðåêëàìîþ òðà-
äèö³éíèõ ìåä³à–ðàä³î, òåëåáà÷åííÿ, çîâí³øíüî¿ òà 
ïðåñîâî¿ ðåêëàìè, ùî ïðèçâîäèëî äî ñêîðî÷åí-
íÿ åôåêòèâíîñò³ ðåêëàìíèõ âèòðàò ðåêëàìîäàâ-
ö³â ó öèõ ìåä³à; 3) äëÿ áàãàòüîõ íåâåëèêèõ êîìïà-
í³é ²íòåðíåò–ðåêëàìà äîçâîëÿº äîñÿãòè áàæàíîãî 
åôåêòó íàâ³òü ïðè â³äíîñíî ìàëèõ áþäæåòàõ íà ïðî-
âåäåííÿ ðåêëàìíî¿ êàìïàí³¿; 4) äëÿ áàãàòüîõ êîì-
ïàí³é, ÿê³ ïðîäàþòü íà ðèíêó äîñòàòíüî ñó÷àñí³ òà 
âèñîêîòåõíîëîã³÷í³ òîâàðè, ²íòåðíåò â³äêðèâàº íîâ³ 
ìîæëèâîñò³ äëÿ ¿õ ðåêëàìóâàííÿ òà ïðîñóâàííÿ. Íà 
äàíèé ÷àñ, ïðàêòèêà çíà÷íî âèïåðåäæàº ïðåäñòàâ-
ëåíå ó â³ò÷èçíÿí³é åêîíîì³÷í³é ë³òåðàòóð³, íàóêîâå 
îñìèñëåííÿ ïðîöåñ³â åôåêòèâíîãî óïðàâë³ííÿ êî-
ìóí³êàòèâíîþ ä³ÿëüí³ñòþ óêðà¿íñüêèõ ï³äïðèºìñòâ, 
ïðè öüîìó â íàéá³ëüø³é ì³ð³ öå ñòîñóºòüñÿ òàêî¿ 
êîìïîíåíòè êîìóí³êàòèâíî¿ ä³ÿëüíîñò³ ÿê âèêîðèñ-
òàííÿ ñó÷àñíèõ ³íôîðìàö³éíèõ òåõíîëîã³é ÿê çàñîáó 
ìàðêåòèíãîâèõ êîìóí³êàö³é. Àíàë³ç ðîá³ò äîñë³äíè-
ê³â çàñòîñóâàííÿ ²íòåðíåò–òåõíîëîã³é â ìàðêåòèí-
ãîâèõ êîìóí³êàö³ÿõ äîçâîëèâ âèîêðåìèòè 4 îñíî-
âíèõ åòàïè, ç ÿêèõ ñêëàäàºòüñÿ ïîáóäîâà ñòðàòåã³¿ 
êîìóí³êàö³¿ â ìåðåæ³ ²íòåðíåò, à ñàìå – åòàï ðîç-

ðîáêè êîíöåïö³¿ êîìóí³êàòèâíî¿ ïðîãðàìè òà ¿¿ ïëà-
íóâàííÿ, åòàï ïðàêòè÷íî¿ ðåàë³çàö³¿ êîìóí³êàòèâíî¿ 
ïðîãðàìè, åòàï â³äñòåæåííÿ ïðîöåñó ðåàë³çàö³¿ êî-
ìóí³êàòèâíî¿ ïðîãðàìè òà åòàï îö³íêè åôåêòèâíîñò³ 
ìàðêåòèíãîâî¿ êîìóí³êàö³¿ â ²íòåðíåò. 

Íà åòàï³ ôîðìóâàííÿ êîìóí³êàòèâíî¿ êîíöåïö³¿ 
òà ïëàíóâàííÿ ²íòåðíåò– êîìóí³êàö³¿ ïðîâîäèòü-
ñÿ ïîïåðåäíº äîñë³äæåííÿ ³ ïîñòàíîâêà çàâäàíü 
êîìóí³êàòèâíî¿ ïðîãðàìè, âèä³ëÿþòüñÿ êëþ÷îâ³ 
åòàïè ¿¿ ïðîõîäæåííÿ ³ ñïîñîáè ðåàë³çàö³¿. Â ê³í-
öåâîìó ðàõóíêó ïëàí ²íòåðíåò–êîìóí³êàö³¿ îïè-
ñóº âèäè âèêîðèñòîâóâàíèõ êîìóí³êàòèâíèõ çà-
ñîá³â, ì³ñöÿ ¿õ ðîçì³ùåííÿ, òåðì³íè ðîçì³ùåííÿ, 
âàð³àíòè òàðèô³êàö³¿ òà ïåðåäáà÷óâàíó åôåêòèâ-
í³ñòü êàìïàí³¿. Íà åòàï³ ôàêòè÷íîãî çä³éñíåííÿ 
êîìóí³êàòèâíî¿ êàìïàí³¿ â³äáóâàºòüñÿ ñòâîðåí-
íÿ íåîáõ³äíèõ ³íôîðìàö³éíèõ ìàòåð³àë³â (äèçàé-
íåðñüêå ïðîåêòóâàííÿ òà ïðîãðàìíà ðåàë³çàö³ÿ), 
ïðè öüîìó äëÿ ïðîâåäåííÿ ìàñøòàáíî¿ êàìïà-
í³¿ äëÿ ïîñèëåííÿ åôåêòó ñèíåðã³¿, âèêîðèñòî-
âóºòüñÿ íå ò³ëüêè ²íòåðíåò, àëå ³ ÇÌ², ³ çîâí³øíÿ 
ðåêëàìà, ðåêëàìà íà ðàä³î. Îñîáëèâîñòÿìè ²í-
òåðíåò–êîìóí³êàö³¿ º òîé ôàêò, ùî ²íòåðíåò äî-
çâîëÿº äèíàì³÷íî â³äñë³äêîâóâàòè ³ êîðèãóâàòè 
õ³ä êîìóí³êàòèâíî¿ êàìïàí³¿ (íàïðèêëàä, â³äðåäà-
ãóâàòè ñåìàíòè÷íå ÿäðî àáî îïåðàòèâíî çì³íèòè 
³íôîðìàö³éí³ ìàòåð³àëè), à òîìó íà òðåòüîìó åòà-
ï³ ðåàë³çàö³¿ ñòðàòåã³¿ ²íòåðíåò–êîìóí³êàö³¿, çä³é-
ñíþºòüñÿ â³äñòåæåííÿ õîäó ðåêëàìíî¿ êàìïàí³¿ òà 
ó ðàç³ íåîáõ³äíîñò³ çä³éñíþºòüñÿ ¿¿ êîðèãóâàííÿ. 

Çàêëþ÷íèì åòàïîì ðåàë³çàö³¿ ñòðàòåã³¿ ²íòåðíåò–
êîìóí³êàö³¿ º àíàë³ç ¿¿ ðåçóëüòàò³â. Â³ä ö³ëåé ²íòåð-
íåò–êîìóí³êàö³¿ (íàïðèêëàä, çá³ëüøåííÿ ïðîäàæ, 
ï³äâèùåííÿ ð³âíÿ âï³çíàííÿ òîðãîâåëüíî¿ ìàð-
êè) çàëåæèòü ³ ñïîñ³á îö³íêè ¿¿ åôåêòèâíîñò³. Îö³í-
êà åôåêòèâíîñò³ êîìóí³êàòèâíî¿ ïîë³òèêè â ²íòåð-
íåò³, äîïîìàãàº âèçíà÷èòè ïðàâèëüí³ñòü îáðàíî¿ 
ñòðàòåã³¿ ²íòåðíåò–êîìóí³êàö³¿, à òàêîæ äîö³ëüí³ñòü 
çä³éñíåíèõ âèòðàò íà ²íòåðíåò–çàõîäè, äëÿ ÷îãî 
âèòðàòè íà ²íòåðíåò–êîìóí³êàö³¿ ç³ñòàâëÿþòüñÿ ³ç 
ñóìàðíèì ðåçóëüòàòîì. Îö³íêà åôåêòèâíîñò³ êî-
ìóí³êàòèâíî¿ ïîë³òèêè îêðåìèõ êàìïàí³é, âèçíà-
÷àº äîö³ëüí³ñòü âêëàäåíü ó äàíó êàìïàí³þ. Ùîá 
çðîçóì³òè á³ëüø îá’ºêòèâí³ âèñíîâêè, ðåçóëüòà-
òè êàìïàí³¿ ç³ñòàâëÿþòüñÿ ç ðåçóëüòàòàìè ðàí³øå 
ïðîâåäåíèõ êàìïàí³é. Îòæå, çàñòîñóâàííÿ ²íòåð-
íåò ïðè îðãàí³çàö³¿ êîìóí³êàö³éíèõ ïðîöåñ³â ñó-
÷àñíèõ ï³äïðèºìñòâ º âàãîìèì ôàêòîðîì çàáåç-
ïå÷åííÿ âèñîêî¿ åôåêòèâíîñò³ ôóíêö³îíóâàííÿ 
ñèñòåìè ìàðêåòèíãîâèõ êîìóí³êàö³é ï³äïðèºìñòâ. 
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Ïðè öüîìó îäí³ºþ ³ç ãàëóçåé åêîíîì³÷íî¿ ä³ÿëü-
íîñò³, â ÿêèõ âèêîðèñòàííÿ ñó÷àñíèõ ²íòåðíåò–
òåõíîëîã³é íàéá³ëüø äîö³ëüíå, º òóðèñòè÷íà ãà-
ëóçü. Øèðîêå çàñòîñóâàííÿ ²íòåðíåò–òåõíîëîã³é 
ñòàº îäíèì ³ç íàéàêòóàëüí³øèõ çàâäàíü â ³íäóñòð³¿ 
òóðèçìó. Ñòâîðåííÿ ïîòóæíèõ êîìï’þòåðíèõ ñèñ-
òåì áðîíþâàííÿ çàñîá³â ðîçì³ùåííÿ ³ òðàíñïîðòó, 
åêñêóðñ³éíîãî òà êóëüòóðíî–îçäîðîâ÷îãî îáñëó-
ãîâóâàííÿ, ³íôîðìàö³ÿ ïðî íàÿâí³ñòü ³ äîñòóïí³ñòü 
òèõ àáî ³íøèõ òóð³â, ìàðøðóò³â, òóðèñòè÷íîãî ïî-
òåíö³àëó êðà¿í ³ ðåã³îí³â – âåñü êîìïëåêñ öèõ ïè-
òàíü ñòàº àêòóàëüíèì äëÿ îðãàí³çàö³¿ ïîòî÷íî¿ òà 
ìàéáóòíüî¿ ä³ÿëüíîñò³ òóðèñòè÷íèõ ï³äïðèºìñòâ. 

Âèñíîâêè
Ó ñó÷àñíèõ óìîâàõ ²íòåðíåò–òåõíîëîã³¿ ìîæóòü 

âèêîíóâàòè òàê³ ôóíêö³¿ â ä³ÿëüíîñò³ ï³äïðèºìñòâ ÿê 
– ìàðêåòèíãîâ³ êîìóí³êàòèâí³ ôóíêö³¿, ôóíêö³¿ ñòâî-
ðåííÿ ³íôîðìàö³éíî–àíàë³òè÷íîãî çàáåçïå÷åí-
íÿ óïðàâë³íñüêîãî ïðîöåñó òà çáóòîâ³ ³ ëîã³ñòè÷í³ 
ôóíêö³¿, ùî çíàõîäÿòü ñâîþ ðåàë³çàö³þ â ñó÷àñíèõ 
òåõíîëîã³ÿõ åëåêòðîííî¿ êîìåðö³¿. Íà ï³äñòàâ³ îïðà-
öþâàííÿ òåîðåòè÷íèõ ïîëîæåíü òà ïðàêòèêè ðåà-
ë³çàö³¿ ñòðàòåã³¿ ²íòåðíåò–êîìóí³êàö³é, âèîêðåìëåíî 
÷îòèðè îñíîâíèõ åòàïè, ç ÿêèõ ñêëàäàºòüñÿ ïîáó-
äîâà ñòðàòåã³¿ êîìóí³êàö³é â ìåðåæ³ ²íòåðíåò. 

Ñïèñîê âèêîðèñòàíèõ äæåðåë
1. Âàæèíñüêèé Ô. À., Êîëîä³é÷óê À. Â. Ìàðêåòèí-

ãîâ³ äîñë³äæåííÿ â ñèñòåì³ óïðàâë³ííÿ êîíêóðåíòî-
ñïðîìîæí³ñòþ ï³äïðèºìñòâ // Íàóêîâèé â³ñíèê ÍËÒÓ 
Óêðà¿íè : çá. íàóê.–òåõí. ïðàöü. Ëüâ³â: ÐÂÂ ÍËÒÓ Óêðà-
¿íè. 2009. Âèï. 19.1. Ñ. 125–130.

2. Ãàâðèëêî Ï. Ï., Êîëîä³é÷óê À. Â. , ×åðòîðèæñüêèé 
Â. Ì. Ôàêòîðè ³ííîâàö³éíîãî ðîçâèòêó ïðîìèñëîâîñ-
ò³ // Íàóêîâèé â³ñíèê ÍËÒÓ Óêðà¿íè: çá. íàóê.–òåõí. 
ïðàöü. 2011. Âèï. 21.11. Ñ. 201–205.

3. Ãîãîëü Ã. Ï. , Êîëîä³é÷óê À. Â., ßðåìêî À. Þ. Ñóò-
í³ñòü çáóòîâî¿ ä³ÿëüíîñò³ ìàøèíîáóä³âíèõ ï³äïðèºìñòâ 
// Íàóêîâèé â³ñíèê ÍËÒÓ Óêðà¿íè: çá. íàóê.–òåõí. 
ïðàöü. 2010. Âèï. 20.7. Ñ. 148–153.

4. Äîëæàíñêèé È. Ç. Ðàçðàáîòêà ýôôåêòèâíîé ìåäèà–
ñòðàòåãèè ïðîäâèæåíèÿ áðåíäà â ðàìêàõ êîììóíèêàöè-
îííîé ïîëèòèêè ïðåäïðèÿòèÿ // Åêîíîì³êà: ïðîáëåìè 
òåîð³¿ òà ïðàêòèêè. 2004. Âèï. 188, Ò. 1. Ñ. 220–228.

5. Êîëîä³é÷óê À.Â. ²íôîðìàö³ÿ ÿê ôàêòîð ³ííîâàö³é-
íîãî ðîçâèòêó åêîíîì³êè // Ôîðìóâàííÿ ðèíêîâèõ 
â³äíîñèí â Óêðà¿í³. 2012. ¹5/1(132). Ñ. 58–62.

6. Êîëîä³é÷óê À.Â. Îñîáëèâîñò³ ôóíêö³îíóâàííÿ ìà-
øèíîáóä³âíèõ ï³äïðèºìñòâ íà ñó÷àñíîìó åòàï³ ðîç-

âèòêó åêîíîì³êè Óêðà¿íè / À.Â. Êîëîä³é÷óê, Â.Ì. Ï³ñ-
íèé // Çá. íàóê.–òåõí. ïðàöü ÍËÒÓ Óêðà¿íè. – 2009. 
– Âèï.19.13. – Ñ. 172–178.

7. Êîëîä³é÷óê À. Â., Ï³ñíèé Â. Ì., Ñåì÷óê Æ. Â. Ñóò-
í³ñòü ³ííîâàö³é, ñòðóêòóðà òà îñíîâí³ åòàïè ³ííîâà-
ö³éíîãî ïðîöåñó // Íàóêîâèé â³ñíèê ÍËÒÓ Óêðà¿íè. 
2009. Âèï. 19.9. Ñ. 191–196. 

8. Ìîëíàð Î. Ñ., Êóøí³ð Þ. Á., Âàæèíñüêèé Ô. À. Ïåðå-
äóìîâè òà ñòàí ðîçâèòêó ñ³ëüñüêîãî çåëåíîãî òóðèçìó íà 
Çàêàðïàòò³ // Íàóêîâèé â³ñíèê Óæãîðîäñüêîãî óí³âåð-
ñèòåòó. Ñåð³ÿ: Åêîíîì³êà. 2010. Âèï. 31. Ñ. 120–124.

9. Ïðèìàê Ò. Î. Ðèíîê ìàðêåòèíãîâèõ êîìóí³êàö³é: 
ñòðàòåã³÷íèé àñïåêò // Ïðîáëåìè ôîðìóâàííÿ ³ ðîçâè-
òêó ðèíêîâî¿ åêîíîì³êè â Óêðà¿í³. 2003. Âèï.8: Ñ. 60–63.

10. ×îðíà Í. Ï. Ïð³îðèòåòí³ íàïðÿìêè ³ííîâàö³éíîãî 
ðîçâèòêó õàð÷îâî¿ ïðîìèñëîâîñò³ ó êîíòåêñò³ çàáåçïå-
÷åííÿ ïðîäîâîëü÷î¿ áåçïåêè äåðæàâè // Â³ñíèê åêî-
íîì³÷íî¿ íàóêè Óêðà¿íè. 2012. ¹ 2 (22). Ñ. 177–179.

11. ×îðíèé Ð. Ñ. Àêòèâ³çàö³ÿ ðîçâèòêó ñôåðè çàéíÿ-
òîñò³ ÿê ôàêòîð ôîðìóâàííÿ òðóäîâîãî ïîòåíö³àëó ó 
ñ³ëüñüê³é ì³ñöåâîñò³ // Àãðîñâ³ò. 2013. ¹8. Ñ.38–41.

References 
1. Vazhynskyy, F. A., & Kolodiychuk, A. V. (2009). 

Marketynhovi doslidzhennya v systemi upravlinnya 
konkurentospromozhnistyu pidpryyemstv [Marketing 
research in the system of competitiveness management 
of enterprises]. In Naukovyy visnyk NLTU Ukrayiny 
[Scientific Bulletin of National Forestry University of 
Ukraine]: Vol. 19.1 (pp. 125–130). [in Ukrainian].

2. Havrylko, P. P., Kolodiychuk, A. V., & Chertoryzhskyy, 
V. M. (2011). Faktory innovatsiynoho rozvytku 
promyslovosti [Factors of innovation development of 
industry]. In Naukovyy visnyk NLTU Ukrayiny [Scientific 
Bulletin of National Forestry University of Ukraine]: Vol. 
21.11 (pp. 201–205). [in Ukrainian].

3. Hohol, H. P., Kolodiychuk, A. V., & Yaremko, A. Yu. 
(2010). Sutnist’ zbutovoyi diyal’nosti mashynobudivnykh 
pidpryyemstv [The essence of the sales activities of 
machine–building enterprises]. In Naukovyy visnyk NLTU 
Ukrayiny [Scientific Bulletin of National Forestry University 
of Ukraine]: Vol. 20.7 (pp. 148–153). [in Ukrainian].

4. Dolzhanskiy, I. Z. (2004). Razrabotka effektivnoy 
media–strategii prodvizheniya brenda v ramkakh 
kommunikatsionnoy politiki predpriyatiya [Developing an 
effective media strategy for promoting a brand within 
the framework of an enterprise’s communication policy]. 
In Ekonomika: problemy teoriyi ta praktyky [Economics: 
problems of theory and practice]: Vol. 188 (1) (pp. 220–
228). [in Russian].



ÅÊÎÍÎÌ²×Í² ÏÐÎÁËÅÌÈ ÐÎÇÂÈÒÊÓ ÃÀËÓÇÅÉ ÒÀ ÂÈÄ²Â ÅÊÎÍÎÌ²×ÍÎ¯ Ä²ßËÜÍÎÑÒ²

80 © ÊÎÂÀËÅÍÊÎ Î.Ì., ÂÎÐÎÁÉÎÂÀ Í.Ï., 
Â²Í²×ÓÊ ².Ì., 2019

5. Kolodiychuk, A. V. (2012). Informatsiya yak faktor 
innovatsiynoho rozvytku ekonomiky [Information as a 
factor of innovation development of the economy]. In 
Formuvannya rynkovykh vidnosyn v Ukrayini [Formation 
of market relations in Ukraine]: Vol. 5/1(132) (pp. 58–
62). [in Ukrainian].

6. Kolodiychuk, A. V., & Pisnyy, V. M. (2009). 
Osoblyvosti funktsionuvannya mashynobudivnykh 
pidpryyemstv na suchasnomu etapi rozvytku ekonomiky 
Ukrayiny [Features of functioning of machine–building 
enterprises at the current stage of development of the 
economy of Ukraine]. In Naukovyy visnyk NLTU Ukrayiny 
[Scientific Bulletin of National Forestry University of 
Ukraine]: Vol. 19.13 (pp. 172–178). [in Ukrainian].

7. Kolodiychuk, A. V., Pisnyy V. M., & Semchuk Zh. V. 
(2009). Sutnist’ innovatsiy, struktura ta osnovni etapy 
innovatsiynoho protsesu [The essence of innovation, 
the structure and the main stages of the innovation 
process]. In Naukovyy visnyk NLTU Ukrayiny [Scientific 
Bulletin of National Forestry University of Ukraine]: Vol. 
19.9 (pp. 191–196). [in Ukrainian].

8. Molnar, O. S., Kushnir, Yu. B., & Vazhynskyy, F. A. 
(2010). Peredumovy ta stan rozvytku sil’s’koho zelenoho 
turyzmu na Zakarpatti [Background and state of 
development of rural green tourism in Transcarpathia]. 
In Naukovyy visnyk Uzhhorods’koho universytetu. Seriya: 
Ekonomika [Scientific Bulletin of Uzhhorod University. 
Series: Economics]: Vol. 31 (pp. 120–124). [in Ukrainian].

9. Prymak, T. O. (2003). Rynok marketynhovykh 
komunikatsiy: stratehichnyy aspekt [The market of 
marketing communications: the strategic aspect]. In 
Problemy formuvannya i rozvytku rynkovoyi ekonomiky 
v Ukrayini [Problems of the formation and development 
of a market economy in Ukraine]: Vol. 8 (pp. 60–63). [in 
Ukrainian].

10. Chorna, N. P. (2012). Priorytetni napryamky 
innovatsiynoho rozvytku kharchovoyi promyslovosti 
u konteksti zabezpechennya prodovol’choyi bezpeky 
derzhavy [Priority directions of innovative development of 
the food industry in the context of ensuring food security 
of the state]. Visnyk ekonomichnoyi nauky Ukrayiny – 
Bulletin of Economic Sciences of Ukraine, 2 (22), 177–
179. [in Ukrainian].

11. Chornyy, R. S. (2013). Aktyvizatsiya rozvytku 
sfery zaynyatosti yak faktor formuvannya trudovoho 
potentsialu u sil’s’kiy mistsevosti [Activation of the 
development of the sphere of employment as a factor for 
the formation of labor potential in rural areas]. Agrosvit 
– Agrosvit, 8, 38–41. [in Ukrainian].

Äàí³ ïðî àâòîðà
Ãóøòàí Òåòÿíà Â³êòîð³âíà, 
ê.å.í., äîöåíò Óæãîðîäñüêîãî òîðãîâåëüíî–åêîíî-

ì³÷íîãî ³íñòèòóòó Êè¿âñüêîãî íàö³îíàëüíîãî òîðãî-
âåëüíî–åêîíîì³÷íîãî óí³âåðñèòåòó

e–mail: info@utei–knteu.org.ua

Äàííûå îá àâòîðå
Ãóøòàí Òàòüÿíà Âèêòîðîâíà, 
ê.ý.í., äîöåíò Óæãîðîäñêîãî òîðãîâî–

ýêîíîìè÷åñêîãî èíñòèòóòà Êèåâñêîãî íàöèîíàëüíîãî 
òîðãîâî–ýêîíîìè÷åñêîãî óíèâåðñèòåòà

e–mail: info@utei–knteu.org.ua

Data about author
Tetyana Hushtan, 
Ph.D. of Economics, Associate Professor, Uzhgorod 

Trade and Economic Institute of the Kiev National Trade 
and Economic University 

e–mail: info@utei–knteu.org.ua

ÓÄÊ 338.24
ÊÎÂÀËÅÍÊÎ Î.Ì., 
ÂÎÐÎÁÉÎÂÀ Í.Ï., 

Â²Í²×ÓÊ ².Ì.

Êîó÷èíã ó ñèñòåì³ ÷èííèê³â åôåêòèâíîãî óïðàâë³ííÿ 
ëþäñüêèìè ðåñóðñàìè ï³äïðèºìñòâà

Ïðåäìåò äîñë³äæåííÿ – îäèí ³ç ñó÷àñíèõ ³íñòðóìåíò³â óïðàâë³ííÿ åôåêòèâí³ñòþ ïðàö³ íà ï³ä-
ïðèºìñòâ³ – êîó÷èíã, éîãî çì³ñòîâíà òà ôóíêö³îíàëüíà ñóòí³ñòü, ì³ñöå òà ðîëü êîó÷èíãó ó ï³äâè-
ùåíí³ åôåêòèâíîñò³ ä³ÿëüíîñò³ ï³äïðèºìñòâà.

Ìåòîþ íàïèñàííÿ ñòàòò³ º îá´ðóíòóâàííÿ âàæëèâîñò³ çàñòîñóâàííÿ êîó÷èíãó ÿê âàæëèâîãî ÷èí-
íèêà òà ³íñòðóìåíòó ï³äâèùåííÿ åôåêòèâíîñò³ óïðàâë³ííÿ ëþäñüêèìè ðåñóðñàìè ï³äïðèºìñòâà.

Ìåòîäîëîã³ÿ ïðîâåäåííÿ ðîáîòè – ñèñòåìíî–ñòðóêòóðíèé òà ïîð³âíÿëüíèé àíàë³ç (äëÿ ôîð-


