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Description of relevant variables in the dataset “S1_data.sav”
	1. 
	id
	Participant ID

	2. 
	day
	Day Number

	3. 
	weekend
	Is it the weekend? [0 = no, 1 = yes]

	4. 
	kreat
	Subjective Creative Behavior [0 = no, 1 = yes]

	5. 
	kreatywnosc
	Creative Confidence 
[from 1 = not at all to 7 = very much]

	6. 
	akt1
	Writing, e.g., poems, short stories, novels, plays
[from 1 = not at all to 5 = very intensely]

	7. 
	akt2
	Writing press articles, including, e.g., columns
[from 1 = not at all to 5 = very intensely]

	8. 
	akt3
	Writing research articles
[from 1 = not at all to 5 = very intensely]

	9. 
	akt4
	Preparing for public speeches
[from 1 = not at all to 5 = very intensely]

	10. 
	akt5
	Creating entries for internet blogs / social media
[from 1 = not at all to 5 = very intensely]

	11. 
	akt6
	Composing musical pieces, playing music
[from 1 = not at all to 5 = very intensely]

	12. 
	akt7
	Designing clothing
[from 1 = not at all to 5 = very intensely]

	13. 
	akt8
	Designing buildings, interiors
[from 1 = not at all to 5 = very intensely]

	14. 
	akt9
	Cooking something according to own recipe
[from 1 = not at all to 5 = very intensely]

	15. 
	akt10
	Painting, drawing, sculpting
[from 1 = not at all to 5 = very intensely]

	16. 
	akt11
	Creating choreography, dancing
[from 1 = not at all to 5 = very intensely]

	17. 
	akt12
	Taking photos or filming, e.g., with a phone
[from 1 = not at all to 5 = very intensely]

	18. 
	akt13
	Solving technical or scientific problems
[from 1 = not at all to 5 = very intensely]

	19. 
	akt14
	Programming or creating computer programs
[from 1 = not at all to 5 = very intensely]

	20. 
	akt15
	Creating websites
[from 1 = not at all to 5 = very intensely]





Description of variables in the dataset “S1_dat_dsem.dat” (in the order of appearance)
	1. 
	person
	Participant ID

	2. 
	day
	Day Number

	3. 
	sing_obs
	Day (recoded)

	4. 
	weekend
	Is it the weekend? [0 = no, 1 = yes]

	5. 
	cc
	Creative Confidence

	6. 
	ca15
	Daily Creative Activity [averaged across 15 activities]

	7. 
	ca15log
	Log-transformed Daily Creative Activity

	8. 
	casubj
	Subjective Creative Behavior



Description of relevant variables in the dataset “S2_data.sav”
	1. 
	indeks
	Participant ID

	2. 
	CONDITION
	Condition [0 = control, 1 = experimental]

	3. 
	DAY
	Day Number

	4. 
	subjective_creativity
	Creative Confidence [from 1 = not at all to 10 = very much]

	5. 
	cse_dyn_1
	How confident are you in your ability to handle this project? 
[0-100% slider]

	6. 
	cse_dyn_2
	How confident are you that your working style allows you to create something creative? [0-100% slider]

	7. 
	cse_dyn_3
	How confident are you that what you ultimately present will be creative? 
[0-100% slider]

	8. 
	cse
	Task-Specific Creative Self-Efficacy (averaged)

	9. 
	interested
	Interested [from 1 = not at all to 10 = very intensively]

	10. 
	frustrated
	Frustrated [from 1 = not at all to 10 = very intensively]

	11. 
	dull
	Dull [from 1 = not at all to 10 = very intensively]

	12. 
	happy
	Happy [from 1 = not at all to 10 = very intensively]

	13. 
	besotted
	Besotted [from 1 = not at all to 10 = very intensively]

	14. 
	annoyed
	Annoyed [from 1 = not at all to 10 = very intensively]

	15. 
	surprised
	Surprised [from 1 = not at all to 10 = very intensively]

	16. 
	joyful
	Joyful [from 1 = not at all to 10 = very intensively]

	17. 
	PAavg
	Positive Active Emotions (averaged)

	18. 
	NAavg
	Negative Active Emotions (averaged)

	19. 
	NPavg
	Negative Passive Emotions (averaged)

	20. 
	Mavg
	Mixed Emotions (surprise)

	21. 
	daily_creativity_1
	Writing press articles, including, e.g., columns
[from 1 = not at all to 10 = very intensely]

	22. 
	daily_creativity_2
	Writing research articles
[from 1 = not at all to 10 = very intensely]

	23. 
	daily_creativity_3
	Preparing for public speeches
[from 1 = not at all to 10 = very intensely]

	24. 
	daily_creativity_7
	Creating entries for internet blogs / social media
[from 1 = not at all to 10 = very intensely]

	25. 
	daily_creativity_11
	Composing musical pieces, playing music
[from 1 = not at all to 10 = very intensely]

	26. 
	daily_creativity_14
	Designing clothing
[from 1 = not at all to 10 = very intensely]

	27. 
	daily_creativity_12
	Designing buildings, interiors
[from 1 = not at all to 10 = very intensely]

	28. 
	daily_creativity_6
	Cooking something according to own recipe
[from 1 = not at all to 10 = very intensely]

	29. 
	daily_creativity_8
	Painting, drawing, sculpting
[from 1 = not at all to 10 = very intensely]

	30. 
	daily_creativity_15
	Creating choreography, dancing
[from 1 = not at all to 10 = very intensely]

	31. 
	daily_creativity_5
	Taking photos or filming, e.g., with a phone
[from 1 = not at all to 10 = very intensely]

	32. 
	daily_creativity_4
	Solving technical or scientific problems
[from 1 = not at all to 10 = very intensely]

	33. 
	daily_creativity_9
	Programming or creating computer programs
[from 1 = not at all to 10 = very intensely]

	34. 
	daily_creativity_10
	Creating websites
[from 1 = not at all to 10 = very intensely]



Description of relevant variables in the dataset “follow-up_data.sav”
	1. 
	indeks
	Participant ID

	2. 
	intervention_group
	Intervention Condition
[0 = No Intervention (passive control group), 
1 = Control Group (active control group), 
2 = Experimental Group]

	3. 
	group2
	Intervention Condition Recoded [0 = Control Groups, 1 = Experimental Group]

	4. 
	possibility_writ1
	will actually write a novel someday [0-100% slider]

	5. 
	possibility_writ2
	could create a novel that is unlike any other [0-100% slider]

	6. 
	possibility_writ3
	could come up with a captivating, original storyline as the basis for the book’s plot [0-100% slider]

	7. 
	poss_writ_all
	Future Creative Engagement (averaged)



