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1 Introduction 

1.1 Purpose of the document 
Deliverable 6.2 Communication materials, including website, summarises all the communication materials 
and channels that have been designed and implemented at M6 to communicate and effectively 
disseminate the objectives and results of the D4RUNOFF project. 

This document details the following materials: 

• Website 

• Visual identity and templates 

• Social media channels 

• Material: flyer and rollup 
 
 

 
2 Website 
A coming soon page on the D4RUNOFF website was rolled out at the start of the project to ensure digital 
presence and begin promoting the project through social media channels, while the website was being 
designed in the backend. 

 
 

Figure 1 Coming soon page 
 

 
The D4RUNOFF website was made public and released on 19 December 2022 www.d4runoff.eu. 

It serves as the main communication and dissemination channel to inform and educate the project’s 
stakeholders and public. 

All other communication activities will link back to the website to drive visitors and engagement. The 
navigation and structure of the website are subject to change/revision as the project progresses 
based on analytics and feedback received from users. 

http://www.d4runoff.eu/
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The first version of the website is structured as follows: 

 
 

Table 1 Website navigation structure 
 

Section Content 

Home • Homepage 

About About the project 
• Context 
• Challenges 
• Objectives 
• Consortium 

Resources • Reports and deliverables 
• Briefing papers 
• Factsheets, infographics etc 
• FAQ (answering basic questions visitors may have on the topic or 

on the project) 

News • Project updates 
• Announcements 
• Related events 

Contact • Project contact 

 
 
An update of the website is already planned in January 2022. A new section dedicated to the case 
study sites will be designed and integrated, as well as an update of the FAQ section in the 
Resources section. 

 
Case studies • Showcase for each case study with detailed description: 

objectives and results 
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Figure 2 Homepage screenshot 
 



8 

 

 

 
Figure 3 About screenshot 
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Figure 4 Resources screenshot 
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Figure 5 News screenshot 
 

 
 
 

Figure 6 Contact screenshot 
 

 
 

 
Analytics 
The website will collect analytics on visitors and their activity with Google Analytics. The data 
collected will allow to continuously revise the Communication Plan to ensure the effectiveness of 
communication actions that are being implemented. 
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The project will specifically analyse: 

• Top active pages and session duration – which information are visitors most 
interested in: news, information about project, resources, reports? 

• New vs returning visitors – what is the website retention rate? Are there new 
visitors? 

• Visitor demographics – where are visitors located? Country, city, language? 
• User acquisition – through which channels are we acquiring users? Direct website 

access, search engine or social media? 

Website Key performance indicators (KPIs) Visitors – 

500+ visits monthly 
Downloads – 150 + downloads direct website 

 
 
 
3 Visual identity and templates 
The visual identity of D4RUNOFF is key to ensure consistency and allow the project to be easily 
recognisable. The following sections describe the different materials and elements designed, 
including the D4RUNOFF project logo, colours, and graphic elements to be used in all 
communication and dissemination actions by all project partners. 

3.1 Logo 
The logo was designed as a clean, simple element to be easily recognisable. The elements in the 
logo (buildings) illustrate the urban environment in which D4RUNOFF is performing its work. The 
water droplet in the centre depicts water and the link between urban water runoff making its way 
into our natural environments. 

 

 
Figure 7 D4RUNOFF logo light background 

 

 

 
Figure 8 D4RUNOFF logo dark background 
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3.2 Brand colours  
 

Figure 9 D4RUNOFF Brand colours 
 

 

 
3.3 Imagery 
A library of key images to be used by partners to illustrate the project when communicating about 
D4RUNOFF and disseminating knowledge has been built and will be further populated as the 
project advances. 

 
 

Figure 10 Banner template 
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Figure 11 Image library 

 

 

 
3.4 Powerpoint presentation 
A PowerPoint template was designed at the start of the project and distributed to partners to 
ensure that all presentations of D4RUNOFF are consistent. 

 
 

Figure 12 PowerPoint presentation template 
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3.5 Deliverable document 
A deliverable template was produced to ensure consistency in all deliverables prepared and 
submitted by project partners. 

 
 

Figure 13 Deliverable template 
 

 
 

 

4 Social media channels 
 
Two social media channels were created at the very start of D4RUNOFF: Linkedin D4RUNOFF and 
Twitter @D4RUNOFF, the two social media networks most appropriate to reach the project’s 
stakeholders, who are mostly professional. D4RUNOFF activities, news, and results will be turned into 
infographics, and other visuals that appeal to stakeholders and broader audiences. 

A content plan has been developed based on the project’s activities, objectives and deliverables. 
D4RUNOFF will build on its partners’ networks, engage with related accounts and projects, and share 
related information to increase its visibility. 

Type of content to be posted: 

• Challenges addressed by D4RUNOFF 
• Objectives 
• Events, activities and news 
• Project deliverables and reports 

https://www.linkedin.com/company/d4runoff/?viewAsMember=true
https://twitter.com/D4RUNOFF
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• Facts on urban water pollution, success stories 
• Policy updates 
• Related news 
• Featured partners, key stakeholders 

 
Figure 14 Linkedin page 
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Figure 15 Twitter page 
 

 
 

 

5 Material: flyer and rollup 
A flyer and a rollup have been produced to be used at events (conferences, fairs, workshops) 
to promote D4RUNOFF and give a brief overview of the project’s objectives. They are available 
to all partners and will be updated as the project progresses, and results are achieved. 

 
 

Figure 16 Flyer 
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Figure 17 Rollup 
 


