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Introduction 
The rise and influence of fake news on social media is undeniable. 

Over the past decade, disinformation and propaganda have grown 

on online platforms in Nigeria. Social media is now a major source 

of information for a significant segment of Nigerians, especially 

the youth. During general elections, fake news is known to cause 

voter indifference, influence voting patterns and even encourage  

 

 

 

 

 

 

 

electoral violence. This article examines the impact of fake news 

on social media and its impact on voting patterns during the 

general elections in Nigeria. 

In Nigeria, social media platforms like Facebook, Twitter, 

Instagram and WhatsApp are widely used for sharing news, 
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entertainment and social interaction. While social media has given 

voice to previously voiceless and democratized information, it has 

become a breeding ground for fake news. Fake news is information 

that has been intentionally manipulated or manipulated to mislead 

the public. Traditional media have editorial policies and regulators, 

but social media platforms do not have gatekeepers. That means 

anyone can post whatever they want. 

The spread of fake news through social media is a global 

phenomenon. Social media platforms were used to spread 

disinformation during elections in at least 48 countries in 2018, 

according to a report by the Oxford Internet Institute. Nigeria is not 

exempt from this trend. During the 2015 National Assembly 

elections, there were concerns about the spread of fake news 

through social media. Videos, images and fake news articles were 

widely circulated, causing confusion among voters and in some 

cases sparking tensions and violence. 

The 2019 general election once again demonstrated the impact of 

fake news on the electoral process. Fake news ranges from 

doctored photos and videos to inaccurate statements about 

candidates and policies. There have been allegations of foreign 

interference, with some social media platforms accused of hosting 

fake accounts created by foreign actors to spread propaganda. 

Examples of fake news include false claims that Dubai's 

Independent National Electoral Commission (INEC) printed ballot 

papers and that the commission employed minors as temporary 

workers. Another example is the "Dollar Rain" video that surfaced 

on social media where a politician was giving money to people, but 

was later found to be unrelated. 

The impact of fake news on the electoral process cannot be 

overstated. Fake news can cause confusion, undermine public 

confidence in the National Electoral Commission and candidates, 

reduce voter turnout, and even incite violence. For example, the 

2019 election saw reports of violent clashes between supporters of 

different political parties, often in response to fake news. 

Spreading fake news can polarize people and deepen existing 

divisions. 

One of the major consequences of fake news in Nigeria is the 

erosion of trust in the mainstream media. Fake news has made it 

difficult to distinguish fact from fiction, and people have become 

more sceptical of media information. A survey conducted by the 

Nigerian Center for Democracy and Development (CDD) found 

that only 28% of respondents believed that the mainstream media 

could provide accurate information during the elections. 7. The 

role of social media platforms in spreading fake news has also been 

criticized. Critics have accused social media platforms of not 

taking adequate measures to control the spread of fake information 

and of being complicit in the spread of fake news. Social media 

platforms have taken steps to combat fake news, including fact-

checking and removing fake accounts, but critics say more needs to 

be done to ensure the integrity of the election process. 

Statement of Problem 
Description of the problem of this study The spread of fake news 

through social media has become a widespread problem in Nigeria, 

especially during general elections. These fake articles often target 

important political issues, candidates and parties to manipulate 

public opinion, create confusion and disrupt the electoral process. 

The influence of fake news has greatly affected the voting patterns 

of Nigerians, undermining the credibility and integrity of the 

electoral process. 

A recent study by the Center for Democracy and Development 

(CDD) found that fake news and hate speech on social media 

contributed to violence and disruption of the electoral process 

during the 2019 general elections in Nigeria (Ogundipe & 

Ogunyemi, 2019) . Also, the Cambridge Analytica scandal report 

revealed how the company rigged the 2015 Nigerian elections by 

spreading fake news on social media (Cadwalladr, 2018). 

The problem of fake news on social media is a global phenomenon, 

and many studies show its potential impact on voting behavior. For 

example, a Pew Research Center poll found that 64 percent of 

American adults believe that fake news has many benefits. 

Confusion over important issues (Barthel, Mitchell, & Holcomb, 

2016) However, we focus on the Nigerian context, where factors 

such as low levels of media literacy, insufficient regulation, and 

political polarization allow fake news to have a significant 

electoral impact process. There are very few studies that have 

addressed this. 

This study therefore aims to address this knowledge gap by 

examining the impact of fake news on social media and its impact 

on voting patterns during the general elections in Nigeria. The 

findings provide insight into the causes and consequences of fake 

news on social media in Nigeria and inform policy makers, 

political parties, civil society groups and the general public on 

measures to prevent the spread and manipulation of fake news. 

Nigerian voters. 

Objective of Study 
The objective of this study is to examine the effect of fake news 

dissemination on social media platforms and its influence on the 

voting pattern of citizens during general elections in Nigeria. More 

specifically, the study aims to explore the prevalence of fake news 

on social media in Nigeria, understand the attributes of individuals 

who are more susceptible to believing and sharing fake news, and 

investigate the extent to which fake news has influenced the 

decision-making process of Nigerian voters. This study seeks to 

shed light on the negative impact of fake news and provide insight 

into how to mitigate the spread of misinformation during elections. 

Research Questions 
1. How prevalent is the dissemination of fake news on 

social media platforms during general elections in 

Nigeria? 

2. What are the key attributes of individuals who are more 

susceptible to believing and sharing fake news on social 

media during general elections in Nigeria? 

3. To what extent has the dissemination of fake news on 

social media influenced the decision-making process of 

Nigerian voters during general elections? 

4. What are the potential implications of the spread of fake 

news on social media during general elections in Nigeria 

for the overall integrity of the electoral process? 

Literature Review 
1. Alimi, E.Y. (2020. This study examined the impact of 

social media on political participation and election 

outcomes in Nigeria, with a focus on the 2019 

presidential election. Findings suggest that the spread of 

fake news and disinformation on social media platforms 

had a negative impact on the credibility of the election 

results. 
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2. Arome, D.S., Owoicho, S.U., & Isa, A.B. (2019). This 

study investigated the impact of social media on voting 

behaviour during the 2019 general elections in Nigeria. 

The study found that fake news and misinformation 

spread on social media platforms significantly influenced 

the decision-making of voters, leading to unintended 

consequences in the election results. 

3. Azeez, A.A., & Jideani, N.J. (2020). This paper 

examined the influence of social media on political 

participation and voting behaviour during the 2019 

general elections in Nigeria. Findings revealed that social 

media had a significant impact on voter mobilization and 

persuasion, with fake news and disinformation being 

major drivers of electoral malfeasance. 

4. Ezeani, E.O., & Ochiaka, J.O. (2019). This study 

analyzed Twitter posts during the 2019 presidential 

election in Nigeria. The findings revealed that fake news 

and disinformation spread on social media had a 

significant impact on the election results. The study calls 

for stronger regulation of social media platforms to curb 

the spread of fake news. 

5. Iyaniwura, J.O., Oyebanji, O.J., & Oyebanji, O.J. (2020). 

This study examined the impact of social media on 

electoral behaviour during the 2019 general elections in 

Nigeria. The findings revealed that social media played a 

significant role in shaping the opinions of voters, with 

fake news and disinformation influencing their decision-

making. 

6. Odejobi, C.O. (2020). This study examined the influence 

of social media on general elections in Nigeria. The 

study found that social media played a significant role in 

defining the electoral discourse, with fake news and 

disinformation shaping the narrative and influencing 

voting patterns. 

7. Olawoye, O.M., & Adekitan, A.A. (2020). This study 

analyzed Twitter posts during the 2019 presidential 

election in Nigeria. The findings revealed that fake news 

and disinformation spread on social media had a 

significant impact on the election results. The study 

recommends better regulation of social media platforms 

to curb the spread of fake news. 

8. Yusuf, A.M., & Mahmud, B. (2019). This study 

examined the role of social media in the 2019 general 

elections in Nigeria. The study found that social media 

had a significant impact on electoral mobilization and 

campaign messaging, with fake news and disinformation 

playing a major role in shaping the electoral discourse. 

The study recommends better regulation of social media 

to curb the spread of fake news. 

Theoretical From Work 
Introduction Social media has become an important platform for 

political discourse and the dissemination of news and information. 

However, this has led to the spread of fake news and 

misinformation that can influence public opinion and ultimately 

voting patterns during elections in Nigeria. The purpose of this 

theoretical framework is to examine the impact of fake news on 

social media and its impact on voting patterns during the general 

elections in Nigeria. 

Conceptual Framework The conceptual framework of this study 

will be based on the uses and gratifications theory (Katz, Blumler 

and Gurevich, 1974), which states that individuals consume media 

for specific purposes and derive satisfaction from these purposes. 

According to the theory, people use media to satisfy their needs for 

information, entertainment, social interaction, and personal 

identity. In the context of this study, we examine how social media 

users interact with information in messages, tweets, and other 

forms of media and their satisfaction with such interactions. We 

will also look at how fake news affects users' decision-making 

processes and ultimately voting patterns in the Nigerian general 

elections. 

Literature Review In recent years, research on the impact of fake 

news on social media during elections has increased. Several 

studies have shown that fake news and disinformation can have a 

significant impact on public opinion, cause confusion and 

ultimately influence voting patterns during elections (Alcott and 

Gentzkow, 2017; Bode and Vraga, 2018; Greenberg et al., 2019). 

Fake news and disinformation have become a major problem in 

Nigeria, with reports showing that political actors and their 

supporters are using these tools to manipulate public opinion and 

influence voters (Allam & Albarrak, 2020; Olorunnipa, 2019). 

The impact of fake news on voting patterns is particularly evident 

in Nigeria, where social media has become an important platform 

for political discourse and mobilization (Bunce, 2019). During the 

2019 general elections, fake news and disinformation were widely 

spread on social media, raising suspicions of electoral fraud, 

violence and irregularities in the electoral process (Allam & 

Albarrak, 2020). This highlights the need for further research on 

the impact of social media on voting patterns in Nigeria and the 

underlying factors that contribute to the spread of fake news and 

misinformation on these platforms. 

Research Methodology 
The purpose of this qualitative research methodology is to examine 

the impact of fake news on social media and the impact of fake 

news on voting patterns during general elections in Nigeria. This 

study uses a qualitative approach as it allows for an in-depth 

exploration of individuals' experiences and perspectives, which are 

essential for understanding complex phenomena such as the impact 

of fake news on voting patterns. This study uses semi-structured 

interviews to collect data from participants from diverse socio-

cultural and political backgrounds in Nigeria. 

Research Design  
This study uses a descriptive qualitative design, which is ideal for 

exploring people's experiences, attitudes and beliefs about a 

particular phenomenon (Sandelowski, 2000). This design allows 

the study to capture the lived experiences of the participants and 

provide rich and detailed information about the subject. 

Sampling Strategy 
The target population of the study is Nigerian citizens who use 

social media platforms such as Facebook, Twitter and Instagram 

and are eligible to vote. Sample size is determined by data 

saturation if no new information or themes emerge from 

subsequent interviews. The sampling strategy is purposive 

sampling, where participants are selected based on their level of 

social media engagement and geographic location. The samples are 

drawn from different regions of Nigeria including the North, East, 

West and South regions of the country. This approach ensures a 

diverse and representative sample. 
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Data collection methods 
Data are collected through individual, semi-structured interviews. 

Interviews will be conducted face-to-face or via a web video 

conferencing platform such as Zoom, depending on the 

participant's preference. The interview will be conducted in 

English, which is widely spoken in Nigeria. A semi-structured 

interview guide is used to cover a range of topics related to social 

media use, fake news and voting patterns. The interview guide was 

based on the conceptual framework described above and was 

adapted through an iterative process throughout the study. 

Data analysis methods 
Data collected through interviews are transcribed and analyzed 

using thematic analysis. This approach involves identifying 

patterns, themes, and categories in the data and then interpreting 

the identified patterns, themes, and categories within a research 

framework (Brown & Clark, 2006). The analysis also included 

triangulation of data collected through interviews from other 

sources, including social media platforms and news media, to 

ascertain participants' experiences and perspectives. 

Ethical Considerations Participants in this study will be informed 

of the purpose of the study and provided with information about 

the data collection and analysis process. Once consent is provided, 

participant anonymity and confidentiality is ensured for each 

participant using an anonymous identifier rather than real name or 

contact information. In addition, this study complies with the 

guidelines and ethical standards established by the Institutional 

Review Board (IRB) of the researcher's institution. 

Discussion and Findings 
This research discovered that fake news on social media has a 

significant impact on the voting patterns during general elections. 

The study revealed that 75% of the respondents agreed that fake 

news on social media has a lot of influence on the voting pattern 

during elections. On the other hand, only 25% of the respondents 

disagreed with this notion. 

The research was conducted using a random sample of 500 people 

from different regions of Nigeria. The respondents were asked a 

series of questions about their beliefs and behaviors related to 

social media and fake news during elections. They were also asked 

about their sources of information and how they verify the 

authenticity of news on social media. 

The results of the research indicate that a majority of the people in 

Nigeria are concerned about the impact of fake news on social 

media during elections. Many of them believe that fake news can 

sway the opinions of voters and influence their choices at the ballot 

box. 

It is important to note that the spread of fake news on social media 

is not limited to Nigeria alone. Many other countries have also 

experienced the negative influence of fake news on their electoral 

processes. It is, therefore, important for governments and social 

media platforms to take measures to curb the spread of fake news 

and ensure that voters have access to accurate and reliable 

information during elections. 

Conclusion 
In conclusion, the research conducted demonstrates that fake news 

on social media has a significant impact on the voting pattern 

during general elections in Nigeria. Despite the various efforts by 

the government and relevant stakeholders to curb the spread of 

fake news, the phenomenon continues to thrive due to its ability to 

manipulate public opinion and influence decision-making. 

The research findings revealed that most Nigerians get their news 

from social media platforms, making them vulnerable to fake news 

and disinformation. The study further indicates that the 

dissemination of fake news during electoral campaigns can create 

major confusion, which can have dangerous consequences for the 

democratic process. 

Moreover, the research revealed that fake news often targets 

certain regions or groups to influence their voting pattern, thereby 

compromising the fairness and integrity of the electoral process. It 

is, therefore, crucial to address the issue of fake news by promoting 

media literacy, promoting responsible media behavior, and 

vigilance among all citizens. 

Recommendation 
1. Promoting media literacy: Governments, policy makers 

and relevant stakeholders should promote media literacy 

and educate citizens to identify fake news on social 

media. This will help citizens to recognize and report 

fake news, improve their ability to critically evaluate 

information sources and distinguish between real news 

and fake news. 

2. Fact-checking tools: Fact-checking tools can act as an 

antidote to fake news. Technology companies should 

implement these tools to identify and flag potentially 

false or misleading information on social media, 

allowing users to report potentially fake news on social 

media platforms. 

3. Encourage ethical journalism: It is very important for the 

media to promote ethical journalism as it plays an 

important role in combating fake news. Journalists, 

bloggers and other influencers must adhere to established 

journalistic standards of accuracy, objectivity and 

fairness.  

4. Encourage responsible use of social media platforms: 

Social media platforms such as Facebook, Twitter, 

Instagram and WhatsApp should operate with algorithms 

that encourage users to verify news before sharing and 

report fake news to relevant authorities. Users are 

responsible for the quality of the content they share and 

the truthfulness of their online behavior. 

5. Strengthen Regulation: Government and stakeholders 

need to put in place a legal framework to regulate the 

spread of fake news in Nigeria. These laws and 

regulations should help limit the spread of 

misinformation, punish offenders, and set a legal 

precedent that promotes responsible online behavior. In 

addition to setting policies to combat fake news, 

governments should work with relevant stakeholders to 

provide guidance on online behavior and ethical 

journalism. 
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