EKOHOMIKA TA YIPABIIHHA

BIOOMOCTI NPO ABTOPIB:

MonoHnk CtenaH CTenaHOBWUY - JOKTOP EKOHOMIYHMX HayK, npodpecop, 3acTyMHUK LeKkaHa
€KOHOMIYHOro goakynbTeTy,

Binopycbknin oepxaBHUI YHIBEPCUTET,

Pecny6nika binopycbk, 220050, m.MiHckk, Byn. K. Mapkca 31,

Xopobpux EneoHopa BikTopiBHa - kaHAMAAT €KOHOMIYHMX HayK, AOLEHT, NPOBIAHWIA HayKOBUIA
cniBpobITHUK,

JNIntBuHYyk AHHa AHaToniiBHa - acnipaHTka binopycbkoro gepxaBHOro yHiBepcuTeTy, HayKoBUN
CniBpOBITHUK,

IHCTUTYT ekoHoMikM HauioHanbHOT Akagemii Hayk Binopyci,

Pecny6nika binopycbk, M.MiHckk, 220072, Byn. CypraHoea 1/2,

e-mail: litva-1986@yandex.ru

CBEOEHUA Ob ABTOPAX:

MonoHuk CtenaH CTenaHOBUY — JOKTOP 3KOHOMUYECKUX HayK, Npodeccop, 3aMmecTuTenb AekaHa
3KOHOMUYECKOro (hakynbTeTa,

Bernopycckun rocygapCcTBEHHbIN YHUBEPCUTET,

Pecnybnuka benapycb, 220050, r. MuHck, yn. K. Mapkca 31,

Xopobpbix AneoHopa BuktopoBHa — KaHANOAT 3KOHOMUYECKUX HAyK, AOLEHT, BeQYLLUNA HaY4YHbIN
COTPYOHUK,

JInTBnHYyKk AHHa AHaTtonbeBHa — acnvpaHTka benopycckoro rocyaapCTBEHHOrO YHMBEPCUTETA,
Hay4YHbIA COTPYOHVK,

UHCTUTYT akoHOMMKM HaumoHaneHon Akagemun Hayk benapycu,

Pecnybnuka Benapyco, r. Munck, 220072, yn. CypraHoBa 1/2,

e-mail: litva-1986 @yandex.ru

DATA ABOUT THE AUTHORS:

Polonik Stepan Stepanovich - Doctor of Economics, Professor, Deputy Dean of the Faculty of
Economics, Belarusian State University,

Republic of Belarus, 220050, Minsk, K. Marx street 31,

Khorobrykh Eleonora Viktorovna - candidate of economic sciences, associate professor, leading
researcher,

Lytvynchuk Anna Anatolyevna - post-graduate student of the Belarusian State University,
research fellow, Institute of Economics of the National Academy of Sciences of Belarus,

Republic of Belarus, Minsk, 220072, Surganova street 1/2,

e-mail: litva-1986@yandex.ru

YIK 338.48-44(1-22)(477)
LLNSAXWU PO3BUTKY CINMbCbKOIO (3ENEHOI0) TYPU3MY B YKPAIHI

Cnwocap C.T,,

Bypnakos O.0.

lpedmemom OocniOxeHHs1 € akmyarbHi rpobneMu ma rnepcrekmusu pPo3suUmKy (3e/1eH020)
mypusmy 8 YKpaiHi.

Memodu, wo 6ynu eukopucmaHi e npoueci 0ocnioxeHHs.. MemodooaiyHO OCHOBO
0ocriOXXeHHS € KOMIeKCcHUU mnioxid, cucmeMHo-cmpykmypHuUl aHania ma OiafiekmuyHuli memoo
Haykogo20 ni3HaHHsA. [na peanizauil nmocmaeneHux 3agdaHb 3acmocosysariucs maki Memoodu:
cmamucmuYHUl, MNOPIBHSIHHSA, y3az2anibHEHHS, OedyKuii ma iHLWi.

Pesynbmamu 0ocnideHHs1. Ha CbO200HIWHIl OeHb CinbCbKUl 3eeHUll mypusM, 3a 6U3HaHHSM
ekcriepmie BcecsimHboi mypucmuyHoOi opeaHizauii, € 00HUM (3 CEKmopie mypucmu4HOI iHOycmpii, wo
OuHamiyHo 3pocmae. CinbCbKul 3erieHull mypusm € Hegid’€MHOI CKITal080K KOMITIIEKCHO20 couiaribHO-
E€KOHOMIYHO20 pPO38UMKY CirllbCbKUX mepumopili ma 00HUM i3 3acobie eupileHHs1 6a2ambOX CiflbCbKUX
npobriem. BiH mae Oyxe rno3umueHuUll 8rnug Ha Po3UWUPEHHST cghbepu 3aliHSIMoCMi CiflbCbKO20 HacesIeHHS,
0c0b51UBO XIHOK, da€ CinbCbKUM XXumerssiM 3o0amkoguli 3apobimoK, PO3LIUPHE MOXIIUSOCMI 3aliHIMocmi
CinbCbKo20 20crnofapsi He mifibKu 8 sUpobHUHIt cebepi, a U 'y cebepi 0bcr1y208y8aHHS.
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Takum 4uHOM, cmamms npucesyeHa akmyaslbHUM rpobremMamM ma repcrekmusam pPO38UMKY
(3eneHo20) mypuamy 8 YkpaiHi, a came:

— BU3HAYEHO CymMHiCmb Kameaopili «CiflbCbKUlU Mmypu3m», «CilbCbKUU 3€/eHUl mypu3amy,
«agpomypusmMmy», «eKkomypuamy, «CinibCbka cadubay, «CilbCbKa mepumopisi», «CifloCbKe HacesleHHs»,
«PUHOK CiflbCbKUX MypUCMUYHUX 110C/y2».

— pO32/IFHYMOo ma rfpoaHasizoeaHo PUHOK CiflbCbKUX MypUCMUYHUX rocriy2 8 YKpaiHi;

— BU3Ha4YeHO thakmopu 68Uy Ha repcrekmusy po38UMKY CiflbCbKO20 (3€71eH020) mypuamy ma
3arnporioHoeaHi nepuwiodepaosi 3axodu wio0o 3abesrniedyeHHs npiopumemHoOcmi pPO3BUMKY Ub0O20
ceameHmy cghepu WoO0 PO3BUMKY CiflbCbKO20 Mypu3My 8 YKpaiHi.

lany3b 3acmocyeaHHs1 pe3ynbmamie: 0epxxagHe a2ceHmcmeo YKpaiHu 3 mypusmy ma Kypopmie
op2aHu, OepxagHoi enadu, opeaHU Micyego20o camMospsidy8aHHs, y HagyarlbHOMY Mpoueci npu
8uUKnadaHHI 0b1ikosux OUCYUTIIH.

BucHoeku. Cb0200Hi akmyalibHUM € PO38UMOK CiflbCbKO20 (3e/1eH020) mypusmy, sKul dagHO
npakmukyembcsi 8 YKpaiHi. Adxe 8 CinbChKili Micuegsocmi, sika Mae 8i0nosidHy pekpeauiliHy 6asy,
3aexdu byno bazamo 8idrno4yugar4020 MiCbKO20 HacesleHHs. 3any4eHHss mypucmudHux gipm e cehepi
CinbCbK020 mypu3my, dacme 3MO2y Kpawie rorynspusysamu 3efeHul mypusm i eugecmu Uo20 Ha
Hosuli pieeHb PO38UMKY.

Knro4oei cnoea: cinbCbKul mypu3sM, CiflbCbKUU 3ereHuUl mypusm, aspomypusMm, eKomypusm,
cinbcbKka caduba, cinbCbKka mepumopisi, CiflbCbKe HaceeHHsl, PUHOK CiflbCbKUX MYypUCMUYHUX r10C/yea.

nyYTU PA3BUTUA CEJNIbCKOIO (3EJIEHOIO) TYPUSMA B YKPAUHE

Cnwocap C.T,,

BypnakoB A.O.

lMpedmemom uccriedogaHusi 58M15H0OMCS akmyarsbHble npobrembl U rnepcrnekmusesl pa3sumusi
(3en1eHo20) mypu3sma 8 YkpauHe.

Memodbi, komopbie 6blIU ucnonb308aHbl 8 npoyecce uccredosaHusi. Memodonoauyeckol
ocHoeoUl uccredogaHusi S87155emcsi KOMIMIEKCHbIU Mo0x0d, CUCMEeMHO-CMPYKMYypPHbIU aHanu3 u
Ouanekmuy4eckuli Memo0 Hay4YHO20 Mo3HaHus. [ns peanu3ayuu nocmaessieHHbIX 3aday MnpuUMeHSIUCH
cnedyrouwue memodbl: cmamucmuyecKull, cpasHeHuUsl, 0606weHus1, dedykuuu u Opyaue.

Pe3ynbmamsbi uccnedoeaHusi. Ha ce200HAWHUU OeHb cenbCKul 3eneHbil  mypusM, o
MpU3HaHU 3Kcriepmos BcemupHOU mypucmuyeckol opa2aHu3ayuu, seisiemcsi 00HUM U3 CEKMOpPO8
mypucmuyeckol  uHOycmpuu OuHamuyHO pacmem. CenbCKul 3€efeHbIl  mypu3M sesissemcs
Heombememoli cocmaesnstou,ell KOMIIEKCHO20 CoyuallbHO-9KOHOMUYECKO20 pal3sumusi CerlbCKUX
meppumopul U 08HUM U3 cpedcme peueHUs MHO2UX cerbCKuX rnpobriem. OH 04YeHb ron0XUMmesibHoe
8/lUsIHUE Ha pacwupeHue cghepbl 3aHAMOCMU CEJIbCKO20 HacesieHusi, 0COBEHHO XeHWuH, daem
CenbCKUM XXumensm OorosIHUmerbHbIl 3apabomok, pacwupsiem 803MOXHOCMU 3aHSmocmu
CesIbCKO20 X035UHa He mosibKO 8 rnpou3eodcmeeHHoU cehepe, HO U 8 cihepe 0bCyKu8aHUs.

Takum ob6pasoMm, cmambsi rocesieHa akmyarsbHbiM rpobriemam U rnepcrnekmusam pas3sumusi
(3en1eHo20) mypusma 8 YkpauHe, a UMEHHO:

— onpedesieHa CywHOCMb Kamez2opul «CenibCKUl mypu3dmy», «CefIbCKUl 3es1eHbIl mypu3my,
«azpomypusm», «3KOmMypu3m», «cefibckasi ycadbba», «CefibCKasi meppumopusi», «CeribCKoe
HacerneHue», «PbIHOK CeJIbCKUX MYyPUCMUYECKUX YCIly2».

— paccMompeHbl U nMpoaHanu3uposaHbl PbIHOK CEeIbCKUX MypUCMUYeCKUX ycriye 8 YKpauHe;

— onpedesnieHbl hakmopbl 8/IUSHUS HA NEPCeKmMugy pa3gumusi Ce/IbCKO20 (3e/1eH020) mypu3ma u
npeodnoxeHbl Mep8ooyYepedHbie Mepbl M0 06ecneyeHuro MpuopuMemHocCmu pas3eumusi 3moeo
ceameHma cgbephbi Mo pa3suMuUIo CeslbCKo20 mypusma 8 YKpauHe.

O6niacmb npuMeHeHUs1 pe3yJibmamoe: 20cy0apCmeeHHOe a2ceHmcmeo YKpauHbl 1o mypusmy u
Kypopmam op2aHbl, 20cy0apcmeeHHOU eriacmu, opaaHbl MECMHO20 CaMOyrpassieHus, 8 y4ebHoOM
rpouecce rpu rpenodasaHuu y4emHbix QUCUUIIIUH.

Bb1800b1. Ce200Hs1 akmyalsibHbIM S18715€MCS pa3gumue CeslbCKO20 (3e/1eH020) mypu3ma, Komophbi
0asHo npakmukyemcsi 8 YkpauHe. BeOb 6 cefibckol MecmHocmu, umeroweli coomeemcmeyouyto
peKkpeauuoHHyto basy, eceada 6bi10 MHO20 omObixaouieao 20podckoz20 HaceneHus. lNpusnedyeHue
mypucmu4eckux c¢hupMm 8 cgbepe cennbcko2o mypusma, M03807UM fy4we Morynspu3uposams
3es1eHbIU Mypu3M U 8bI8ECMU €20 Ha HOB8bIU YPOBEHb pa3gumusi.

Knroyeeble cnoea: cenbCcKuli mypu3Mm, CeslbCKUll 3€/1eHbIU Mmypu3sM, aspomypusM, 3KOmMypu3M,
cernbcKasi ycaobba, cernbckasi meppumopus, CeflbCKoe HacesieHUe, PbIHOK CE/IbCKUX MypUCMUYecKux ycrye.
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WAYS OF DEVELOPMENT OF RURAL (GREEN) TOURISM IN UKRAINE

Sliusar S.T.,
Burlakov O.0O.

Object of research there are current problems and the prospects of development (green) tourism
in Ukraine.

Methods which were used in the course of the research. A methodological basis of a research
is an integrated approach, system structure analysis and a dialectic method of scientific knowledge.
The following methods were applied to implementation of the tasks: statistical, comparing,
generalizations, deductions and others.

Results of a research. Today rural green tourism, by recognition of experts of the World tourist
Organization, is one of sectors of the tourist industry dynamically grows. Rural green tourism is the
integral component of complex social and economic development of rural territories and one of cures
of many rural problems. It very positive influence on expansion of the sphere of employment of a rural
population, especially women, gives to villagers additional earnings, expands possibilities of
employment of the rural owner not only in the production sphere, but also in services industry.

Thus, article is devoted to current problems and the prospects of development (green) tourism in
Ukraine, namely:

— the essence of categories «rural tourism», «rural green tourism», «agrotourism», «ecotourisms»,
«rural estate», «rural territory», «rural population», «market of rural tourist services» is defined.

— are considered and analysed the market of rural tourist services in Ukraine;

— factors of influence on the prospect of development of rural (green) tourism are defined and prime
measures for ensuring priority of development of this segment of the sphere for development of rural
tourism in Ukraine are proposed.

Range of application of results: the state tourism agency of Ukraine and resorts bodies, the
government, local government bodies, in educational process when teaching registration disciplines.

Conclusions. Today development of rural (green) tourism which practices in Ukraine long ago is
relevant. In the rural zone having the relevant recreational base there was always a lot of a having a
rest urban population. Involvement of travel companies in the sphere of rural tourism, will allow to
popularize better green tourism and to bring him to the new level of development.

Key words: rural tourism, rural green tourism, agrotourism, ecotourism, the rural estate, the rural
territory, rural population, market of rural tourist services.

Statement of a problem in a general view and its communication with important scientific and
practical tasks. Tourism holds a specific place in economy of the countries. Performing a number of
functions of economic, welfare, political, recreational, educational and ecological character, it is the sphere
of realization of market mechanisms, a source of replenishment state and local budgets. As shows
experience of the countries of the world, aggravations an environmental and cultural and spiritual problem
in many large cities of Europe, it is connected with processes of an urbanization and industrialization,
objectively caused emergence of need for close communication of urban population with the nature.
Development of rural tourism in Ukraine is relevant for the reasons of further influence on stabilization of
economic development of villages, employment of a rural population, their exit from social and economic
crisis, reduction of population shift from rural regions to the cities. Rural tourism in the majority of the
countries of the world is considered as the integral component of the program of complex social and
economic development of rural territories.

In recent years the special relevance was acquired by a problem of development of rural tourism in
the conditions which are brought closer to the nature. The organization of rest and tourism on the basis of
rural settlements can have extremely positive influence on economy and ecology of many administrative
regions of Ukraine for the account: uses of the available private housing stock, financial resources of a
rural population for construction and adaptation of private housing for reception of tourists, self-
employment of peasants and providing tourists with organic food.

Review of Past Research and Publications. Separate aspects of rural green tourism are covered
in works of the famous scientists in the field of the right, history, a turizmovedeniye, sociology, economy
and geography, in particular Y. Alekseev, V. Evdokimenko, T. Zastavetsky, A. Kirillov, S. Kuzik,
V. Miklovda, M. Pityulich, A. Starostina, A. Stetsyuk and other scientists. However questions which are
considered in these researches do not cover many problems arising on the way of ensuring sustainable
development of tourist branch, and is more concrete than green tourism in the rural zone.
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Purpose of the Article. The purpose of this article is directed to a research of a role and the place
of rural green tourism in development of national tourist branch in the sphere of green tourism in the rural
zone and a socio-political situation in rural regions of Ukraine.

Presentation of the Results. The concept «rural tourism» is often identified with the concept
«agrotourism». Really, between them there are a lot of parallels. But, adhering to the classification
accepted in the world, the equal-sign between the called terms can't be put. The concept «rural tourism»
on substantial filling is much wider in comparison with the concept «agrotourism». In other words, it is
possible to claim that agrotourism is one of the most widespread (especially in the countries with the farmer
organization of agrobusiness) forms of rural (green) tourism.

Agrotourism (agritourism) is the entertaining type of tourism concentrated on rural territories which
provides use of rural (farmer) economy for the purpose of a recreation, education or active attraction to
traditional forms of managing [1, p. 59].

Agrotourism can be shown in different forms, but always includes renting of the rural house.

Distinguish two basic forms of agrotourism:

- i will eat apartments with service directly within economy;

- placement on a lodging for the night with self-service on the lands belonging to economy, for
example, in campings and tents.

Agrotourism are the main key to success:

- farmer's level, skills of service of guests;

- esthetics of farm;

- proximity of placement of farm in the city center.

The concept «rural green tourism» is faithful carrying out leisure in the concept «ecological tourisms.

Ecological tourism (ecotourism) is the informative and entertaining type of tourism concentrated on
natural (a little changed by the person) territories which provides occupations various forms of an active
recreation in natural landscapes without infliction of harm to the environment.

For definition of such multi-purpose tourism | have appeared the new concept «ekoagroturizms»
recently. This type of tourism provides use of guest lodges without owners (as, for example, in Finland) or
the agroestates located in limits or sides of biospheric reserves and rational parks which, along with
occupations ecological agriculture, offer a wide range ecological (from a robinzonada to observation of
animals in their habitat) and sports and tourist occupations (hunting, fishery, etc.).

However, rural green tourism (and also agrotourism) and ecotourism differ in main objectives of use
of free time. Rural green tourism is a type of carrying out free time in the form of stationary rest with a
possibility of near radial departures or campaigns. But the ecotourism is a type of carrying out leisure in
the form of the continuous movement, opening of the wild nature, route acquaintance with natural and
historical sights of the territory derivative knowledge of traditions and local culture.

The concepts given above were already included into lexicon of the Ukrainian tourists and tour
operators and also the government institutions dealing with issues of regulation of these types of tourism
in Ukraine. It is legislatively fixed the term «rural green tourism» which legal contents are treated as rest
in the Ukrainian village. This sphere of leisure has captured a wide range of forms of rest in the village:
from stationary rest in rural areas (actually rural tourism), rest in the tourist centers and resorts that in the
administrative plan settlements or the small cities, to rest in agriculture (agrotourism).

Agrotourist to services, as well as any other services, peculiar features, such as are inherent:

- non-material character;

- continuity of production of tourist's service and its consumption;

- inability to preservation;

- inconstancy of quality (fig. 1).

[ immateriality ]
5

[ variability of quality ]4—[ Services of rural tourism Continuity of production
* and consumption

[ Not safety ]

Figure 1. Specifics of a Tourist's Product (complex of services) of rural (green) tourism.
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Development of rural tourism demands accurate planning. Planning is developed taking into account
accurately certain time frames with application of flexible modern integrative, ecologically safe and steady
methods. The biggest problem of planning at the level of private owners of agroestates consists in absence
in them special economic knowledge and the corresponding skills of management of rural tourism. Tourism
in rural areas is a private initiative sector therefore level his planning has to happen in line with the general
local and regional planning of social and economic and cultural development of rural communities.

Planning of rural tourism is one of forms of management of the agrotourist organizations, consists in
accurate definition and a concrete regulation of strategy, tactics and the mechanism of functioning of the
agrotourist organizations and institutions in the market environment for the purpose of ensuring their
effective competitiveness and economic prosperity [11, p. 171].

The essence of strategic planning of rural tourism is in what the owner of the agroestate is able to
offer people than and as his offer differs from the proposal of potential competitors, potential opportunities,
technologies and resources, company services, the corporate style and so forth.

Strategic planning should be considered as dynamic set of the interconnected administrative
processes which follow the friend from the friend.

Strategic planning provides in rural (green):

1. Appointment definition to the hospitable estate - process consists in establishment of content of
activity of the agroestate, her appointment, characterizes activity, proceeding from market requirements,
features of production, the nature of her consumption, competitive conditions.

2. Assessment of a condition of the external environment provides studying of influence on
agroestates of his such elements as: state of the economy, features of legal regulation of production,
characteristic of the environment and existence of resources, scientific and technical level and so forth.
The analysis direct environments includes definition of buyers, competitors, the market of labor.

3. Assessment of a condition of internal structure allows to define strong and weaknesses of the
agroestate, internal opportunities on which he can count in competition in the course of achievement of
the purposes. The internal environment is investigated in the following directions: personnel capacity,
organization of management, marketing, finance.

4. Development of versions of alternative decisions. Show full structure of versions of decisions,
establish the greatest possible set of options. Each option is connected with conditions and resources,
consider restrictions which can influence the decision. Among the factors influencing the following is
important: obligations, existence of financial resources and providing with qualified personnel.

5. Justification and choice of an optimal solution. This process is the basic in strategic planning as
in him decisions on how the firm will achieve the objectives are made and to realize the mission. The
chosen strategy allows to consider all factors which can influence her activity.

6. Introduction of an optimal solution and assessment of results. Assessment of implementation of
the optimal strategic solution is the final stage of strategic planning. An instrument for ensuring of objective
assessment is control, defines the system of control actions, finds out reasons for rejection of results of
activity of the agroestate from the reasonable development strategy, allows to introduce amendments in
indicators of the plan and in strategy realization process [7, p. 285].

Also it should be noted that at strategic planning it is necessary to consider seasonal fluctuations of
demand for a tourist product. The seasonality is defined by a number of factors.

Thus, owners of agroestates have to develop the plan of managing (business plan) providing
versatile elements of rural tourist business. It is necessary to involve the informed persons from the private
sector, public organizations, local administrations in development of plans for development of rural tourism.

The business plan is a peculiar advertizing document on the basis of which it is possible to draw
conclusions not only on business, but also about its owners. Therefore both contents, and appearance of
the business plan is important.

On (green) tourism, identification of all possible risks which can arise both at the owner of the rural
estate, and in the tourist is important.

For the purpose of identification of risks in the sphere (green) tourism first of all it is necessary to
identify them. In a broad sense identification (Latin of Identificus - identical) can be considered from two
positions: 1) identification, likening; 2) establishment on the basis of certain signs of identity of various
objects. Concerning risks of subjects (green) tourism identification helps their identification for the purpose
of search of methods of management (fig. 2) by them.

Thus, the list of risks of subjects (green) tourism can be divided into two groups: the risks which are
directly not connected with implementation of tourist activity (spontaneous, natural, technogenic,
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ecological, etc.), and the risks which are directly connected with implementation of tourist activity
(economic, financial, currency, social, etc.).

The international experience of carrying out travel business demonstrates that one of the most
effective methods of management of risks of subjects (green) tourism is insurance which not only allows
insurance of expenses of the owner of the country estate upon destructive natural disasters, but also
provides protection against adverse change of an economic environment.

The complex of marketing communications is the system of the actions directed to informing and
belief of consumers, a reminder to them about a tourist product, sales promotion and creation of positive
image of the agroestate or region in the opinion of the public.

At a stage of assessment of needs of consumers it is necessary to create the main lines of the
offered product (rest in the village) and to reveal what needs and expectations of consumers can be
satisfied with this product.

Estimating appeal of a tourist product define such features of rural (green) tourism:

- rest in natural to the environmentally friendly environment;

- acquaintance with rural culture, traditions, crafts;

- family atmosphere;

- interesting rest for children;

- contact with the nature (plants, animal)

- participation in life of a rural household;

- more self-service [4].

Identification of risks of subjects of green tourism for their identification

A 4 A 4

The external unforeseen circumstances Internal are unpredictable, but the
(which are not connected with carrying out uncertain events (connected with carrying
tourist activity) out tourist activity)
| |
1. Unpredictable interventions of bodies of 1. Market risks because of change:
state regulation (standards and norms, - sources and cost of raw materials;
pricing, ecology, placement). - demand;
2. Elemental disasters. - competition;
3. Unexpected external influences - market prices;
(ecological, social, economic, technical). - desires of potential clients.
4. Insuperable circumstances and failures 2. Change in the exchange rate of
(political instability, violation of currencies.
arrangements, non-payments). 3. Inflation.
4. Change of system of the taxation.
5. Social and ecological factors.

Figure 2. Identification of risks of subjects (green) tourism [2, p.7].

The specified features of services in rural green tourism can satisfy such needs of potential tourists:
rest, improvement of health, improvement of a physiological and mental condition of the person; need for
new experience, receiving new impressions and knowledge of the nature, animals, village lives, etc.;
change of a kind of activity - a temporary separation from vanity of the city, carrying out is a lot of time in
the fresh air, communication with the nature, isolation from other tourists or big groups of people.

Rest in the village gives the chance not to communicate constantly with other vacationers as it
usually happens in hotels or on recreation facilities, and most to plan the mode of rest.
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Planning of creation and development of the agroestate provides development of the marketing plan
in which it is necessary to define accurately needs of tourists which will come to the concrete region and
to predict what services are necessary to them.

Marketing planning in general means definition of main goals of marketing and optimum model of
their achievement through optimum distribution of resources.

The marketing strategy of development for the agroestate and its product in the sphere of rural
(green) tourism it is possible to represent schematically (tab. 1).

For the purpose of development of the qualitative plan of marketing it is necessary to estimate the
current state of the market, to compare the opportunities to opportunities of competitors, to define the place
in the market. For this purpose use the SWOT method - the analysis which finds weak and strengths of
the agroestate, its opportunity and threat of activity and development in the market of services of rural
(green) tourism.

Table 1. Models of development of the agroestate
Model Characteristic
A - delivery of rooms for Accommodation by food, is not present orientation to target groups. Profit
tourists small and casual.
V - a board to agroestates |Specially equipped rooms for guests, rather high profit.

C - the organization of The traditional agroestate with the wide range of services, is not present
continuous rest specialization on groups of vacationers.

B - reception of certain Special services for certain groups of tourists. Profit invests in further
groups of guests development of activity.

Very high-quality services, profit in a year it is approximately identical.

E - advanced services There is a search of new segments of the market.

For each agroestate such analysis is individual, the experience in this sphere of action considering
features of its arrangement, resource providing and gained. The chosen marketing strategy has to answer
the purpose of the agroestate and be used for formation of long-term plans of activity [15, p. 164].

Tourism even more often plays a role of the indicator of the political relations between regions, the stabilizer
of partnership at the nation-wide level. Therefore, despite great importance of tourism, the state determined it by
one of the priority directions of development of national economy and culture, the sphere of realization of the
rights and needs of the person and society, one of the defining components of social and economic policy of the
state and regions. For today in Ukraine there is a number of problems which do not contribute to the development
of tourist branch, lead to essential destruction of the economic and social relations in the tourist sphere. It first of
all lack of a control system in the tourist sphere in connection with uncertain special central executive authority
concerning tourism, but also absence to the clear public policy aimed at the development (green) tourism.
Problem in management of tourism is the imperfection of legal regulation at the regional and local levels, lack of
plans of complex development of tourist and recreational zones.

In the territory of Ukraine the word «cluster» began to be used relatively recently, and its major
importance consists in association of various elements in a whole for achievement of a goal or performance
of a certain function.

Important characteristics of clusters are:

- geographical concentration (the enterprises are close located attracts an opportunity to save on
the ambulance production interactions, exchange of a social capital,

- specialization (clusters concentrate around a certain sphere of action in which all participants are related)

- plurality of economic agents (activity of clusters covers not only the enterprises entering them but
also public organizations, financial intermediaries, the institutes promoting cooperation, etc.);

- competition and cooperation (as main types of interaction between participants of a cluster);

- achievement of the necessary «critical weight» at a rate of a cluster (for obtaining effects of internal
dynamics and development);

- viability of clusters (are intended for a long-term outlook);

- involvement into innovative process [12, p. 243].

The tourist cluster represents the group of the interconnected enterprises and structures of the
industry of tourism and related branches (health care, communication, transport) concentrated in a certain
territory which in the interaction complement each other in the course of creation of a complex tourist
product of the region.

ExkoHoMi4HMI BiCHWK yHiBepcuTeTy | Bunyck Ne 36/1 109



EKOHOMIKA TA YIPABIIHHA

The tourist cluster is rather compact territory growth of the industry of tourism, is characterized a
certain tourist specialization and attaches particular importance attractive (appeal) of a component of a
cluster. Besides, external communications are of great importance (ensuring transport availability
(proximity) communications in a cluster) [60, p.460].

Cluster associations is very effective form of regional growth and a form of the organization of
innovative processes, in that case in the market not the separate enterprises, but complexes which can
reduce own expenses due to joint technological cooperation of the companies compete.

Such type of associations is capable to form characteristic economic space, the
strukturnoutvoryuvalnikh of elements of global system performing functions as aims at expansion of the
sphere of free trade, free movement of human resources and the capital.

The cluster of rural (green) tourism can be defined how the group of the interconnected enterprises
concentrated in a certain territory, institutions and the organizations of the sphere of tourism and hospitality
(tour operators, tourist agents, means of placement, food) and other related branches (transport and
communication of the equipment of communication, trade, etc.), regional authorities and the public
associations interacting.

The essence of cluster model of rural (green) tourism consists in ensuring commercial activity,
improvement of business relations and achievements between participants of a cluster indissoluble and the
interconnected cooperation. Observance of conditions of equality and creation of conditions for growth of the
competition in the market of rural (green) tourism is inherent in also cluster model of rural (green) tourism.

The main objective of a cluster of subjects of managing of rural (green) tourism is training, financing,
marketing, full support of development of rural (green) tourism in Ukraine.

Not only tenants in severalty of estates, but also rural consultative services, that is the enterprises
to which duties rendering consulting services in the organization, productions of rural tourism will belong
can be participants of a cluster of rural tourism.

Each of participants of a cluster of rural tourism to perform accurately established function - in the
course of formation and realization of a tourist product of rural tourism, at the same time members of a
cluster will be closely connected among themselves. As participants of a cluster of rural (green) tourism
can function rural consultative services - the enterprises providing consulting services including. On
training, marketing of services of rural tourism and so forth [5].

Public authorities and local government bodies have to carry out effective support of all participants
of a cluster in the course of the organization of rural tourism. Besides, their competence has to include
carrying out standardization and certification of means of accommodation of tourists in the rural zone,
estimates of quality of production and services, compliance to certain standards. The credit unions founded
by association of property and the interests of citizens will provide means for financing of development of
subjects of rural tourism [9, p. 150].

The importance of cluster approach to the organization of rural tourism is that he pays much attention
territorial and social to aspects of economic development, offers effective instruments of stimulation of
regional growth owing to what employment grows, the competitiveness of regional production systems
increases, the budgetary receipts grow.

Therefore in the course of creation of a quality product of rural tourism in Ukraine it is necessary to
combine efforts of representatives of the different branches connected among themselves by a common goal.

So, advantages of introduction of cluster model of rural tourism following:

- rational use of local resources;

- attraction of new internal and external investments;

- increase in competitiveness of the enterprises and region in general and growth in volumes of
production of a local product;

- expansion of interregional exchange;

- combination of efforts of public authorities, local government bodies, enterprise structures and
public organizations for the purpose of development of rural tourism;

- community of use of personnel potential;

- community of use of resources;

- increase in number of training programs and increase in its qualification;

- decrease in prime cost of services of rural tourism due to the preferences provided to participants
of a cluster;

- coordination of tactics and strategy of business activity;

- development and deployment of joint marketing and advertizing activities;
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- advance of a tourist brand of the region;

- participation in tourist fairs, exhibitions;

- increase in opportunities for innovative forms and activities in the sphere of rural (green) tourism [13, p. 7].

Thus, creation of clusters in the sphere of rural (green) tourism is one of the most important methods
of innovative development of tourist branch, method of association of traditional and new forms of the
organization of rural (green) tourism and method of rational use of natural capacity of the region.

Advantages of creation of a cluster of rural tourism are that on a miscellaneous of businessmen
(owners of estates, representatives of service trade, local masters), public authorities and local
government bodies, the public associations are formed, due to coordination of joint efforts can effectively
create and realize a tourist product of rural tourism, all-round development of rural territories through
effective use of resources will be a consequence of what.

For creation of a cluster of rural tourism it is necessary to carry out a complex of legislative, economic
and humanitarian affairs and to provide basic conditions of regional growth.

Creating a tourist cluster in the sphere of rural tourism, it is necessary to observe a certain algorithm.

The first step during creation of a tourist cluster is need of carrying out the analysis of tourist capacity
of the territory, including:

- audit of the available tourist resources;

- definition weak and strengths, threats and opportunities, that is SWOT analysis of the available
complex of rural (green) tourism;

- comparison of the available complex of resources for providing tourist branch with tourist resources
of other regions, countries.

Further it is necessary to carry out the choice of the strategy of development of rural tourism, having
investigated:

- the available conditions for development of rural (green) tourism;

- potential of marketing positioning;

- aTpakTMBHUCTBL resources for rural (green) tourism;

- transport proximity to main the target markets;

- the level of development of communications in the territory [14].

It is also necessary developments of the development program of clusters of rural tourism with the
instruction concrete (on subjects) making its introductions, that is measures for development:

- cluster atraktivnost;

- productive system of communications and interaction between the enterprises of the tourist industry;

- the transport component of a cluster providing cluster entry into the main target markets;

- actions for the organization of development of cluster infrastructure [10].

The following step during creation of a cluster in the sphere of rural tourism has to be development
by investors (in this case owners of estates) and authorities (regional and regional public administrations)
of investment projects for development of a cluster of rural (green) tourism.

At development and deployment of the investment project the investor has to:

- to achieve the project objectives according to its role in a cluster;

- to provide economic effect;

- to provide social effect;

- to observe terms of implementation of the project.

In turn, authorities, that is regional and regional public administrations have to:

- to prepare investment the platform, that is to provide completeness of documentation on questions of
ownership rights, conditions of use of the land plot, information about available communications and risks;

- to provide transparency of system of necessary coordination of activity of owners of estates with
authorities;

- to organize the system of measures for support of the project (for example, the tax concessions,
the special credits, etc.) [6, p. 13].

Therefore, the organization of clusters of rural (green) tourism has to become perspective long-term
a program problem of state policy which success also depends on combination of efforts of public
authorities, local governments, the public, owners of estates, will promote elimination of social and
economic problems of rural territories.

To attract the greatest number of vacationers to rural (green) estates and to get for it the
corresponding profit it is necessary to create the minimum standards of service, to bring rural estates to
appropriate level. It agrees with service level in Ukraine certification of estates is carried out, the certificate
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means a preliminary guarantee of services for the tourist. The Program of ecological certification of estates
for rural (green) tourism «the Green Estate» works in our state. Tourists prefer to those estates, having
the certificate and the sign «Green Estate» [3].

The main driving force of rapid development of rural (green) tourism is quickly growing demand for
a recreation outdoors, is defined by increase in discrepancy of the circle of the modern person to his
physiological and biological requirements. Increase in demand for rural rest increases owing to reduction
of duration of working hours, increase in number of paid holidays, growth of education level, development
of transport network - railway, road, the air and marine transport.

Also, it is possible to mark out lines which the region for successful development (green) tourism has to
have: the clean environment, low urban saturation and industrialization of which are characteristic low
population density the involvement of the working population in nonagricultural professions had free resources
of rooms harmonious agricultural a landscape high recreational potential the low income of local population.

Conclusions and prospects of further researches. The main directions and tendencies of
development of rural tourism demonstrate that it is very perspective branch of economy with high social-and-
ecological potential. In Ukraine rural tourism acts as rather new form of rest which is one of key links on the
way to the ekologo-focused development of tourist branch and an agrosfera in general. Therefore the state
program of economic development has to be focused on comprehensive greening of tourist branch and actively
promote distribution of ecologically safe types of tourism and also include various stimuluses or stimulations of
development of rural tourism Development of rural (green) tourism contributes to the development of the
peasantry, namely is one of the directions of diversification of rural economy, provides her financial
improvement, stimulates formation of a strong layer of the middle class in the village, it is also additional Boam
ivost for promoting of the Ukrainian culture, dissemination of knowledge and information on historical, natural,
ethnographic features of Ukraine that deserves all support from the state.
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YK 338.45
3APOBITHA NMJIATA AK BAXI1b YINPABJIIHHA NIANPUEMCTBOM
HA NMPUKNALI ClJIbCbKOrOCMOQAAPCbHKOI FANY3lI

Yepen A.B.,
KywHip B.B.

Memoto daHoi cmammi € po3kpumms 3micmy 3apobimHoi nnamu ma aHasiz uHamiku 3apobimHoi
rnnamu sik 8axkesis yrpaeriiHHs nepcoHasnom nidnpuemMcmea y Cinbcbko2ocrnodapchKili 2anya3i.

B ymosax nepexoldy 00 PUHKOBUX BIOHOCUH | rpu €eKOHOMIYHIU Kpu3i, WO pi3Ko no2ipwusnu
MamepianbHe cmaHosuwe CinlbCbKUX mpydieHUKIe, Ha nepwud rnnaHd suliwsiu MamepianbHi Momusu
0o npayi. Cucmema MamepianbHO20 CmMUMYt0O8aHHS npauyi, Wo CKranacs e azgpapHil cgpepi, He
0ozeorsisie npauieHuKosi 3abesrneyumu 3ad080JIEHHS C80iX MamepianbHuUXx rnompeb Hasimb rpu
docsieHeHHI 8UCOKOI iHOUBIOyaribHOI MPOJyKMUBHOCMI rnpaui Ha MiHiMaribHO HeOOXIOHOMY Pi6HI.

CmeopeHHss cucmemu momuseauii 8o npaui e azpapHOMy CEKmopi eKOHOMIKU Hanexums 00
HaticknadHiwux npobnem. Lle nosicHroembcss mum, wo 8 O0aHoMy eurnadKy rnompibHe epaxyeaHHS
cknadHoi  cneuugbiku aspapHux BIOHOCUH, O0b’€KMUBHO 3yMO8J/IEHUX, SK ocobnusocmsmu
3emriepobChKOi npauyi, mak i cknaGHICmIO CiflbCbKO20 yKnady Xumms.

Y cmammi po3sansHymo 3apobimHy rinamy siK Kio4osy ckrnadosy eghekmueHOIi pobomu riepcoHarty.
BusHayeHruti 3micm 3apobimHoi nnamu, ma ocobnugocmi Momusauii npaui y CirlbCbKoMy 2ocrodapcmei.
Oxapakmepu308aHO OCHOBHI rpobriemu mMomueauii fpauyi fpauieHUKI8 CirlbCbKo20CrnodapChKoi aasysi.
lpoaHanizoeaHo OuHaMiKy 3apobimHoi nnamu y daHili 2anysi ma ii ennue Ha yrpaesliiHHA NepCcoHasIoM.
Cucmema momueauii mpydoeoi OisnibHocmi Ha nidrnpuemMcmeax, Wo 3alMarombCs  CillbCbKUM
20crnofapcmeoM BKIoHae PisHi MemoOu MomueauiliHo20 3a0X0YEHHS, arie Halerugosiluum 3acobom
momuesaujtiHo2o ernnugy 3anuwaemscs 3apobimHa rfnama, moMy MU rfpoaHarnidysanu OuHamiKy
MiHiMasIbHOI 3apOobimHOI nnamu ropieHIoYU i3 CePeOHBO0 3apP0bIMHOK M1amoto.

Knro4oei crnoea: 3apobimHa nnama, momueauis, MamepianbHa MOmugauis, cmpykmypa
3apobimHoi namu, rnpodykmueHicmb rnpadyi, CinbCbke 20¢rnodapcmeo, cmumysiu, egheKkmueHicms,
yrnpaesiiHHs rnepcoHasiom.
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