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Abstract

Nigerian political system has undergone severe corruption to the level that political office seekers and their privies have adopted
different kinds of campaign strategies in seeking the voters’ support. Among the recently adopted strategy is the use of threat which
is sustained by the fear of losing out among the voters who have been hypnotized to think that voting against the candidate
supported by the incumbent would attract grave danger. This study investigated the influence of an attempt towards threatening
the people of Anambra to vote for APGA candidates by Soludo in the 2023 House of Assembly elections. The major objective of the
study is to find out whether the governor’s threat of "There Will Be Consequences" actually generated support for the party in the
State Assembly elections. The study adopted the survey research method in studying 383 respondents from Ayamaelum, lhiala
and Dunukofia Local Government Areas of Anambra State. The social judgment theory was used as the theoretical framework
and findings revealed that although the respondents are well exposed to the threat, the threat never generated any positive support
for the party in the State Assembly elections. The study also found that the respondents have negative perception of the style of
campaign by the Governor. The study concluded that the use of issuance of threats in securing political support has failed. It was
recommended that Nigerian political officer holders should strive to do well for the masses and campaign on their goodwill rather
than application of threats as that cannot work on an informed audience.

Keywords: Governor Soludo’s threatening video, Exposure, Influence, Voting decision, Voters, Anambra State HOA Polls.

Introduction

Political campaign has a long history in democracies around the globe. The essence of such ventures during political campaign
world. Significantly, the most important fact about its success is periods is to manage or manipulate the minds of voters through
that it is built on persuasion. Persuasive communication through subtle means to accept to act in line with the wishes of the speaker
the application of different strategies, have formed the bases of by supporting the political party of his or her choice.

political campaigns among different democratic States across the
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Among these persuasive strategies used by “political mind
changers” include advertising, political public relations, theme
songs, stump speeches etc which in one way or the other move the
audience from where they are to where the speakers want them to
be (Owuamalam, 2016). However, some politicians subscribe to
some rhetorical approach or campaign strategies that can best pass
as negative campaigns. In this kind of campaign, the politicians,
their privies and supporters rather than advance reasons for the
audience to support their candidates, subscribe to threatening the
electorates. With special reference to the 2023 general elections in
Nigeria, among the dominant and most felt kinds of rhetoric used
in canvassing for votes among politicians is threat of different
magnitude.

Unfortunately, threats and related languages ordinarily should not
form the bases of political campaign in any sane democracy. This
is because people who are the target of the campaigns are meant to
willingly select and vote for the party and candidates that meet
their expectations at each round of an election. Supporting this
view, Odionye (2016) argues that rather than apply other strategies,
political parties should strive to adopt the public relations strategies
in getting supports from the masses. The best strategy a party can
adopt if they want to survive in an election is the application of
goodwill. This accounts for why advanced democratic rhetoric
recommends the use of goodwill and its promising actions to get
the people to vote for a candidate in an election (Jyvind & Ketil,
2022).

Generally, Political communication is a branch or form of
communication saddled with the responsibility of establishing
mutual relationship between politics, political office seekers and
the citizens (Norris, 2016). This relationship is predicated on the
interaction between politics and citizens. Premising on the above
subject, communication between political office seekers and the
masses are expected to be an interactive process aimed at
encouraging free transmission of information from the sender to
the receiver. To do this, some forms or modes of persuasion such
as Pathos, Ethos or Logos can be applied to produce the desired
effect which is to get the support sought (Higgins & Walker,
2012). The application of these triangles of rhetoric in political
communication has over the years been seen as strategies for
getting support among voters in different democracies. Political
communication is the process by which a nation’s leadership,
media and citizenry exchange and confer meaning upon messages
that relate to the conduct of public policy. The involvement of the
people here became sacrosanct considering the fact that the policies
to be made will have unlimited influence on their lives and
wellbeing.

Sadly, Governor Chukwuma Charles Soludo, a prominent
academic Professor of Economics who was voted into power as the
Anambra State governor in 2021, caused a stir in the State ahead of
the March 18 House of Assembly election of 2023. With his
campaign message targeted at ensuring that APGA won majority
of the seats in the House, the governor eventually turned into
threatening the voters in the State by promising to ensure that all
ongoing projects by the State Government in any community
where APGA candidate lost the election would be withdrawn. As
captured in one of the video clips, Governor Soludo threatened
to:

Sideline lawmakers who were elected on the platforms of
other political parties and work only with the members of
his party, the All Progressives Grand Alliance (APGA);

“The person(s) I will work with in Awka must be an APGA
member. If you vote for another person in another party, he
will only be receiving his salaries. A House of Assembly
member cannot build roads, schools or hospitals; “it is me
that is the governor that will do it. It is only those
(lawmakers) in my party that will have access to my office
and it is only them that can tell me what they want for
their constituencies.

The above statement from a serving governor of a State is
definitely going to generate mixed reactions from the voters in the
State. In persuasive communication, attitude change can be
obtained through creation of messages that motivate the target
audience to engage in reasoning process to accept or even reject the
communicated messages. To this end, one may be forced to ask
whether this message from Governor Soludo went down the mind
of the audience to cause them to reason towards voting his party in
the election. Considering the importance of persuasion in political
campaign and game of mind changing, whether this kind of
campaign approach generated positive or negative voting behavior
among the voters in the State cannot be ascertained without a study
of this nature. It was in recognition of the above reason that the
current study investigated exposure to the threatening campaign
message of the Governor and its influence on the voting behavior
of the electorates in Anambra State’s House of Assembly elections.

Statement of Problem

In every true democracy, political office seekers, holders and their
supporters usually canvass for votes based on what they and their
party have done if they are in power or canvass for support based
on what they intend to do for the people should they be given the
mandate to control the affairs of the people. Unfortunately, Prof.
Chukwuma Soludo of All Progressive Grand Alliance (APGA)
who is the Governor of Anambra State had changed the narrative
to threatening the voters as the best way to get the people to vote
his party’s candidates in the State. Instead of campaigning for the
candidates of the party in the election, the governor in a viral video
threatened communities saying “there Will Be Consequences for
Anambra Residents, Communities Who Did Not Vote For APGA”.
It has never been clear whether these threats as delivered to the
people by Governor Soludo necessarily meant that the voters are
hypnotized to act in line with his wishes, nor does it imply that it
was accepted as actionable, such that it actually influenced the
voting behaviour of the electorates in Anambra State during the
State House of Assembly election in 2023. Again, whether there
are other intervening variables in the communication process
impacting the voters’ decision cannot be ascertained. It is in the
light of these that this study is set to investigate the influence of
Governor Soludo’s threats on patterns of voting in the 2023 State
House of Assembly elections in Anambra State.

Objectives of the Study
The objectives of the study include:

e To ascertain the respondents’ level of exposure to the
threatening video of Governor Soludo in the State House
of Assembly election
To find out the respondents’ perception of the video clip
of Governor Soludo threats.

To find out the extent to which Governor Soludo’s
threatening video encouraged voters to vote for APGA
State House of Assembly candidates in the State.
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e  To ascertain the respondents’ degree of believability that
voting against APGA would deny them their rightful
benefits from the government of the State.

Significance of the Study

The study on politicians’ use of threats for securing compliance
among voters is a new means of political persuasion or
communication that has surfaced in the Nigerian political
landscape. Before the 2023 general elections, it was ballot box
snatching, result manipulation and finally the era of vote buying
which lasted till the last series of elections in the country.
Understanding the new dimension of political campaign among the
people will be of immense benefit to the media whose role centers
on the responsibility of informing, educating and entertaining the
masses. Through this study, the media will see beyond the rhetoric
of threat to what the people being threatened think. To the political
parties, this study will serve as a means of exposing the thoughts of
the people being addressed to the message of threats being passed.
With this, they will decide whether to discontinue with threats and
maintain the basic elements of persuasion that has worked for
parties over the years. This study will equally draw attention of
media and social science scholars to the need to re-examine the
excesses of the political office holders who take the masses for a
ride rather than for a development. The study will form a template
for policy formulation among policy makers considering the
impact it will leave on the voting behaviour of the electorates in
Nigeria. Finally, this study will encourage scholarship by serving
as a source of literature to future scholars in this area.

Theoretical Framework

Social Judgment Theory

Social judgment theory isa general theory of attitude change
propounded by Muzafer Sherif, but was advanced by Carolyne
Sherif and Carl Hoveland in 1961 (Gonzéalez, 2022). The
proponents intended to provide a general framework for
organizing, categorizing and understanding the basic processes
underlying the effectiveness of persuasive communications from
the perspective of individual processing and interpretation of
messages. This theory best applies in political marketing where
mind games are being played with the aim of changing peoples’
views of an issue to get them to your side of the divide (Mencia de
Garcillan, 2015).

The theory argues that individuals interpret media messages based
on their previous orientations and attitude towards the subject
matter of discussion. To the proponents of the theory, any
persuasive message dished out to the audience suffers two fates of
either being rejected or accepted. The acceptance or rejection of the
message is subject to the cognitive map of the target audience.
According to proponents of this theory, when a persuader presents
a piece of information to an audience, some level of elaboration
takes place. This elaboration refers to the amount of effort that any
audience member has to use to process and evaluate a message,
remember it, and subsequently accepts or rejects it.

As a persuasive theory of mass communication, the social
judgment theory places emphases on three cognitive compartments
where both the received messages and formulated attitude are
processed. These three cognitive compartments include the latitude
of acceptance, the latitude of non-commitment and the latitude of
rejection. According to the proponent of this theory, political
communication is a persuasive exercise whose survival depends
largely on the cognitive compartments of target audience (Mencia

de Garcillan, 2015). At the latitude of acceptance, the target is
already in support of the views of the speaker and nothing again
could make them to make a move against the source. People within
the latitude of acceptance need no persuasion because they are
already in support of the communication even before the message
comes. The opposite of the latitude of acceptance is the latitude of
rejection. No amount of persuasion can make an audience change
their mind if they have concluded that they will work against a
particular candidate in an election. The latitude of rejection zone
is where the individuals place attitudes they consider unacceptable
or objectionable. So, any effort to change the mind of these
audience members is most likely to fail irrespective of the method
applied; this is because they have made up their minds. This
accounts for why efforts of persuasive communication scholars pay
attention to what facilitates and what hinders audience change
of opinion and attitude towards a party or candidate (Gonzalez,
2022).

Significantly, this lefts political mind game changers with the
audience in the latitude of non-commitment. These audiences are at
the center of either to accept or reject the canvassed opinion or
idea. Naturally, an audience is most likely to change their views
and support for or against a candidate in favour of a team that is
smart enough to align themselves with their enemy or problem.
This works on the fact that the enemy of your enemy is your friend
while the friend of your enemy is automatically your enemy. To
this people, experts have argued that persuasive communication is
very important in political marketing (Gonzalez, 2022).
Considering the name of the theory, social judgment theory
pays attention to the judgments that the audience make over a
given political communication. Importantly, peoples’
judgments are usually premised on their perception and
evaluation of contents of the message. Their judgment is as
well located on an attitude-scale in their mind which controls
their assessment of the message dished out to them by the
presenter who is there to change their minds. In the process of
judgment, the peoples’ previous beliefs about the party and the
candidate influence them more than the logic or solidity of an
idea as presented by the speaker. The proponents of this theory
according to Gonzalez (2022) points out that this is because, in
some respects, people possess predetermined views that are
deeply ingrained in them which may be right or wrong. In this
respect, they tend to see ideas close to their anchors as more
alike than they really are causing them to assimilate those
ideas more easily. On the other hand, ideas that are further
from the peoples’ anchor are perceived as more different and
generally unusual than they really are leading to outright
rejection.

Drawing from the above views, threatening the people may be
counter-productive to any political party that adopts threat as a
political strategy to change peoples’ mind. Relating this theory to
the current study, effective persuasive communication is a research
based activity that is designed to understand the audience. To
achieve a change of opinion and attitude, it is necessary to take
into account the fact that while some of the audience and
highly involved, others are lowly involved. Whether the
Governor embarked on this kind of research before the campaign
was not known.  Therefore, his threat of “There will be
consequences” may appeal to some and at the same time, displease
others. The message may also, positively or negatively influence
the target audience knowledge, understanding and decision making
based on the construction of the language of the message which
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automatically shared certain relationship that this research work is
set to unravel. How the threat worked for the party in the last
election is a matter of the three cognitive compartments of the
individuals and their level of involvement as outlined above.

The Review

There Will Be Consequences: A Critical Review

This is the title of the threatening message issued to Anambra
voters ahead of the State’s House of Assembly election in 2023 by
the APGA Governor - Prof Charles Chukwuma Soludo. The
message was issued as a campaign message to the people of the
State and eventually, the tone and the language was not in line with
what it should be in a political communication parlance when votes
are being canvassed for. Professionally, the message lacks the
ingredients of persuasion where experts have recommended the use
of goodwill more than threat (Odionye, 2017). In rhetoric of
communication, the essence of persuasion is to win support for the
candidate or part of one’s choice. Unfortunately, unguarded
utterances have been documented to cause misfortune to several
political parties in the past (Tietaah, 2016).

Voting Decision: An Action Guided by Negotiated Exchange

In taking the decision to vote for or against a party, the voters are
at liberty based on their primordial experience and attitude to
decide what to do. Mainly, reasonable and literate individuals take
decisions along their beliefs and sometimes along laid down rules.
People consider the actions that they want to take based on the
cost/benefit analysis. In political marketing, message presenters
design their messages as advertising contents in such a manner that
it can appeal to the audience to encourage the support that they
seek. These messages are sieved and processed by the individuals
to whom they are targeted. It is at the level of message
interpretation that they consider what is there for them if they
should take this action being communicated. At this stage, the
previous actions and inactions of the political party being marketed
is examined alongside what the people stand to benefit from the
action they are being persuaded to take.

Negotiated exchange can be productive, reciprocal and general in
nature. According to Liu, Chen & Holley (2017), the type of
exchange is determined by the level of attachment that the people
feel with the source and the degree of satisfaction they feel will be
obtained. The people are most likely to take the action that if they
consider voting for APGA in the State House of Assembly election
will be more beneficial and in line with their interest as a people
than not voting for them. Likewise, Governor Soludo’s threat of
‘there will be consequences’ is likely to generate no positive
reaction from the people if they feel that voting for APGA will not
be beneficial to their interest and what they want.

Methodology

This study was based on quantitative research method of survey
using questionnaire as the instrument of data collection. The
population of this study is all the registered voters in Ayamelum
(54,532), Ihiala (73,953) and Dunukofia (50,063), with a total of
178,348 registered voters according to INEC data, 2023. The
sample size of 399 (Taro Yamani’s method) was used for this
study as drawn from the population. The study adopted purposive
sampling technique to select only those who voted in the 18"
March State House of Assembly election in Anambra State.
Proportionately, this figure was divided into three in the ratio of
122:165:112 for Ayamelum, lhiala and Dunukofia respectively.

Data Presentation, Analysis and Discussions
Thematic data

Table 1: What is the respondents’ level of exposure to the
threatening video of the Governor in the State House of
Assembly elections?

Response category Frequency Percentage

Very highly exposed 187 48.8

Highly exposed 125 32.6

Moderately exposed 51 134

Poorly exposed 20 5.2
Not exposed at all 0 0

Total

Source: Researcher’s field survey, 2023

Table 6 above documented that threat of the Governor went viral
and was seen by those whom he wanted to use the threat to
intimidate. The degree of exposure to the threat among the
respondents cannot be divorced from the fact that the threat was
made in the presence of the internet savvy generation who share
everything on the internet once they are done. This justifies the aim
of the global village which has been enabled by the development of
the internet and its gadgets.

Table 2: What is the respondents’ dominant perception of
Soludo’s video clip on There will be consequences political
campaign?

Response category Frequency %

Soludo acted like an amateur in that kind 98
of campaign

The governor did what every political
office holder can do

His application of threat is unprofessional
and unacceptable

The governor only campaigned for his
party and that is all

His threat generated more negative than
positive support for APGA

Total

Source: Researcher’s field survey 2023

The information in this table is showing the perception of the video
clip of the Governor and his threat among the respondents. The
data show that the people have negative perception of the action
taken by the Governor who was just a year and few days in office.
The implication of this is that as a public office holder, there are
certain actions that people are expected to abscond from taking
considering the light it will shine on them.
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Table 3: To what extent did Governor Soludo’s video clip on
There will be consequences political campaign encourage voters
to vote for APGA State House of Assembly candidates in the
State?

Response category Frequency Percentage

To a very great extent 48 125

To a great extent 53 13.8

To no extent at all 26.6

To a minimal extent 22.4

To a very minimal extent 24.7

Total 100

Source: Researcher’s field survey, 2023

The data above show that the threatening video of the Governor
had less significant impact on making the people to vote for his
party. On the responses recorded, only 26.6 percent of the
respondents were of the view that the threat made them consider
voting for APGA. This number is a relatively small compared to
the number that dismissed the threat. The implication of this data is
that the use of threat is never the best option as a sitting office
holder in a State like Anambra.

Table 4: To what extent did the respondents believe that voting
against APGA would deny them their rightful benefits from
the government of the State?

Response category Frequency | Percentage

To a very significant extent 0 0

To a significant extent 0 0

Undecided 76

To a very little extent 28

To no extent

Total

Source: Researcher’s field survey, 2023

The data from this table have shown that Governor Soludo's threat
of ‘There will be consequences’ for voting against APGA in the
State House of Assembly election was rather seen as an empty
threat by the respondents under study. From the population of 383
respondents, only 19.8 percent were staying on the fence on
whether they believed the threat to mean that if they voted against
the party, they would see the consequences. The people of
Ayamelum local government damned the threat and voted for the
PDP candidate in the interest of zoning. The candidate of APGA
that won in Dunukofia was a result of zoning too. The implication
of this is that there are other factors that control the people’s voting
decision other than threat and party affiliation. In conclusion, threat
does not command believability among the respondents especially
in Anambra State.

Discussion of Findings
On the first research question posed to ascertain the respondent's
level of exposure to the video of the Governor threatening the

voters in the State, it was found that the people are massively
exposed to it. According to the data from the table, at least all the
respondents in the sample were exposed to the threatening video
clip of the Governor but at different magnitude. From the table,
48.8 percent of the respondents admitted being Very Highly
Exposed to the video while another 32.6 percent said that they were
Highly Exposed to it. 13.3 percent were moderately exposed to the
video-clip while 5.2 percent were poorly exposed to it
Significantly, none of the respondents said that he or she is not
conversant with the video. This shows how viral the video went
within the period of its dissemination to the public. The degree of
its exposure as recorded above can be linked to the massive use of
the internet by the respondents. The finding is in line with Obiakor
& lkeghunam (2021), that social media is one of the most vibrant
means of dissemination information to the masses and that they
have the capacity to provide direct access to contents to an
unprecedented number of people. This is because a normal
‘Soludo’ would have asked the media to kill the story if the story
has not been posted on the internet once he realizes that he has
done more damage to the party. This suspicion manifested in the
later claim by the Governor who came up with denial to launder his
action where he was denying threatening the people even when the
video is still in the public domain.

On the second research question which interrogated the
respondents’ perception of the action taken by the Governor in the
viral video-clip of There Will Be Consequences, it was found that
an overwhelming majority of the respondents were totally against
the threat. From the table 2 above, 27.9 percent were of the view
that using threat in seeking for votes from the people is grossly
unacceptable to the people. This was followed by another 25.5
percent of the sample who said that the Governor acted like an
amateur in the action displayed in the video-clip. The table further
revealed that it was only 19.5 and 9.1 percent of the sample that
see the action as a means of saving his party in order to remain in
office. Unfortunately, the remaining 17.7 percent agreed that his
subscription to the use of threat generated negative rather than
positive support for his party. This finding demonstrated that there
is more negative perception of the action of the Governor than
positive perception. The perception above is a perfect reflection of
the views of proponent of the Social judgment theory which in
tandem with the view of Gonzalez (2022), prescribes that
persuasion rather than threat is the best method to lure voters in a
contest. The finding agrees with the belief that the people know
who is doing well and who is cheating them. One thing in politics
is that it is a game of cheating but the more the game grows the
more the people wise up. Significantly, this finding corroborates
that of Agbi & Saka-Olokungboye (2019) who argued that instead
of striving to convince the masses, Nigerian Politicians resort to
other strategies such as vote buying, manipulation of results and
threat to keep themselves and their party in power, most times
against the will of the masses. Governor Soludo’s threat of “there
will be consequences” is cheap effort to manipulate the people and
subvert the will of the masses on the choice of their
representatives.

On the third research question posed to ascertain the extent to
which the video-clip of the Governor's There Will Be
Consequences encouraged support for APGA, it was found that the
video generated less than 30% positive impact in encouraging
support for APGA. Before the election, APGA had a total of 24
members out of 30. After the election, it has only 17 members.
From the table 3 above, 102 respondents accounting for 26.6
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percent of the respondents said that the video-clip encouraged them
to vote for APGA to no extent at all. From the same sample, 86
respondents admitted that it encouraged them to support APGA to
a minimal extent while 94 respondents said that it encouraged them
to vote for the party to a very minimal extent. This finding agrees
with that of Ikegbunam & Agudosy (2021) where it was found that
getting exposed to any media content is one thing while acting in
line with the message exposed to is another. This was concretized
by Martin Fishbein and Icek Ajzen’s theory of reasoned action in
lkegbunam & Obiakor (2023), beliefs, attitudes and intentions have
something to do with an individual’s thoughts that certain action
will generate a favorable outcome Truly, the voters in Anambra
State heard the Governor, but whether they would go ahead to act
based on the instruction passed is another part to the issue. This
finding is equally in tandem with the provision of the Negotiated
exchange theory which has been found to be productive, reciprocal
and general in nature. According to Liu, Chen & Holley (2017), the
type of exchange is determined by the level of attachment that the
people feel with the source and the degree of satisfaction they feel
will be obtained. Voting in the 2023 Anambra State House of
Assembly election was guided by certain factors that are reciprocal
in nature. Among such factors is the zoning arrangement that
produced Governor Soludo which was jettisoned by some APGA
executives in their choice of candidates.

While examining the extent to which the respondents believed that
voting against APGA would generate regrettable consequences as
threatened by the Governor, the researchers found that the threat is
a wasted effort made by the Governor. According to the table, the
best favorable option APGA obtained from the respondents is 76
respondents accounting for only 19.8 percent of the sample who
chose the undecided response category. Apart from these
respondents, 276 other respondents in the study accounting for
73.6 percent of the sample said that they believed the threat to no
extent at all. This left the party with another 28 respondents who
admitted that they believed the threat to a very little extent. This
finding revealed that Governor Soludo’s effort to get support for
the candidates because he is a governor relying on the ground that,
out of fear of losing out, people were most likely to vote for a
candidate enjoying the support of the incumbent has failed
completely. This should be a lesson for other politicians.
Significantly, the media are not alone in the control of the people.
Such factors as audience attitude and predetermined desires also
play significant role in controlling the actions taken by the
audience of the media content. An important factor that controls
behaviour is believability in the reality of a content. In respect to
this fact, the finding above disagrees with that widely acclaimed
ultimate power of the media which previous media scholars like
Asemah (2011); Nwabueze (2014); Agbanu (2013) and other
agenda setting proponents have accepted that media beat the drum
and the people dance the tune. In this study, zoning factor as a
matter of equity in the State has questioned the acclaimed ultimate
power of the media leading to the disbelief suffered by Governor
Soludo’s threat among the people. The people lost their trust and
respect for the Governor the day this letter of “history beckons”
was made public. Without trust, a source is off the record when it
comes to its credibility (Nwabueze & lkegbunam, 2015). Fisher
(2016) further argued that trust is one of the major controlling
characteristics of an influencer which to a large extent
determines the believability of the contents among the people.

Summary

This study has examined the exposure of the people to the widely
circulated video-clip of Governor Soludo titled ‘there will be
consequences’. The target of the study was to ascertain the extent
of exposure, the perception of the video, its impact on their voting
decision on the day of election and whether they believed that
voting against APGA in the election could actually and truly mean
that they will lack infrastructure under the leadership of the serving
Governor. The study examined the relationship between the
message and the voting decision of citizens in the State as far as
the 2023 State’s Assembly election was concerned. Relying on the
research questions posed and data obtained in the field, this study
has summarized that Governor Soludo’s threat failed and generated
negative perception of his person and the support for the party in
the election. The public rejection and complete negligence of his
threat was felt in the outcome of the election where the party which
was in control of 24 seats struggled to get majority of the seats in
the 2023 election. The findings also revealed that there is negative
perception of the action taken by the Governor.

Conclusion

Considering the findings, the study concluded that the use of threat
in seeking voters’ support does not produce the required effect and
should be discontinued among politicians. Again, this study
supports the view that setting agenda is different from acting the
agenda by the people. This was as it is found in the study where the
threat though well received failed to get the people to act in line
with the message. Political office holders in Nigeria do what
Soludo did and sometimes it works for them considering the fact
that masses are sometimes afraid of losing out. The Nigerian
political atmosphere has been driven out of facts and figures by the
fear of staying out of power among the voters who subscribe to
voting for candidates without any reasons order than they are being
supported by the government in power. This study among other
things has revealed that the zoning ideology brought into politics
has formed a yardstick for making voting decision among a
reasonable number of people in the country.

Recommendations

Based on the findings from the study, the researchers
recommended that:

Nigerian political officer holders should strive to do well for the
masses and campaign on their goodwill rather than application of
threat as that cannot work on an informed audience.

All parties should subscribe to zoning and as a matter of equity and
fairness and in the interest of their political party struggle to ensure
that the zoning is fairly maintained at all cost.

The voters should learn to have decisions of their own each time
they are about to cast their votes. This is because the mistake of
one day in an election lasts for at least four years on the people.

Further studies should investigate reason why some voters still
accept to remain manipulated in the fear that they may lose out
entirely if they fail to vote for the candidate enjoying the support of
the incumbent government.
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