
Abstract

Keywords

World Academy of Science, Engineering and Technology
International Journal of Cognitive and Language Sciences

 Vol:11, No:1, 2017 

7International Scholarly and Scientific Research & Innovation 11(1) 2017 scholar.waset.org/1307-6892/10005986

In
te

rn
at

io
na

l S
ci

en
ce

 I
nd

ex
, C

og
ni

tiv
e 

an
d 

L
an

gu
ag

e 
Sc

ie
nc

es
 V

ol
:1

1,
 N

o:
1,

 2
01

7 
w

as
et

.o
rg

/P
ub

lic
at

io
n/

10
00

59
86

http://waset.org/publication/Creativity-in-the-Use-of-Sinhala-and-English-in-Advertisements-in-Sri-Lanka:-A-Morphological-Analysis/10005986
http://scholar.waset.org/1307-6892/10005986


World Academy of Science, Engineering and Technology
International Journal of Cognitive and Language Sciences

 Vol:11, No:1, 2017 

8International Scholarly and Scientific Research & Innovation 11(1) 2017 scholar.waset.org/1307-6892/10005986

In
te

rn
at

io
na

l S
ci

en
ce

 I
nd

ex
, C

og
ni

tiv
e 

an
d 

L
an

gu
ag

e 
Sc

ie
nc

es
 V

ol
:1

1,
 N

o:
1,

 2
01

7 
w

as
et

.o
rg

/P
ub

lic
at

io
n/

10
00

59
86

http://waset.org/publication/Creativity-in-the-Use-of-Sinhala-and-English-in-Advertisements-in-Sri-Lanka:-A-Morphological-Analysis/10005986
http://scholar.waset.org/1307-6892/10005986


eka
eka

eka
eka

World Academy of Science, Engineering and Technology
International Journal of Cognitive and Language Sciences

 Vol:11, No:1, 2017 

9International Scholarly and Scientific Research & Innovation 11(1) 2017 scholar.waset.org/1307-6892/10005986

In
te

rn
at

io
na

l S
ci

en
ce

 I
nd

ex
, C

og
ni

tiv
e 

an
d 

L
an

gu
ag

e 
Sc

ie
nc

es
 V

ol
:1

1,
 N

o:
1,

 2
01

7 
w

as
et

.o
rg

/P
ub

lic
at

io
n/

10
00

59
86

http://waset.org/publication/Creativity-in-the-Use-of-Sinhala-and-English-in-Advertisements-in-Sri-Lanka:-A-Morphological-Analysis/10005986
http://scholar.waset.org/1307-6892/10005986


Power cut eka atharathuredi 

Power cut eka ta pera 

aruma puduma kathawak, puduma hithena  ekak 

ekee ethi…

c.  ekata wiyalena obee soduru ruwa 

ekak

e. Visha vidyalayata hondama  eka 

f. Kamata pasu  ekak 

hedethi dath burusuwa

Biovita samaga pinthura

Echcharatama : sellit.lk 

d.  samaga oyagee konde 

Tikiri

sadaha wisheeshay

niyama

i. deemanawa 

 internet package

hadunwadena doo da dew

amatum

m. amatum 

n. weada rasa  

o.  dinaganna 

Pahasu 

World Academy of Science, Engineering and Technology
International Journal of Cognitive and Language Sciences

 Vol:11, No:1, 2017 

10International Scholarly and Scientific Research & Innovation 11(1) 2017 scholar.waset.org/1307-6892/10005986

In
te

rn
at

io
na

l S
ci

en
ce

 I
nd

ex
, C

og
ni

tiv
e 

an
d 

L
an

gu
ag

e 
Sc

ie
nc

es
 V

ol
:1

1,
 N

o:
1,

 2
01

7 
w

as
et

.o
rg

/P
ub

lic
at

io
n/

10
00

59
86

http://waset.org/publication/Creativity-in-the-Use-of-Sinhala-and-English-in-Advertisements-in-Sri-Lanka:-A-Morphological-Analysis/10005986
http://scholar.waset.org/1307-6892/10005986


ya

supiri

all in one ink jet printarayak 

Amuthuma rasayak musukala yak 

supiri thyagaya

karanawa venawa

karanna maru inguru

 Hutch mithuran danuwath karanna karanna 

ekata venna

 style guide eka 
karanna 

 karanna  karanna 

 vela obath  venna 

vunath

Heladiva gotta

Kalin

Kalawanata kalaeliyak 

Shopin mangalya

da thamai
da

da kohomoda

da da?
da?

da

thamai.  

thamai

katha sina

sina katha

massanta  ida 

Maduruwant 
)

niyama pol kiri

World Academy of Science, Engineering and Technology
International Journal of Cognitive and Language Sciences

 Vol:11, No:1, 2017 

11International Scholarly and Scientific Research & Innovation 11(1) 2017 scholar.waset.org/1307-6892/10005986

In
te

rn
at

io
na

l S
ci

en
ce

 I
nd

ex
, C

og
ni

tiv
e 

an
d 

L
an

gu
ag

e 
Sc

ie
nc

es
 V

ol
:1

1,
 N

o:
1,

 2
01

7 
w

as
et

.o
rg

/P
ub

lic
at

io
n/

10
00

59
86

http://waset.org/publication/Creativity-in-the-Use-of-Sinhala-and-English-in-Advertisements-in-Sri-Lanka:-A-Morphological-Analysis/10005986
http://scholar.waset.org/1307-6892/10005986


Sea food rasa 

Vitamin rasa 

Selfie pintura 

Bonus mudalak 

Macalester International

Journal of Consumer Research, 31

www.lingref.com/isb/4/065ISB4.PDF).

World Englishes
Language mixing in global advertising The Three 

Circles of English

International Journal of the 
Sociology of Language 

Social motivations for code-switching: 
evidence from Africa

Duelling languages: grammatical structure in 
code switching

The Indianization of English: The English language 
in India

International dimensions of bilingual education

The alchemy of English: The spread, functions and 
models for non-native  Englishes

Word

Bilingual speech: a typology of code-mixing

World Academy of Science, Engineering and Technology
International Journal of Cognitive and Language Sciences

 Vol:11, No:1, 2017 

12International Scholarly and Scientific Research & Innovation 11(1) 2017 scholar.waset.org/1307-6892/10005986

In
te

rn
at

io
na

l S
ci

en
ce

 I
nd

ex
, C

og
ni

tiv
e 

an
d 

L
an

gu
ag

e 
Sc

ie
nc

es
 V

ol
:1

1,
 N

o:
1,

 2
01

7 
w

as
et

.o
rg

/P
ub

lic
at

io
n/

10
00

59
86

http://waset.org/publication/Creativity-in-the-Use-of-Sinhala-and-English-in-Advertisements-in-Sri-Lanka:-A-Morphological-Analysis/10005986
http://scholar.waset.org/1307-6892/10005986

