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1. INCULTUM: Cultural tourism at the ʻmarginsʼ�
A set of given ingredients:�

1. Place (to live/destination to visit)�

2. Local residents (community/ies)�

3. Local stakeholders (tourism operators, authorities, service providers…)�

4. Cultural heritage�

5. Cultural tourism product(s): USP, reason to visit, competitive advantage �

6. Visitors (and their experience)�

7. External politico-economic context (regional, national, European�



2. Results/Outcomes/Impact...�
Can take place at any stage of this cycle, or ʻsupply chainʼ:�

1)  Awareness of heritage (ʻheritage communitiesʼ) – identity side/place to live/awareness 
and pride in its qualities [supply side]�

2)  Improvement in the mechanisms of participation among all local stakeholders [supply 
side]�

3)  Launch of new tourism products or improvement of existing offers [supply side]�

4)  Increase in numbers of visitors [demand side]�

5)  Improvement of the knowledge of visitorsʼ preferences [demand side]�

6)  Improvement in the quality of the visitor experience [demand side]�

7)  Improvement in the base for making policies regarding this area [connecting supply and 
demand]�
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