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People, Stories & Objects

• Core museological content –

objects, images, archival documents, 

historical narratives, biographies, key 

ideas.

• More value from our existing content

• A more effective platform for adding 

future content
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Step 1

• Putting our core museum content on 

our main website

• Linking it together better
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Outcome 1

• Create a critical mass of content; 

compelling, coherent overall offer

• Emphasise content and the outside 

world: more than a catalogue
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Step 2

• Open our content up to wider use and 

wider engagement
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• Place our core Museum content at the 

heart of our engagement with our 

audiences

• Make it as easy as possible for people 

to use our content wherever possible

• Reflect as much of this activity as 

possible back on the website



28

Step 3

• Linked data + open data

= Linked Open Data

• We can combine our data with other 

data, and re-use it in different ways

• So can others

• The possibilities are limitless…

…but uncertain
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Database

ID Type Colour Brand Owner

72 Digital Watch Blue Rolex 96

ID Name Age City

96 Daniel Evans 21 London

SELECT Watches_Colour from Watches, People
WHERE Watches_Owner=People_ID AND
People_Age = 21
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Triples

Subject Predicate Object

Daniel Evans Is 96

Daniel Evans Owns 72

72 Is Digital Watch

72 Is Blue

Daniel Evans Is aged 21

Daniel Evans Is NW 62 85 26 X

72 Is made by Rolex
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People, Stories & Objects

• Linking our content together better, 

and linking it to our brand

• Opening our content up to wider use 

and wider engagement

• Experimenting with what we (and 

others) can achieve with Linked Open 

Data
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