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1. Executive Summary  
 

One of the main goals of WP5 is to implement an efficient strategy to disseminate 

the project results and communicate the project impacts and success stories 
towards stakeholders, including scientific communities, the industry (in particular 
SMEs) and to EU citizens. To ensure effective communication, both external and  

internal, PHEMTRONICS has produced a number of promotional tools and materials as 
a part of the project  branding.  

This document provides a general overview of the communication kit of 
PHEMTRONICS at the first stage of the project, as well as their current and future 
implementation within the project communication strategy.to be developed in the 

following stages to continue positioning and increase the visibility of the project. 
The strategy for the external communication herewith presented includes the creation 

and distribution of project leaflets, stickers, poster and roll-up booth. Among other 
dissemination channels the leaflets should serve to support and enhance the key 
project objectives related to the effective dissemination of the results. The project 

leaflets and poster are online available at http://www.phemtronics.eu/public-
documents.html and printed leaflets and miniposter will be distributed on direct 

contacts with representatives of the project target groups at conferences and events. 
Further assets, including gadgets and a short animated video, are planned to be 
produced in the next phase in order to support the project’s outreach and impact. 
 

2. Introduction  
The dissemination and communication of the project results is an important objective 
to ensure that the innovations of the PHEMTRONICS project will be properly 

transferred, and their benefits exploited industrially and academically by partners 
upon the project completion, creating the critical mass of interest necessary for the 
exploitation or use of the results of the project. Therefore, the dissemination and 

communication activity has the following objectives:  
To share the technical results of the project with the scientific community 

interested to the topics addressed by PHEMTRONICS project, in order to 
promote the research and receive useful inputs from other scientists and 

International Communities.  
To improve the knowledge of PHEMTRONICS results in the industrial community 
as a basis to create new opportunities for building quality products and 

services.  
To attract potential customers and generate expectation towards the project 

results, in order to prepare its exploitation.  
To identify additional potential application fields, customers and business 
opportunities based on the reactions to the dissemination activity.  

In order to achieve these goals, as a foundation of the future effective communication 
activities, a sound set of working dissemination and communication tools and 

materials is crucial to be established within the first months of the project. 
Accordingly, an external Communication Kit has been developed in the first 4 months 
to form the backbone of public visibility.  

As dissemination and communication tools, the project booth, poster and leaflets have 
been designed to give an overall overview / basic information on the project to a 

broad interested group of people. The booth will be exhibited at major events, refore, 
the leaflets will be distributed as a printed version at project related conferences, 
trade fairs and other events.  

Moreover, an online version is available at http://www.phemtronics.eu/public-
documents.html to anyone interested. 
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3. PHEMTRONICS Booth/Roll-up  
 

The PHEMTRONICS ROLL-UP has been developed by the design team of 

PHEMTRONICS composed of young talented researchers from beneficiaries of CNR-
NANOTEC and UC with the content input of the whole consortium. The roll-up will be 
exhibited during events to reinforce the presence and visibility of the project. It 

includes the project logo with its tagline, consortium composition, and a brief 
explanation of the project and its outcomes, using the icons also displayed on the 

website. Social media, website and email details are displayed, as shown in Fig. 1. 

 

 
Figure 1: PHEMTRONICS ROLL-UP and picture of the group at the partner UC-University of Cantabria 
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4. PHEMTRONICS Posters  
Two PHEMTRONICS A0 posters have been produced at the beginning of the project 
with eye‐catching design to introduce the project at scientific conferences and 

meetings and at general public and stakeholders events. The posters reflects the main 
PHEMTRONICS design concept to keep the project branding consistent and to make 

the project easily recognizable (Fig.2). Both posters have been subject to online 
discussion with the consortium. 
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Figure 2: PHEMTRONICS Scientific and General public posters  
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5. PHEMTRONICS Leaflets  
The PHEMTRONICS leaflets have been designed in a way to capture the attention of 
the different target groups and increase awareness of the project. They have been 
designed by the young researchers involved in Phemtronics at CNR-NANOTEC, UC and 

TEOX partners. They explain the rationale behind the project ‐ its objective, and main 

demonstrators planned. The leaflets have been created to reflect the conceptual 
design of the project logo and website and have been a subject to multiple online 
interactions and improvements with the project consortium. Two versions of the 

leaflet have been prepared one more direct for the industry and one more for general 
public. They are shown in Fig. 3 

The leaflets serve for the dissemination and communication of general project 
information to interested parties, stakeholders, the wider academic and industrial 
communities and the general public at conferences, trade fairs, social science 

festivals, schools and other project related events. 
The online version is available for download at http://www.phemtronic.eu/. 

 

 

http://www.phemtronic.eu/
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Figure 3: Leaflets of PHEMTRONICS 
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6. PHEMTRONICS Stickers and Tagline 
Tagline: With a clarifying function, the tagline, also known as the slogan, is the phrase 
that accompanies the logo, when needed, in the dissemination materials, such as in 
the handout, and which gives extra information about the main purpose of the 

project. In the PHEMTRONICS case, the tagline is:  
“Phase-Change Materials 4 Reconfigurable Technologies” 

The PHEMTRONICS logo and tagline have been used to create promotional stickers 
that will be distributed outside the project partners at meetings, schools, social events 
in order to increase visibility of the project and to promote it  in the community (Fig. 

4). The stickers will also be used to create additional branding promotional gadgets. 
 

 
 

Figure 4: PHEMTRONICS stickers 

 

7. PHEMTRONICS Corporate Identity Templates  
PHEMTRONICS corporate identity templates have been designed in the very beginning 
of the project implementation. These include:  

 Milestone reports  

 Deliverable reports  

 Policy and technical briefs  

 Power point presentation  

 Meeting agenda and minutes  

 Newsletter  
 Letterhead template for official project letters  

 

Each template is specifically tailored to the information the document is required to 

contain. The templates incorporate several important elements in common:  
 Phemtronics project logo  

 Suggests the information necessary to be included in the specific document  
 

All templates are available through the Internal Online Document web site and easy to 
access and use  for all partners. 

 
Figure 5: Iperlinks to www.phemtronics.eu via the partners’ official websites 

http://www.phemtronics.eu/
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8. Summary and Outlook 
The present deliverable described the work carried out within WP1 and WP5 for the 
set up of the Communication Kit. The deliverable includes the following activities:  
− Development of project booth and poster.  

− Development of the project leaflets.  

− Development of the project stickers.  

The printed project leaflets will be distributed by all partners at conferences and 
events. 

As the project progresses and publishable results are available, the leaflet may be 
updated after discussion with the whole consortium. 
For the second stage of PHEMTRONICS, the consortium is planning the development 

of additional dissemination materials that can contribute to PHEMTRONICS positioning 
and generate more awareness about the project’s objectives and results. These 

materials are:  
• PHEMTRONICS Videos: An animated short video (3 min max) will be delivered for 
the second stage of the project. The storyline will be provided by the technical teams 

working in WP2, 3, 4.  
• In addition, the consortium has thought to provide some gadgets to have more 

brand impact at events where the project will be participating after the COVI19 
emergency. A proposal has been shared among the consortium partners with an 
online survey to determine which options are better, considering the budget for this 

kind of material. Some of the options under consideration are: 
• PHEMTRONICS T-Shirts and bags: To be used by consortium partners at events 

booths, presentations, demos, etc., and by the attendants to PHEMTRONICS 
SCHOOLS AND WORKSHOPS.  
• PHEMTRONICS Pen drives: Novel and innovative designs of pen drives with the logo 

of the project to give to event’s attendees and strategic partners of the project.  
• PHEMTRONICS Thermal Bottle: Branded with the project’s logo for consortium 

partners and key strategic stakeholders.  
The material developed will be included in further progress reports. 


