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Abstract 

the current study has been undertaken to investigate the effect of parents’ behavioral styles on the influence of teenagers in family 

consumption decisions. Parents’ behavioral styles include two dimensions of demand and response, as the extent of demand and 

response from parents towards children forms different styles of parenting; in this study, the relation between these two 

dimensions and the laevel of perceived power of parents by children is put under examination. Hence, children influence the 

household decisions based on the power they attribute to their parents. For this purpose, 382 students aging 11-16 from Uremia 

were selected using Stratified random sampling method, and the data were collected using questionnaires such as Sharon Paulson 

(1994) and Thomas Evin Smith (1970) survey data is collected. For reliability assessment, Cronbach’s alpha and test-retest of Al-

F test was used, the results of which indicate used questionnaires results were reliable and acceptable. Data obtained were 

investigated using SPSS software and analyzing regression equations and confirmatory factor analysis was. 
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Introduction 

In their daily life, humans may confront numerous decisions that are directed towards actuating a goal or fulfilling a need. 

Excluding age, orientations, educations and …, a common point between all people is that most of their decisions are influenced 

by their family, either directly or indirectly. Since the family is main center of purchasing and consuming goods, hence the vast 

majority of goods and services are usually purchased and used by the household. On the other hand, children can clearly 

manipulate household decisions. Even when they are not directly driving the process of deciding, they have the potential to ally 

with either of parents to create a majority of decisions (seyed Javadin, 1389, 258). 

All the while, parental styles and also the perceived power of parents by children has a major effect on their upbringing and their 

influence on household decisions. For instance, a child with permissive parents has less perceived power and more freedom of 

action and a subsequent influence on decisions compared to a child with more dominating parents. The increased influence of 

children in decisions may lead to increased satisfaction from decisions by children. The current study intends to explore the role 

and extent of family members in household decisions.  

The Literature 

Parental styles 

Parental style is a combination of parental behavior that is occurred in various situations and creates proven method of upbringing 

of the child. In other words, Parental style reflects the family’s social context in which the parents direct the manner of upbringing 

in a way that they will eventually be able to achieve the desired goals (Darling and Steinberg, 1993, 488). 

Although the previous studies have attempted to define parental styles in various ways, experts in the field family sociology and 

nurturing psychology have defined parental styles as function with two dimensions of demandingness and responsiveness. 

Demandingness indicates a scale that parents can guide their children upbringing using close monitoring, puberty expectation, and 

if necessary, confrontations, responsiveness is an indicator that parents encourage their children individualization and dependence 

by knowing and providing their needs. (Bao et al., 2007, 674). Based on previous studies of parental behaviors, Becker introduced 

a 3D model in 1964. He stated that parents’ behavior can be reflected with three common dimensions: intimacy against hostility, 

strictness against leniency, and peacefulness towards aggression. The dimensions of intimacy against hostility reflects the 

acceptability by parents, compassionateness, and focus on children, responding, praising and scolding in children’s discipline. The 

dimension of leniency against strictness determines use of parents from limitations, and strictness towards children’s desire, 

protecting family members, obedience, and view towards piers, siblings and parents. The dimension of peacefulness against 

aggression is associated with contact with children, nurturing and care for children’s welfare.  

Children influence 

Two theoretical approaches have prominent role in studying the influence of children in household decisions: 

1. Customer Socialization theory 

2. Power relation theory 

According to Peterson and Rollin (1987), in the theory of consumer socialization, children are considered as sociable beings and 

parents are the socializing agent (among other factors such as schools, piers, and transportations). Relative influence of children is 

the consequent of consumer socialization that occurs in social environments. According to this hypothesis, children are necessarily 

passive learners, and socialization is done is done by parents towards children unilaterally. Ward defines the socialization of 

consumer as follows: a process within which teenagers attempt to purchase based on their knowledge, skills and perspective 

(Ward, 1974). 



International Journal of Management Sciences and Business Research, Jan-2016 ISSN (2226-8235) Vol-5, Issue 1 

Http://www.ijmsbr.com  Page 21 
 

Meanwhile, according to Peterson, the power relational theory considers the parents and children as independent partners. This 

theory associated children with significant power towards their parents and states that children utilize various techniques to 

influence their parents and their decisions. According to this theory, children are active participants in household consumption 

decisions and influence between parents and children are mutual (Bao, 2001, 2). 

In the power relational theory, the perceived power of parents reflects the understand father/mother’s ability to influence the 

children in doing tasks that they won’t do them automatically. According to this theory, the perceived power of relative is 

consisted of four dimensions: outcome control, reference, legitimacy and power of expertise. 

 The power of outcome control relates to the ability of parents in influencing or controlling their children using positive 

and negative practices such as praising and punishing 

 The referent power indicates the ability of parents to represent a solid and formidable role model for the guidance of 

children 

 The legitimacy power points to the perception of children about their parents having the right to control their beliefs. 

 The power of expertise reflects the ability of parents to provide superior knowledge and skills for their children (Bao et 

al., 2007, 674). 

By the same token, Smith (1970) studied the influence of adolescents, perception of the influence of parents to influence parents 

in school life and relationship with the opposite. He found out that each of four dimensions of parents’ power have positive 

independent co-dependence with each other and parents’ influence. Moreover, the findings suggest that the relative influence of 

children is changed depending on the type of product, the decision, age and sex of the child. Also, children are more influential in 

the initial phases of deciding (during gathering data). Also, elder children have more skills and experience than younger children 

and hence are more influential in decision makings (Bao et al., 2007, 623). 

Children satisfaction 

According to the Expectation theory (Anderson, 1973) consumer satisfaction from a product is the result of comparing expected 

performance and real performance. On the other children may be satisfied or unsatisfied in household decisions. But it is worth 

noting that their satisfaction not only refers to the satisfaction of the product, but more often it is focused on the process of making 

decisions. When children are involved in household decisions, they believe that parents may accept their request or offer (like 

going to a fast food restaurant; either fully or partially).   As parents take their children's recommendations more often, the 

distance between their expectation and reality and thus they will be more content (Bao et al., 2007, 675). 

Hypotheses and theories that are targeted by the researcher in this study is shown in the conceptual mode of the research in fig.1.  

 

 

 

 

 

 

 

 

 

 

According to the literature on the subject of this study is to examine the following hypotheses.  

 The first hypothesis - higher demandingness in parental style leads to more perceived power of parents in children 

 The second hypothesis - higher responsiveness in parental style leads to more perceived power of parents in children 

 The third hypothesis - children that have a greater understanding parents’ the power have less influence in decisions taken 

by the family  

 The fourth hypothesis - the more the influence of children in the decisions taken by their families the more they are content 

with the decisions. 

Methods  

 This research is part of the field research that utilizes data from the questionnaires collected from the target population.   On the 

other hand, this study is a Descriptive survey and due to the use of regression for testing the hypothesis that the effect of each 

variable, it can be considered causal.   Although the purpose of this research is practical. 

 This standard questionnaire was used to measure the variables to such extent that each of structures had separate question 

designed and delivered by experts. In order to localize measures, initially each of them directly translated and after checking the 

validity and reliability, they were used to measure the structures of the model. Survey Questionnaire measures 5 indexes of 
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parental demandingness parental responsiveness, parents’ perceived power, children' influence, and satisfaction. The weight of 

each item is consisted of 1. Strongly disagree, 2. Disagree, 3. Somewhat Agree, 4. Agree, 5. Strongly agree (in accordance with 

the Likert 5 degrees) 

Table 1: Indicators of the questionnaire and questions about each of them 

 Indicators   Number of items  Source  

 Parents demandingness   5 
 Sharon Paulson (1994)  

  Parents  responsiveness  5 

 Power Perception of   Parent   12  Thomas Smith (1970)  

 Children influence  5 
 Yeking Bao (2011)  

 Children contention  4 

 

Evaluating reliability and validity 

- Content validity 

Since the tools used in this study are standard questionnaires that are frequently used by societies, reliability was only tested as a 

precaution. Hence, various Persian and English literature M.As were asked to study the questionnaire and confine its editorial or 

translation errors. After confirming the properness of items for measuring targeted indexes, it was exposed to various experts from 

the field of sociology to have it validity confirmed. 

- Internal consistency reliability 

Cronbach’s alpha was used to assess the reliability of questionnaires. For this purpose, the questionnaire was initially used on a 

group of 34 people as pretest. Results showed that the proposed tools had acceptable levels of reliability, and Cronbach’s alpha 

was calculated to be 0.71 using SPSS 20. 

Test re-test 

In this research we use test retest beside methods mentioned above for ultimate evaluation of questionnaire. To do this, 

questionnaire were done 2 times in a same condition which 10 days were between them and 34 persons were involved and then 

the codependency of result were assessed. The results from test retests showed that there is high codependency between answers 

of students and thus the questionnaire is satisfactory and time will not interrupt the results. 

Table 2: results from validity assessment and tool constant 

  Exam 

Name  

 Step test   Number of 

items  

 The number 

of subjects  

 The value 

obtained  

 Result  

 Internal 

consistency 

reliability  

 Cronbach   Pretest   31   34   71/0   Good 

reliability  

 The final 

test  

 31   382   74/0   Good 

reliability  

 Test-retest 

reliability  

 Test-re-Test   Pretest   31   34   93/0   Good 

reliability  

 Content 

validity 

 -   Pretest   31   8   -   Appropriate 

credit  

 

Population and sample 

The statistical population of this research is teenagers among 11 to 16 in city of Uremia which according to census Statistical 

Center of Iran (1390), 61 203 people have been announced. To select samples stratified random sampling method was used. For 

this purpose, from the institutions in the city, 5 Institute of randomly selected (SID language institute, Kanoon, AVatak, Iran Adib 

language institute) and 382 students were selected randomly from them, and finally in July of 1393 questionnaires were 

distributed among this people. 

- Analysis of the data  
 In the present study to analyze the information obtained, descriptive statistics and inferential methods were used and in the 

descriptive analysis   frequency distribution table, index, dispersion were used, while in inferential analysis confirmatory factor 

analysis and analysis of the regression equations.  

Descriptive analysis of data  
The results showed that the mean values of all the items Is larger mean value of 3, this means that most respondents have 

chosen agree or strongly agree option. About The middle column it can be said that mean of 2 items less than 3 items and 

for 3 items are more than 4. In Respect of the mode index it can be said that the greatest mode is influence on children 
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item and its value is equal to 4.60. The highest standard deviation and variance belongs the item parents demands and the 

lowest standard deviation and variance belongs to parents’ perception. The analysis of analytical data  

 -  Confirmatory factor analysis  

 The purpose of this study was to examine the appropriateness of the factor structure, which was done by the help of Amos 

software.  Results of the Confirmatory factor analysis  is given below.  As reported in Table base  t  for questions 5 and  9  is 

smaller than 1.96. In other words, the statistics  t  with a confidence level of 99% is not valid for this question. On the other hand, 

the highest loadings to Question 1 and the lowest load factor is for question 5. In fact, it can be concluded that the greatest role in 

explaining the variable is Question 1 while Question 5 has the lowest influence on the variable. 

 

Table 3 - Results of confirmatory factor analysis  

 Independent 

Variables  

 

Questio

ns  

 Statistics  t  
 Level of 
confidence  

 Load 

factor  

 Dependent 

variables   
Questions  

 Statistics  t  
 Level 

of 
confidence  

 Load 

factor  

 Parents 

demand   1   13.798   .000  
 

1.743  

 Children 

penetration   11   9.481   .000   .460  

 2   13.7   .000  
 

1.487  
 12   12.947   .000   0.629  

 3   11.847   .000  
 

1.387  
 13   11.972   .000   .497  

 4   10.858   .000  
 

1.237  
 14   4.958   .000   .439  

 5   0.0174   0.0862  
 

0.090  
 15   13.775   .000   .967  

 Meet the 

parents   6   12.421   .000  
 

1.280  

 
Understandin

g the Power 

of Parents  

 16   4.398   .000   .401  

 7   12.610   .000  
 

1.021  
 17   11.367   .000   1.105  

 8   13.598   .000  
 

1.151  
 18   13.560   .000   1.375  

 9   -0.445   .656  
 -

0.392  
 19   13.724   .000   1.385  

 10   13.802   .000  
 

1.146  
 20   13.415   .000   1.279  

  21   13.798   .000   1.039  

 22   13.770   .000   1.193  

 23   13.795   .000   .936  

 24   12.744   .000   .705  

 25   13.329   .000   .704  

 26   13.279   .000   1.671  

 27   13.536   .000   .687  

 Happy 

children  

 28   9.360   .000   1.683  

 29   -0.350   .727   -11.567  

 30   13.806   .000   .898  

 31   12.729   .000   .686  

 

According to the results of statistic, values  t  Calculated for all questions except for question 29 are larger than 1.96. Thus, one 

can say with 99% confidence that the results are valid. Moreover, the values for loading factor column can show the impact of the 

question. E.g. in children satisfaction factor Question 29 has the highest influence and in children penetration, Question 14 has the 

least.  

 -  Testing hypotheses  

 In this section hypothesis are tested and evaluated by regression equations. Also In order to evaluate the impact of variables on 

other variables in the regression model, the fit is analyzed  measures were calculated for each hypothesis and are reported in Table 

4. 
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 Table 4  The results of hypothesis tests  

 Test 

result  
 Sig  

 

Statistics  
t  

 Load 

factor  

 (B)  

 The criteria used to fit the regression model  

 As 
hypothesized  

 Coefficient of 

determination (  

)  

 Adjusted 

coefficient of 

determination  

(R & Adj)  

 Multiple 

correlation 

coefficient  

(R)  

 The first 
hypothesis 

is 

confirmed  

 0.000   10:57   0.47   0.22   0.225   .477  

 Higher 

demands on 

the perceived 
impact of 

parental  

 The second 

hypothesis 

is 
confirmed  

 0.000   6.73   0.32   0.1   .104   .326  

 Parental 

influence on 
the perceived 

parental 

responsibility  

 The third 

hypothesis 

is 
confirmed  

 0.000   5.35-   0.26   0.07   .068   .265  

 The impact of 

perceived 
parental 

influence on 

children  

 The fourth 
hypothesis  

 0.000   9.08   0.42   0.17   .176   .423  

 Children's 

influence on 
children's 

consent  

 The results show that the first hypothesis, the standard rate  B  is equal to 0.47, which indicates,  with change (increase) by single 

unit in parents demand a change of 0.47 units of perceived parental variables (increase) is observed.  On the other hand, the 

multiple correlation coefficient of 0.477 indicates a relatively strong relationship between the independent variable and the 

dependent variable demand parental understanding of parenting. On the other Hand we can say that 22 percent of parent’s 

perception power is dependent on parents demand variable.  

 On the other hand, in the second hypothesis, coefficients in the standard  B are equal to  0.32 times the amount per unit change in 

the variable response of parents, 32% of change in variable of parents’ perception is made. The adjusted coefficient of 

determination listed in Table 4 is 0.1 which shows that 10 percent of parents know about parental response variable.  

 according to results listed in Table 4, the standard rate  B  for third hypothesis is equal to 0.26, which indicates that the perceived 

power to change a single parent  0.26 unit change in the variable's influence can be seen in children. The value of the coefficient 

of determination is 0.07, which indicates that 7% of the variable influence of children's perceived parents. As the amount of 

Statistics t in  this hypothesis  is Greater than 1.96 and it is a negative one, one can say that children have a greater understanding 

of the parents will have little influence on household decisions.  

 The fourth hypothesis test results show that the standard rate  B is  Equal to 0.42, which indicates that a change in the influence of 

child, a child's consent unit change of 0.42 in the variable can be seen. The amount for coefficients of determination is 0.17 

indicating that 17 percent of consent depends on children influence. 

Conclusion 

Statistical analysis shows with 99% guarantee that parents’ demands have an impact on their perception power. In other words it 

can be said that higher demands leads to higher perception. These findings are compatible with Mccoby and Martin (1983) 

approach to study parents’ behavior on a request-response 2-d basis. More demanding parents impose more behavior rules on their 

children and punish them. However, kids can feel this behavior border through family-society processes and associate control 

power with imposer (e.g. parents). Thus they feel that parents have more power. The opposite site is when parents are less 

demanding. They feel less pressure in regard to their behavior and don’t consider their parents as the main imposing capacity. 

Thus it is recommended that parents moderate their demands and create a bilateral interaction among between themselves and 

their children and take better decisions for their family. Also by learning different methods of appropriate behavior, they can have 

a constructive role growth of their children.  

Statistical analysis shows with 99% guarantee that parents’ responsiveness has an impact on their perception power. It can be said 

that results from former researches are compatible with findings of Carlson and Grossbart (1988) and parents’ being lenient in a 

purchase will lead to stronger interaction and ultimately children independency and increases the parents responsiveness in a 

positive manner. Like the 1
st
 hypothesis, these findings are also compatible with Mccoby and Martin (1983) approach. For parents 

who are more responsive to supporting their growth of child's, value individuality and independence more. The parents who score 

are low, there is a distance between themselves and their children and do not deal with importance of the views of the child and 

rarely pay attention to the activities of their children. Therefore, the interaction between responsive parent and child is more than 
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interaction between less responsive parent and child. This despite the fact that children with responsive parents may have a greater 

tendency to speak, the compare themselves with their parents and learn from them. As a result it would appear that parents have 

the responsibility of a higher authority. In addition, because responsive children have more interactions, these knowledge and 

skills are taught easier for parents of children to less responsive parents. The more interaction should lead to a greater 

understanding of the expertise of parent’s responsiveness Thus it is recommended that parents moderate their demands and create 

a bilateral interaction among between themselves and their children and take better buying decisions for their family.  Also by 

learning different methods of appropriate behavior, they can have a constructive role growth of their children. 

Statistical analysis shows with 99% guarantee that parents’ perception power has an impact on their children influence. It can be 

said that children whom have higher perception of parent’s power have less influence on family’s decision making. this findings 

are also compatible with Smith (1970) which studied the influence of parents in educational fields by opposite sex and showed 

that all four dimensions parents power are codependent with parents’ influence. Although his focus was not on family’s decision 

making, but results increases the probability of influence of perceived power on children impact. Thus it is recommended that 

parents teach and increase the knowledge of the children and balance the influence of themselves and their parent on decisions. 

At last, Statistical analysis shows with 99% guarantee that children influence has an impact on their satisfaction. It can be said that 

children whom have higher influence on decision making are more satisfied. These findings are also consistent with Anderson 

(1973) which showed that satisfaction from product is resulted from expectancy and performance of that product. His study 

showed that satisfaction is not only derived by the product but also the very nature of making decision itself. Thus it is 

recommended that parents teach and increase the knowledge of the children and balance the influence of themselves and their 

parent on decisions. Thus it is recommended that parents moderate their demands and create a bilateral interaction among between 

themselves and their children and take better buying decisions for their family and make children more satisfied. 

 

Resources  
1-Ahuja, Roshan D, (1993), “ Mother- Only Single Parent Family Decision Making: Comparisons to the Two Parent Family 

Structure with Respect to Children’s Influence,” Journal of Food Products Marketing, 1(2), pp.57-79. 

2-Anderson RE,(1973), “ the effect of disconfirmed expectancy on perceived product performance” Consumer dissatisfaction, 11 

(1) ,pp.38 – 44. 

3-Baldwin,A.L, (1955),” Behavior and Development in Childhood, New York: Dryden Press. 

4-Bandura, A, (1977),” Social learning theory”, Englewood Cliffs, NJ: Prentice-Hall. 

5-Bannister,E, (1969),” Sociodynamics: An Integrative Theory of Power, Authority, Influence, and love”, American Sociological 

Review, 34(June), pp .374-393. 

6-Baumrind,Diana, (1968),”Authoritarian vs. Authoritative Parental Control,” Adolescence,3(fall),pp.255-272. 

7-Baumrind,Diana,(1971),” Current Patterns of Parental Authority”, Developmental Psychology Monograph, 4(1),pp.1-103. 

8-Baumrind,Diana, (1978), “Parental Disciplinary Patterns and Social Competence in Children”, Youth & Society, 9(3), pp.239-

276. 

9-Beatty, Sharon,And Salil Talpade٣(1994),” Adolescent Influence in Family 10-Decision Making: A Replication with Extension 

“,Journal of Consumer Research,21(September), pp.332-341. 

11-Becker, Wesley C, (1964), “ Consequences of Different Kinds of Parental Discipline”, in Review of Child Development, Vol 1, 

pp.169-204. 

12-Belch, George E,Michael A. Belch, and Gayle Ceresino,(1985), “ Parental and Teenage Child Influences in Family Decision 

Making”, Journal of Business Research, 13(April), pp.163-176. 

13-Bernardino, San, (1996),” Parental Antecedents of Adult Codependency”, Journal of Clinical Psychology, 52(2), pp.231-239. 

14-Blood, R.O, Jr. and D.M. Wolfe ,(1960),” Husbands and Wives: The Dynamics of Married Living”, Glencoe, IL: Free Press. 

153 

15-Bao,yeqing; Fern,Edward F; and Sheng,shibin, (2007), “Parental style and adolescent influence in family consumption 

decisions”, Journal Of Business Reserch,(60), PP.672 – 680. 

16-Bao,yeqing, (2001), “ Effects of parental style and power on Adolescents influence in family consumption 

Decision”,Blacksburg Virginia 

17-Carlson, Les and Sanford Grossbart (1988),” Parental Style and Consumer Socialization of Children” ,Journal of Consumer 

Research, 15(June), pp.77-94. 

18-Cook, William L, (1993),” Interdependence and the Interpersonal Sense of Control: An Analysis of Family Relationships”, 

Journal of Personality and Social Psychology, 64(4), pp.587-601. 

19-Corfman, Kim P,(1991),” Perception of Relative Influence: Forman and Measurement”, Journal of Marketing Research, 

28(May), pp.125-136. 

20-Cowan, Gloria and S. Kelly Avants (1988), “ Children’s Influence Strategies: Structure, Sex Differences, and Bilateral 

Mother-Child Influence “,Child Delelopment,59(October), pp.1303-1313. 

21-Cowan, Gloria,Joan Drinkard, and Laurie MacGavin,(1984), “ The Effects of Target, Age, and Gender on Use of Power 

Strategies “, Journal of Personality and Social Psychology, 47(6), pp.1391-1398. 

22-Darley,William K. and Jeen-Su Lim,(1986), “ Family Decision Making in Leisure-Time Activities: An Exploratory 

Investigation of The Impact of Locus of Control, Child Age Influence Factor and Parental Type on Perceived Child Influence 

“,Advances of Consumer Research, Vol.13,pp.370-374. 

23-Darling, Nancy and Laurence Steinberg, (1993), “Parenting Style as Context: An Integrative Model “,Psychological Bulletin, 

113(3), pp.487-496. 

24-Emerson, Richard ,(1962), “Power-Dependence Relations”, American Sociological Review,” 27(1), pp.31-41. 



International Journal of Management Sciences and Business Research, Jan-2016 ISSN (2226-8235) Vol-5, Issue 1 

Http://www.ijmsbr.com  Page 26 
 

25-Foxman,Ellen R.and Patriya S Tansuhaj,(1988),” Adolescents’ and Mothers’ Perceptions of Relative Influence in Family 

Purchase Decisions: Patterns of Agreement and Disagreement”, Advances in Consumer Research, Vol.15,pp.449-453. 

26-Foxman,Ellen R and Karin M. Ekstrom,(1989), “ Family Members’ Perceptions of Adolescents’ Influence in Family Decision 

Making”, Journal of Consumer Research, 15(March), pp 482-491. 

27-Foxman,Ellen R and Karin M. Ekstrom,(1989), “Adolescents’ Influence in Family Purchase Decisions: A Socialization 

Perspective”, Journal of Business Research, 18(2), pp.159-172. 

28-French, J.R.P.,Jr and B.H. Raven,(1959). “The Bases of Social power”, Studies in Social Power, ed.D. Cartwright, Ann Arbor: 

University of Michigan Press,pp.150-167. 

154 

29-Grossbart, Sanford;Carlson,les and Walsh,ann, (1991), “Consumer socialization and Frequncy ofshoping with children”, 

Journal of the Academy of marketing science, Vol 19, PP.155 – 163. 

30-Heckler, Susan E, Terry L. Childers, and Ramesh Arunachalam,(1989), “ Intergenerational Influences in Adult Buying 

Behaviors: An Examination of Moderating Factor “, Advances in Consumer Research, Vol. 16,pp.276-284. 

31-Hoffman, M.L,(1960), “ Power Assertion by the Parent and Its Impact on the Child”, Child Development, 31(1), pp.129-143. 

32-Howard, Judith A., Philip Blumstein, and Pepper Schwartz (1986),” Sex, Power, and Influence Tactics in Intimate 

Relationship”, Journal of Personality and Social Psychology, 51(1), pp.102-109. 

33-Isin,F Bahar;Alkibay,Sanem, (2010), “Influence of children on purchasing decisions of well – to – do families”, Young 

Consumers. Vol 12,No.1, PP.39 – 52. 

34-John, Deborah R, (1999), “Consumer Socialization of Children: A Retrospective Look at Twenty-Five Years of Research”, 

Journal of Consumer Research, 26(December),pp.183-213. 

35-Kim, Chankon and Hanjoon Lee ,(1997),” Development of Family Triadic Measures for Children’s Purchase Influence”, 

Journal of Marketing Research, 34 (August), pp.307-321. 

36-Kim, Chankon , Hanjoon Lee ,and Katherine Hall ,(1991),” A Study of Adolescents’ Power, Influence Strategy , and Influence 

on Family Purchase Decisions”, Marketing Theory Applications, Vol.2,pp.37-45. 

37- Kaur,Pavleen; Singh,Raghbir, (2006), “children in family purchase Decision Making in india and the west”, Academy of 

Marketing science Review, Vol 8. 

38-Maccoby,E.E. and J.A.Martin,(1983),” Socialization in the Context of the family: Parent-Child Interaction”, Socialization, 

Personality, and Social Development(4/e),pp.1-102. 

39-Manchanda, Rajesh V. and Elizabeth S. Moore-Shey,(1996),” Mom, I want That!: the Effects of Parental Style, Gender and 

Materialism on Children’s Choice of Influence Strategy”, Marketing theory and Applications, Vol.7,pp.81-90. 

40-Mangleburg,Tamara F,(1992),”A Socialization Model of Children’s Perceived Purchase Influence: Family Type, Hierarchy, 

and Parenting Practice”, Unpublished Dissertation, Virginia Polytechnic Institute and State University. 

41-McDonald, Gerald W,(1977),” Parental Identification by the Adolescent: A Social Power Approach” ,Journal of Marriage and 

the Family, 39(November), pp.705-719. 

42-McDonald, Gerald W ,(1979),“Determinants of Adolescent Perceptions of Maternal and Paternal Power in the Family”, 

Journal of Marriage and the Family, 41(3/4), pp.757-770. 

155 

43-McDonald, Gerald W ,(1980),“Family Power: The Assessment of a Decade of Theory and Research, 1970-1979”, Journal of 

Marriage and the Family, 42(November), pp.841-854. 

44-McDonald, Gerald W ,(1980),“Parental Power and Parental Identification: A Reexamination”, Journal of Marriage and the 

Family, 42(May), pp.289-296. 

45-McDonald, Gerald W ,(1982),“Parental Power Perceptions in the Family: The Influence of Adolescent Characteristics”, Youth 

and Society, 14(1),pp.3-31. 

46-McLeod, Jack M. and Steven H. Chaffee, (1972),” Interpersonal Approaches to Communication Research”, American 

Behavioral Scientist,16(April), pp.469-499. 

47-McNeal,James U,(1987), “Children as Consumers: Insights and Implications”, Lexington, MA: D.C. Heath and Company.  

48-McNeal,James U,(1998),“Tapping the Three Kids’ Markets”, American Demographics,20(April),pp.37-41. 

49-Mischel,W.and H.Mischel,(1976),” A Cognitive Learning Approach to Morality and Self-Regulation”, Moral Development 

and Behavior ,pp.84-107. 

50-Molm, Linda D,(1997), Coercive Power in Social Exchange, MA: Cambridge University Press. 

51-Moschis,George P,(1985),“The Role of Family Communication in Consumer Socialization of Children and Adolescents”, 

Journal of Consumer Research, 11(March), pp.898-913. 

52-Moschis,George P,(1987),”Consumer Socialization: A life-Cycle Perspective”, Lexington, MA: D.C. Health and Company. 

53-Moschis,George P ,Gilbert A Churchill,Jr,(1978), “ Consumer Socialization: A Theoretical and Empirical Analysis”, Journal 

of Marketing Research, 15(November),pp.599-609. 

54-Moschis,George P ,Linda G. Mitchel,(1986),” Television Advertising and Interpersonal Influences on Teenagers’ Participation 

in Family Consumer Decisions”, Advances in Consumer Research, Vol.13, pp.181-186. 

55-Moschis,George P ,Roy L. Moore, (1979),” Decision Making Among the Young: A Socialization Perspective”, Journal of 

Consumer Research, 6(September), pp.101-112. 

56-Martensen,Anne; Gronholt,Lars, (2008), “children’s influence on family decision making”. Innovative Marketing, Volume 4, 

Issue 4. 

57-Nelson, James E, (1979),” Children as Information Sources in the Family Decision to Eat Out”, Advances in Consumer 

Research, Vol.6, pp.419-423. 



International Journal of Management Sciences and Business Research, Jan-2016 ISSN (2226-8235) Vol-5, Issue 1 

Http://www.ijmsbr.com  Page 27 
 

58-Nastasa,Laura-elena; Sala,kinso, (2011), “Adolescent’s emotional intelligence and parental styles”, Social and Behavioral 

Sciences,(33), PP.478 – 482. 

156 

59-Ohbuchi, Ken-Ichi and Ikuyo Yamamoto ,(1990),” The Power Strategies of Japanese Children in Interpersonal Conflict: 

Effects of Age, Gender, and Target”, The Journal of Genetic Psychology, 151(3), pp.349-360. 

60-Opoku,Robert, (2012), “Young Saudi adults and peer group purchase influence”, Young Consumers, Vol 13,No.2, PP.176 – 

187. 

61-Palan, Kay M. and Robert E. Wilkes, (1997),” Adolescent-Parent Interaction in Family Decision Making”, Journal of 

Consumer Research,24 (September),pp.159-169. 

62-Paulson, Sharon E, (1994),” Relations of Parenting style and parental Involvement with Ninth-Grade Students’ 

Achievements”, Journal of Early adolescence. 14(2), pp.250-267. 

63-Peterson, gray w, (1986),” Parent-Youth Power Dimensions and the Behavioral Autonomy of Adolescents”, Journal of 

adolescent Research, 1(2), pp.231-249. 

64-Peterson, gray w, Boyd C. Rollins(1987),” Parent-child Socialization” ,Handbook of Marriage and the Family, ed. Marvin B. 

Sussman and Suzanne K. Steinmetz, New York: Plenum press. 

65-Piaget,J,(1962),” Play, Dreams and imitation in Childhood”, New York: Norton. 

66-Paulson,Sharon E, (1994), “Relations of parenting style and parental Involvement with Ninth – Grade student’s Achievement”, 

Journal of Early Adolescence, Vol 14, PP.250 – 267. 

67-Palan,Kay m; Wilkes,Robert E, (1997), “Adole Scent – Parnt interaction in family Decision Making”, Journal of consumer 

research. Vol 24,(September). 

68-Roering, Kenneth, (1977),” Bargaining in Distribution Channels”, Journal of Business Research, 5(March),pp.15-26. 

69-Rose. Gregory M,(1999),” Consumer Socialization, Parental Style, and Developmental Timetables in the United States and 

Japan”, Journal of Marketing, 63(July),pp.105-119. 

70-Rosen,larry D; Cheever, nancy A;and carrier,L.mark, (2008), “The association of parenting style and child age with parental 

limit setting and adolescent my space behavior”, Journal of Applied Developmental Psychology,( 29),PP.459 – 471. 

71-Ramzy,Omar; Ogden,Denise T;Ogden,James,and Zakaria,Mohamed Yehia, (2012), “Pereceptions of children’s influence on 

purchase Decisions Empirical investigation for the U.S. and Egyption families”, World Journal of maragement, Vol 4, PP.30 – 50. 

72-Schaefer, E.S, (1959),”A Circumflex Model for Maternal Behavior”, Journal of Abnormal and Social Psychology, 

59(September), pp.226-235. 

73-Schaefer, E.S, (1965),“A Configurational Analysis of Children’s Reports of Parent Behavior,” Journal of Consulting 

Psychology, 29(6), pp.552-557. 

74-Sears, Robert R, Eleanor Maccoby, and Harry Levin, (1957),” Patterns of Child Rearing, Evanston”, IL: Row Peterson. 

157 

75-Smith, Thomas E, (1970),” Foundations of Parental Influence upon Adolescents: An Application of Social Power Theory”, 

American Sociological Review, 35(October), pp.860-872. 

76-Smith, Thomas E, (1983),“Parental Influence: A Review of the Evidence of Influence and a Theoretical Model of the Parental-

Influence Process”, Research in the Sociology of Education and Socialization, an Annual Compilation, Vol.4, pp.13-45. 

77-Spiro, Rosann L, (1983),” Persuasion in Family Decision-Making,” Journal of Consumer Research, 9(March), pp.393-402. 

78-Su, Chenting, (1999), “Modeling Spousal Family Purchase Decision Behavior: A Dynamic Simultaneous Equations 

Approach”, Unpublished Dissertation, Virginia Polytechnic Institute and State University. 

79-Swinyard, William R. and Cheng Peng Sim,(1987),” Perception of Children’s Influence on Family Decision Processes”, 

Journal of Consumer Marketing, 4(1), pp.25-38. 

80-Symonds, P.M, (1939). “The Psychology of Parent-Child Relationships”, New York: Appleton-Century-Crofts. 

81-Szinovacz,M.E,(1987),” Family Power” Handbook of Marriage and the Family, ed. M.B. Sussman and S.K. Steinmetz, New 

York: Plenum,pp.651-694. 

82-Smith TE,(1970),” Foundation of parental influence upon adolescents : an application of social power theory”, Am Sociol Rev, 

35(October), pp.860 – 72 

83Vollmer, Rachel L;Mobley,amy R, (2013), “Parenting style, feeding style, and their influence on child obesogenic behaviors 

and body weight” Appetite, (71),PP.232 – 241. 

84-Ward, Scott ,(1974),” Consumer Socialization”, Journal of Consumer Research, 1(September),pp.1-14. 

85-Wisenblit,Joseph z; Priluck,Randy,and Pirog ,Stephen F, (2013), “The influence of parental styles on children’s consumption”, 

Journal of Consumer Marketing,Vol.30,No4,PP.320 – 327. 

86-Xu,hoilan; Wen,li ming; Rissel,chris; Flood,victoria M;and Baur,louise A, (2013), “parenting style and dietary behavior of 

young children”. Appetite, (71),PP.171- 177. 

87-Yang,zhiyong; Kim, chankon;Laroche,Michel;and Lee,hanjoon, (2014), “Parental style and consumersocialization among 

adolescents”, Journal of Business Research, (67),PP.228 – 236. 

88-Zigler,E. and I.L. Child,(1969),” Socialization” The Individual in a Social Context, Vol.3 of The Handbook of Social 

Psychology(2/e),pp.450-589 

89- Seyed javadin, Seyed Reza; Samadi, Mansour; naqdi, Bahman, (1389) , Study the role of family members in the decision to 

purchase durable consumer goods , Journal of Business Management, No. 7 , Second year .  

 Statistical Center of Iran (13, 90). Statistical Yearbook of the country, available.  


