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B crarTi 31ificHeHO aHaNi3 IPOIO3HUIIiN TaCTPOHOMIYHHX TYpiB

no JlatuHcbkoi AMEpHKH, SKi HAHAlOThCA  TYPUCTHYHHMH
areHuisMu YkpaiHu. BupineHo o0coOIMBOCTI TracTpOHOMIUHOTO
TypU3MY. Ipencrasneni HaHOLTBIT 3aTpebyBaHi

JTATUHOAMEPHKAHCHKI TaCTPOHOMIYHI TypH 3a KpaiHamu: bpasuis,
AprentuHa, Mekcuka, Ilepy ta Yumi. [lnsg ananmizy Oynu oOGpani
YOTUPHAAIATh TYPHCTHYHHMX TaCTPOHOMIUHMX  areHmiif, ski
HQJAI0Th TacTPOHOMIYHI Ta 3BHYalHI Typu 10 JlaTHHCBHKOT
Amepuxu. HaBenmenma reorpadiuHa Ta BHAOBa  CTPYKTypa
racTpoHOMIYHUX TypiB no JlatmHchkoi Amepuku. JlociimkeHO
BapTICTh Ta TPUBAIICTh JATHHOAMEPHKAHCHKUX T'aCTPOHOMIYHUX
TypiB. Bu3HadeHo BUTpaTH, 0 HaYacTille BKIIOYAIOTHCSA abo He
BKJIFOYAIOTBCSL IO BAapTOCTI TaCTPOHOMIYHOTO Typy. 3poOiieHO
BUCHOBOK, 1110 JIaTHHChKa AMepHKa BOJIOJli€ OaraTbMa pecypcam,
ane  TypuCTH4HI  areHmii  VYKpailHM  MPONOHYIOTh  Malo
TacTPOHOMIYHUX TypiB, IO BKa3dye Ha HEOOXITHICTH PO3BUTKY
[[bOT'O HAIPSIMKY.

Kntouosi cnosa: TacTpOHOMIUHMII TypH3M, TacTPOHOMIUHHMIT
Typ, TypUcTHYHa areHuis, JlatuHchka AMepuka

Averikhina T.V., Shatskova V.V. Analysis of the offers of
gastronomic tours to Latin America given by tourist agencies of
Ukraine. Review article.

The article analyzes the proposals of gastronomic tours to Latin
America, which are provided by travel agencies of Ukraine.
Features of gastronomic tourism are highlighted. The most popular
Latin American gastronomic tours are presented as such countries:
Brazil, Argentina, Mexico, Peru and Chile. Fourteen travel
agencies, which provide gastronomic and beverage tours to Latin
America, were selected for the analysis. The geographic and
species structure of gastronomic tours is given. The cost and
duration of Latin American gastronomic tours, which are offered by
Ukrainian travel agencies, have been investigated. The expenses,
that are included or not included in the cost of the gastronomic tour,
are determined. It is concluded that Latin America has many
resources for organizing a gastronomic tour, but travel agencies in
Ukraine offer few tours, which indicates the need to develop this
direction.
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apaKTepPHOI0  TEHJCHIIIEI0  CYy4YacHOTO
TypuUCTHYHOTO  Oi3Hecy crano  pi3ke
M1 IBUILEHHS moTped CIIOKMBaYiB
TYPUCTHYHHUX TOCHYT, SKI 3 KOXHUM

pOKOM OinbIl BHOArTMBI Ta PETENBHI 10 IOLIYKY
HOBHX Bpa)XCHb, EMOIIil, 3HaHb, iei Tommo. [Ipore Ha
Cy4acHOMY eTarli, B yMOBaX >OpPCTKOi KOHKYpPEHIii
MDK TYPUCTHYHUMH MIANPUEMCTBAMH, HEAOCTATHHO
TITBKM BHUPOONATH SKICHI TOBapw Ta IIOCHYTH,
HEOOXiTHO TaKoX BMITH 3000yTH MPUXIIBHICTH
CHOXWBadiB. Y TypuUCTHYHOMY ceHci JlaTuHCbKa
AmepHka — 1€ CTpOKartuil «OyKeT» HampsMKiB, IIe
perioH, Jie 3apoAWBCsl TaCTPOHOMIUHHUN Typu3M. st
YKpaiHCbKUX TYPUCTHYHHMX areHIii Leil Hanpsm
HEJIOCTaTHbO PO3BHHYTHH, TOMY MJIsl 30LIbIICHHS
MONMUTY Ha TacTPOHOMIuHI Typu a0 JlaTMHCHKOT
AMepHKM TOTPIOHO IPOBECTH aHai3 1CHYIOYHX
MIPOTIO3HITIHA.

AHaJi3 oCTaHHIX J0CTiIKeHb i myOJikanii

TeopeTndyHi Ta TPakTW4HI TNUTAHHS MIONO
PO3BUTKY  TaCTPOHOMIYHOTO  TYpH3MYy,  BHIIB
TaCTPOHOMIYHHX TYpPIiB AOCIHIIKyBaUCsI B PoOOTax
takux  BueHux: bacioxk I, bBoxyx T.I,
Koseurnikos B.C., 'apmamn B.B, Bycurina A. Ta iH.

Buaginenns HeBHPillleHUX YaCTHH

3arajbHoi npodJjeMu

paHime

He3Bakaroun Ha 3Ha4yHy KUIBKICTb HAayKOBHX
npampb, B SIKHX JOCHIJPKYBalIWCS IUTaHHS MIONO
racTpOHOMIYHOTO TypH3MY, MPOTIO3HIi |
racTpOHOMIYHUX TYpiB 10 JlaTmHCEKOT AMEpHKH, SIKi
HAJIAIOTBCSl TYPUCTUYHHMHU areHuisiMM YKpaiHu, He
JIOCTIIKYBaJIHCS.

Memorw cmammi €: TpoaHANI3yBaTH IIPOITO3MIIIT
TacTPOHOMIYHHX TypiB 70 JIaTHHCEKOI AMEpHUKH, AKi
HA/IAI0THCS TYPUCTHYHIMH areHIisIMA YKpaiHu.

12



ISSN:2226-2172

Ne4(50), 2020

ECONOMICS: time realities

Buxkiag 0CHOBHOTO MaTepiajy J0CaiIzKeHHsI

B cyuacHOMy TypuUCTHYHOMY IIPOCTOpi, B OCTaHHI
pOKH, 3’SABIAETHCS HOBHH BUA  TYPUCTUYHOI
MOJIOPOXi, TaK 3BaHUM TaCTPOHOMIYHHU TYpH3M,
TOJIOBHOIO  METOI0  SIKOTO €  3HalOMCTBO 3
0COOJIMBOCTSIMU KyXHi Ti€l 4M iHIIOI MicueBocTi abo
Kpaiau. [acTpoHOMIYHMH Typu3M 1€ HOBHI
TYPUCTHYHHI NMPOAYKT, OCOOIUBO 3aBASKU TOMY, IO
3rigHO 3 (HaXxOBOK JITEpaTyporo, OulblIa TpPEeTHHA
TYPUCTHYHHMX BUTpar ije Ha xapuyBanHi [1]. Bin
cTae OunbII 3aTpeOyBaHMM Yy TOPIBHSHHI 3 IHIIUMH
BUIaMu Typu3My. OcoOIMBICTIO TaKoi OJOPOKI € Te,
0 KpIM pPO3BAKAIGHUX Ta TMOAIOHMX MOCHYT,
TYpUCTY  HaJa€ThbCd  MOXIMBICTE  CIIpOOyBaTH
HaIllOHAJbHI CTPaBH, IPUTOTOBJICH] Ha O4aX TYpHUCTa,
a TakKOX IPOIOHYIOTHCS MapUIPYyTH IO BHHHUM
3aBofaM, Mo (GepMepChKUM YTiIAsaM Ta HaBYaHHA Y
BUIATHUX MIe(-KyXapiB B MOMyIAPHUX pPECTOpaHax
TyPUCTHYHOTO PETiOHY.

barato ykpalHCBKHUX TYPHCTIB TOJOPOXKYIOTH IO
kpaiH €Bponn Ta A3ii 1 3HallomuATBCA 3
0CcOONMBOCTSIMU TX HAIllOHAJIBHUX CTpaB. Aue uis
JOCBITYEHUX TYPHUCTIB IHOTO BXKE 3aMajlo 1 BOHHU
MOYHMHAIOTH INYKaTH IIOCh HOBe. Benmka KUTBKICTB

TYpPHUCTIB MalOTh Oa)KaHHs I3UTH B TacCTPOHOMIUHI
Typu A0 KpaiH, SKi CIABIATHCSA CBOEIO BHIITYKAHOI
HAI[IOHAJILHOI0 KYXHECI0 Ta eK30THYHICTIO. Tomy

HaOIbpIIe  BIAMOBIMaOTH  Kpainu  JlaTWHCBHKOL
AMepHKH, SIKi SBISIOTH COOOK YHIKaIBbHHH cuMO0io3
KyJbTYPHHX Ta TacTPOHOMIUHHMX Tpaauuid. 3a

OUIBILICTIO JPKEPEIT 10 HUX BIHOCATH [2]: nepKaBu —
Aprentuna, bBonisis, Bpaswmis, Ywm, Komymo0is,
Kocra-Pika, Ky6a, [lomimikancekka Pecmy0mika,
ExBanop, CamsBamop, I'Batemaina, I'aiti, I'onmypac,
Mexkcuka, Hikaparya, Ilamama, Ilaparsaii, Ilepy,
VYpyrsaii, Benecyena; 3anexHi Tepuropii — [TyepTto-
Pixo, I'Bagenyna, Maprinika, Cen-baprensmu, Cen-
Mapren, ®paniysbka ['Biana.

B VYkpaini ¢yHKIIOHY€e Kilbka TYPUCTHYHUX
areHIid, IO CHeliali3yloThCs Ha  opraHizamii
TacTpOHOMIYHOTO Typy Ta BIiIIIOYMHKY B3araji B
Jlatuacpkiit Amepuni. [ns aHamizy Oynu oOpani 14
TYPUCTHYHHUX areHIlix, AKi MIPOTIOHYIOTh
TacTPOHOMIYHI Ta 3BHYaiiHi Typum m0 JlaTmHCBKOI
Awmepuku. Y Tabn. 1 3a TYpUCTHYHHMHM areHIisIMH

HaBe/IeHi KpaiHH, Ky I TPOTIOHYIOTHCS
racTpOHOMIYHI  TypW, ampeca 1  KOHTaKTHa
iH(pOpMaITis.

Tabmums 1. TypucTiyHi areHiii, siki MPOMOHYIOTH TypH 110 JIaTHHCHKOI AMEpUKH

Ne HasBa Typarenmii Kpainu Anpeca Ta KOHTaKTHI 1aHi
. . | M. Kuis, Byn. OuakiBcbka 5/6, od. 104
1 | BookTravel bpasunist, Aprentuna, [lepy Ta Yni er@booktravel.com.ua
2 | UniCondor Bpasuiis, Aprentuna, [Tepy ta Yui M- K wiB, ByJ1. Caxcarachkoro 746, 0. 5
unicondor.com.ua
TPG (Travel Professional M. KuiB, Byn. Benuka BacunbkiBebka 34
3 Group) Mexcuka, Ky6a info.tpg.ua
4 | Weekend Bpasunis, Aprentuna, [lepy ta Unii M. Ruis, Byx. 3natoycroceka 14, 0¢. 2
week-end.com.ua
Bpasunis, Aprenrtuna, M. Kuig, Bysn. Onecs ['onuapa 37a, od. 3
5 | Rondo
Mekcuka, I[lepy rondo.com.ua
6 | Artifika Mekcuxka, ITepy, Aprentuna, Yuni M. _Ogeca, Byn. CepensoponTanceka 19,
artifika.com.ua
.. M. Ogeca, Bya. Tpoinska 36
7 | bymepaurTyp JloMiHikaHa boomerang-tour.com.ua
M. Kuis, Byn. Ilpocnexr Ilepemoru 67,
8 | OrangeTime Mekcuka, ApreHTuHa, od.4
orangetime.com.ua
. . M. Kuis, Byn. [lymkinceka 1-3/5, og. 45
9 | Carpaccio Bpazwnnis carpaccio.com.ua
M. Kwuis, Byn. Cakcarancekoro 50, od.
10 | Taryp Iepy 203
tatur.ua
11 | TezTour Mexkcuka, Ky6a, JJominikana M. Oneca, Byn. Yenenceka 39/1, od. 15
tez-tour.com
12 | Siesta Mexkcuxka, Jlominikana, bpazuis, M. KI/nB_, By Icaaksna 2
Iepy siesta.kiev.ua
13 | Join up Mexcuxa, Ky6a M. Kuig, Byn. ['pymescbkoro 12/2
joinup.ua
M. KuiB, Byn. Benuka Apnaytceka 19,
14 | Coraltravel Jominikana od. 803
coraltravel.ua

Loicepeno. enacna po3pobra agmopis

Mo)kHa 3a3Ha4YMTH, IO 32 HANPSIMKOM —
JlatnHchKa AMeEpHKa — MPAIfO€ HE3HAYHA KUIBKICTh
TYPUCTUYHUX HIANPUEMCTB, e 3yMOBIIIOE

MEePCIEKTHUBHICTh POOOTH HAa JAaHOMY HANPSAMKY INpH

MIPaBUIBHOTO TTO3UII0HYBaHHS cebe Ha
TYPUCTUYHOMY PHHKY. Cepen HaBeIAECHHX
TYPUCTHYHHMX MIINPUEMCTB Mai)ke BCI HaAalOTh

ractpoHoMiuHi TypH, okpim: UniCondor, Rondo,
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BbymepaurTyp, Join up ta Coraltravel, ame i
TYPUCTHYHI areHuii MOXYyTb pPO3pPOOJISITH aBTOPCHKI
TYpH, TOMY IIIJIKOM MOXIIMBO, III0 BOHH PO3POOJISTH
TraCTPOHOMIYHI TYpH OCOOJHUBO JJIsl KITi€HTIB.
binburicte  yKpalHCBKUX TYPUCTHYHUX areHIii
MIPOTIOHYIOTh  peKpeauiiini Typu 10 JlaTuHCHKOT
AMepHKH, /1€ TIOEHY€ETHCS 03J0POBUHNIL BIIIIOYNHOK B
KypOPTHHUX MiCcTax Ta BIJIBIAyBaHHS I1aM’TOK
MIPUPOAH 1 apXiTeKTypu. 3a UMM TUIBKH HE {IyTh 1O
JlatuHCBKOT AMepuKH — 1 I TOTO, MO0 OCOOMCTO
JMOTOPKHYTHCS IO JIETSHAAPHUX IMaM’ ATHUKIB, 1 MO0
MTOKATAaTUCS HA JDKUIAX B HAIIOHATBHUX HapKax, i 3i
CMakOM BIJIOYHTH B TNPHOEPEKHUX TOTEIIX Ta
TOJIOBHE MO3HAHOMHUTUCS 3  TpaAMLiiHUMH
cTpaBaMd 1 HamossMu  JIaTMHCBKOT ~ AMEpHKH.
JloMiHikaHa Ta IHIN Jep)KaBH, SKi 3HAXOAATHCSI B
Kapubcekomy OaceiiHi, MarOTh BEIUKY KUIBKICTh
IUBSDKIB, BHCOKOSIKICHUX TOTENIB Ta JMBOBIKHUX
KpaeBUIiB, aje BOHM HE € Jigepamu B cdepi
TaCTPOHOMIYHOTO Typu3My. HaiOinem BigoMuMu
racTPOHOMIYHHMH IIeHTpamMu JIaTHHCHKOT AMEpHKH €
taki kpaiau I[liBnernoi Ameputi, sk bpaswmis, Ywmni,
AprentuHa, Ilepy Ta kpaina IliBHiuHoi Amepumi —
Mexkcuka. CamMe B X KpaiHaX CIOBHAa MOJXKHA
HACOJIOJUTHCS TacTpoHOMiero JlaTuHChKOI AMEpHKH.
B koxHIil kpaiHi € cBor0 «pon3uHka». Tak B bpazuiii
M Yac TacTPOHOMIYHOTO Typy MOXHA HPOUTH
MaiicTep-Kilach  BiJ IMEHUTHX Iued-KyXapiB B
MiCLIEBUX pecTopaHax, B ToMy uucii B Madalosso —

Yumi
11%

Mekcuka
19%

HaiOlmbIIOMy — pecTopani y  Beiit  JlaTMHCBKIM
Awmepurti. Kpim Toro, B Xomi MOZOPOXKi MOKHA
nobauntu nam’stku Pio-me-XKaneiipo 1 nerennapi
BojOCTIaaK Iryacy, a TakoK BiJBIAAaTH TpaHIIO3HHMA
OpasWibChbKMI KapHaBal B coHsuHOMy Pio. B
ApreHTHHI TYpUCTH 3MOXYThb [i3HATHCS, L0 TakKe
acajgo Ta MoOyBaTH Ha IOMYJSIPHUX BHUHOPOOHSX B
Menpoci. Mekcrka 1ie yHIKaJIbHUH TOCBiA 3aHYpEHHS
B KyJIBTYpy 4epe3 MiKaHTHI CMakH, ICKpaBi KOJIbOPH
Ta HEHMOBIPHI apoMaTH IIi€i KyXHi, sKa BKJIOYCHA B
cnucok KyneTypHoi cnagmuan FOHECKO. Oxpim
TacTPOHOMIYHHX MaicTep-KIIacis, MOJKHA
MMO3HAWOMHTHCS 3 KpaiHOI0, TaKOX, 4depes ii icTopito
Ta KyJIbTypy. KOJOpPHUTHICTh IOKaTaHCKOTO PpHUHKY,
mipaminyd - Maiis, 3amax CBDKOCIEYEHUX KOpXKIB,
TUIABaHHS B MIJ3€MHUX KapCTOBUX O03€pax, CMakK
IIOKOJIaJJHOTO COYCY, HpuroroBaHoro Bamu. [lepy
Ha3MBaIOTh OCHOBHHMM LIEHTPOM TSDKIHHS TYpMaHiB B

JlatuHcpkiit  Amepumi. Kpim  Toro, came 1g
pecryOmika  BBaXKae€ThCS ~ MicIeM  3apOIKEHHS
racTpoOHOMi4HOro Typm3Mmy. Came TYyT MOXXHA

cpoOyBaTH TaKi JWBHI CTPaBH, K M’SICO aJbIIaKd Ta
MOPCBHKOI CBUHKH.
3a maHWMH aHaNi3y MPOMO3WLINA TYPUCTHYHUX

areHniii Ha puc. | cdopmoBaHa reorpadiuHa
CTPYKTYpa racTPOHOMIYHUX TYpiB 3a
HAWMOMYJISIPHIIIMHI KpaiHaMu JlaTuncbKO1
AMepukd.

[

Pucynok 1. I'eorpagiuna cTpykTypa racTpOHOMIYHHX TypiB 32 HAWNOMYJISPHIMIMME KpaiHaMu JlaTuHchKol
AMepuku
Loicepeno: enacna pospobka asmopie

MoxHa mo0aunuTH, IO HAWBiIBITYBaHIIIOW
kpainoro Jlaruncekoi Amepuku € bpasmmia (32%),
fAKa CIIABUTBCS CBOIM  BIJIOMHM KapHaBaJlOM.
TypuctuuHa  1HOZOpOX B L0  KpaiHy 1€
racTpoHOMiYHHA moy-Typ. Ha mpyromy micmi cepen
raCTPOHOMIYHHMX MLEHTPIB JIaTHHCHKOI AMEpHKH €
AprentuHa (21%) Ta Mexkcuxka (19%). Lle ve nuBHO,
TOMY IO Il KpaiHU 3aifMalOTh BEJUKY IUIOLILY, & OTXKE
B HHMX Habarato OiNblle Nam’sSTHUKIB apXiTEKTypH,
NPUPOJTHHUX SIBUI] Ta 3BUYAIHO pECTOpaHiB, e
TYPUCTH MOXYTh O3HAaHOMHTHCS 3 TpagULidHUMU
cTpaBaMu KoxkHoro periony. Ilepy ta Ywmmi (14% i
11%) Texx noBoyi BimOMI MicTa Ui IDIaHYBaHHS

racTpOHOMIYHUX TypiB, dYepe3 CBOe reorpadivune
pO3TalIyBaHHS, SIKE IUNHO BIMBAE Ha PO3BHTOK

BUHOPOOCTBA.
JlatuachrKka Amepwka OaraTa  TYpHUCTHYHHUMH
pecypcamu, IO [O3BOJSIE 3aMiATH yCi  BHOHN

racTpOHOMIYHOTO TYpH3MYy, a came [3]:

— pecTOpaHHMi — MPHITYCKAE BiJIBIAYBaHHS BIJIOMHUX
peCTOpaHiB, sIKi BIAPI3HAIOTHCS BHCOKOIO SIKICTIO 1
HAllIOHAJIBHOIO  CIPSIMOBAHICTIO  PEriOHaNbHOI
KYXHi;

— CLIBCBKHMI — BKIIOYa€e B ceOe yyacTh TYpHCTIB B
300pi BpOXKAK0 Ha BHHOTPAJHHKAX, B cajax 1 Ha
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STIIHUX IUTAHTALIAX, 3HAHOMCTBO 3 TEXHOJIOTIEIO
MepepoOKH CiIbCHKOIOCIIONAPCHKOI MPOAYKIIT Ta
JIETyCTallil0 MIiCLIEBUX CTPaB Ta HAIOIB;

— OCBITHI# — IPOMOHYE 3HAWOMCTBO 3 TEXHOJIOTI€I0
XapuoBOTro BUPOOHHLITBA, HaBYaHHS B
CHELiaIbHUX OCBITHIX YCTaHOBax 3 KyJIiHapHOI
creniaizaliero, yuacTs B MaicTep-Kiacax;

— MOJi€BUI — Ma€e Ha yBa3i y4acTh B TPOMAJICHKUX 1

KyJbTYpHHX  3aX0Hax 3  TacTPOHOMIYHOIO
CIIPSIMOBAHICTIO;
— EKOJIOTIYHMA — mepexbadae 3HAWOMCTBO 3
TEXHOJIOTIEI0 BHPOOHHMIITBA OpTaHIYHAX
CreuianizoBaHu
i
7%
CinLCLKHﬁ/
10% OcBiTHIH

13%

MPOJAYKTIB,  HPOJETYCTYBaTu
BIABIZATH  MalCTEp-KJIacH 3
€KOJIOT1YHO YHCTHX CTPaB;

— CrHeliami30BaHui — 3HAWOMHTh 3 TEXHOJIOTIEI0
MPUTOTYBAHHS SKOTOCh OJHOIO OJiF0Ja B Pi3HHUX
MicreBocTsaX. [IpukiamoM € CHpHi, MUBHI, BHHHI
Ta iHIII TypH,

— KOMOiHOBaHHMH — 00’€IHYyE KilbKa HepesiueHux

€KO-TIPOAYKTH,
IIPUTOTYBaHHS

HATIPSIMIB.
Ha puc. 2 HaBeJeHO CTPYKTypy BiIBiZyBaHHS
JaTHHOAMEPUKAHCHKHX KpaiH 3a BUIIAMHU

TacTPOHOMIYHHX TYPIB..

Exosoriuamii
1%

Pucynok 2. Bumosa cTpyKTypa racTpOHOMIYHUX TYpiB 10 JIaTHHCHKOI AMEepuKH
Loicepeno: enacra pospobka asmopie

HaiimommpeHiimmuM ~ BUJIOM  TacTPOHOMIYHOTO
Typu3Mmy € KomOiHoBanuii Typusm (36,4%). Lle He
JMBHO, TOMY IMIO OKpIM KYyIUTYBaHHS TpaJHIidHUX
CTpaB, TYPHUCT MOKE HACOJIOJUTHUCS PI3HHMH ILIOY-
nporpamaMi, — eKCKypcisMu 1o  depmaMm  Ta
BUHOPOOHSIM Ta MPUHHATH ydYacTh Yy NPHUrOTYBaHHI
HOBOI cTpaBu. Ha neil Buj Typu3My MOXKHA IOiXaTH
SIK CAMOTYXKKH, TaK 1 31 CIM €10, 110 BiZlirpae BaXIUBY
pons y BuOOpi Micta BigmoumHky. HacrymHumu
WnyTe Taki Bumu: momieuit (17,2%), pecTopaHHUI
(15,7%) ta ocitHiii (13,1%). Taki mo3umii 3po3ymii,
TOMy MIO, B IEpII 3a BCE, B T'ACTPOHOMIYHHH Typ
iIyTh TypHCTH, SIKi TONIOONSATH TOTYBaTH Ta
3aIlikaBicHI B MpHI0aHI HOBHUX 3HAHb Ta HABHYOK.
Cinbchkuii Ta creniamizoBanuit (9,9% ta 6,5%) Tex
JIOBOJII IOMYJISIPHI BUJM TaCTPOHOMIYHOTO TYpU3MY B
JlatuHCbKiN AMmepwulli, aje yKpalHCBKHH CIIOKHBa4
TYPUCTHYHHX TTOCTYT XO4e IIe I[IKaBUX BPaKeHb Bif
nogopoxi. Exomoriunmit Typmsm (1,2%) He Ttakmit
PO3BHHEHMH, SIK iHII BHAM TacTPOHOMIYHOTO

TypH3My, aje 3a OCTaHHI POKH BCE K Takd HaOpaB
obeptu 1 €  TypuctH, sKi  B3OATH  JO
JIATUHOAMEPUKAHCHKUX KpaiH, abu Oinbll JeTasbHO
MO3HAHOMHUTHCS 3 IIMM BHAOM TaCTPOHOMIYHOTO
TypHU3MY.

Cepen HaBeJCHUX TYPUCTHYHMX areHHid YKpaiHu
pO3IIITHEMO, SIKI caMe TacTpOHOMIYHI TypH JI0
Jlatucpkoi AMEpPHKHM BOHH IPONOHYIOTH 1 CKIUTBKH
KOmTye Typ. 3 Tabim. 2 BHIHO, IO OUTBOIICT
HaBEJICHUX TacCTPOHOMIYHUX TypiB IPHUCBAYCHI
TemaTuii BuHA. Yepes Te, mo AprentuHa, Ymmi Ta
Bpasmmis nocuTh BENMWKI TEPUTOPii i MalOTh TapHE
MOJIOKEHHST I BUHOTPAJHUKIB, TaKOX depe3 iX
TEXHOJIOTIi TMPHUTrOTYBaHHS BHHA, [EH MPOAYKT €
BIIOMMM Yy BCbOMY CBIiTi, TOMY TaKWil MOIUT
racTpOHOMIYHHUX TYpiB came 0 nux kpain. llle, yepe3
pi3HI KJIIMaTH4HI YMOBH, MOPIBHSHHI 3 YKpaiHOIO, B
kpaiHax JlaTuHCBKOI AMepUKHM MOXHA 3HAUTH
He3BMYaWHI A YKpaiHIiB oOBoui Ta ¢pyKTH 1
crpoOyBaTH TpaJuLiiHI CTPaBH 3 HUX.

Tabnmms 2. TactponomivuHi Typu 1o JlaTnHCHKOI AMEpHKH, IKi HATalOTh TYPUCTUYHI areHIii YKpainu

.. . Hina,
Ne Hasga typarenuii Kpaina Hasga racrponomiuHOro Typy RO/,
1 2 3 4 5
bpazunis CoHIie, TaHro, BUHO Ta KapHaBau bpasuii 3293/10
A
1 | BookTravel qEJF::HTHHa Bunnwuii Typ nmo Aprentusi ta Ui 1724/9
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mypucmuuHUMU a2eHyiamu Yxkpainu

IIponosxkeHHs Ta0IHUII 2

1 2 3 4 5
2 TPG (Travel Professional Mexkcuka Cmak Mekcuku 866/5
Group)
Bpaznnis
T 2452/12
3 | Weekend T QHTO Ta BUHO 52/
Aprentuna | Bunuuii Typ 2134/9
4 | Artifika Mexkcuka Tekina excrpec 2378/6
ApreHTrHa | ApPreHTHHCHKHUII Mipak Ta BHHHHH 0a3uc 3844/10
KynbTypa BUHOPOGCTEA. 1325/9
5 | OrangeTime Mexcrka MI/I(?TCI‘ITBO BUTOTOBJICHHSI TEKLIH Ta My3HKa 1585/10
Mapiaui
Tucsya cMakiB MEKCHKaHCHKOT'O MOJIE 1795/10
6 | Carpaccio Bpazunis Bpasmrist 31 cMakoM 5870/8
7 | Taryp Ilepy T"acTponomiunmii Typ 1o Ilepy 1650/8
8 | TezTour Ky6a JluBoBmxHa Ky6a Ha sxTi 4145/8
9 | Siesta Iepy 3BabnuBwuii [lepy 1945/8

Loicepeno. enacna po3pobra agmopis

SIx BuaHO 3 TaOi. 2, HaiiBuma 1iHa — 5870 moi. 3a
8 muiB no bpasmnii. Le#t Typ HasmBaeTscs «bpasmimis
31 cMakoOM» 1 BiH HaWTOPOXKYHMIA cepell IHIINX, depes
Te, 0 B IeH TacTPOHOMIYHUI Typ BXOOUTH KBHUTOK
Ha BeJMke Opaswibchke 1oy. HaiiHmkua 1ina — 866
0. 3a 5 mHIB 1o Mekcuku i meft TracTpOHOMIYHHUI
Typ HazuBaeThes «CMak Mekcukuy. [lepi 3a Bee, BiH
HaMIEIIeBIINA, TOMY 1[0 TPHBAE JIMIIC 5 IHIB, TYAU
HEe BXOJATh KBUTKM HAa 3aXOJH, SIKI JJOJaTKOBI B
nporpami, TakoX uepe3 Te, W0 TypucT Oyze
MPOKMBATH HE B BUIIYKAHOMY TOTEJII.

Tox 3po3ymisno, IO IiHa Ha TaCTPOHOMIYHI TypH
BapifOEThCSA BiJ KUIBKOCTI TPOBEACHUX IHIB, BiX
MpoTpaMH TacTPOHOMIYHOTO TYpPY, BiA KITBKOCTI
3ipoUoK roremo, fe Oyae MpOoKUBATH TYpPHUCT TOIIO.
Ane 1o BapTOCTi Typy HE BXOIUTH MiKHApOJHUIH
aBialepeniT, CHOXHBa4Y Typy caM OOHpae sIK came
HoMmy micratucs Tiel KpaiHuW, e 3HAXOIUTHCS MiCIe
300py. B Tabn. 3 HaBeAeHO BUTpATH, IO HaifuacTiiie
BKJIFOUAIOTBCS Ta HE BKIIOYAIOTHCS JI0 BapTOCTi
TacTPOHOMIYHOTO TYDY.

Tabnuus 3. ButpaTw, o Haif9acTile BKIFOYAIOTHCS Ta HE BKIFOYAIOTHCS IO BAPTOCTI TACTPOHOMIYHOTO TYPY

Bxiroueno

He Bxmoueno

[TpoxuBaHHSI B rOTEJISIX

MixxHapoaHMii aBianepenit

Tpancdepu i XxapayBaHHS 32 IPOrPaMOI0

AeponopToBi 300pu

Exckypcii 3 mepekiagadeM BiAMOBITHO 10 MPOTrpaMu

JonatkoBi ekckypcii

BXifHi KBUTKH B My3€l 110 Iporpami

OmutaTa nepeBaHTaKEHHS BaTi3H

MenuuHe cTpaxyBaHHS

YaiioBi Ta 0COOHCTI BUTpaTH

BHyTpiliHiii aBianepesiT BiINOBIIHO 1O MporpamMu

Tpancdepu nosa Typy

Loicepeno. enacna po3pobka agmopis

KoxxHnit racTpoHOMIYHHN Typ, SKU HamaeTbCs
TypUCTHIHUMHA areHITi MU SIBIISIE co0or0
KOMIUIEKCHIH TyPUCTHIHHAN POIYKT, SIKHH OCOOHCTO
(dhopMyeThCs 3 ypaxyBaHH;IM MOTped Ta (DiHAHCOBUX
MOXIIMBOCTEH KJ€HTa. 3a BIATYKaMH TYpPHUCTIB
HaWOTBII 3aXOTUTIOI0YHMH FaCTPOHOMIYHUMH TYPaMH
Oynu Ti, siKi popMyBaTUCS cCaMUMK 3aMOBHHKAMU, TaK
3BaHI «EKCKJIO3MBHI TypW», aje BOHU € JOCHUTh
JIOPOTHUMH.

BucHoBku

TakuM YHMHOM MOXKHA IJCYMYBaTH, IO cepen
BCIX YKpaiHCBKHX TYyPUCTHYHHX AareHIid TUTbKH
YyacTWHA TPONOHYE Typu a0 JlaTmHCBKOI AMepHKw,
aJjie 110 JEeKIJIbKa BUIIB 1 JIMIIE HEBEJIMKA KIUJIBKICTH 3
HHX MPOIOHYE racTpoHoMivHi Typu. L{iHu Ha wi TypH
KOJIMBAIOTECA B 3QJIEKHOCTI Bij KUIBKOCTI JHIB,
IIPOrpaMu Typy, PEUTHHIY TOTeN0 Tollo. Benuka
KIJIBKICTh TYPUCTUYHUX areHuid B YKpaiHi MOXYyTb
CTBOPUTH aBTOPCHKHH TYp CIIEIIajbHO Uil KIIIEHTa,
aje 3po3yMijo, 1o ue Oyae [Oopoxde, HiXK

3aMpOIIOHOBAaHUN TaCTPOHOMIYHHHN Typ. o HaWOLIBIT
BigBiAyBaHMX KpaiH JlaTmcekoi AMepHKH MOXKHA
BimHecTH  bpasmiito, sKa  CIaBUTBCA  CBOIMH
racTPOHOMIYHUMHU IIOY-Typamu. Ha apyromy Mici
cepell  TacTPOHOMIYHUX  IEeHTpiB  JlaTWHCBHKOL
Awmepuku € ApreHTHHa Ta MeKkcHKka, depes3 Te, Mo i
KpaiHM 3aliMaloTh BEJHKY IUIOILy, a OTXE B HHUX
HabaraTto  Ounblle  Mam’sSITHUKIB  apXiTEKTypH,
MIPUPOJTHUX SIBHI TA PECTOPAHIB, Ie TYPUCTH MOXYTb
O3HAaHOMHTHUCS 3 TPaIULIHHUMHU CTpaBaMHU KOXHOTO
periony. [lepy ta Umimi Tex MOBOMI BiOMi MicTa I
TUTAHYBaHHS TACTPOHOMIYHHX TYpiB, dYepe3 CBOE
reorpagiuHe po3TanryBaHHs, KOJOPHUT Ta TUBOBIDKHI
MOEAHAHHSA  cMakiB. HalimommpeHimmM  BHIOM
racTPOHOMIYHOI'O TYpU3MY € KOMOIHOBAaHHWIl TypHU3M,
OCKLJIbKH OKpIM JIEryCTyBaHHS HalllOHAJIbHUX CTPaB,
TaKOXX MOYKHA HACOJIOIMUTHCS PI3HUMH BHAOBHILAMU
Ta NPUMHATH ydacTb y HHUX. Takuil BUI SIK €KO-
TypH3M, HE TAKUH NOIYJISIPHUM, ajle 3 KOXKHUM POKOM
MOCTYIOBO PO3BMBAETHCSA. OTKE, MOXKHA 3a3HAYMTH,
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mo JlatmHCcRka AMepmka  Bosofie  OaraThMa  TaKHX TYpiB, IO BKa3y€ Ha HEOOXIOHICTH PO3BUTKY Ta
pecypcamu Ui OpraHi3amii TacTpOHOMIYHOTO TYypy,  PO3POOKHM pEeKOMEHAAliid MO0 TacCTPOHOMIYHOTO
ayie TYpUCTHYHI areHIuii YKpaiHu NpOINOHYIOTh Majio TypusMmy JlaTuHCBKOI AMEpUKH.

Abstract

The article analyzes the proposals of gastronomic tours to Latin America, which are provided by travel
agencies of Ukraine. It has been determined that the main goal of gastronomic tourism is to get acquainted with
the peculiarities of the national cuisine of various countries. The features of gastronomic tourism are highlighted,
namely: the opportunity to taste and evaluate national dishes, make routes through the farmlands and wine
factories of the area and learn from outstanding chefs in popular restaurants of the tourist region. Many
Ukrainian tourists travel to Europe and Asia and get acquainted with the peculiarities of their national dishes.
But this is not enough for experienced tourists and they start looking for something new. A large number of
tourists want to go on gastronomic tours to countries famous for their exquisite national cuisine and exoticism.
Therefore, the most suitable countries in Latin America, which are a unique symbiosis of cultural and
gastronomic traditions are: Brazil, Argentina, Mexico, Peru and Chile. 14 travel agencies, which provide food
and beverage tours to Latin America, were selected for the analysis. Moreover, the cost and duration of Latin
American gastronomic tours, which are offered by Ukrainian travel agencies, have been investigated, the tour
structure is given. The expenses, that are included or not included in the cost of the gastronomic tour, are
determined. It was found that among all travel agencies, only a part offers tours to Latin America, and only a
small number of them offer gastronomic tours to Latin America. Most travel agencies in Ukraine can create an
author’s tour especially for a client, but it is clear that it will be more expensive than the proposed gastronomic
tour. According to the study, the most visited countries in Latin America is Brazil, because of its gastronomic
show tours. The second place is taken by Argentina and Mexico, because these countries occupy a large area,
and therefore they have many more monuments of architecture, natural phenomena and restaurants, where
tourists can get acquainted with the traditional dishes of each region. Peru and Chile are also well known cities
for planning gastronomic tours, due to their geographical location, color and amazing combinations of flavors. It
is concluded that Latin America has many resources for organizing a gastronomic tour, but travel agencies in
Ukraine offer few tours, which indicates the need to develop this direction
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