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Chornobylskyi A., Kyrylova O. The transformation of the Chernobyl toponym into the
precedent phenomenon

The study analyzes media coverage of the Chernobyl disaster and related topics as well as their influence on the
transformation of the Chernobyl toponym into the precedent name and precedent phenomenon. The article
defines the metaphors that were formed behind the toponym as the result of media and social influence. It was
found out that 4 played a key role in the process of toponym transformation, which are Soviet media coverage,
tourism to the Chernobyl Exclusion Zone, popularity of the computer game S.T.A.L.K.E.R. and HBO “Chernoby!”
series.

To investigate the transformation of the toponym into the precedent phenomenon in chronological order the
historical method was applied. Through the analysis and the comparative method, the characteristic features of
media reception were found out. The novelty of the research is in its attempt to describe the way in which the
precedent phenomenon appears and transforms due to media and social influence, as well as the way in which the
precedent phenomenon is enriched with new metaphors and meanings. The results of the work are important for
understanding of mass media impact on communication and development of language means.
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Y cTaTTi 3aKUEeHTOBaHO yBary Ha 3acobax npeseHTau,ii KomyHiKau,ji 3a iHTepecamu B Twitter. Ha npuknagi cninbHoTU
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NONITUYHMX AiadiB. 3o0kpema, Twitter BUMKOPUCTOBYETbCA AK IHCTPYMEHT AAnA MNOANITUYHOI
KOMYHIKaLil MiX npeacTaBHUKAMM BAaguM | €N1eKToOpaToM, KaHan LWBUAKOro MNOLWMPEHHA
NoBiAOMNEHb MPO OCTaHHI CBITOBI nogii Ta AK nnatdopma Ana obroBopeHHA pisHUX codep
NPMBATHONO XUTTA. 3rigHO KBapTa/JbHOMY 3BiTy camoi KomnaHii Ql 2019 Earnings Report,
MeperKeto KOPUCTYETbCA NoHad 145 MAH yHIKanbHWMX KOPUCTYBaYiB Ha AeHb. YMOBHO NpPOCTip
Twitter cami KopuctyBadi noaginAioTe Ha Agi rpynu: local Twitter (anAa nepcoHanbHoOro
cninkyBaHHA) Ta stan Twitter (yce wo nos’Aa3aHo 3 x0b6i Ta paHATCbKMMK cninbHOTamK). HayKoBui
nNpMAINATb 0COH6MBY yBary BUBYEHHIO NONITUYHOI KOMYHIiKaLii, aHani3y NepCcoHanbHOro imiaxy
NPeACTaBHUKIB BNAAN Ta AOCAIAKEHHIO KOMYHiKauii B CUTyaLiaX KpM30BOro xapakrepy. pote
CermeHT TaK 3BaHOro MPMBATHOrNO Ta NO3anONITUYHOrO CNiZIKYyBaHHA B Twitter He AOCTaTHLO
BMBYEHMN. 30Kpema, peHomeH stan Twitter — OKpemoi BeNMKOI CMiNbHOTM KOPMUCTYyBauiB
coumepexi, fki peanisytotb y Twitter BnacHi xobi Ta ¢aH-iHTepecn. OCTaHHIM Yacom LEeW
HaNPAMOK NiBAEHHOKOPEMCbKOI MacoBOi KynbTypu HabyB HeabWAKOro PO3BUTKY i LaneHoi
NONYASAPHOCTI 332 MeXKaMW KpaiHW, CTaB OCHOBOK 0CO61MBOI CYOKYNbTYPU Ta YMCeNbHUX KNybiB
daHiB, 3i CBOED KOMYHIKaLLiEIO, CTUIEM, CNEHTOM Ta NMOBEAiHKOBMMMK CTaHZapTamu. OTXKe, yBary
30cepeKeHo Ha BMBYEHHI 0COBMBOCTEN KOMYHIKaLii B cepeaoBuLi cninbHOT stan Twitter Ta
LWaHyBaNbHWMKIB k-pop.

AHani3 ocTaHHiX gocniaxeHb Ta nybnikayin. Bnans Twitter Ha MacoBy KOMYHiKaLlito onucye
amepuKaHcbKuia couionor D. Murthy y KHu3i «Twitter: social communication in the twitter age.
(Digital Media and Society)» [1], A4e Ha OCHOBI AOCNiAXEHb Pi3HUX KPaiH HAaAA€E XapaKTEPUCTUKY
NNaTPopmMmn AK IHCTPYMEHTY ANA MIKPOBAOriHry, BUOKPEMNIOE BigmiHHOCTI Twitter Big iHWMX
COLMEpPEXK Ta BUCBIT/IHOE BMNJINB CEPBICY HA XYPHANICTUKY, TPOMaACbKUIMA aKTMUBI3M, NOMITUKY Ta
Non-KyAbTypy. 3 aKTMBI3aLiED NONITUYHOI CKNAA0BOI MeperKeBOoi KOMYHiKaLii Biabynoca cytrese
PO3LWMPEHHA MPOCTOPY HAYKOBUX AOCNIAMKEHb, Y AKMX aKLEHTyeTbCA 6He3nocepenHi BNAvB
Twitter Ha nobyaoBy A0BIPM MiXK rpomagAaHamm Ta opraHamu Bnagm [2]. AKTUBHUN MOHITOPUHT
Twitter cdopmyBaB LN HANPAMOK A0CAIAKEHD, L0 iIHTEPNPETYIOTb «BEAUKI AaHI», AKi 3ibpaHi
Yy Mepexi. Pa3zom 3 TUM, He MOXHa He NOroAnTUCA 3 y4acHUKamm KoHdepeHuii ASONAM '17 npo
HEeOOXiAHICTb TPAAMLIMHUX EKCNEePUMEHTANIbHUX AOCAIAKEHb AK OMUTYBAHHA, €KCNEepPUMEHT,
OVCTaHLUiMHe cnocTepexeHHa [3]. Ha uel AUCKpeTHUI piBeHb aHaNi3y 3BEPHY/IN yBary nepeaycim
YKYPHaNicTh, agxKe okpemi nand-cTopii Ao cboroaHi —HamsaTpebyBaHiwa tematmka 3MK. MNoHATTA
stan Twitter xapakTepusyeTtbca y 3apybixKHIN nNpeci AK oHNaH-peHOMeH, 30Kkpema The Atlantic
3raZlye Moro AK o4He i3 ABMLL, WO iCHYE Ha piBHi 3 local Twitter, iHLWKMM NposiBOM OHNANH-NPOCTOPY
(MoeTbca nNpo Mepexy KopucTyBadiB Twitter, AKi iCHYIOTb y MeXax JIOKaJibHUX CMiIbHOT —
OCHOBHE KO0 iX iHTepeciB 6a3yeTbCs HABKOIO NPMBATHOrO KUTTA Ta NOAIN, WO BiabyBaroTbCcA Y
MicueBocTi, Ae BOHM nporkmsatoTb) [4]. Ornagauka canty Affinity China Tony KateropuyHa y
XapaKktepuctmui stan Twitter i Ha3MBae MOro XyniraHCbKOK CNiNbHOTOK Ta AXKepesnom
dbopmyBaHHA TUMaxy «caguctcbkoro ¢anaty» [5]. The Guardian 3BepTaeTbca 40 MOBHUX
XapaKTePUCTUK KOHTEHTY Yy KBi3i «Did you solve it? Can you speak Twitter?» [6].

CninbHoTa k-pop 3 2010 pp. aKTUBHO AOCAIAKYETbCA. HanpAMKM HayKoBOI NnpobiemaTnKuy —
BiZL ONMCOBOro XapaKTepy NpeAcTaBAeHOCTI HalioHanbHUX Bepci daHaomy B AscTpanii (S. Keith ),
KaHagi (K. Yoon), I13paini Ta ManectuHi (N. Otmazgin, I. Lyan ), Asctpii (S.Y. Sung), CiHranypi (J.P.
Williams ), Yexii (V. Mazana ), Nimi, Mepy (S. Ho), Ha PininniHax (J Pacis) Ao obroBopeHHsA
CKNagHux npobnem ¢yHKUIOHYBAHHA CYY4aCHOrO MOJIOAIKHOIO BipTyaZIbHOrO CycnisbCTBa Ta
HOBUX TEXHONOriM KynbTypu. TexHonorizoBaHa k-pop KynbTypa BWUCTyNae AK BapiaHT
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3arasibHOa3iMnCbKOro CNiBTOBAapMUCTBA, PO3MMKAE KOPAOHWM, aKTUBHO CMIBMNPALOE 3 AEPXKABOIO i
BN/IMBAE Ha GOPMYBaHHA MYy3MYHOIO MEMHCTPUMY HACTINIbKM arpecmBHO, WO aBTOpPKa Suk-Young
Kim npomoBucTo o03arnaBuna CcBOE p[ocnigkKeHHA «KaTacTpodiyHO KpeatuBHun» [7].
MonikynbTypaniam paHaomy Ta pOopMyBaHHS TPAHCHALLIOHANbHOI iAEHTUYHOCTI PO3rNs84at0ThCA AK
npossu rnobanisauii 3 KOMyHiKaLiMHMM BEKTOPOM POPMYyBaHHA CUMETPUYHUX AUCKypciB [8].
BuBYatoTbCA NiHIBICTUYHI 0COBNMBOCTI, NpUTaMaHHi KynbTypi. Hanpuknaa, noHaTTa Code mixing —
3MmilyBaHHA ABOX abo binbwe moB pasom [9]. Fibpuamnsauis MoBM A0CNIAKYBAHOI CNiINBbHOTU
cTana ¢opmMoI NPOTECTY NPOTU MOBHOIO MYPUCTCbKOro abcontoTU3My i BUKIMKANa AUCKYCito y
Kopercbkomy cycninbcTsi [10].

O6’€eKT pocnipKeHHA — KOMYHIKaTMBHI 0cobamnBocTi paH-cninbHOTK y stan-cermeHTi Twitter.

MerTa craTTi: gocnigntn ocobanBOCTi peanisaLii BMAaCHMX iHTepeciB npeacTaBHMKamm k-pop
community Ta BUABUTM NPOABM X06i-KOMYHiKaLii MiXX KOPUCTYBa4YaMM LLiET COLLMEpPEXKI.

MeTtoau pocnipeHHA. OCHOBOIO AOCAIAKEHHA CTaB METOZ, BK/IIOYEHOIO CNOCTEPEXKEHHA —
3apeecTpyBaBlwmKcb B Twitter (byno cTBopeHO BAacHWM ¢daH-aKayHT), MM Manu MOXKIMBICTb
AMCTaHLIMHO A0CNIAXKYBaTWU BHYTPILWHI KOMYHiKaLiliHi 3B"A3KKN, TeMATUYHI npedepeHrLii y4acHuKIB
CNiNbHOTK, 3CepeanHU CNocTepiratM WM OUiHIOBATM Npouecu, AKi BigdyBalOTbCA Yy LbOMY
cepepoBuLli. byno BMKOPWUCTAHO TaKOX OMNUCOBUMA MeTod — Ha NPUKNadi Npouecis, AKi
BiabyBatoTbcA y k-pop community, Ta TMX NoOAiN, WO BNANBAOTb Ha CMiIbHOTY, NPEe3eHTOBAaHO
KOMYHiKaLiMHi 0cob6anBOCTI A0CNiAXKYBAHOrO CErMEHTa CoLiasibHOT Mepexi.

2. Pe3ynbTtath i 06roBopeHHA

Stan Twitter xapakTepu3yeTbCA MNPUHANENKHICTIO KOPMCTYBadiB A0 MNeBHOI ¢paHaTCbKOi
cninbHoTU. Llen deHomeH Bepe moyaToK 3 OHMaMHOBOro ABuwa stan culture (noeaHaHHs chis
«stalker» i «fan» Bnepuwe BMKopucTaHo y nicHi EmiHema «Stan» 2000 p.). ChoBo «stan», 3rigHo 3
OHNalH-cnoBHUKoM Merriam Webster, o3Hayae «byTM Haa3BWYAMHO BiAAAHMM i 3aXON/IEHUM
LIAHYBANIbHUKOM KOrocCb Ym 4yorocb» [11]. 3a3BMYai, BUKOPUCTOBYETLCA Y HEFAaTUBHOMY 3HAUYEHHI;
TaK Ha3MBalOTb 3aHAATO 3axonneHmx abo HaBiTb 60XKeBiNbHUX ¢aHaTiB. BuokpemuTu
npeactaBHMKa stan Twitter moXHa 3aBAAKKM iX yHiKanbHOMy cneHry. Hanpuknag, «ugly»
(HerapHUI) BUKOPUCTOBYETLCA HE Y 3HAYEHHI 30BHILLHOCTI, @ AK cnocib onucaTk NoraHy NoBeAiHKY
NOANHW. HacTo 3yCcTpivatoTbCa NAITKMU, CBAPKK, TPONIHT. LIi KopucTyBayi 3a3BMYal MatOTb BEIUKY
ayaAuTopito, NybAiKyloTb Cynepeynnsi TBiTH, LWODO CNPOBOKYBAaTM €MOLiMHY peaKL,ito Ha AoNUCK Y
CBOEMY ab0 yykomy paHa0oMi. 3a3BMYAN, LLe TYMOPUCTUYHWNI TPONIHT 3 MEMAMM, KPEAKLIMHUMU»
KapTUHKamm abo Biaeo, AKi BUKOPUCTOBYIOTbCA A/1A BUPAXKEHHA eMOLiM Ta KPaLW,oro CNPUNHATTS
IHWMMMU.

Hallyu abo Korean Wave (KkopelicbKa XBWAA) — TepMiH Ha MO3HAYEeHHS LWBWUAKOro
PO3NOBCHOAKEHHA KOPENCbKOI KyNbTypu Yy BCbOMy CBITi. Po3nosctoarkeHHA Hallyu noyanocs y
KiHWi 1990-x pp., i cno4aTky uen GeHOMEH MOLIMPIOBABCA Ha iHWI KpaiHu A3ii. 3 po3BMTKOM
UMPPOBMX TEXHOJIOFIA, 30KPEMA 3i CTBOPEHHAM coujianbHUX mepex Ta YouTube, KopeWncbKa
MacoBa Ky/abTypa NpuMMLWIAE i HA 3axigHWM pUHOK. 3a nigpaxyHKkamu The Korea Foundation
KinbKicTb paH-KNybiB 3a mexxamu Kopei, wo nos’asani 3 Hallyu, ctraHom Ha rpyaeHb 2018 p.
cknagana 1,843 B 113 kpaiHax cBiTy. KinbKicTb ¢aHaTiB nepesuuyBana 90 maH (y CTaTUCTURY
yBiwAn nunwe oodiuiiHi ¢aH-knybm) [12]. IHaycTpis k-pop — ue gobpe npoagymaHuit macoBui
pO3Barka/bHUN NMPOAYKT, AKWMA AMBYE CBOEID OpraHisauieto i 3mywye rnambwe posdbupatuca y
HboMy. Bennky ponb y npocyBaHHi Hallyu i KopelcbKoi MacoBOi KynbTypu Bifirpanu coumepexi.
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Anroputmu, Hanpuknag, YouTube cnpamoBaHi Ha NiATPMMKY iHTepecy A0 TEMATUYHUX Bigeo —
3pobuMBLUN OQHOKpPATHUI BUBIpP, rnagayYy OTPUMYE BENMKY KiIbKICTb CXOXKMUX KAiMiB, @ OCKiNbKM k-
POP CNUPAETLCA Ha Pi3HUIMA KOHTEHT — OAHMM BifE€0 Y/ KNiINOM 0OMEXMTUCA BAXKKO.

Twitter sonomarae HanarogMTh 38°A30K MiXK PpaHaTamu Ta apTucTamu. MNpoTe He BCi paHaTH
BCTynatoTb y odiliHi daH-KNybu, aare YNEHCTBO B HMX YAacTO BUMarae nesHmMx ¢piHaHCOBMX Ta
iHWwKUx 3060B’A3aHb. 3  k-pop cninbHOTOKO  cebe  iAeHTUGIKYIOTb  LWAHYBA/JIbHUKMK
NiBAEHHOKOPENCbKOI po3BarkanbHOI iHAYCTPIi. OTXKe, ntoau, AKi BXOAATb A0 LIET CNiNbHOTM Ta
LUYKAIOTb OAHOAYMLIB, PEECTPYIOTLCA B COUMEpPErKax, 30Kpema B Twitter. 3ayBaxKMmo TakoXK, W0
npeactaBHMKM k-pop community Texx BxoaAaTb o stan Twitter. BUOKpeMUTM KopuCTyBadiB, AKi
HafneXaTb 40 Ui€i CNiNbHOTM, MOXHA 3aBAAKM 30BHILWLHbOMY BUrNAZy ix akayHTy. Ha ¢oto
npodinto — yntobneHnin apTUCT, a 3aMiCTb CNPABKHbOIO iMeHi — HiKHelM. BinblwicTb 3 HUX He
6a)kaloTb MOBIAOMAATM CBiMA reHAEep, ane XKiHOK 3HayHOo bGinblue aHiX 4Y0N0BIKiB. 3aranom ue
monoap Bikom Big, 17 oo 25 pokis, npoTe € i CTapLi NPUXUIbHUKN.

Ons  BinblWOCTi KOpUCTyBayiB MNPUEAHAHHA [0 AKOrocb ¢aHAOMY /nuvwe NpuBia
NO3HAaMOMUTUCA 3 OogHOAYMUAMWU. BOHM BeAyTb NepCOHaNbHIi MiKPO6AOrM, NOEAHYHOUM
3aXOMNJIEHHA KOPENCbKOK XBU/IEHO 3 MOBCAKAEHHUM XKUTTAM. CTBOPIOIOTb OKpemi paH-aKayHTH, ae
Ny6NiKyIOTb KOHTEHT, AKMW CTOCYETbCA TiNIbKM GAaHOAOMHOFO XWUTTA, TUM CaMMM Habupatrouum
ayauTopito, 3 AKOK Hadani MOXKYTb B33AEMOAIATU Ta AKA B3AEMOAIE MiXK cobor. lHoai
NepPCOHANbHUM AaKAYHT MOXKe NepeTBOPUTUCA HAa HOBMHHMN pecypc. HanpuKknaa, akayHT Twitter
@OH_mes2 3 ayautopieto b6inbwe 300 TMC. nignucHukiB, cnepwy 6yB MNepcoHanbHUM, Ae
ny6nikyBanuM NOCUNAHHA Ha KOPENCbKi HOBUHHI CaliTK | HaaaBanuca nepeknagm noain. Tenep ue
OAMVH i3 TONOBHUX Axkepen iHpopmal,ii Npo KopercbKy po3BarkasibHy iHAYCTpito B Twitter.

Noan obupatoTb came Twitter yepes Te, WO TyT He NOTPIOHO NOBIAOMAATU CNPABXKHLOIO
iIMEHi i MOXXHa pPO3MNoYaTU PO3MOBY 3 HE3HAMOMOIO NIIOAMHOK, MPOCTO BiAMNOBIBLIM Ha ii AONUC.
Cepen nNO3UTUBHUX CTOPIH NPUEAHAHHA A0 neBHOro ¢aHAOMY KOPWUCTYBaYi BUAINAOTb
MOXK/INBICTb 3HAWUTM ApY3iB, iHTEPEC A0 BMBYEHHA IHO3EMHWMX MOB i ONaHYBaHHA KpeaTUBHMUX
HaBMYOK Ta MOM/IMBICTb CTBOPHOBATM BNAACHWIA TeKCTOBMM abo BidyanbHWUI npoayKt. OaHa i3
OCHOBHMX CKNA[0BUX KUTTA Byab-AKOi paHATCbKOI CNifIbHOTK, @ 30Kpema k-pop community —
KOHTEHT, AKMN NPOAYKYIOTb cami paHaTh. Lie moxxyTb 6yTK apTh, paHIKLWMH abo niceHHi Ta AeHc-
KaBepu Ha nicHi. 3a gonomoroto Twitter BNalWITOBYOTLCA OHMAMH-PecTMBaNi ¢paH-TBOPYOCTI.
Hanpuknag, KopuctyBau @k-pop_aufest — KoopanHaTop wWoOpiYHOro ¢ectmBantd MNiCEHHUX
TEKCTiB, AKMIN NpoBoANTbCA Ha 6a3i Twitter 3 BUKOpUCTAHHAM CTOPOHHbOrO pecypcy diary.ru. Y
paMKax Ui€ei nopaii KopucTyBayi peanisytoTb CBii TBOPYMM MNOTEHLiaN Ta 3HAXo4ATb BIATYK Y
ayauTopii. OnybnikoBaHi poboTM O0O6roBOPHOOTLCA MiXK Y4aCHUMKaMKM NPOTArOM yCbOro nepioay
npoBeAeHHA 3axoay.

YYacHUKM CNiNbHOTU 06’€AHYIOTbCA, HE3BaXKalouM Ha MOBHMW Gap’ep, HALiOHANbHICTDb,
pacoBy MNPUHANENKHICTb, COUjianbHUI Ta ¢iHaHCOBUI cTaH. MpoTe BAPTO 3a3HAYUTM, WO L
XapaKTEPUCTMKKN YACTO CTaloTb TpUrepamm KoHOAIKTHUX cuTyauin. Hanpuknag, pebiot y Kopei
cnisayku i3 Pocii JTaHn (@Hicc_LANA) BuKnMKaB Byplo HEBAOBOJIEHHA cepen, KOPUCTyBadiB 3
€sponu Ta CLLUA. BoHn 3BMHYBauyyBasM apTUCTKY B TOMY, LLO BOHA Ma€E «npuBinei 6innx» yepes
CBOE MOXOAMEHHA Ta 30BHIWHICTb. 30Kpema, XBUAKD HEHABUCTI BUKAMKANA y4acTb AiBYNHU B
KUTAaMCbKOMY LWIOY Ha BMXMBaHHA Produce Camp 2020. Mig ii gonmucom y Twitter woao yyacti B
woy 3’aBmManca Bignosigi Ha kKwTtanT you are WHITE, who let you in. KopucTtyBayi B KomeHTapax
3BMHYBA4yyBa/IN TUX, XTO NIATPUMYE AiBYMHY, @ OAHWUM i3 FO/IOBHUX apPryMeHTIB ii MPOTUBHUKIB
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Oy/NI0 NOXOAMKEHHS CNiBAYKKU, AKE A0 TOro X CYNpOBOAMKYBA/NIOCA PACUCTCbKMMM 3aKIMKAMMU.
LlikaBo, W0 cami KopeliLi CNoKiMHO NnocTaBUAKCA A0 NoABKU J1aHM B pO3BarkanbHIN iHAYCTpIl.

AKTMBHO NpeaCTaBHUKKU CNiNIbHOTU pearyroTb i Ha ceiTosi noaii. MNig yac naHaemii COVID-19
baHaTU BMKOPUCTOBYIOTb 3aXONNEHHA k-pop AK cnocib nepexntn BMMYLLIEHY CaMOi30AALitO,
6epyTb aKTUBHY y4acTb y FyMaHiTapHUX aKkuiax. Hanpuknaa, ¢aHatm BTS 3i6pann 6inbwe 300 Tuc.
ponapis Ta nepeganu ix ao Korea Disaster Relief Association (The Korea Herald. 03.03.2020).
Tako) cTBOpPIOOTLCA haH-NPOEKTU, Ae 36upatoTb 6naroailiHi BHECKU SIK, HANPUKAaa, 4oNUcyBadi
One in an Army (@OneinanArmy), sKki womicaua nepeaatoTb rpowi Ha bnaroginHicts. Cepep,
NPOEKTIB BUOKPEMAAIOTLCA XapTiBAnBi 30-CEKYHAHI POAMKM Nig, MOTUBMU YyNOOBNEHUX MiCeHb 3
IHCTPYKLIAMM AK, HANPUKAAA, NPAaBUIbHO MUTU PYKW.

Paszom 3 TMM, arpecMBHa KOMYHiKaLiA WMPOKO npeacTaBneHa M y ¢paHaomi B uiomy, iy
cermeHTi Twitter 3o0kpema. CBapATLCA AK 3 TUMU XTO HE «B TEMI», TaK i 3 iHWKMMN daHOOMaMU i
HaBIiTb ycepeauHi cninbHOTU. HayacTile cynepeyku BiabyBaroTbca MiXK npeacTtaBHMKamm k-pop
CMiNbHOTU Ta paguKanbHUMKU PemiHicTKamu. OCTaHHI 3BMHYBA4ylOTb PaHaTiB B acOLia/IbHOCTI,
eckani3mi, iHbaHTUNABHOCTI, Ha3MBatOTb iXHi CNPOHM CTBOPUTU BAACHWUI XYAOMKHIN NPOAYKT «TPOtO
B 1ANbKU». [peTeHsii 3i CTOPOHU NpeaCTaBHUKIB pagMKanbHOro GpemMiHi3my 4acTo O4HOTUMHI, ane
BOHM BMK/IMKAOTb HEraTUBHY peaKL,ito 3i CTOPOHU GpaHATCbKOI CNiZIbHOTH.

IHoA4i peakuia ¢aHaTiB HA KPUTUKY Y CBOKD agpecy HEBUMNPABAAHO arpecuBHa. Tak, paHatm
BTS «Army» BiAOMi HaATO aKTUBHOIO peaKLUielo Ha byab-AKy 3raaKky npo rpyny. ICHyOTb HaBiTb
apTu Npo Te, WO Npo HMX NOTPiIBHO roBopuTn obepexkHo, ToMmy WO GaHaTU MOXKYTb aTaKyBaTh
Tebe, AKWO iMm Wocb He cnoaobaetbca. Hanpuknaa, nicna cioxkety TCH Big 6 BepecHa 2019 p.
«Ctpimka nonynapHictb K-pop, abo 4yomy Bce binblie AiTeln 3axONAOTbCA KOPENCbKOH
KyNbTypoto» Ta ctoxeTy «CHiaaHKy 3 1+1» Big 19 BepecHA ¢paHaTK CTBOPUTM NETULLIO HA pecypcCi
change.org «lMeTtuuisa npotn He- npodecioHanbHMx ctoxeTiB TCH woao ke non iHaycTpii i BTCy»,
[e Haronowysann Ha HenpodecioHaniami KypHanictiB «1+1». 3oKkpema, y «CHigaHKy 3 1+1»
YKYPHanicT1 nepennyTann Asa rypTu,: nig Yac po3nosiai npo rypT BTS nokasysanu Kagpu 3 Kainy
GOT7 «Just right». Takox, paHaTM HaronowWwyBanu Ha 04HOBIYHOCTI BUCBITNIEHHA TEMU, 30KPEMA,
O e He TiNbKK cybKyNbTypa NianiTKiB, @ BECb HANPAMOK He MOXXe 06MerKyBaTUCs pPO3NoBiaatro
npo oAHy rpyny. Bigomo, wo netuuito nignucana avwe 51 ntoguHa, ane croxet 6yno BuganeHo.

3. BUCHOBKM

MpuHaneXxHiCTb A0 NEBHOI CMiINILHOTM MA€E MNO3UTUBHI aCNEeKTU: OCBITHI MOMAMBOCTI,
HaNaroAXeHHA COLia/IbHUX KOHTAKTIB 3 OAHOAYMUAMM, MOXK/IMBICTb peanizyBaTn CBiN TBOPUMUM
noTeHuian Ta oTpumaTn ¢diabek. ICHyOTb pi3Hi popmmn npeseHTaLii cBoro xobi Ta 3axonneHHs.
3oKpema, GaHaTCbKi CMiNIbHOTK, 30CepearKeHi HaBKO/I0 MAacOBOi KOPEMCbKOT Ky/IbTYpW, MEeTY CBOEI
AianbHocTi B6ayatoTb B 06’eAHaHI Nt0AEN 3i CXOXKUMM IHTEPECAMM Ta MOXKANBOCTAMM. YHYACHUKM
TAKOX NPOAYKYIOTb BAACHUIN KOHTEHT — TEKCTOBWI, Bi3yasibHMI abo nepeknagaubkuit. Pasom 3
TUM aHOHIMHICTb Ta BIACYTHICTb Bap’epiB y CMiNKYBAaHHI 4acTO NPU3BOAUTL A0 BUHWUKHEHHA
KOH@ANIKTHOI KOMYHiKaLii, a cninbHOTa, fIKa 3a CBOEK Npupoaoto ob’eaHye noaen HaBKOMO
CMiNbHOrO iHTEepecCy, YacTo CTAaE TOKCMYHOK HaBITb ANA CBOIX NPeACTaBHUKIB.
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Yukhymenko Y., Hudoshnyk O. Experience of subculture presentation on Twitter on the
example of the k-pop community

This article describes the ways of presenting leisure activity though communication on the example of Twitter social
network. The community of the Korean pop music fans and their ways of communication with each other were
chosen as the object of the study. With the help of the data collected from Twitter, it became possible to describe
the phenomenon of stan twitter and the Korean pop music community that exist within this area.

The research was based on the experimental method, which means that the author of the article created the
personal fan account on Twitter to remotely explore internal communications links and thematic preferences of
the community members. This procedure has contributed to the evaluation of the process that takes place in this
community. In addition, a descriptive method was applied to characterize the communication features of this
association. These actions promoted understanding of not only how the processes in this community effect their
own members, but also those who are not a part of this phenomenon.

The research showed that belonging to a particular community has numerous benefits; one of them is educational
opportunities or establishing social contacts with people of similar interests. There are various forms of
presentation of your leisure activity by producing your own content and receiving feedback from others. In
particular, the point of activity within this examined community is attempt to unite the members for a specific
purpose. It could be promotion of a favourite artist, as well as charitable activities. However, anonymity and lack of
barriers to connect frequently lead to conflict communication. Furthermore, communities based on the common
interests often show detrimental effects on their representatives.

The scientific novelty of the research is that it is an attempt to study the processes that take place in non-political
parts of the Twitter segment community. This article helps to understand why the examined community appears
and how it is affected by their participants or in the world in general.

Keywords: Korean culture; k-pop community; Twitter communication; fan community; hobby.
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