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crises. In addition, this disconnection may be the basis for rural abandonment.
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in the world have the same
right to exist"

"l enjoy nature by
myself or with others"

European

“l'value nature because
it provides me with
benefits and serves a
purpose for me”

Commission

An overwhelming percentage of the

Living in rural
local population would recommend

areas offe.rs a living in a rural environment. This
good quality is influenced by the multitude of
of Iife components of human well-being

that the region provides. However,

other well-being components that
act as barriers to life in rural settings
were identified, primarily the lack

of professional and economic
opportunities.

Dimensions to stop rural abandonment:

Material

Cognitive

Related to values, attitudes
towards nature, and knowledge
about it

Experiential

Associated with activities
conducted in contact with
nature

Encompasses the extraction
and consumption of natural
resources
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Emotional

Considers feelings or
emotional connections
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Relating to deeper ideas
about what nature is
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